seemed NOW! ....« now powder 
PAT (ame CHIMNEY SWEEP! 


for coal and wood furnaces, fireplaces, stoves 


@> cores TWICE AS FAR! 


Chimney Sweep— America’s only nationally-advertised 
THE MODERN WAY 10 CLEAN soot destroyer—now works better and faster, goes 
FURWACES, FLUES AND CHIANEYS further than ever! And we're backing this new, im- 
proved product with the heaviest advertising in 
Chimney Sweep’s history. You'll, get more calls— 
, make more sales—pocket more profit! Better stock 
RE'S CHIMNEY SWEEP’S NEW # 2570 DISPLAY ASSORTMENT up now! d J 
IT COSTS YOU LESS, AND YOU MAKE $17.14 FAST! 
yl Retail Price > LIQUID CHIMNEY SWEEP 
OWDER —S > 


doz. B-1 (49c¢ size) 
doz. B ($1.29 size) 


Don’t forget the big demand for fast- 
selling Liquid Chimney Sweep—for 
LIQUID | all oil and kerosene ep ay and cook- 

. ing units. Just poured in the fuel oil 

doz. Pts. ($1.29 size) i A 2 4. ; 
doz. Qts. ($2.29 slew’ 374 tank, it safely he ps ean out soot anc 
prevent soot from forming . . . helps 

remove gum and sludge, combats rust 


CO ee eee 
and corrosion. Saves heat—saves fuel 


Your profit 





—saves money! 
OPEN STOCK AVAILABLE IN BOTH NEW 


POWDER AND LIQUID CHIMNEY SWEEP 


Write for prices 


G. N. COUGHLAN CO. Sole Manufacturers WEST ORANGE, N. J. 
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ORARGE... 


a new KAY-TITE 
product to serve 
your customers 




















FOR HOME OWWERS WITh 
ASBESTOS SHINGLED HOUSES 


ASBESTO.LITE is a scientifically 
manufactured compound that renews 
asbestos shingles with a durable, rock- 
like surface coating. It closes up open 
pores on the surface of old, weather- 
beaten asbestos shingles. Provides effi- 
cient protection against wind-driven 
rains, sleet, melting snows, and sun. 
ASBESTO-LITE gives dirty, spotty- 
looking asbestos shingles on houses and 
buildings a new clean appearance. 


BESTO~Litg 





SS 
NY 


NEW JERSEY 








Hardware 1ee 
at the Post Of 


HARDWAR 


Feature YALE’s 
light Oot Si 


0 wake up some new business 


YALE’s new Night Latch Merchandiser calls 
customers’ attention to six night latches that 
—everywhere—have demonstrated sale-mak- 
ing abilities. 

We call them the “Night Owl Six” because 
they stand guard all night—but they do a fine 
job, daytimes, creating extra sales in your 





WITH 
OUSES 








ifically nee. 

ge Reading top to bottom: 21 Springlatch, an 
Ip open economical lock for inside doors; 36 Spring- 
veather- latch, an ideal lock for light doors; 80 Spring- 
des effi. latch, popular-priced pin-tumbler springlatch; 
i-driven 040 “One Arm” Springlatch, most convenient 
id sun. springlatch ever made; 042 Deadlatch, its 
Rape? extra projection gives extra protection; 047 
ises an 

' Deadlatch, automatic extra projection. 


The revolving type G163 Merchandiser— 
brilliant red and yellow—goes along with the 
set of six, at no extra charge. See your jobber 
about setting up this sure-fire display now. 


THE YALE & TOWNE MANUFACTURING CO. 


STAMFORD, CONN., U.S. A. 





The Name Yale Holps Make the Sale 





Hardwar. Age published every other Thursday by Chilton Co, (Inc, ), Chestnut a4 S6th Sts., Philadelphia 39, Pa. Entered as second-class matter March 24, 1933 
at the Post Offic e at Philadelphia under the Act of March 5, 1879 (Printed in U. S, A.) $1.00 per year. Single copies, 25¢ each. Vol. 162, No. 4. 
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Paints—'‘Since 1848’’ 


Highest quality Alston-Lucas Paints 


ene 
x 
4 


~ 


prices 4 


will enable you to meet all competition. 











WHY? BECAUSE ere ae 
Alston-Lucas operates no company stores. The 


Alston-Lucas label will be found only in independent, homeowned 
stores. These dealers can meet all competition because Alston-Lucas 
has access to the finest raw materials — produces paint in the most 
modern plants with the newest manufacturing equipment and proc- 
esses. Alston-Lucas relies on you, the independent homeowned store. 


as the only place to sell the complete Alston-Lucas Paint line. 


Tear out this page, pin it to your letterhead, mail it for full in- 
formation to us. No obligation, of course, just a great opportunity. 


ALSTON-LUCAS PAINT CoO. 


Oklahoma City, Oklahoma . Lyons, Illinois . Worcester, Massachusetts 


Atlanta, Georgia 
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1] Two Quick Ways to sell 
U the WASTE-AWAY 


THE WESTINGHOUSE GARBAGE DISPOSER iq ME ®) 
WITH THE POWER-PLUS MOTOR 


























... WITH A “DRY 
DEMONSTRATION” STAND 


Requires no 
Connections, 







beans, see the 
hausted into 





When prospects see how fast the Waste-Away— quality member of a quality line of Westinghouse 
with its power-plus motor—grinds food waste and Electric Home Appliances. 
flushes it away, they want one. 

The Waste-Away will soon be in heavy demand. WESTINGHOUSE ELECTRIC CORPORATION 
The market is as big as it is bright. Get in on the Plants in 25 Cities . . . Offices Everywhere 
ground floor. Display and demonstrate this new Appliance Division Mansfield, Ohio 


you CAN BE SURE..iF ITS Westinghouse 


TUNE IN Ted Malone ... Every morning, Monday through Friday .. . A.B.C. Network 
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The C-E line is complete—gas, electric 
or LP (bottled) gas—10 to 100 gal- 
lons—round or table-tup models. 


The C-E line is priced right for sales 
and a fair profit—the HEATMASTER® for "adio spot announcements. 


‘quality jobs, and the ReopvHor® for economy 


You are backed by big-space Na- And finally—you are handling a line 
advertising — full-page, two- 7 

thirds page and half-page ads—in general, it—no unknown, or “orphan” products to 
home and farm magazines. 


Write now for your copy of C-E’s Packaged Plan for Sales. Ask for 
“How You Can Turn Hot Water into Cash!” It tells you why C-E 
is your buy. Remember, C-E Sells, so Sell C-E. 


1 

\ 
" 
i 
a 
® 
- 
ed 
= 
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You have direct mail booklets and 
envelope stuffers with a sales punch. 


5 You have expertly designed local 


newspaper ads and _ sales-pulling 


PRET ser I open Rg mama 


© You get point-of-purchase displays 
that are eye-catchers. 


TS ee See ee 


that has a sixty-year reputation behind 


service in years to come. 











Allentown, Pa.—John Lloyd & Sons, 501 Dime Bank Bldg. © Beston, Mass.—J. F. Mclaughlin Co., Inc. « Buffale, N. Y.—F. B. Cowon 
214 Roycroft Blvd. ¢ Charlotte, N. C.—F. K. Toney, 243 Ridgewood Ave. ¢ Chicago, Ill.—Stanton Wilt, 2330 Bankers Bldg. ¢ Dalles, Tex. 

C. A. Scholle, 3517 Hanover, University Park ¢ Detroit, Mich.—A. D. Wright, 12795 Birwood Ave. e Jacksonville, Fla.—A. F. Horris 
2875 Downing Ave. @ Kensas City, Mo.—Glenn Oslin, 451 Board of Trade Bidg. « Long Island City, N. Y.—Continuous Sales Cort 
37.36 Tenth St. ¢ Les Angeles, Cal.—Horn-Sullivan Co., 552 Wilcox Bidg. ¢ Milwaukee, Wis.—F. C. Wiedeman, 743 N. 4th St 
Minneapolis, Minn.—F. P. Hogan, 3925 Pleasant Ave. ¢ New York, N. Y.—Combustion Engineering Co., Inc., 200 Madison Ave 
Philadelphia, Pa.—Tustin & Cook, 909 N. 19th St. ¢ Portland, Ore.—Horn-Sullivan Co., 122 SW Ist Ave. © St. Louis, Mo. _— 


22 Oliver St., Ferguson © Salt Lake City, Uteh—A. F. McAllister, 1031 E. 3rd St, So. ¢ Sen Francisco, Cal.—Ho 
727 Brannan St. ¢ Wilxes-Berre, Pa.—John Lioyd & Sons, 33 Bennett Bldg. ¢ Sean Juan, Puerte Rico—Roafoe! Rodrigues 8 
P. O. Box 3668. 








COMBUSTION ENGINEERING CO., INC 


Water Heater Division o Chattanooga 1, Tenn. 
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“TU-BOR” TUBULARS 


Handsome is as handsome does 


Architects and builders must measure the worth of Tubular hardware not 
only by beauty of appearance, but also by the practical need for fast instal- 
lation. Barrows new ““Tu-Bors” qualify on both points, with a range of designs 
for period and modern homes, and with a quality of construction that assures 


fast installation, smooth operation, and long life. 


EASY INSTALLATION Just bore two holes 


Bere twe holes... and install the simple BARROWS mechanism. 


The job is done in minutes. No deep mortiéing, 





no marred doors. You save half the time required 


to install ordinary mortise locks. 
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Sliding doors hung with 
Richards-Wilcox Ball Bearing 
Hangers and Lock-Joint 





Trolley Track glide open or shut 
more smoothly and quietly, and are 
easier to operate. Because the 
Lock-Joint Bracket, an exclusive 
feature of R-W Lock-Joint 

Trolley Track, locks the track 


joints securely and permanently — 

















gives one-piece track 


smoothness to multiple-piece track. The new 
To better serve your ent 
customers, and to expand your 
profits accordingly, always 
recommend the best... =i 


R-W Ball Bearing Hangers and 
Lock-Joint Trolley Track. 


) 


Increase 
ating ef 
by the 


Richards-W filcox Mfg. Co. 





Operate 
“A HANGER FOR ANY DOOR THAT SLIDES” 
AURORA, ILLINOIS, U.S.A. 1880 1948 
Branches New York Chicago Boston Philadelphia Cleveland Cincinnati Washington, D. C. 
Indianapolis St. Louis New Orleans Des Moines Minneapolis Kansas City 
Los Angeles San Francisco forty) Seattle Detroit Atlanta Pittsburgh OVER 68 YEARS 
ne HARD’ 
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Parking is easier due to better maneu- 
verability and small turning radius. 
The new Advance-Design Forward 
Control Chassis double cubic load 
space without additional wheelbase. 





Electric starter button on _ instrument 
panel provides new, clear floor crea 
while Chevrolet's new solenoid-operated 


mechanism assures positive starting. 





Increased safety and oper- Chevrolet's Advance- 


ating efficiency is provided 







Design steering column 
gearshift control (on 
125%” wheelbase with 
three-speed transmis- 


by the unique, new foot- 
Operated parking brake. 


sion) creates new driv- 
ing ease and con- 


venience 
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Illustrated above is the 125%" wheelbase Forward Control Chassis—bumpers optional equipment. 


Pcnevacurry Here's the big news in door-to-door 

delivery! Chevrolet announces two 
new Chevrolet DUBL-DUTI Forward-Control Chassis ... 
ready now for standard body installations that double 
the cubic load space of conventional panel trucks on 
the same wheelbase. Think what this means in terms 
of bigger payloads, fewer trips, greater operating 
efficiency. Consider, too, that these new Chevrolet 
Dubl-Duti Chassis are ADVANCE-DESIGN throughout 
. . . rugged, feature-studded, economical to operate 
and maintain. Chevrolet Dubl-Duti Chassis are great 
additions to a great line of lowest price Chevrolet trucks. 
See your Chevrolet dealer for complete information. 


Forward Control Chassis Model 3742 


125%" wheelbase; three-speed transmission; gross vehicle 
weights of 6,200 to 7,000 Ibs. Adaptable to nine- and ten- 
foot bodies. 


Forward Control Chassis Model 3942 


137” wheelbase; four-speed transmission; gross vehicle weights 
of 6,700 to10,000 Ibs. Adaptable to ten- and eleven-foot bodies. 


CHEVROLET MOTOR DIVISION, GENERAL MOTORS CORPORATION 
DETROIT 2, MICHIGAN 


ADVANCE-DESIGN 


CHEVROLET 
TRUCKS 
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®LOW INVENTORY .. . SMALL INVESTMENT 


You carry less than 10% the stock required with ordinary 
lines! You stock only Whites in nine basic finishes* . . . 
a paint for every surface. From one gallon of MultiTint 
White, you can create, in 60 seconds, any of 36 carefully 
chosen, pre-tested colors. 


® FASTER TURNOVER ... BIGGER PROFITS 


You'll have 36 ways to sell every can of MultiTint White! 
You offer your customers complete color selection with- 
out wasting space for “shelf-sitters,” obsolete items and 
slow-moving colors. For easier home decorating and in- 
creased sales, each of the 36 colors matches exactly in 
every finish. Meet the demand for color without burden- 
some investment. 


*36 Colors in 9 Finishes 


MultiTint Whites are available in nine “TINTO"” 
basic finishes: Exterior House Paint 

and Primer, Brick and Stucco Paint, says 
Flat Wall Finish, Porch and Floor it 
Enamel, Semi-Gloss Finish, Interior a 


Gloss Finish, Quick-Drying Enamel, 
Enamel Undercoat, and Wall Primer- 
Sealer. In localities where mildew con- 
ditions exist, MultiTint Exterior House 
Paint can be supplied in mildew-proof 
formulation, sold under a written 
gvarantee. 








IJ PA i 


for Full Details! 


ADIT es Tran A YW 
WRIT! 























YEARS AHEAD 
tn 


PROFITS and SERVICE 
wtth the 


“36 in I” PLAN 


You Carry Less Stock... 








You Make MORE MONEY! 


‘Jit ASSURES YOU... 


© ABSOLUTE COLOR UNIFORMITY GUARANTEED 


Each color is the same, sale after sale. MultiTint offers an 
exclusive process for producing precision colors at no 
cost to dealer or consumer. There are no tubes to squeeze, 
no oil colors to remove or measure from jars or cans. 
The patented MultiTint process assures accurate color 
matching in just 60 seconds without messy mixing of 
doubtful results. 


© EXTENSIVE ADVERTISING AND SALES HELPS 


Nationally and locally, we advertise for you . .. and 
help you advertise! We give you a cash allowance on 
your purchases for advertising; we furnish free news- 
paper mats, radio scripts, color cards, color panels, counter 
displays, an agency sign, and many other sales building 
dealer helps. 
The MultiTint plan is the result of more 
than 10 years of intensive laboratory re- 
search and testing. It is a product of the 
dealer-minded Seidlitz Paint and Varnish 
Company, paint manufacturer since 1910. 


For greater sales and greater profits, act 
now to learn more about MultiTint Paints, 
the new marvel of paint chemistry, and 
what the MultiTint franchise offers you. 








JOBBERS 
The MultiTint line will be distributed 
through protected jobbers in some 
territories. Write us your qualifica- 
tions. 











Manufactured by MuttiTiINnt DivISION 


AND VARNISH COMPANY 


SEI DLITZ PAINT 
P.O. Box 37® Kansas City 10, Mo. 


An independent manufacturer operating no factory branches or retail stores, serving the independent dealer only 
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THE GREATEST NAIL iMPROVEMENT 


* 
Check these Feature OF THE CENTURY 
® Pioneered by NIcHOLS, hundreds of millions of NicHots 
_ most logice ication - 4 ALUMINUM PLASTERBOARD Nats have been used with 
mm Nails will not produce un- © _ outstanding success in the application of sheet rock, rock 
¢ ath and other gypsum oards in buildings of every 
om coast to coast Many are also used in 


d other building boards. 


cclaim NicHOLS ALUMINUM 


Most important, no protective 
d off by hammer 


| Aluminu 
sightiy. red-brown rust to bleed and e . 
streak surfaces. No brown spots can ° description fr 
bleed through plaster. Aluminum nails © the application of wallboards an 
will not harm oF discolor the surfaces , 
on which they are applied. 
Nichols Aluminum Plasterboard Nails 
are etched all over from tip to head. 
| treatment provides an 






erywhere 4 


drive well! 
ired that can be knocke 


Craftsmen ¢€v 
Nas. They 
coating is requ 
blows. 





















re economical. 


This specia 
excellent surface on the nail head for 
greater scratch coat adhesion. ; 
that because of the Because of their many advantages, they are © ! 
There are almost three times as many aluminum nails 
here are steel nails of the same size. 
i Imost 50% 


er pound as ¢ 


3 Tests prove 
etched surfaces of Nichols Aluminum 
Nails, their holding power has been 
substantially increased. They are made 
of a special aluminum allo 

Specification _A-325, are easy to 
handle and easy to drive. 
ated shipping 


nails contains 4 
f the same size steel nails. 
BOARD NaiLs are packe 

d, clearly labeled carton. 
e delivery in 114” an 


* 
o 
= 
s 
a 
= 
oe 
* 
es 
@ 
oo 
oo 
a eeal 7 kage of aluminum 
—. z more nails than a 100 Ib. keg 0 
e NicHOLs ALUMINUM PLASTER 
; in a new type wax impregnate 
e lable for immediat 
o 
. 
* 
eo 
ae 
e 
& 


They are avat 
packed in 50 lb. cartons. 


4 New, tight wax impregn 
cartons, 4 Nichols innovation in nail 
packaging keeps nails fresh and clean 117," sizes — 
They are 2s sani- 
|MPORTANT: ALUMINUM pLASTERBOARD NAILS SHOULD 
APPLYING STEEL LATH. 


until ready for use- 
clean as any © 
| ever made. 


ther plaster: 
VER BE USED FOR 





NE 









tary and 
board nai 
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SIDING 


LUMINUM waits 


NICHOLS isN A 


The most 
economical ki 
or asbestos sidi ind of nail 
NAILS. siding are NICHOLS s to use when applying ei 
O Never Stain ALUMINUM SI meee 
nce applied y SIDING 
° you 
of their etched on oe ae that they will r — 
a Figo 2 cose Gimuee Gee sem “all tp Regen place because 
) painted surface e complaints bec es greater hold- 
ee “Aamimum will ot and cannot Droduce wm 
Nichols Aluminum Sidi y paint surfac not produce 
2 m §$ i ce. un- 
a saree seca, Marge are made of a special 
— ed. They are easy to 7 -325, and are fully — heed stomiees 
Note the rust str rive and are alw treated and c 
: eak : always c ; cold 
caused by ordinary nails the paint of the dine ome looking. 
never happen when s in less than eight * & in the photo at righ 
aluminum nails are wes months time This © t, 
> used. . s can 


f 





Generous stock 
Sidi s stocks of Nichol bs , 
Deerkeld, M are carried in ceieonea Aluminum PI 
porno po nang as well as in ‘obbers” at San ene Haag e gs and Aluminum W 
tee o ress all inquiries and ers’ stocks throughout alif., Seattle, Wash., and one 
your P tees specify and use NIC orders to home oa the eastern, central oF a South 

clients the best nails Pn sa ee eee” lowa southern 

e. ) 1UM NAILS 
, you give 











WIR y TD aad 
— & ALUMINUM C¢ 


Gy”. NICHOLS WIRE ond ALUMINUM CO 


\ 


Nef 
, MAIN OFFIC 
E AND FA 
Warehouses: fondo) Samy 014. 
s: Mason City, lowa @ ney. IOWA 
reek, Mich. 
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Were they come/ 
FIFTY MILLION GUSTOMER 


for fast-moving, double-sale 


BRUCE FLOOR PRODUCTS 






















LIFE, JOURNAL, BETTER HOMES sell Bruce Floor Cleaner and 
the Bruce Doozit together —two profits on every sale! 


Yours just for the se//ing, more than fifty million pros- 
pects already pre-sold on wonder-working Bruce 
Floor Products by the biggest concentrated advertising 
drive in their history! The ads are on the presses now. 
Big, colorful bleed-size ads that will send millions of 
scrub-weary housewives to buy both Bruce Floor 
Cleaner and the wonderful new Bruce Doozit. A 
double-profit sale for you every time! 











Watch for these powerful ads— 
but don’t wait for them! 
You can’t afford to miss a single'one of the ready- 
made sales that are coming your way. Check your 
stock on the complete line of Bruce Floor Products 
now. Order today for earliest possible delivery. 


shing were 


seal 


aste, ym 


self-Poli 
bigwigs ey Finish. Linole 








e*eee 
= 


. Bruce Doorzit retails at $1.89. Bruce Floor 
E. he BRUCE ef oF MEMPHIS 1, TENN. Cleaner, 68c. qt., slightly higher in the Far West. 


HAR 
HARDWARE AGE, AUGUST 12, 1948 








48 


To carry this seal, a cab- 
inet must meet quality 
standards—of construc- 
tion, operation and finish 
—based on laboratory tests 
that equal 20 years of use. 










New LYON Ironing Table 


Immediate Delivery 





Today we can make good deliveries 
on this fast-selling item. Light, strong, 
convenient to open and close—has 
steel understructure and wood top. 
Get your order in now. Dealer's net 
price—F.O.B. Factory $4.26 each. 















































® With a wide range of sizes and types to offer, the 
LYON retailer can equip practically any new or old kitchen 
with beautiful, efficient, long-lasting steel cabinets. 

When sufficient steel allows us to expand our pres- 
ent production, we will have more of this highly profitable 
kitchen cabinet line to offer retailers. 

Some dealers have found it possible to furnish us 
with cabinet steel—22 gauge cold-rolled. In such cases 
we will buy the steel from you and ship kitchen cabinets 
promptly—pound for pound—at regular published prices. 


’ METAL PRODUCTS, INC. 


General Offices: 823 Monroe Ave., Aurora, Ill. 
Branches and Dealers in All Principal Cities 


A PARTIAL LIST OF LYON PRODUCTS 


* Shelving e Kitchen Cabinets ¢ 
* Lockers © Display Equipment * 
* Wood Working Benches ¢ Hanging Cabinets ¢ 
* Economy Locker Racks © Welding Benches ¢ 
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Filing Cabinets © Storage Cabinets ¢ Conveyors © Tool Stands ¢ Flat Drawer Files 

Cabinet Benches © Bench Drawers © Shop Boxes @ Service Carts ¢ Tool Trays ¢ Tool Boxes 
Folding Chairs © Work Benches @ Bar Racks © Hopper Bins ¢ Desks © Sorting Files 
Drawing Tables © Drawer Units © Bin Units © Parts Cases @ Stools @ Ironing Tables 










|, Tru-Heat Iron 


sponsored by Betty Crocker. 
Well over a million in use in little 
more than a year. Its features 
and its modern design are actu- 
ally making women dissatisfied 
with their present irons. . . eager 
and interested in getting this 
truly modern iron. 


FAIR TRADE PRICE $1250 


¢.The Hang-Open 


Clothespin Bag 


hangs on the clothesline at easy 
reaching level and slides along 
the line so it’s always right where 
it’s needed. Stays open so pins 
are easy to get at. Saves stooping, 
speeds hanging. Has room for 
plenty of pins and for storing 
line, too. 


3.Handy-Laundri- “Tongs 


keep hands out of hot soapy 
water. Hasstrong grip yet spring- 
action releases clothes easily. 
Made of smooth, light basswood, 
easy to handle. 22 inches long to 
keep fingers out of wringer. 


NATIONAL ADVERTISING BREAKS 
SEPTEMBER 20 


General Mills 





ORDER FROM 


YOUR DISTRIBUTOR 


POLKA DOT LAUNDRY 
KIT PREMIUM GETS 
IMMEDIATE SALES! 


This new FALL BARGAIN OFFER 


from General Mills is designed to get 
“right now” sales action for you.. . like 
this: 


It’s a strong extra reason for buying a 
Tru-Heat Iron today, instead of waiting, 
And a powerful advertising schedule of 
full pages in Woman’s Home Companion, 
Better Homes & Gardens, Good House- 
keeping, Country Gentleman, Household 
and 136 local newspapers from coast to 
coast will be pounding away, selling the 
“Buy Now” idea for you. 

Not only will these hundreds of ads 
help sell the BARGAIN OFFER but 
they’ll also help women decide which 
iron to buy. And that’s important to 
your profits because . . 


EVERY TRU-HEAT IRON 
CAN MEAN AN EXTRA SALE! 





When you sell an ordinary iron, that’s 
that! But every time you sell a General 
Mills Tru-Heat Iron you’ve set up a 
perfect opportunity to cash in on the 
added $7.95 sale of a Steam Ironing At- 
tachment! The Tru-Heat Iron is the only 
one that gives you this extra profit op- 
portunity. Good reason, isn’t it, to push 
Tru-Heat Irons? 












ts back again and better than ever! 


— 
- 
(OF c General Mills PressureQuick Saucepan campaign in 
- = \ national magazines is generating plenty of reading in- 
|  terest—buying interest. It’s a brand new PressureQuick 


model with brand new features that put it a year ahead 
in easier cooking, better results, perfect safety. 





Bett ocker 


a ae) le 


trade ne of 


Copyright 1948, General Mills, Inc., Minneapolis, Minn. Genera! Mills 
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2 GREAT SALESMEN 
NOW SELL GLASS WAX 


~S 











PHP Lis chivee 


5 days a week, 167 CBS Stations. 25,000,000 homes 


Full page 4-color ads every month. 26,000,000 read- 
Begins August 30. 


ers. Begins August 22. 


A HARD HITTING TEAM TO SELL 
‘GLASS WAX’ TO YOUR CUSTOMERS! 
59c 


GOLD SEAL RADIO SHOW 
PINT lus 
98 FULL PAGE COLOR ADS 


QUART 


$2.99 ORDER ‘GLASS WAX’ 
| Y DISPLAY ‘GLASS WAX’ 


Foir Traded 
t 3 A PRODUCT OF THE GOLD SEAL COMPANY 
G LAS A 55 E. Washington St., Chicago 2, Ill. 
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1. 100% Chinese hog bristles. Fin- 
est of bristles . . . blended, boiled, 
straightened and mixed in correct pro- 
portions for absolute uniformity. 














2. Full stock of carefully-selected 
lengths of bristles in sash brushes 
delivers speedy, even flow of paint- 
material with minimum pressing effort. 























3. Filaments have soft, feather tips... 
another safeguard against ridges and 
furrows. Flagged bristle tips insure 
smooth, uniform coverage. 


4. Full-corner, straight-edge chisel 
tip gets cleanly into corners. Cuts a 
straight, even line. Leaves no widows. 




















5. Well-shaped handles of proper 
length give better balance and “‘guid- 
ability” for delicate work. Made of 
hard wood, won’t shrink or warp. 





6. Look for the name, Rubberset— 
not just “Set in Rubber.” Only a 
genuine Rubberset brush carries the 
Rubberset guarantee. 





Kusserser BRUSHES 


Made only by the Rubberset Company 
The Rubberset Company, 56 Ferry Street, Newark 5, N. J. Estab- 


lished 1873. Factories: Newark, N. J., Salisbury, Md., Graven- 
hurst, Ont., Canada—Branches: Los Angeles, Cal., Chicago, Ill. 
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Here's EVERYTHING you've warited 
ina popular-priced ALAKM CLOCK 






New beauty .. . 
plus dependability 


Designed to meet customer preference 





Plenty of sell-ability 


Guaranteed Lux Precision Clock 
movement 


Handsome, durabie metal case 
Beautiful baked enamel finish 


Fast moving traffic item 





For use in any room 


Pays you a good profit. 





FUX SLUMBER MINDER) — 


The newest beauty in the Lux Alarm Clock line is making a “hit” 
with dealers and consumers alike. It is a smartly designed alarm 
clock that sells‘on sight ... pays you a good profit. 





Catalog No. No: 250 
Description: Slumber Minder 


Carton: Contains 36 Ivory or 
Gun Metal 


Price: Retail at $3.50 
West of Rockies $3.75 







The Slumber Minder has everything your customers want in a popular 
priced clock. Extra large dial . . . easy-to-read numerals . . . bold 
hands for high visibility. A clock that will give years of accurate, 
dependable time . . . handsomely styled for use in any room, It 
measures 534.” high, 514” wide. The Lux precision movement is 
mounted in a durable metal case, beautifully finished in ivory or gun 
metal baked enamel. 





National distribution now being made on an equitable basis. . 
place your order now, giving your jobbers name and _ address. 








LUX CLOCK MANUFACTURING CO., Inc. BT « 


20 HARDWARE AGE, AUGUST 12, 1948 HARDY 








riled 
OCK 


















preference 


dability ‘< 
\ folud BEAUTY 


This new Mod- 


fold SALES FEATURES 


Here are amazing, patented heaters 


lock 
that win quick sales and assure : 
satisfied customers. Start a fire el sis = 68 Gu» 
but once a year. Heat all day standing example 
aSe and night without refueling of the attractive- 
ness you can offer 


Hold fire several days on 
closed draft. Burn any kind 
of coal, coke or briquets. 
Provide lowest cost de- 
pendable heat that money 
can buy. 


customers in the 
WARM MORNING 
line. It’s a beauty in 
appearance and per- 
formance. Fully porce- 
lain enameled; chrome 
trim. Holds 100 lbs. of 
coal. A standout on your 


sh 





(Left) Model 420-A. 
Fully porcel=in 
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1 "a 
alarm folas QUALIT | 
You can stake your repu- ns Ai aonagaci a page 
opular tation on the remarkable £ what i — eon * 
_ bold performance of WARM e what is now ae ate = won 
Bee: MORNING Coal Heat- a nop ster “ is nae en 
‘ ers. Sturdily built for — rp te i: mpm en 
m, It years of carefree oper- a he wiatie rt — wa 7 y 
out ie atlas. Wate uad practical for many heating needs. Now 
proved by more than there is amodel for every heating need. 
yr gun Ss is eal All are easy-to-sell profit-producers. 
throughout the 
Nation. FREE — Book of Home Plans—12 beautiful 
, a? low-cost Small Homes designed especial!y for 
_ (Above) Model 616, heatin vith space heaters. Write today fe 
dress. On'y 16% in. sa: s .r, ae w F yo ‘ 
nly in. square, Space saver. Free Sample. (ANeoed Rede 988-2. 
Model 524-B. 


Holds 60 Ibs of coal. 
Simi'ar exterior, 


Holds 200 Ibs, of coal. 


aal Company, Tuc. 


America’s Largest Distributor of Warm Morning Coal Heaters 
ATLANTA BIRMINGHAM CHARLOTTE CHICAGO KNOXVILLE LOUISVILLE NASHVILLE 
NEW ORLEANS ST.LCUIS e GENERAL OFFICES: MEMPHIS 1, TENN. 
Canadian Agent—Boon-Strachan Coal Co. Ltd.—Montreal, Quebec 





(TJ3-2) 
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MIMAR SUPER AIR FLOW (Model #312-R) 


Hot or cold air circulator for or winter, Twelve-inch 





fan with overlapping blades operates at a whisper... has low, 
high and intermediate speeds. This model delivers up to 1200 
cu. ft. of cooling air per minute. For heating, fan slows down 
to 600 r.p.m. and coils produce 5400 B.T.U.'s of circulating 
warmth per hour. Guaranteed. 


MIMAR DELUXE (Mode! #212-A) 


it's o summer fan and winter heater in one space-saving unit. Summer fan oper- 
ates at 2000 r.p.m. Eight-inch overlapping blades produce a mass of cooling, 
circulating air. Change-over to cold weather comfort-control is accomplished by 
a simple flick of the switch. MIMAR Deluxe heater coils give more warmth per 
hour than any other air circulator—regardless of price. When used as a heater, 
fan speed is automatically reduced. Unit is tiltable...can be directed wherever 
air flow is desired. Guaranteed. 


MIMAR SENIOR (Model #116-C) 


The Senior is exclusively a heater. It is thor- 
oughly unique because it produces two concen- 
trations of heat from the same coils—warm and 
warmer. This MIMAR model is really two heaters 
in one, Case never gets hot because fan draws 
air over the glowing coils and distributes the 
heat throughout the room. Guaranteed. 


MIMAR PRODUCTS, INC. + BROOKLYN 5, NEW YORK 


EL MONTE, CALIFORNIA « CHICAGO, ILLINOIS 
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You'll Get Calls for Them All Fall 


MAKE SURE NOW YOU’LL HAVE THEM 





ATKINS 
PRUNING SAWS 










Pole Tree Pruner 


Blade of famous “Silver Steel” that holds its edge 
longer and makes pruning easier. Fitted with peg 
teeth and fastened to casting with bolt and wing 
nut, the blade is adjustable to cut at any angle. 
Does away with need for ladders because casting slips 
over pole of any length. Pruning is safer because it's 
done from ground level. Large hook dislodges tree limbs. 
Length 16 in. (Pole not furnished). 


No. 40 Tuttle Tooth Pruner 





ay Stan " 
2 v2 <>" 
a ee 


Special steel, with sharp, finely tempered teeth that eat 
through limbs with minimum effort. Tuttle tooth pattern. 
Large roomy grip reinforced with dowell pin for extré 
rigidity; lacquered and polished. 20 and 24 in. lengths. 


No. 3 Duplex Pruner 


Specially hardened and tempered “Silver Steel”. 
“Lightning” tooth on one side for coarse work; fine tooth 
on other side for finer cutting. Apple handle is lacquered 
and polished. 18 in. length. 


Many Other Styles ... Write for Catalog 


WHEN YOU NEED ’EM 

















No. 16 
Butcher Saw 


Frame of finest quality spring steel that holds its shape 
under long, continuous use. One in. wide by % in. thick 
Notch in front end of frame and in blade stretcher 
holds pins. Thumb screw draws blade taut and straight. 
Beech handle is fully lacquered, with 3 nickeled screws 
Furnished with 11 point % in. “Silver Steel” blade. 2é 
and 26 in. lengths. 


No. 77 Butcher Saw 


Excellent quality at moderate price. Spring steel, flo! 
back frame is % in. wide by % in. thick, with square 
edge. Beech handle is fully lacquered and fastened to 
frame with 3 nickeled screws. Wing nut tightener. Fur 
nished with % in., 13 point special steel blade either 
bright or blued. 18, 22, and 24 in. lengths. 


No. 88 Kitchen Saw 


a Pe 







7 2 m 
Special steel frame 5/8 in., 13 point ¥% by 3/16 in. with 
flat back. Bright polish blade is held to frame by rivets 
Beech handle is fully lacquered, with 3 blued wood 
screws. 14 and 16 in. lengths. 


For Data On Other Types Write for Catalog 














~~ 
402 SOUTH ILLINOIS STREET, INDIANAPOLIS 9, INDIANA ae 

BRANCH FACTORY: PORTLAND, OREGON WTS whom 

Branch Offices: Atlanta © Chicage © New Orleans © New York © San Francisco er hae 

MAKERS OF BETTER SAWS FOR EVERY CUTTING sos z 
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The ‘‘pulling-power’’ of this full 
colored Columbian Vise display when 
used in your show window or featured 
on your tool counter will help to sell 
Columbian Vises and many other 
hand and power tools . . . your cash 
register will ring up MORE tool 
profits. 







at 


Make All Your Tools More Useful 
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E'S HOW 
COLUMBIAN VISE DISPLAY 


BK & >} 






The display is 26’’ wide, 714'' deep 
and 17” high, just the right size for 
window or counter display. It is 
lithographed in bright red, yellow 
and black on heavy cardboard with 
a center platform for any Columbian 
Homeshop Vise and two platforms to 
feature other small hand tools. 


YOU GET THE 


rPREI 


Place an order with your Columbian 
wholesaler for the No. D-5 Columbian 
Vise Assortment consisting of two C-43, 
two C-—431%4 and one C-44 Vises at regu- 
lar prices. Your display will be sent to 


you by your wholesaler. DO IT NOW 


because this free window display 
is good only until October lst, 1 


offer 
948. 















Read What 


MR. FINN HYLLAND’ 
Says About 





He 
stré 











ran 
pai 
306W— 6 FT. $1.75 LIST SO ¢ 
308W- 8 FT. $1.90 LIST ele 
310W=10 FT. $2.25 LIST 
ine 
dri 
wh 
alw 
rig 
“For a long time we have been looking for a steel tape rule that will give us am 
quick and accurate measurements of long length wallboards and large size i. 
furniture. MASTER BRITE-BLADE fills the bill to perfection . . . it’s accurate . . . Wii 
‘ i ss x hol 
it eliminates double measurements . . . and above all, its white blade makes ma: 
measurements easy to read. We gladly recommend MASTER BRITE-BLADE.” 
Everywhere, in every field where dependable, .-- the unsparing use of finest materials ...and  ¢ 
easy and accurate measurements are a must, _ its durable, easy-on-the-eye appearance all com- - 
Sat 
MASTER BRITE-BLADE is finding ever increasing bine to make the BRITE-BLADE one of the world’s Ca 
popularity. Its exceptionally fine, handy fea- _top steel tape rules, oe 
tures...carefully guarded construction methods 
Identify your name with the best in rules... Master Steel Tape Rules. Write 
today for information on the complete line of wood and steel tape Master Rules. 
* Mr. Hylland is a partner of Norwegian Woodcraft, Ltd., Montreal, Canada. 
MASTER RULE MFG. CO., INC. TH 
201 MAIN STREET ¢ WHITE PLAINS, N.Y. [EE ) 
General Field Sales Office: ee 124! 
105 W. Adams St. e Chicago 3, Ill. mie 
BRANCH: P. O. Box 1587 Gakland, Colif. bao Stockro 
HARDY 
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DRILL SETS 
W PLASTIC CONTAINER 





8 POPULAR SIZE DRILLS 


Here’s the most practical Drill Set you ever saw ! Contains 
straight shank drills in sizes which meet the widest 
range of needs in the home, on the farm, for radio re- 
pairs, minor automobile work, vocational schools and 
so on. Will fit any standard hand, breast, post, bench or 
electric drill. With these high quality tools, even the 
inexperienced workman can obtain good results in 
drilling. <> Transparent plastic top gives full visibility 
when container is closed. Drills are always in view . . 
always in their proper place. No more hunting for the 
right size drill! 





Holds twelve No. 57 Drill 
Sets. This attractive and 
practical merchandiser (il- 
lustrated at left) is a true 


10 pte ee ee oot a pat 
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j 





These are genuine CLE-FORGE High Speed Drills, 
famous for fast cutting of harder, tougher materials. 
Will withstand abrasive action and give you more 
holes per grind. Recommended for all electric drilling 
machines. Sizes 6”, 34”, %”, 540”, 346", 70", %” and 9%”. 


CARBON STEEL DRILL SET No. 26 


Same as No. 57, except that it contains CLEVELAND 
Carbon Steel Drills in the above sizes. The plastic 
container is a bright yellow color, to distinguish it 
from the High Speed Set. (Ilftstrated above). 
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“silent salesman” for your 
counter or your window 
display. Measures 5” wide 
by 4” deep by 5” high. 


‘COUNTER DISPLAY 
CARTON No. 260 


Contains twelve No. 26 
Drill Sets. This Display 
Carton is printed in yellow 
ink and is the same size 
as No. 570. 


i 
A 





There are many other CLEVELAND Drill Sets, in a wide 
variety for every purpose—carbon or high speed steel 
.. fraction, wire gauge or letter sizes ..from 8 to 60 drills 
per set. Ask your jobber for full information and prices. 


THE CLEVELAND TWIST DRILL COMPANY 


1242 East 49th Street 
Stockrooms: New York 7 @ Detroit 2 e Dallas 1 e San Francisco 5 @ Los Angeles 11 @ London W. 3, England 


. Cleveland 14, Ohio 















MORTISE LOCKS 


Every Residential Job! “ 


QU... ss 


to handle 





















They’re typical of 


147 —RUSSWIN’S EASY... 


SIMPLIFIED HARDWARE 





“It’s a simplified finish 
hardware plan that 






will make money for | 


any dealer.” 















/ Ne. 1000 Front Y Neo. 2000 Rear 
Door Cylinder Han- Door Cylinder Knob Set. 


die Set. 
E> G wo. 4000} 
¥> ) Bedroom and Bath. | 
( 








------> 






room Door Lock 1 
Sets with Russwin’s | 








































@ Just 4 Mortise Locks and 4 Tubular Locks to han- ee J patented Thro-! SELL PC 
dle every residential and light commercial job. Matte fouture. AGAIN! 
@ A new, simplified numbering system that’s easy : WITH § 
to understand. No guesswork, no mistakes. t IN VER 
@ Authentic, simple, attractive designs by Russwin : N 
craftsmen. : 
@® New illustrated Bar Labeling shows at a glance ' Si 
what is in a box, its metal and its finish. Space : Z 
for pricing. 1 3 Ne. 3000 Inte- 
I rior Door Latch Set. 
® Handsome wood Display Unit and H } N 
other selling aids. | 
@® New Russwin Easy 4 Simplified Hard- U 
ware Catulog makes ordering easy. ' 











a 


3 a 2 Pe: cone oe ae ‘aes stor blot a sai 4 
Russell & Erwin Division 
The American Hardware Corp. 
New Britain, Connecticut 
I'm interested, | would like to know the full story about Russwin 








/ 
ALWAYS HAVE THE EDGE 


(and now more than ever) 


Easy 4 Simplified Hardware. 





SNE. 0 pc et sanbees hese ees eee eee Cr eve 
My Jobber is ........-. even sheen Vietne eae toate ove 
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SELL POSITIVE PROTECTION 
AGAINST FLOODED CELLARS — 
WITH FEATURES NOT POSSIBLE 
IN VERTICAL SUBMERGED TYPE PUMPS 


Nothing in Sump But Suction Pipe and Float 
Pump is vot in the pit... not subject to binding or 
clogging due to accumulated silt, sand or coal dust. 


Sump and Strainer Easy to Clean 
No need to disconnect discharge piping or to 
move pump. Just unscrew suction pipe and re- 
move pipe and float. 


Motor Not Over Sump 
Away from vapor, moisture or fumes rising from 
the sump. 

Unit May be Set Away from Sump 
When it’s not convenient to place pump on edge 
of sump, Goulds Cellar Drainer offers a flexibility 
impossible with conventional units. 
Standard Horizontal motor. Bronze-fitted, positive 
self-priming centrifugal pump. These and many 
other advantages make Goulds new Cellar Drainer 
a sure-fire best-seller. And it’s backed by Goulds 
100 years of pump-manufacturing experience. 


Write now for complete details 
on this new cellar drainer, 
Figure No. 3231. 






Goulds Pumps Inc. * Seneca Falls, N.Y. 


WATER SYSTEMS 


> — NNIVER 
Teag-1g4e «100th A Qe 


FOR EVERY FARM AND HOME NEED 
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BRAND NAMES 


—are becoming household words 





S pamaaecagn buyers look for the sign of quality. With 
our high standard of living we have learned to ap- ; 
preciate and desire the better things of life. 


ve y Y 
Pt a Familiar trade-mark names and brands of products with ; 


UGA Y 


a proven background of service and value have won our 


confidence and we are usually loyal to our selection. It ; 


WK 


L4G iz Z 4,4 Y; 
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G4,74 4:44 a 
YU“ 


NN 


may be a motor car, a household utility, a food product 


WGK 
As 


or a brand of hardware. We ask for it by name, accept 
no substitutes and will wait, or travel miles, to find a dealer 


who can supply our wants. 


tic f BUILDERS’ és 
HARDWARE ||). 


has a host of friends and enthusiastic users who insist upon 
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the genuine National, bearing the well known flag symbol, 
when they are in need of hardware. We appreciate this 
fine compliment to our earnest efforts to build our products 
just as fine as the combination of skilled workmen and 
modern machines can make them. We realize our obliga- 
tion to your trade in maintaining this quality and the service 


benefits they are entitled to receive. 


NATIONAL MANUFACTURING CO. 


STERLING . ILLINOIS 





ARC 


— ROANC 
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n EVERY WORK BENCH 
|, 7 
= on 
-REE Pol-mer-ik 
: PuT THIS NEW FREE POl-mer-iK DISPLAY CARD 
Ss 
AT THE CASH REGISTER OR WRAPPING COUNTER! 
| 
@ Unusual profits can be produced by increas- BSEMRRRENEE RAG RERRBER ERE 
- ing the ‘traffic-sales’’ of Pol-mer-ik Linseed Oil % af 
in cans. Send for your free display today. M ARCHER-DANIELS-MIDLAND CO. @& 
> -- 684A Roanoke Building * Minneapolis, Minnesota - 
P FP Aer \ wi That free display looks good to me. Send it to: @ 
Kw INCREASE YOUR SALES ee iii i 
— Nome 78 
*% INC REASE YOUR TURNOVER on Address os 
a 
aCe VALID IAI! a , 
dk INCREASE YOUR UNI} B civ a 
FS We purchase our oil from: 
iS 
oe oe sicieiil 
ARCHER-DANIELS-MIDLAND COMPANY 2 
—— ROANOKE BUILDING MINNEAPOLIS. MINNESOTA jem 
31 
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--.where Hardware Dealers report 


Seman a "Most Effective’ 


Hardware Dealers named Country 
Gentleman first choice by a 
116% lead 


in an impartial nationwide survey to de- 
termine the farm magazine ‘‘most effec- 
tive in helping sell rural customers.”’ 


Among the total dealers surveyed in eight 


* In the 2,589 shaded counties, 
more than half the people live 
on farms or in places under 2,500 
population. ... In all counties, 
Country Gentleman’s 2,300,000 
circulation is concentrated for 1 
among top-half farms which get 
90% of all farm income. 


with Farmers 
with Dealers 
with Advertisers 


32 





important fields, the preference for 
Country Gentleman was greater than 
for the next three magazines combined. 


Advertisers, too, prefer the rural magazine 
read by *“The best people in the Country.” 
They consistently invest more advertising 
dollars in Country Gentleman than in any 
other farm publication. 
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Presenting... 


DUASOCK 


PRECISION BUILT 


Easy to apply 
Self-aligning 
Reversible without changing parts 
No knob or rose screws. 





Available immediately in 
A Brass, Bronze and Aluminum 


completely 
new lock designed and styled for utility and beauty. 


Write us for information, 


SARGENT & COMPANY 


New York New Haven, Connecticut Chicago 
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better 
lines make 
you 


i a 


look better 


in flashlights its Bright Star | 


nationally advertised to millions in leading publications and deco 
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20” Front W 


16” Rear WI 


PACKED SEM 









Fishing for volume business? Hook up with the sales- , 1 

° . , , . ' ' 

attracting Bright Star line of flashlights. This complete \ 

family of flashlights offers variety— quality — smartness — ' 

durability. It’s America’s fastest-selling line to give ; H 

‘ ' ' 

you steady turnover all year ‘round. Write today for 
. ’ . . . ’ 

details of Bright Star’s high-average-profit merchandise 

deals in colorful display packages. 

‘ no. 10m cells unit no. 2160 

_ } Counter display promotes Six No. 216 two-cell 

* metal cases with gleaming chrome finishes : 24 Bright Star cells. . . chrome finished spotlights 

; guaranteed to exceed on 2 colorful displays. 48 

” a ! , “2 ° ; 

* dramatically colorful plastics —cases withstand 1 Gov't. C-18 specifications No. 10M Bright Star metal | 

S ' by 30% even on expiration top batteries in 2 die-cut ' 

severest tests of heat, cold and moisture H date stamped on battery. counter display boxes. ' 
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BRIGHT STAR BATTERY CO., Clifton,N.J. 
branch offices: Chicago and San Francisco 


* three-way, lock and removable switches; 
bulb shock absorbers BRIGHT STAR 


* a flashlight for every use at every price 
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3S! STURDINESS! SALES SIZZLE! Everything to make a 
»-starved market jump to life! The dynamically appealing PAL 


Series 8 Supertrike is a Wheel Goods bombshell without an equal! 
Che these quality features! Twenty-inch front wheels, 16” rear 
wheels h three puncture-proof 1%” semi-pneumatic molded rubber 
tires... Full ball-bearing wheels, head, crank hanger and pedals... . 
Di e-bar bicycle-type frame, induction brazed into an almost 
indestructible unit ... All bright parts chromium plated .. . Rust-proof 
tangent bicycle spokes and chromium plated hub caps. 


Real bicycle chain drive in guard of graceful design integrated 
rear step plate to enclose chain and sprockets ... Handsome Chinese 


Red lifetin 


e enamel finish with white head and automobile-type striping 

and decorations .. . White rims with Chinese Red striping. 
Bicycle handle bar, grips, bell and ball-bearing rubber pedals .. . 
Big, comfortable coil-spring molded rubber saddle, lacquered in Chinese 
Red Fill crown bicycle type pressed steel fork and Gothic bicycle- 


type mudguard. 


20” Front Wheel 
16” Rear Wheels 


PACKED SEMI-SETUP 
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4 : SERIES 85% 
SUPERTRIKE 











Another Winner 
in America’s 
Most Complete 
Wheel Goods Line 





SEE NEXT PAGE 
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9 Models—3 sizes each 


line that suits every purse 
t think—18 riveted spoke 
ke velocipedes—and 
anical efficiency 
beauty. That's 
That's why 
coast feature 


PAL is the velocipede 


and every taste. Jus 
velocipedes—? tangent spo 
e a jewel of mech 
and an eyeful of sparkling 
why shoppers can't say “no”. 
leading jobbers from coast to 


PAL Superbikes! 





Fire Engine 
Maroon and P 
ersian Blue 





Red and Whi 
se White 
~ d Whit 
an ite 
af 
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©: ©) | 
850 12” Front Wh 
el 
851 16” Front Wheel 840 12” Front Wheel 8 ’ 
841 16” Front Wheel os i oe Wheel 
ront Wheel 


852 20’ Front Wh 
| 
144" Tires is 


842 20” Front Wh 

os | is 

1” Tires ee 832 20 front Wheel 
ires 





ers have been 
on of models, 
sizes and ch every sale. 
All have three wheels and real bicy- 
cle chain drives. Three have riveted 
two have tangent bicycle 
art and colorful styling plus 
superior quality make 
kes irresistible. 


Just what your custom 


demanding—in @ Pry a 
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847 16° Wheels 
Maroon and White 
134” Tires 















836 14° Wheels 
Maroon and White 
144" Tires 










America’s most complet 
wheel goods line | 


every styie eve ~ e ever 
2 tyle... Vv ‘ry size... Vv % pri 
e ¢ 





cena ane 


Persian Blue 
and White 
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880 12” Front Wheel 
881 16” Front Wheel 


882 20” Front Wheel 
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890 12” Front Wheel 

891 16” Front Wheel 

892 20” Front Wheel 
134” Tires 


Fire Engine 
Red and White 


Sea G 
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820 12” Front Wheel 
821 16” Front Wheel 
822 20” Front Wheel 

1” Tires 


810 10” Front Wh 
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811 13’ Front Wheel 
812 16” Front Wheel 
%"' Tires 
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Fire Engine 


Red and White 





870 Front W 
871 16” Front ¥ 4 
872 Front W 
1% Tires 
Fire Engine 
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-_ 
- 
800 10” Front Wel 
801 13” Front Weal 
802 16” Front Wet 
5’ Tires 





PAL Baby Walker... 


The walker-stroller 


the country by stor 
ion manufacturing 


modern precis 


that hos set @ new 
with a newly de- 


push handle, new 


quality! Now 
signed tubular 
detachable packa 
tires, 


858 20” Front Wheel 
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845 16’. Wheels 


2 Lovely Color Combinations 
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834 14” Wheels 
Fire Engine Red 
and White 

1” Tires 


THE LA PORTE CORPORATION 

























A FAMOUS NAME! 
NOW ON A FAMOUS LINE! 


AUTOGRAPHED 





















ted on Wie 
we FOOTBALL EQUIPMENT 
Assured Sales in a 
mir Soot 
os — Vast Market ! 
-}~ FAMOUS COACH 
N OF NOTRE DAME Draper-Maynard Frank Leahy Football Equipment assures 


new profits for you! Hundreds of young football enthusiasts 
will want this new equipment, endorsed and autographed 
by Notre Dame's famous coach. This great new line includes 
two rugged, official, cowhide footballs, two helmets—one 
made of one-piece moided plastic and the other regulation 
style—and a sturdy fibre shoulder pad. 







0 10" Front Wat 

11 13’ Front Wal 

2 16" Front Wel 
5a" Tires 
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THE DRAPER-MAYNARD COMPANY, 400 YORK ST., CINCINNATI 14, OHIO 
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memes MIDWEST PAINT CO. 
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“pe Srabengh wy tg 


KIND FROM THESE TH: 


er oun ene r 
ALLMINEM PAINTS © 
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“3 for 3" Aluminum Paint 
Display in Midwest Paint 
Company, Green Bay, Wis. 


If you’ve always thought of aluminum paints as on the package, you’re offering the best in aluminum 
“occasional sellers” . . . for “touch-up” work . . . you’ve pigments. You're also selling aluminum paints that ac: 
got a surprise coming when you feature “3 for 3” formulated for results on the surfaces for which they are 
aluminum paints! You'll sell them to farm, home, and recommended . . . paints your customers will come back 
industrial customers. You'll sell them at first-line paint and buy again. 
prices. And make a satisfied customer, every time! Full details about these high-quality aluminum paints, 
Use the compelling store sales aids available through made by many paint manufacturers, are given in free 
your paint supplier, to feature these aluminum paints 24-page booklet, “Paint It Bright”. Send for your copy, 
in your store. You'll be convinced of the public’s interest and talk with your paint supplier about the program. 
in correct aluminum paints—and you'll find yourself And, if you have an unusual fainting problem, let w 
well rewarded. help you. Paint Service Bureau, ALUMINUM ComPANY OF 
When you feature a line with the Aleoa Albron Shield America, 1984 Gulf Building, Pittsburgh 19, Penna. 


ALCOA NATIONAL ADVERTISING HELPS YOU SELL THESE THREE 


ALUMINUM HOUSE PAINT 

—made with a vehicle rich in oil, 
full-bodied, to produce an elastic 
film that clings tightly to wood, 
expands and contracts with it. 
For all weather-exposed lumber. 


ALUMINUM METAL &@ 
MASONRY PAINT 


—hard-drying, durable, water- 
proof, with sufficient oils to 
prevent cracking and peeling. 
For hard surfaces, indoors and out. 


ALUMINUM PAINTS 


MADE BY MANY PAINT MANUFACTURERS USING 


ALBRON ALCOA PIGMENTS 


38 HARDWARE AGE, AUGUST 12, 19% 


ALUMINUM ENAMEL 

—-satin-smooth, chrome-like, fost 
drying, and heat-resistant. For dec: 
orative interiors, touch-up wor 
and protection of heated surfaces 
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One of the most extensive advertising campaigns ever 
given any floor covering product is about to get under way. 





The story of the sensationally new Tailorized Floors by 
Fremont, is to be told everywhere through 








aluminum 
ts that ac Leading Magazines Farm Publications Window Displays 
ch they are 
pas Newspapers Radio Street car and bus 
Trade and Business Television cards and other 
jum paints, - - 
nite Belin Papers in 25 fields Mail sales help galore. 
your copy, 
> program. 
em, let ws GET ON THE BAND WAGON NOW! 
YMPANY OF 
9, Penna. ’ 
DEALERS! Write today for details on Fremont Rubber Tile and 
the name of your jobber. There is one near you. 
EL 
me-like, fast- 


stant. For dec: 
uch-up work 
ated surfaces. 

















i \ because it affords advantages 
not to be had in any others. 
291 McPHERSON HIGHWAY ° FREMONT, OHIO 
12, 1948 
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Your inquiries 
are cordially 
invited on the 
complete 

UBM line of 
quality paint and 
varnish brushes 





| 
The Master tools for Master painters 








The mark of a good painter is the smooth, uniform texture 
of his brushed-on finish. UBM “Perfection” varnish and 
enamel brushes add to the skilled craftsman’s ability. They 
also make the home owner’s job of enameling and varnish: 
ing a delight. Feature this select group of professional 
quality brushes to satisfy every demand of your trade for 
extra service, unexcelled performance and value far beyond 
the price tag. UBM “Perfection” varnish and enamel brushes 
are available in 2, 214, 3 and 314 inch sizes. Write today 


for descriptive literature and price lists. 





“2 ‘Use Brushes of Marit" 


UNITED BRUSH MANUFACTORIES, INC. 
116 and 118 Wooster Street, New York 12, New Yor 


Since 1890 one of the country’s 


leading manufacturers of paint brushes. 


























When your customers ask for a 
reliable thinner, sell them Her- 





cules pure, steam-distilled wood 
turpentine. This quality product keeps 
customers coming back. 





It’s low in cost, too—priced to make 
sales easier and to give you greater profits. 
The attractive, sturdy metal containers 
give no packaging headaches... no loss 
from spillage or breakage. 


Stock up with Hercules turpentine 


rm texture 
arnish and 
ility. They 


1d varnish: 


today. Let the brilliant orange and black 
can catch your customer’s eye .. . sell 
him... and keep him sold. 


—— 
a HERCULES POWDER COMPANY 
- trade for a! 
938 Market Street, Wilmington 99, Delaware 
far beyond : 
nel brushes 
rite today 
one’ | 
Hs STEAM-DISTILLED WOOD TURPENTINE 
| PF yERCULES 
2, New York 


rURPENTINE 


PART OF THE PAINT PICTURE es 
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Pa 
” 
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* Guaranteed by 
Good Housekeeping 
ay ~ 





IT’S THE NATION-WIDE 
FAVORITE AND THE BEST 
SELLER EVERYWI 
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Your customers deserve the best — 
and the one best in aluminum paint 


is SHEFFIELD “SUPER-KROME!” 


Py, 


Hecke tHede 4am 


* One Coat Covers Everything 
For Exterior or Interior Use 





* Heat Resisting 
* For Wood, Brick or Metal 
* Perfect for Undercoating 


Mis Exterior ° Heat 


bias 5 i 


oT PAT ete 
Pe i. yf Aa 
% % 






















Flows on Satin Smooth 
* Will Not Lose its Brilliancy 
* Ready Mixed—Ready To Use 


an No need to stock 3, 4, 5 or more 
ANN grades of aluminum paint, when 
Tween SUPER-KROME alone does the job— 
AND) and does it BETTER! Your customers 
depend on you — justify their confi- 
dence by giving them top quality that 
they'll come back for again and again! 








Write Today for further particulars 
and a catalog of the 40 other Sheffield 
fast sellers, as well as the dealer helps 
Sheffield offers. Window and counter 
displays, window streamers, news- 
paper mats, envelope enclosures, — 
Write Department... 





CLEVELAND 19, OHIO 









New Hoot 
Model 28 


cleaning 


S1.95 mor 


HARDY 
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Cforty Years Ago 
‘This Month 


On August 8, 1908... forty years ago this 
month... The Hoover Company started 
making electric vacuum cleaners. ‘This was 
the first practical portable electric cleaner 
ever ottered the American housewife. 

We have made them better and better. 

We have made more of them than any 
other manufacturer. 

We have supported them, from the begin- 
ning, with extensive national advertising, a 
continuous flow of merchandising materials, 
a modern sales training program, and an 


efficient, nationwide .service organization. 


THE HOOVER COMPANY 


North Canton, Ohio; Hamilton, Ont., Canada; Perivale, England 





We have built up a strong preference for 
them. Women like them. They preter the 
Hoover 2 to I over any other make. 

We have made more than 7,000,000 of 
them —and every one has been sold by a 
local retail merchant. 

We have kept in step with the trends in 
home cleaning and now offer your customers 
the type of cleaner they want with the name 
they know and trust. 

In the home cleaner field,isn’t the Hoover 
franchise just about the soundest, most profit- 


able proposition any dealer could want? 








New Hoover Triple-Action Cleaner, New Hoover Cylinder Cleaner, Model 


Model 28, with Hoover's exclusive 50, cleans by powerful suction, New 


1 


- Cleaners 





HOOVER 


Forty Years of 


dea in 


. . 
— / a 
Cleaning principle. . . it beats, as it sweeps, dirt d sposal, the Dirt Ejector. Your hands eade) ship 


as It cleans* $69.95. Improv ed, andonly never touch dirt. No stooping to attach hose 


31.95 more than its prewar predecessor Complete with cleaning tools in handy kit, 


Cleanin 
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g tools in handy kit . . $18.00 including Mothimizer and sprayer, $79.50 





To Sell BIG at $225 


An ideal gift and housewares item, 
specially packed to sell in volume 
at $2.95. Ten popular spices, purified 
for flavor purity. Choice of red, 
blue, green, yellow or black spice-jar 


OLA aM — OCD 


caps. Beautiful red or white 


a 





\ plastic cabinet. - 


SPICE SET No. 


OVER A MILLION e EYE APPEAL 


of the higher-priced Griffith Spice e AN ENDURING KITCHEN UTILITY 
Sets have been sold by Depart- ° INDIVIDUALLY PACKED 


ment Stores and Home Furnish- ROFIT MARGIN ‘ 
ings Stores from coast to coast. ¢ GOOD P x 


Now available through your local 


Home Furnishings Supply Jobber. 


4 





ie 


— 
Bae 
RS 


THe GRIFFITH LaBoratTorie: inc. 
seta WEST Lenidid scaniaiell CCE, one MS peyneis 


SS eee | 


. 7 > 
ATS 
ed 


Nationally advertised in FIELD & STREAM, SPORTS AFIELD 


SUPER-ICE 


FRIGI-BOX 


Keep cold things coLD... Keep hot things HOT 











¢ é THE 
in a new way! 
Super-Ice Frigi- Box is the ONLY product of its kind 
available on the American market — and every cust in x 
your store 1s a prospect ! Imagine a portable refrigeration unit etna 
that retails at just $2.98! Campers, hunters, picnickers, etc., a 
use Super-Ice Frigi- Box to keep food, drinks, fish, game, BiRMiN 
| etc., in perfect condition for 48 hours...and more. Hundreds 1630 § 
of uses. Super-Ice Frigi-Box — made of extra-strength cor- "So 
rugated board, weighs just 4% pounds—1 full cubi ot ouaamea 
storage. Insulation equal to 20 inches of solid concret« ok 
CHATT 
© YOU PAY: $1.79 ea. (f. 0. b. Oakland) mts 
Seer ORS: © SELL FOR: $2.98 each £40 N 
A few excellent territories for ex- = ny 
clusive distributorships still open. ORDER TODAY for immediate delivery, from oot 
Write for full information. SUPER ICE I 334 Magnolia St. ory. 
“ENE, EAC. oaktand 7, calif. | = 
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THE GUIBERSON CORPORATION 
DALLAS 1, TEXAS 


For complete information, contact your Guiberson distributor. 


ATLANTA, GEORGIA 
C. S. Martin Distributing Co., 
254 Peachtree Street, N. W. 
BALTIMORE, MARYLAND 
Harry S. Eklof & Company, Inc. 
1112-16 Cathedral Street 
BIRMINGHAM, ALABAMA 
R. P. McDavid Company, Inc. 
1630 Second Avenue 
BUFFALO, NEW YORK 
Western Merchandise Dists., 
130 South Elmwood Avenue 
CHARLOTTE, NORTH CAROLINA 
Southern Appliances, Inc 
517 East Trade Street 
CHATTANOOGA, TENNESSEE 
Tri-State Supply Comneey 
1148 Market Street 
CHICAGO, ILLINOIS 
H. U. Mann Company, Inc 
540 North Lake Shore Drive 
CINC INNATI, OHIO 
Ohio Appliances, Inc. 
659 East Sixth Street 
COLUMBUS, OHIO 
Ohio Appliances, Inc. 
243 North Fourth Street 


Inc. 


Inc. 











DALLAS, TEXAS 
Paul Blackwell Company 
2016 Richardson Street 


DAYTON, OHIO 
Ohio Appliances, Inc 
430 Leo Street 


DENVER, COLORADO 
Robert F. Clark Company 
31st and Blake Streets 
DES MOINES, IOWA 
Harger & Blish Company 
1007 Locust Street 
EL PASO, TEXAS 
Zork Hardware Company 
115 San Francisco 
HOUSTON, TEXAS 
Straus-Bodenheimer Company 
1513-15 Prairie Avenue 
INDIANAPOLIS, INDIANA 
Central Rubber & Supply Company 
30 East Georgia Street 
KANSAS CITY, MISSOURI 
Jenkins Wholesale Division 
1217-23 Walnut Street 





Inquiries invited from distributors 


LITTLE ROCK, ARKANSAS 
Wholesale Appliance Company 
201 Rock Street 

LOUISVILLE, KENTUCKY 
Ewald Distributing Company, Inc 
309 South Ninth Street 


MEMPHIS, TENNESSEE 
Stratton-Warren Hardware Co 
Carolina Ave. and Florida St 


MINNEAPOLIS, MINNESOTA 
Elcon Products, In¢ 
529 South Seventh Street 


NASHVILLE, TENNESSEE 
Better Home Products, In 
No. 6 Cummins Station 


NEW ORLEANS, LOUISIANA 
Stratton-Baldwin Co., Inc 
700 Tchoupitoulas Street 


OKLAHOMA CITY, OKLAHOMA 
Jenkins Wholesale Division 
27 East Reno Street 
OMAHA, NEBRASKA 
Mueller & Selby, Inc 
2615 Farnam Street 


Automatic 


Labeled by 


Underwriters’ 


Laboratories, 
Inc. 





The 75,000 BTU oil-burning 
circulating heater that 


has everything! 


Low oil consumption, high efficiency 
Famous “Clean-Flame”™ multi-throat 
burner 

Full-size, L haped heat exchanger 


burner air-gate to main 


tain air-fuel ratio 
Quiet, rheostat-controlled blower 
fan 
Rust-inhibitive finish on heat ex- 
changer 
Beautiful, heat-resistant brown 
enamel finish 
Concealed fuel tank—visible fuel 
gage 
Dial-type burner control. Pyrex in 
spection window 
Removable top, adjustable base 
The Guiberson I w-B 7 vutiful j leveling screws 
cautifully engineered oil-burning heater, created Top grille, directional louvers side 
to make the fine Guiberson line of heater n and front 
plete from 35,000 to 75,000 BTU. Other fast Burns No. 1 or No. 2 fuel oil, distil 
selling, profit-making Guiberson heaters late or kerosene 
—> 
sy } 
’ Be 
R-100 ‘ R-200 R-200 , DC. 500 
35,000 BTU | 50,000 BTU with grille ond 
Rodiont J a Radiant $0,000 BTU | ) DC.5008 
bef | Radiant | ’ 50,000 BTU 
/ Circulator \ . Circulator 
ee 
"Sass N= 


in territories not listed. 


PORTLAND, OREGON 
Pacific Coast Heating & Appl. Co, 
1464 N. W. Front Street 
SAGINAW, MICHIGAN 
Strong Distributing Company 
1840 North Michigan Avenue 
SAN ANTONIO, TEXAS 
Standard Distributing Company 
227 East Cevallos Street 
SEATTLE, WASHINGTON 
Pacific Coast Heating & Appl. Co. 
Foot of Main Street 
SPOKANE, WASHINGTON 
Pacific Coast Heating & Appl. Co. 
South 124 Wall Street 
ST. LOUIS, MISSOURI 
Jenkins Wholesale Division 
4824 Washington Blvd 
TAMPA, FLORIDA 
Stoves, Inc 
209-15 South Franklin 
WICHITA, KANSAS 
Jenkins Wholesale Division 
400 South Emporia 


a Sar 





Ware. 


EIEN 


HARDWARE AGE, AUGUST 12, 1948 





DRILL © GRIND 
BUFF @ STEEL- WOOL 


HARDWARE AGE, AUGUST 12, 1948 


catchin 
new m 

All 5 
either 
WYT 
Refills 
display 


You 
know 











PAS 








Handsome, all metal con- 
struction 







e Glass front prevents losses 


e Takes less than 1 sq. foot 
of space 







e Room for stock in back 






e Sales helps for clerks on 
back 






SELL MORE STEEL TAPES! 


NEW COMPACT COUNTER MERCHANDISER FOR 
WYTEFACE* TAPES... INCREASES YOUR SALES 


EXT time you order WY TEFACE* Steel Tapes FACE Tapes. The black markings on the white back- 
and WY TEFACE Steel Tape Rules, get this eye- ground are easy to read in any light. The patented 
catching, sales-boosting counter display case. This white surface prevents rusting and will not crack, 
new merchandiser is sure to increase your tape sales. chip or peel off—and it is easy to keep clean. 
All you need do is ask your jobber for Ask your jobber about the two WYTE- 
either one of the two assortments of IK >= FACE assortments that come to you in this 
— 


WYTEFACE Steel Tapes, Tape Rules and ry all handsome, durable display. Use it to get 
WYTEFACE Tapes out where your cus- 














Refills which come to you packed in this Deattins 
display Rapratoction tomers can see them and watch your tape 
‘a Surveying quipment . 
and Material sales go up to a new high! 
¢ Z ¢ y re > ae > 4 >< 7 Slide Rule 
You, as a hardware dealer, already beecbee tee Sunde Mind: eniens it Tete: ote tential te 
know the sales advantages of WYTE- U.S. Patent 2,089,209. 
KEUFFEL & ESSER CO. 
EST. 1867 


NEW YORK * HOBOKEN, N. J. * CHICAGO °¢ ST. LOUIS * DETROIT * SAN FRANCISCO ¢ LOS ANGELES * MONTREAL 
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, - The beautiful new Sheraton, one of 
many sales-stimulating Duo-Therm models 
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It every shopper were an engineer... 


DUO-THERM 


By the time an engineer got through going over a Duo- 
Therm fuel oil heater you wouldn’t have to sell him! 
He’d find so many exclA@sive common-sense construction 
features, he’d have his pocketbook out before you could 
say, ‘‘Duo-Therm heaters are also the best-looking heaters 
on the market.” 

Since most shoppers aren’t engineers, you show ’em! 
Show ’em the outside first! Duo-Therm has put real 
meaning into furniture styling. Take advantage of it. 
Talk about those smart designs. Talk about those beau- 
tiful finishes. Emphasize that Duo-Therm’s over all 
appearance has it all over any other heater on the market. 
Go to town on the inside story! Here you can point out 
construction that warms the heart of anyone who knows 
a nut from a bolt. Heavy construction, precision con- 
struction . . . engineered and built to do a real heating 
job and keep on doing it! 

And when you get to the exclusive Duo-Therm Dual 
Chamber Burner . . . the exclusive Duo-Therm Power- 
Air Blower . . . you don’t have to pull any punches. 
Those exclusives are in a class by themselves; you can 
demonstrate it, you can prove it! 

You’ve got features and facts galore to prove why... 
Duo-Therm with Power-Air Blower saves up to 25% on 
fuel oil! Sell that efficiency story right up to the hilt. 


AUTOMATIC GAS AND FUEL OIL WATER HEATERS FUEL OIL SPACE HEATERS FUEL OIL FURNACES ie 
CS 


Duo-Therm is a registered trade mark of Motor Whee! Corporation, Copyright 1948 


18 


Heaters would sell even faster! 


Fuel-stretching and money-saving mean plenty now. So 
capitalize on the fact that Duo-Therm gives more heat, 
more even heat, at lower cost and with less fuel. 
And that’s only part of it— 

If you’re a Duo-Therm dealer you have a complete line 
of fuel oil heaters—uprights and consoles. You have radi- 
ant doors on all circulating heaters. You can point out 
that the Duo-Therm name plate really means something, 
because Duo-Therm makes no private label merchandise 

.a heater by any other name is not as sweet a heater! 

And we can point out right here that Duo-Therm 
gives dealers the most complete merchandising program, 
an outstanding national advertising program, year after 
year ... delivers the greatest consumer acceptance in 
the industry right to the dealer’s doorstep. Isn’t that 
what you want? 


more than a million satisfied users 


Duo-THerm 


always the leader 


Division of Motor Wheel Corp., Lansing 3, Michigan 


Am 
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How to help 
CuStomers 
make up 
their minds 


Give’em whatthey want! Inmedicine 
cabinets, they want Gerity, because of 
their perfect image mirrors—full length, 
chrome plated, piano-type hinges — 
one piece construction. So they sell! 


WHAT WOMEN LIKE! 


MW Brightly gleaming chrome 
th a\ty Smartly modern design 
t All the screws concealed 
Easy to keep shining 


MEN LIKE! 
Tougher, heavier chrome 
Won’t flake or wear cff 
Gerity’s reputation with 
big auto makers for top 
quality in chrome plate 


BUILDERS LIKE! 


Self-centering backplate 
makes installing a cinch 


Exclusive Gerity patent 


LIFETIME 
CHROME EYE- 
CATCHING 
by e DISPLAYS! 


Write for 
complete 
catalog 
and 


price itist. 


Gerity-Michigan 


Corporation ADRIAN, Michigan 
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MAKE 
MONEY 


WITH THIS FAST SELLING 
QUALITY — BUILT LINE... 
PROFIT —MARGINED TO You 


There's real profit and fast turnover for 
you... in Standard Steel's complete line 
. . . every item styled to sell, priced to 


NEW FLAT-TOP MODEL make money for you. 
BATHROOM 
(punsolos eae. Rare 


Unmatched in Smartness..Unequalled in Valve 





These newcomers to the Stand- 
ard Steel line come in side- 
The scale that made the great hit at the recene wall and baseboard modek. 
National Housewares Show... the scale that sets 
a new high for modern design, eye-appeal, sales- 
appeal, value. The scale that is being featured by 
leading stores all over America as fast as produc- 
tion permits. It is the finest personal scale in the 
moderate price range without a question of doubt. 
Its large flat-top platform, covered with colorful 
marbleized rubber mat, is only 2'4 inches from 
the floor... equipped with magnifying dial lens. 
No. 222 is finished in high gloss enamel 


Registers have positive 


damper control. 





with chrome headplate. No. 222C is finished in MODEL 300L 
gleaming all chrome. Write for complete details. This budget-priced cabinet has 
P cnns a 16x22" beveled plate mir- er er Cab- 
Nationally Advertised to Millions Every Month ror, chrome plated brackets _— 4D 24g ‘7 at 
and piano hinge. Bulbs (T-S-40) inets an Oors ... Om 
not furnished. and Louvres . . . Some 


Specialty Items, Too. 









[ | lf * C . Lf} » : . Write for this new catalog 
Sg? | bargain-packed from 
Cs cover to cover 
a | , - 
| a 





THE BREARLEY CO., ROCKFORD, ILLINOIS Standard Steel Cabinet C0. 


New York Representative, A. W. Stern, 1125 Broadway . 
. 3713 Milwaukee Avenue © Chicago 41, IIlinois 
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© the Stand. 
e in side. 
rd models, 
positive 


Your customers can see—and appreciate—more than 11,000 


air-vents in even the smallest Pearl-Wick Duroweve 


Hamper. That’s another great reason why Pearl-Wicks are 


the world’s finest hampers .. . and give you more sales! 


PEARL-WICK 


SELF-VENTILATING HAMPERS 


* DUROWEVE 


Pearl-Wick and Duroweve are registered by Pearl- Wick Corp 
Pearl-Wick Corp., Long Island City’2, N. Y. * Sales Offices: Chicago, Los Angeles, New York, Houston 
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COLORFUL CARTONS GLAMOURIZE GLASBAKE 
FOR A NEW HIGH IN SALES APPEAL 


McKee’s new cartons ate doing some- 


thing for ovenware that is new to the 


trade. They're bringing the glamour of 


lovely table settings and delicious 


looking foods right to store counters. 
Shoppers visualize this glamour in 
their own homes—and the payoff 


is measured in increased sales. 


THE EASIEST, BEST DISPLAYS YOU’VE EVER HAD 
plas PLENTY OF HANDLING ADVANTAGES 


A tals /Yf Just put the new McKee Glasbake cartons to the test. 
f— “=< See how they attract shoppers—see how the informa- 
= tion on each carton helps clinch sales. Then see how 
much easier your floor and reserve stocks are to 
handle—how easy the items are identified. They 
certainly reduce inventory detail, too. Your sales and stock 
personnel really welcome the help of these new cartons. 
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THE WORLD'S 
MOST 
COMPLETE LINE 
OF GLASS 
COOKING WARE 


ORDER 
YOUR STOCKS 
NOW 





All this famous Glasbake line 

needs to demonstrate its ability 
(F to build up your ovenware 
sales to profitable new highs 
is a spot in your merchandise 
displays. See your wholesaler, 
the McKee representative, or 
write for information. 
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McKEE 


GLASS COMPANY 


uf Established 1853 
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GAS TUBING * BRAIDED GARDEN HOSE 
PLASTIC GARDEN HOSE * RUBBER PRODUCTS 


World's oldest and largest makers of Gas Tubing 








guaranteed footage 
here gives you 
full value in 


PANTHER and 
DRAGON TAPES 





sa] 
c) 
+3) 
2) 


oO 


Tic footage meter illustrated 
tells the operator automatically the exact length of 
tape on the rolls. This is but one of many measures 
used in the production of PANTHER and DRAGON 
Friction and Rubber Tapes that assure you of full 
value every time. And these tapes rate high in all the 
qualities that make for lasting splices. 


Made by a company in the insulation business for 
nearly 70 years, PANTHER and DRAGON Tapes 
pass ASTM and federal specifications for electrical 
and physical properties with a wide margin of safety. 
They have proved their worth in successful splicing 
jobs of all kinds. These tapes are sold only through 
recognized independent wholesalers. The Okonite 
Company, Passaic, New Jersey. 


“look for the, <= 
... your : Z 


assurance of quality” 
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Aluminum 


HAMMERCRAFT WATERLESS COOKWARE 





wammeacaart Coeswans 


WADE-MARK REGISTEREL 


This trade-mark appears on bottom 





of every Club Aluminum utenal 








We’re mighty pleased about the way women are going for our new 
6-piece 25th Anniversary Set of Club Aluminum Hammercraft Water- 
less Cookware, and the 16 open-stock items, too! Club Aluminum is 


being featured in a heavy schedule of full-color advertisements in 


national magazines, and over our popular ABC network radio pro- 
gram. And, of course, four million satisfied users are a big selling 
aid, too! 

Women everywhere are being told by our advertising of the many 


advantages of owning this fine, long-lasting cookware. (Advertised This 

* regularly in Life, Ladies’ Home Journal, Better Homes and Gardens, 
McCall's and Bride’s Magazine.) Ou 
CLUB ALUMINUM PRODUCTS CO. work 


K 1250 Fullerton Avenue, Chicago 14, Illinois 
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This selling Plan will keep you out in front. 


Our sales aids are like so many more salesmen 
working for you. But they’re not an addition to 





HOME COMFORT APPLIANCES Waoter Heaters 

Soft Water Appliances 
Heating Appliances 
Cooling Appliances 


9 plants in U.S.A.— Foreign affiliated plants in 
Brisbane, Melbourne, Sydney, Rio de Janeiro, 
Singapore, and Hamilton, Canada 
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© 1939, The New Yorker Magazine, Inc. 


your payroll. So find out about the Rheem Design 
For Better Business today. Just fill in this coupon 






and mail it to us. 





aon om > 
Guaranteed by > 
Good Housekeeping 


* 
S48 aovransen HE 





RHEEM MANUFACTURING COMPANY 
Dept. HA-8 
570 LEXINGTON AVE., NEW YORK 22,N.Y. 


I’d like to stay out in front. Please send me full details 


r 
I 
I 
1 
I 
I 
1 about the Rheem Design For Better Business. 
1 
1 
' 
| 
I 
1 
. 


Please Prin 


Address 


City_ — = = 
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Your 
CUSTOMERS LIKE 








"TIME-AND-A-HALF" VALUE 











in Gilbert's guaranteed 


40-HOUR ALARM CLOCKS 


If they forget to wind the alarm 
clock, no matter — if it's a Gilbert — 
for Gilbert's 40-hour movement will still 
be running . . . and telling accurate time 


. the next morning. 


Customers like Gilbert's 
rugged dependability, too. 
They like Gilbert's clean, smart 
styling; day-and-night utility. 


And customers like the store 
that offers them this all-around 
value so evident in Gilbert 
Alarm Clocks. 


Ask Your Wholesaler 





Clack makers ta the nation since 1807 


THE WM. L. GILBERT CLOCK CORP. 
WINSTED, CONNECTICUT 


Laconia, New Hampshire 


141 W. Jackson Blvd. 
Chicago 4, Ill. 


551 Fifth Avenue 
New York 17, N.Y. 





WRACK and RUIN? 


or ROYAL’S RACK and PROFIT? 


no more juggling 
with loose spools! ine team Anncotenceatn 


¢ 


eae RBA ES OT Gor 
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MAKE MORE PROFITS, mr 


i 


ae) | 
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USE THIS NEW DISP 


aa ud 


TAT AM Go 


ROYAL DESIGNED cr, vou! 


. CUTTER 


, “ aly 


ASK YOUR WHOLESALER 


about the ROYAL deal-quality 
ROYAL (“t) wire, plus the rack 





PLUG and 
CARTRIDGE FUSES + FUSTATS 
WIRE «+ CORD SETS * TROUBLE 
LIGHTS * CHRISTMAS LIGHTING SETS 


ROYAL ELECTRIC CO., Inc., PAWTUCKET: R°!° 
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NOT JUST A CLAIM...NOT JUST A SALES TALK... 
BUT VERIFIED, 


QUAKER 
3210 


CUTS OIL 


CONSUMPTION 
AS MUCH AS 


Ys w 


*From dota verified by one of the world’s lorgest 


7 3 





PROOF OF THE SAVINGS 
IN THE AVERAGE HOME 


A 10” natural droft heater is 
designed to heat an average 
4-5 room home from 10° be- 
low zero to 70°. 
(Delivering 45,000 btu’s) 
A total rise of 80°. 
But the average winter tem- 
perature in the 58 yr. history 
of Chicago weather bureau Is 
39° above zero. On the aver- 
age, a 31° rise will maintain 
a home at 70°. 
In other words the average 
heat requirement is only % of 
the design temperature or Ve 
of 45,000 btu's = 16,875 
btu's needed to heat the home 
on the average winter day. 


ALLOWING 18,000 BTU’S AS AN AVERAGE mani 
3210 WILL NEED AN INPUT OF 24,000 BTU st TYPIC 
NATURAL DRAFT HEATER INPUT 32,000 BTU'S 

A NATURAL DRAFT HEATER WILL REQUIRE 4 MORE 
FUEL TO PROVIDE THE SAME AMOUNT OF HEAT 


This chart proves fuel economy in Northern — 
such as that of Chicago, Illinois. Even greater s 
ings are possible in the South. 
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SCIENTIFIC PROOF 
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THIS NEW 





tee at LEAL.) 





KIND OF OIL 


HEATER WILL CREATE RE- 
PLACEMENT SALES NOW 


- 
= “ 


/ 
a ee | 


EVERY OIL HEATER OWNER IS PAYING FOR A QUAKER 3210 IN WASTED FUEL! HE SHOULD OWN ONE! 





WHY NOT SELL IT TO HIM? 
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Show your prospects the new QUAKER 3210 and 
you Create an immediate desire to replace old oil- 
guzzling heaters with this wonderful oil-saver. Here’s 
the heater that hits a new high in beauty and gives you 
a substantially higher profit per unit. Here's the 
heater that saves precious fuel by putting more heat 
into the home and less up the chimney. Sensational 
new QUAKERTROL does it! QUAKER TROL makes 
every chimney a perfect chimney... in any weather 
---in any climate. With the QUAKER 3210, all you 
do is install it... set it... forget it! QUAKERTROL 
does the rest. Cuts service calls to the bone. A sure- 
fre goodwill builder. 


79% GREATER PRIMARY HEATING SURFACE— 
Primary heating surface is over 3 times as efficient as 
secondary heating surfaces. The QUAKER 3210 
gives your customers 79% MORE PRIMARY HEAT- 
ING SURFACE. That means more heat is delivered 
into the home... less heat is wasted up the chimney. 
Contact your QUAKER Distributor. Learn the many 
other advantages of the QUAKER 3210. 


223 W. Erie Street, Chicago 10, Ill. 
Export Agents: A. J. Alsdorf Co., Chicago, ffl, 


= is, QUAKER MANUFACTURING COMPANY 
os L 








SELL THE BEST and you PROFIT MOST 


IM hed [ba 


PALMETTO WHISK B 


This is another Oxco product that gives you multiple 
sales possibilities because of its multiple uses in 
every home... And you can’t offer a finer 
quality whisk; here’s why: 


@ Made of genuine Florida, hand-hackled 


Palmetto fibre; it’s the All-American whisk 
THOUSANDS NOW IN USE 


Each month, more and more profit-wise 


@ Wrapped in eye-catching, color- 
printed, metallic paper sleeve retailers order and reorder—proof positive 

that it’s ‘‘caught on’’ in the modern home. The 
Red Breast Palmetto Whisk is today, another 


feature item in Oxco’s most complete line of 


@ Tough resilient fibre— 
natural color will 


not show dirt high-quality, competitively - priced brushes for every 


household need. Ask your jobber; he'll get you any 
@ Double row of 


heavy stitching 


one or all of the Oxco brushes—quick. 
Packed—1 doz.to attractive, 3-color display carton, 


Sold by the company which for 64 years has "set 
the pace” for the entire brush industry. 


x= O 


OX FIBRE BRUSH COMPANY, INC. 
Freoericx <vi2biished /S§¢ mARYLAND 


BA full 712” overall size 






@ Strong, neat, continuous wire 
—wrapped handle 





® Metal ball top and ring for convenient 
hanging 
Booth 116—NATIONAL HARDWARE SHOW 








... and that’s a real 
sale clincher ! 


Everyone likes to do things the easy way. And the easy 
way to remove any finish is the No-Wash or Saf-Te 
Removers. Either of these powerful solvents does a 
quick, clean job without leaving any waxy residue... 
eliminates the need for after-washing the surface with 
alcohol or sub-turps. That's a talking point your cus- 
tomers will listen to. 


% Hardware dealers can create new EXTRA 
PROFITS from ready and waiting home moderniza- 
tion jobs by owning and renting out this Lincoin 
Speed-O-Lite. sander. People gladly pay up to 
$5 per day in rentals alone. Besides you sel! large 
amounts of supplies that are needed in any floor 
finishing or building modernization program. 


THE LINCOLN SPEED-O-LITE 


This famous rental sander has earned thousands upon thousands of dollars 
for hardware and paint dealers from coast to coast. The rental income 
that ranges up to $5 per day is only a starter. 


SPEED-O-LITE RENTAL SANDERS HELP YOU SELL SUPPLIES 


Figures compiled by a number of your fellow dealers clearly indicate 
that you can ADD SALES of sandpaper, paints, varnishes, seal, tools, etc., 
averaging up to $10 per day to each and every Lincoln Speed-O-Lite 
rental customer. We urge you — write today for full details about the 
Speed-O-Lite Sander Rental business. 


Start cashing in on it today! 


NO-WASH Remover 


Recommended for general removing jobs. 


SAF-TE 
NON-BURNING REMOVER 


Designed for those jobs where fire prevention is all- 
important SAF-TE will not burn! 

Order No-Wash and Saf-Te from your jobber, or write 
us for information. 


WILSON-IMPERIAL CO., Dept. H-88, 115 Chestnut St., Newark 5, N. J. 


World's manufacturer of the most complete line 
of floor maintenance equipment 


FLOOR MACHINERY COMPANY, inc 
1252 WEST VAN BUREN ST... CHICAGO 7, ILLINOIS 
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This display is a self-selling 
unit on your counter... 12 
tubes in a carton, three car- 
tons to a case. 





> profit-wise 


roof positive 
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DV a 15¢ tube 
of Genuine Hide 


| industry. 








The production glue used by manu- 





facturers of fine furniture is now 
available for every household use. 


Repeat sales have been the rule 





y wherever it has been introduced. 


\ 
FREE Have your 


best craftsman-customer 





Y 
\) 
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VO 





test it. Use the coupon 








Gallon (6 to a case); Quart, Pint, Half- 
Pint, Quarter-Pint (12 to a case); Tubes 


(36 to a case). 







NO MIXING 
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oo a ANKLIN GLUE CO. 
dollars " o* en o te 7 A " 
ncome =a * \e - “4 alan a ane 
s Gentlemen: Please send without obli- 
dicate The Only Hide Glue ——— Ready to gation a free tube of Franklin Liquid 
bite use for the home! Genuine hide Hide Glue for a test. 
oe glue in liquid form. Easy to use, no dan- 

ger of chilling. Makes joints stronger than NAME. Sea PER ST PRE LM ka a 

the wood itself. Order from your jobber. 

= STORE. SRT eee eo ae 
2 THE FRANKLIN GLUE CO. 
= COLUMBUS 15, OHIO ADDRESS. Ci tel eae 
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Put yourself 
in this picture! 





... for Profit in the wide open 
domestic Water Systems Market! 


BUILDS A PARTNERSHIP 

FOR PROFIT FOR ITS 

DEALERS WITH 

2 MOST ADVANCED 
AND COMPLETE WATER SYSTEMS 


.»- Lots of ready cash now adds up to a Bright 
Future for Peerless Water Systems Dealers 


Look to Peerless for outstanding product quality. Peerleas’ 
entire business is the making of pumps. Peerless’ two 
superb domestic water systems, the Peerless Jet and the 
Peerless Water King will squarely meet and completely 
satisfy all your customers’ requirements. Look to Peerless 
for generous profit. Peerless knows the pump business— 
knows how to make a dealership a real partnership for 
profit. Sell Peerless and you profit further from a nationally 
known name~associated by your customers with top-flight 
quality. Look to Peerless for 
cooperative selling help. 
Peerless follows through 
from product manufacture 
to the final installation 
which you make to establish 
and maintain a steady flow 
of good business and com- 
plete customer satisfaction. 
Look to Peerless for coopera- 
live advertising aids. Peerless 
not only readies an audience 
of 70 million people with _ 
advertisements featuring the y 
Peerless Jet and Water King / 
Domestic Water Systems, 

but also supplies its dealers 


OR SH 
4 





Peertess Jet 
WATER SYSTEM 













PEERLESS 


Water i<ing 





with local advertising mat “ 
services and display ma- “a o 
terial to enable them to cash ey * 
in on the effect of this huge Shaiio™ 


program. 
Write today for Full Information 


PEERLESS PUMP DIVISION 
FOOD MACHINERY CORPORATION 


Factories: Los Angeles 31, Calif.; Indianapolis, Ind. District Offices: New York 5, 
37 Wall Street; Chicago 40, 4554 No. Broadway; Atlanta Office: Rutland 
Building, Decatur, Georgia; Dallas 1, Texas; Fresno, Calif.; Los Angeles 31, Calif. 
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Flag Pole Staffs 
are made of 
standard pipe, 
heavily galva- 
nized.Furnished 
with non-jamb- 
ing pulley, 





Steel Folding Gates in single 
or double construction— with 
or without overhead track. 








Wire Mesh Partitions 
—sectional—fit any 
height or width. 
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Stewart fron Picket Fence is available in many 
styles. Also Chain Link Wire 


Fence for all types of property 
protection. 





Many hardware dealers are increasing their 
profits with Stewart products. And it’s all clear 
profit, too, because you make no investment and 
you are not required to carry any stock. Here’s 
all you do: Send for free Stewart literature and 
familiarize yourself with Stewart products. Then you send us 
your inquiries for fence and other metal specialties. We do the 
rest and pay you a commission when the sale is made. Simple, 
isn’t it? Write today! There’s no obligation whatever. A 
few products are shown above. There are scores of others. 


THE STEWART IRON WORKS CO., INC. 
1537 Stewart Block, Cincinnati 1, Ohio 
Experts in Metal Fabrications Since 1886 
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Gamettes is a traveler's delight and note- . 

worthy gift item. Attractive Styron cribbage- ‘ Cement mixer in a realistic miniature Rattle Tubby, of colorful Styron, is plump 
board box holds cards, pins, dice and poker ' version. Cylinder revolves as it rolls. and appealing in crib or tub. Molded and 
chips. Molded and distributed by Roland ' Molded and distributed by Ideal ; distributed by Knickerbocker Plastic Company, 
P. Place Co., 414 E. Hines St., Midland, i Novelty & Toy Company, 200 Fifth ; Inc., 4101 San Fernando Rd., Glendale 4, 
Michigan, Ave., New York, N. Y. California. 
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Camera Movie Set comes with Styron viewer 
and three rolls of film—stars of favorite 











Colorful Spin-A-Tune, molded of Styron, comic strip characters, In 16 mm. and 35 mm. 
Gay, smooth Styron duck and fish are is unique and educational. Octave Molded by Pyro Plastics Corporation, 690 
boldly designed for child's easy identification. range of eight accurately pitched notes. Chestnut. St., Union, Union County, N. J. 
Molded and distributed by Haskins Manu- Distributed by Forest Products, Inc., Distributed by Acme Plastic Toys, Inc., 121 E. 
facturing Company, Rochdale, Mass. 196 Broadway, Cambridge, Mass. VY 24th St., New York, N. Y. 


You'll find this first—TOY BUYER’S CHECK novel, appealing, low-priced toys . . . each 


LIST a time saving short-cut in selecting toys examined thoroughly by Dow’s Consumer Prod- 
that move! Here is valuable information on scores uct Evaluation Laboratory. Get your check 
of the newest creations of the leading toy makers list now and take advantage of Dow's big 
from coast to coast. Every item bears the Styron national promotion of better toys . . . “made 
label . . . your hallmark of confidence. Colorful, of Styron”. 


= eS a a a ee ee ee ee ee ee oe a oe 


Tee in with hia BIG-PRROMOTION £ 


For first time . a BIG promotion with full color national advertising 
fo W-priced toy the kind that really move [ 't wait! Get your 
first—Toy Buyer's Check List and complete information on this profitable 
Promotion by writing to Dow Today! 

LOOK FOR THE SECOND TOY BUYER'S CHECK LIST OF LATEST CHRISTMAS TOYS IN SEPTEMBER 


PLASTICS DIVISION, TP-8 e THE DOW SEA. COMPANY e MIDLAND, MICHIGAN 
New York © Boston ¢ Philadelphia « cl d © Detroit © Chicago ¢ St. Louis 
Houston ¢ SanFrancisco ~ Angeles « Seattle 
Dow Chemical of Canada, Limited, Toronto, Canada 
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Nell the Chain that 






IISELE 


Customers know from experi- 















ence that CM Chains are top 
quality...designed specifically 
for particular applications. 
They know that CM's are safer 
...last longer...cost less on 
the job. CM Chain Products are 
nationally advertised and rec- 
ognized. There is a chain for 
every purpose in the CM line. 
You can sell them with confi- 
dence and profit. 


AUTOMOTIVE 
AGRICULTURAL...HARDWARE 
INDUSTRIAL...MARINE 
for practically every chain 
use there is a CM product 
designed specifically for 

that job. 


COLUMBUS-McKINNON 


CHAIN CORPORATION 


Affiliated with Chisholm Moore Hoist Corporation 


GENERAL OFFICES AND FACTORIES: TONAWANDA, N. Y. 


SALES OFFICES: New York + Chicago - Cleveland + San Francisco + Los Angeles 
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SCREEN WASTE 








STORM DOOR 
THAT CLOSES THE SALES 


YOU CAN'T BEAT THESE FEATURES 
@ Latch-bolt reversible 


@ Exposed parts brass —Forged 
brass handles 


e Show your customers the 
many superior design features 
of the SCREEN MASTER, and 
they buy every time. It’s the 
improved screen and storm 
door latch with the reversible 
mechanism that eliminates 
the necessity of a right and 
left hand inventory—a sales 
leader—a sure-fire profit 


@ No knob screws to loosen 
@ Self-adjusting for all standard 
| door thicknesses 
@ Separate locking dead-bolt 
@ Available with either mortise 
| or rim strike. 


The Deal That Shows ‘Em 
and Sells 'Em 


® Contains 12 SCREEN MASTER 
latches and one ‘Silent Salesman" 
counter display (CD-601). The 
“Silent Salesman”, when dem- 
onstrated, always makes a sale. 





TP Profit Catching Cabinet Catches ™ 
SNUG-TITE 





xk 
STREAMLINED CATCH 


510 





RUBBER ROLLER 
FRICTION CATCH 


Smartly modern—built to last a ; 
lifetime—popularly priced—a Low priced value leader. Has 
real sales getter. positive holding action 


Quickly mounted— easily 
a adjusted. 
AN A 














[ 
ENGINEERED 


@ PRODUCT 





i 





CARRIED IN STOCK BY YOUR JOBBER 










THE ENGINEERED PRODUCTS CO. 


FLINT 4, MICHIGAN 
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CHICAGO Safety Plus 


SOCKET SCREW PRODUCTS 






SOCKET CAP SCREW 


SOCKET SET SCREW 


Well centered burr-free sockets of controlled width and 


depth with hard surfaces which resist the most strenuous 


wear—speed assembly time. 


Accurately formed threads of uniform pitch diameters well 


within Class 3 limits—speed assembly time. 





Closely controlled concentricity tolerances assure equal SOCKET HEAD SHOULDER SCREW 
distribution of stress and permit the use of small counter- 
bores and more accurate tapping to speed assembly time. 


Over 75 years of dependably uniform 
quality are behind every Chicago 
‘*SAFETY PLUS"' Screw Product. 


Chicago “SAFETY PLUS" Products Include: 


Socket Head Cap Screws * Socket Set Screws * Stripper 
Bolts or Shoulder Screws * Square Head Dog Point Set 
Screws * Socket Pipe Plugs * Keys for ‘SAFETY PLUS” 
Socket Products * Hexagon Head Cap Screws, Steel and 
Brass * Square Head Cup Point Set Screws * Headless 
Set Screws © Fillister Head Cap Screws * Flat Head Cap 
Screws * Taper Pins * Milled Studs * Semi-Finished 
Hexagon Nuts, Stee! and Brass * Semi-Finished Hexagon 
Castellated Nuts. 


Ask for “CHICAGO” products when 
ordering from your hardware distributor 
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COMING 
SOON 








DOES THE 
WORK OF 


























Watch For The 
Sensational 
New EAGLE 
Product To Be 


Announced Soon 


The EAGLE LOCK Company 





EAGLE INDUSTRIES, INC 
National Sales Representative 
110 North Franklin Street, Chicago 6, Illinois 
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MOLINE INTRODUCES 
POWER-PULL 


Tractor-Drawn 


WIRE STRETCHERS 
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My yy For Single Wire 
e (Barbed or Smooth) 
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1. Stretch single wire or field fence with your 
tractor, easily, quickiy and accurately. 


2. No broken wires from over stretching—guess 
work is eliminated. 


3. Calibrated scale assures correct tension for 
any length of wire. 


> 


Stretch as much as a full reel of wire at a 
time. 


5. Farmers all over the country are demanding 
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these time-savers. 
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No. A-2, with evener, for 
woven wire fencing, adjust- 
able for all standard widths. 
Use without evener for sin- 
gle wire. 














No. A-1, Close-up view showing detail of mechanism and 
calibration for determination of correct tension for various 
lengths of wire. 


WRITE FOR COMPLETE INFORMATION 
1878 — Seventy Years of Service — 1948 


MOLINE 


1RON WORKS 


nos, U.S a 


MOLIRE. wut 
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OF MONEY-MAKING INFORMATION 
Every Hardware Merchant should-have! 








Ask your Swan Jobber salesman to show you Swan’s big, new 
colorful merchandising brochure! Sixteen pages packed full of 
golden nuggets of information regarding the garden hose business. 
Sure-fire methods and ideas to help you plan a more profitable garden 


hose business... tells you what to do and how to do it to strike it rich! 






ASK YOUR SWAN JOBBER SALESMAN FOR YOUR 
COPY TODAY. It’s a Bonanza! 


SWAN RUBBER COMPANY 


BUCYRUS, OHIO 


Worlds Largest Manufacturer of Garden Hose 
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THE SENSATIONAL NEW... 


ONE COAT 
TRANSPARENT-CLEAR 
LASTING EFFECTIVENESS 





CONCRETE BLOCKS 


ONE APPLICATION 
BRUSHED OR SPRAYED ON 


Crystal covers up to 200 square feet per gallon and it 
does a thorough, lasting job with only one coat because 
it penetrates. No skilled labor needed—any one simply 
flushes it on with a bristle brush—won't streak or smear, 
penetrates and is invisible after application. 


IT’S DIFFERENT..; 
and it’s PROVEN IN USE 


It’s not just another waterproofing coating “sensation” — 
Crystal is a positive proven waterproofing that penetrates 
and waterproofs the masonry itself. Customers find Crystal 
is far superior to conventional waterproofings and after 
trying it they come back for more with confidence. An 
assured liberal profit to you. Nationally advertised. 


WURDACK CHEMICAL CO., 4964 Fyler Ave., St. Louis 9, Mo. i 


Please send complete instructions, details and prices 
on CRYSTAL WATERPROOFING at no obligation. J 
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PERFORMANCE 


POWER YOUR SELLING JOB! 





ILLINOIS GLOVE CO 


CHAMPAIGN, ILL 


— 
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HERE’S THE DEVOE BRUSH SALESMAN 









yi 


At 
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He’s a good man to know! 


TWO REASONS WHY THE DEVOE BRUSH 


SALESMAN IS A GOOD MAN TO KNOW } F V t E 


He has the full story on the most complete line—the finest line—of 
brushes’you’ve seen in years. 

He’s more than just a “‘brush salesman.” He’s not only fully trained 
to help you with your merchandising problems, but fully equipped 
with effective displays, smart, sales-building vendors and other helps 
developed by the great Devoe merchandising organization to help you 
make your brush department outstandingly profitable. 


A Brush for Every Job 


There’s a Devoe Superkleen brush for every painting job, large or 
small. Every one is right for the job— made by Devoe master craftsmen 
with a 194-year background of experience in making paints and the 
kind of brushes that make good paint better. For full details on the 
complete Devoe Superkleen Brush line, write on your business letter- 
head to Devoe & Raynolds Company, Inc., Dept. A, 787 First Ave., 
New York 17, N. Y. 








































An All-inclusive Line 


NEW PATTERNS! 
EXCLUSIVE PATTERNS! 
SOUGHT-AFTER PATTERNS! 
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NEW opportunities for heater sales 


are yours with the complete new line 






of Perfection Home Heaters designed to 






give more comfort on less fuel. 


NEW “Multi-Heat” burner balances 


heat output to actual needs. “Midget” 







pilot burns for hours on a cup of fuel. 


NEW economizing heat extractor traps 


heat that would otherwise go up the 





chimney. Large extracting surfaces heat 






a great volume of air. 


NEW “Floor-Flo” circulating blower 


puts the heat where it’s needed. 


AUTOMATIC CONTROLS, of course, and 


NEW economy in the use of oil. This 


means user satisfaction when fuel- 








savings are more than ever important, 













, e 
je stp 0455" ee 
: a BP fic) 


Pon OVERLOOK 
this month’s potential profits in 
, PERFECTION OIL RANGES 
NEW BEAUTY TOO 4 eit accessories and of 
sie hee a. MODERN OIL WATER HEATERS.’ 


Perfection Home Heater DT | gee 
Gee OM aa re pi eee 
3 


¢9 4 


ft. te 


elegy? 7 
‘ 


The Mark of Quality Perfection Stove Company incase as aioe 


Manufacturers of Oil Ranges « Cook Stoves « Home Heaters « Water Heaters 
Gas and Oil Winter Air-Conditioning Furnaces. 


ATLANTA e CLEVELAND e CHICAGO © JERSEY CITY e KANSAS CITY #* OAKLAND ° ST. PAUL 
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ACKSON 


The Line of Dealer Preference 











ALWAYS IN STEP WITH USERS’ NEEDS 


Jackson's ‘know-how’ in its specialized field has resulted in an 

ability to appreciate the requirements of users Of wheelbarrows and 

kindred equipment, and design, develop and produce products which 
satisfy the most exacting needs 

Jackson Dealers have built a substantial and profitable business on 

the strength of ‘Jackson’ reputation for high 

quality unique features of design and construc- 


tion and for completeness of the line itself. 

J Ask your nearest Jackson wholesaler for full details 
ACK MANO or write us for his name. 

JACKSON MFG. CO., Harrisburg, Pa. 


"Cou 5. OAT Fst. 1876 










aoa. | 


Made of Finest Alloy Steel 
Heavy Gauge 


Correctly Tempered to With- 
stand Heavy Factory Use 


S AW S Each Blade Attractively 
' Packaged & Labeled 

| RIP CROSS CUT 
FINEST & COMBINATION 


HOME 


Deliveries Made 
From Stock, 


AND Mail & Phone 
Sell These S 
FACTORY ol The Sow 
r OMPETITIVE 
SAW ‘a ee 
Make a 


> GREATER PROFIT! 
, : of y Manufacturers of 

; Ee WAR Circular Saws, Band 
| Saws, H. S. Planer & 

Jointer Knives, Moulding Blanks, 
Beveled Edge Shaper Steel, Dado Sets 


LAFAYETTE SAW & KNIFE, INC. 
115 BANKER STREET BROOKLYN 22, N. Y. 
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BROOKLYN 5, NEW YORK 
CHICAGO SALES OFFICE: 180 N. WACKER DRIVE 








TOOLS YOU CAN’T BEAT 


For years the choice of good craftsmen... made of the 
finest steel obtainable. . electrically tempered and diamond 
point tested for hardness. DASCO Tools are beautifully 
finished and individually numbered for identification. 


SOLD BY LEADING JOBBERS 


DAMASCUS STEEL PRODUCTS CORP., ROCKFORD, ILLINOIS 
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Get alin ae 


men who know —on 


land or on the sea! 
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COLUMBIAN TOW-RO, THE SPECIALIZED TOWING ROPE IN USE 


oo superior qualities of Columbian Pure Manila Rope 
have been proved ... proved under extreme service condi- 
tions that demand the best. On ships, farms, mines and lum- 
ber camps, in business and industry . . . Columbian rope 


stands up, never lets you down! 


For here is a rope manufactured from the choicest manila 
fibre, in the most modern mill in the world. It would be diffi- 
cult to make, impossible to buy, a better rope than Columbian 
Tape Marked Pure Manila. Know it by the red, white and 


blue surface markers. 





COLUMBIAN ROPE COMPANY 
400-70 GENESEE ST. AUBURN, N. Y. There Is No Finer Rope! 
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Football Equipment 
1948! 


Here’s your official college football that meets all the spe- 


cifications of weight, shape, ruggedness and quality ee een ——— 


leather, and there are five other models in all price ranges 
from the college or pro down to the scrimmage enthusiast. 
Here, too, are the helmets and shoulder pads that sporting 
goods and hardware dealers should be 
stocking for Fall profits. Ask your jobber 
for quotations on “Globe’s complete 1948 
line of football equipment.” Your cus- 
tomers will ask for it by name. 


Ask for your copy of Globe’s 1948 Football Catalog. 


GLOBE SPORTING GOODS MFG. CO. 


251 CAUSEWAY STREET . BOSTON 14, MASS. 
Offices in New York, Philadelphia, Chicago and Los Angeles 
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ANSWERS 
PICNIC PROBLEMS 


Again this month, Thermos focuses 


attention on picnics and picnic ° 


supplies— with this advertisement, 
appearing in the August 14 issue 
of The Saturday Evening Post. 
Again Thermos” talks to a great 
many of your customers... shows 
them the ideal answer to all pic- 
nic problems . . . makes sure 
that whenever a picnic is planned, 
the first call is for Thermos brand 


vacuum ware. 


Tt advertisement also appeared 


e July 19 issue of TIME.) 
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What 


makes a picnic a picnic ? 


Scene 


Wherever YOu go, you'll enjoy 
the view of your handsome 
Thermos brand Picnicker—the 
compact, zippered leatherette 


Case so easy to pack and to 
carry. 


= SS 


i] 


= 
HH 


of 





ood 


Outdoors food—and plenty of 
it—kept just right in the two 
efficient “Thermos” brand vac- 
uum bottles, and the metal 
sandwich box. 


riends 


They'll all gather round— 
they'll "oh" and they" “gh” 
—when they see your wonder- 
ful Thermos brand Picnicker 


which carries enough for gli 









LOOK FOR THE PICNICKER 
NEXT TIME YOU SHOP 


THERMDs 


TRADEMARK REG U.S. PAT OFFICE 


BRAND VACUUM WARE 


THE AMERICAN THERMOS BOTTLE CO. + NORWICH, CONNECTICUT 


ermos Bottle C Thermos Limited 








Libbey BOUNCE Tumblers... 


















make sales even easier! 


£3 
» 
, . ° ” ee 
@ Now, you can sell Libbey’s famous ‘Bounce Tumblers” 6-to-a-carton. ¥ 
This new carton will attract “‘first-time” and regular 


Libbey customers, make it even easier to sell and profit from 
Libbey Heat-Treated Tumblers. 





And why not? 97% of the women interviewed recently preferred 
Libbey Heat-Treated Tumblers over all others. The ladies appreci- 
ate the thin-blown beauty and the economy of Libbey ‘Bounce 
Tumblers” that last 3 to 5 times longer than ordinary tumblers. 


There are extra profits for you on these easy-to-display 
cartons, because they reduce selling, handling and 
wrapping time; hold inventory shrinkage to a 
minimum and simplify storage problems. 


Write directly to us for samples and prices 


This new !5 dozen carton 


Hleat-Treated Tumblers on 





play counter will bring yo 


and prohts. 


LIBBEY GLASS sounce tumesters 


Copyright 1948, Libbey Glass, Division of Owens-Illinois Glass Company, Toledo |, Ohio 


HEAT-TREATED 
_ a 
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WESTCLOX 
“| PROUDLY PRESENTS 


a triumph of small watch engineering 


~ | LANCE WRIST WATCH 





» be 





\ spec ial Lance di play prece 


colortul ry inches high and 







1014 inches wide—is available 


Che piece sets up quickly, at 





tractively displays the watch 





under a transparent. shield 






Comes free, postpaid Write 


to Westclox, LaSalle 









The greatest value in your experience 


) The finest watch in Westclox history... 


LANCE Wrist Watch, shown actual size above, is the most hand- 
wrist watch ever produced by Westclox: and a timepiece 

of great dependability and beauty. Trim, thin Lance is instants 
recognized as quality with its 10 karat rolled gold plate front 
id stainless steel back, curved to fit the wrist. Easy-to-read 
metal dial, non-breakable crystal, smart pig grained strap 
Sturdy movement, rustproof hairspring. You'll be proud to 
feature Lance, America’s greatest watch value at the retail 


pr of $11.95. Distributed by leading wholesalers. 


o WESTCLOX Made by the makers of Big Ben + Products of General lime Instrument Corp 


12, 1948 = 
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CORNER THE 
SHALLOW WELL PUMP 
MARKET WITH 













AUTOMATIC WATER 
PUMPING SYSTEM 


Here is a pump that answers every 
rural home need... most farm needs 
... for running water. 
The simplified LERIO 
PRINCIPLE makes instal- 
lation and maintenance 
easy as ABC. The LERIO 
screws directly onto the 
well pipe or casing...re- 
quires no separate storage 
tank. Thus plumbing 
problems are eliminated 
and fresh water is deliv- 
ered right 


a ad from the well. 


The LERIO 
Simplicity of design . . . 
Sturdiness of construction 

. brings to your customers 





1. LOW INITIAL COST 
2. LOW OPERATING COST 
3. LOW MAINTENANCE COST 


a 
WRITE 
WIRE 
witt SeLL 
mont ONE INSTALLATIO' gHBORHOOD ! 
your | A WHOL 
NEAREST 
LERIO Py The main features of the LERIO Pump are 
VDISTRIBUTOR {covered by U.S. Pat. Nos. 2091499, 2394191 
AO i 
THE Hec¢o- CORPORATION 
“ MOBILE 6, ALABAMA 
78 





FALL “HOUSECLEANING” SEASON 


GETS UNDER WAY SOON! 





Check Your Stock of these Much-Wanted 
Furniture & Upholstery Nails! 


WRITE FOR 
CATALOG .. 






#53/55 giving complete 


ORNAMENTAL NAILS listing of these 
and many other 
types and packings 
of tacks, 
furniture and 
upholstery nails, 
ornamental 


BRASS PLATED FURNITURE NAILS nails, etc. 


60 in box 10¢ retail 


Visit us of the 
NATIONAL 
HARDWARE SHOW 


October 15-18 
Booth 253 





#210/50 


“LEATHEROID UPHOLSTERY NAILS 
50 in box 10¢ retail 


Point Ui? Your Tack Sales with these 


Nationally-Advertised 
_ Colorful Cellophane-Wrapped 
THUMB TACKS 










No. C366/36 


10c retail 


No. C550 


10¢ retail Vow 
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GOOD EQUIPMENT MEANS MORE HOME BAKING 


Get set with new 
BUCKEYE Aluminum baking pans 





No. 9204—Tube Cake Pan 


This pan has a wide tube which permits it to rest solidly 
when inverted for cooling. It’s the perfect angel food 
and chiffon cake pan but you can sell it for many other 
uses—souflles, cheese cakes, fruit cake, noodle rings, 
upside down cakes, molded salads, refrigerator desserts. 


Case Wt. 
No. Size Gauge Case Lots Approx. 
9204 Diam. 10%” 20 12 11 Ibs. 





Height 4” 


No. 97 14—Baking Sheet 


Sometimes called a cookie sheet but it has many other 
uses. It’s the preferred pan for baking soda biscuits, 
raised rolls, fruit dumplings, cream puffs. Can be used 
for oven French Fries, too. Without sides, it permits 
tops of baked goods to brown as quickly and evenly as 
the bottoms . . . allows food to be easily slipped off 
sheet. The one rolled edge is designed for easy handling 
in and out of oven. 


Case Case Wt. 
No. Size Gauge Lots Approx. 
9714 1342” x 16” 18 12 12 Ibs. 





No. 9809—Round Cake Pan 


This is the standard 9” aluminum cake pan for 
which most recipes are planned. The avalel sides 
help produce a light textured cake. The Buckeye 
finish inside and out is just what is needed for 
luscious, even browning. 


Case Wt. 
No. Size Gauge Case Lots Approx. 
9809 Diam. 9” 20 12 6 Ibs. 





No. 9509—Popular 9” Pie Pan 


Every kitchen needs two or three of this size pie 
pan. Now one of our biggest sellers when women 
are replacing pre-war equipment. Quick heating 
virgin aluminum with Buckeye’s dull finish produces 
evenly browned, flaky pies. 


Case Wt. 
No. Size Gauge Case Lots Approx. 
9509 9” 20 12 4 Ibs. 


All these Buckeye baking pieces are made from 
virgin rolled sheet aluminum. Sell them as quality 


items because they are backed by the long-famous 





Chicago Sales Office 
11-110 Merchandise Mart 


now for quick delivery. Reorders promptly filled. 02° sia 175 sim Accnve 


New York 10, N. Y. 


Buckeye label. Priced for profitable mark-up. Order 
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Treat your customers to areally 


fine product and yourself to 


some fine vise sales with the 
Cheney Forged Steel Vise. Vir- 
tually indestructible, with a 
tremendously powerful grip, 
the Cheney Forged Steel Vise 
is equipped with swivel base 





and extra wide and deep 
throat. Width of jaws 3/2”. 
Weight 15 Ibs. Order now from 


your jobber. 


AN I eee 


Representative 
-— the Eastern, , 
Mid- Wenert Centra 


a4 States 
SHN H. GRAHAM 
& CO., INC. 

105 * Ouane ey 
New York 8 oe © 
uthern Representative 

on NFORD ——," 

Chattanoog, nn. 






















ESTAB. 1836 
HENRYCH t N EY "CORP. | 


LITTLE FALLS, N. Y., U.S. A. 
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GRITTIN 
HINGES 


* 





( SRIFFIN 


nufacturing (bmpany 


ERIE, PENNSYLVANIA 
MANUFACTURERS 














AGENTS 
NEW YORE: 45 Warren St. BOSTON: 115 Broad Street 
SAN FRANCISCO: 703 Market St. 


—— 
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UNION 
PACIFIC 





” 
i ecress° 
van siceno® 





Val Peterson 





* One of o series of ad- 
vertisements based on 
industrial opportunities 
in the states served by 


Union Pacific Railroad, 


Unite with Union Pacific in selecting sites and seeking new markets in California, Colorado, Idaho, 
Kansas, Montana, Nebraska, Nevada, Oregon, Utah, Washington, Wyoming. 


*Address Industrial Department, Union Pacific Railroad 
Omaha 2, Nebraska 


UNION PACIFIC RAILROAD 
Koad of Tee Druity Siittidiwert 
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A SALES REGORD 
IN 4 MONTHS... J} 


| U.S. Hardware & Paper Co. 
is now America’s Largest 








Most every fisherman already owns a a 7 
favorite rod and one or more detach- | Distributor of... 


able reels. Such prospects are usually 
automatically out of the market for 


nationally advertised 


additional conventional equipment. But 


not so with the Hurd Super-Caster. Due ‘RA p- Bi 4 


to its recent entry into the field, only 


+t few fishermen have so far acquired this aa A D j Oo 


modern, appealing innovation. It opens 





up an entirely new market among fisher- 
men who have “everything.” If you want 
to make inew sales—create additional 
business—put the Hurd Super-Caster on 


TI 
1¢€ 


display. Immediately available through 


enjo 


your local jobber. 


Patent 1145625. Other Patents Pending. The right to make specification ea il 
as 


changes is reserved, without obiigation 


outhi 





dair’ 
MODERN FEATURES ) 
THAT HELP SELL THE HURD SUPER-CASTER 


Streamlined Built-in Reel 
Appearance 


cal « 
Only 4 months after the start of the U. S. Hard- trol 


. . . ware selling plan for Trav-ler, franchised dealers wsiale 
uper-Smoot a : 4 2 s 
4 in So. California and Arizona had hit top Trav-ler 








Thumb-Button Control Operation 
Light Weight Pistol Grip Handle sales volume for the nation! Powerful consumer = oe 
a Corrosion-Resistant advertising placed in local papers at no cost to 

| Interchangeable Rods Materials dealers was only a part of this successful pro- 











motion . . . Western dealers! U. S. Hardware 


offers you hundreds of nationally famous lines... 
backed by aggressive local promotion! bY 
| e 
—e 
aa 









SUPER - CASTER UNITED cranes NARDWall & PAPER CO. 


So. California's Leading Housewares’ Distributor 





HURD LOCK & MANUFACTURING CO., SPORTING GOODS DIVISION he. 
NEW CENTER BUILDING e¢ DETROIT 2, MICHIGAN 
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--\ The “BOSS” Knows Sprayers 


--- FHAT’S WHY HE CHOOSES 
Dobbins PorTABLE POWER SPRAYERS 






.\\ 


In the final analysis, the real boss is the customer... 


é oo 


and his wish is law with the Dobbins Manufacturing 
Company, its jobbers and their dealers. Naturally, they 


take pride in their long record of customer satisfaction. 





Note these Features 


l 

| 

| 

| Pressure adjustable from O to 

250 pounds ... discharge 1% 

GPM ... stable, double wheel 

; construction . . . heavy gauge 

| steel tank... 18 gallon capacity 

| ... only 16” overall width, per- 

| mitting easy access to narrow 

| passage-ways... jet-type 

agitator, which keeps spray 
= ; ; a __ ; : solutions thoroughly mixed .. . 
The DOBBINS POWER WHEELBARROW SPRAYER is typical of a line that | puncture-proof, semi-pneumatic 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 





enjoys an enviable demand everywhere. Portable and light in weight, it is rubber tires. 


easily handled by one man, filling the need for a higher-pressure spray * * * 


outfit for small orchards, estates, clubs, greenhouses and nurseries, for Dobbins complete line of hand 
and small power sprayers and 
dusters includes a variety of port- 
able power models with tank 
capacities up to 200 gallons. For 
full information, contact your job- 
ber, or write direct for name of 
the Dobbins jobber nearest you. 


dairymen and poultrymen. This Dobbins unit furnishes effective, economi- 
cal coverage in the application of DDT and other insecticides, weed con- 


Hard. trol chemicals, disinfectants, white wash and cold water paints. (Boom, 


>alers ; , = ‘ “— : 
with adjustable nozzles, is optional. This can be furnished for row crop 


av-ler 
sumer spraying or applying weed control chemicals to lawns.) 
st to 

pro- 
ware 


DOBBINS MANUFACTURING COMPANY 
ELKKART, INDIANA AND NORTH ST. PAUL, MINNESOTA 
Address all inquiries to Department Elkhart, Indiana 







_ CASH IN ON THE DEMAND FOR DOBBINS DEPENDABILITY 
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<7 LUSTRO 
* ALUMINUM 
ENAMEL 


HIGH GLOSS - HEAT RESISTING 
















READY MIXED 


CRES-LITE LUSTRO ALUMINUM ENAMEL : y/ ASPHALT BASE 


For interior work. Dries quickly to a brilliant, metallic 
finish. One coat covers most surfaces... withstands 
heat. Excellent for painting pipes, metal ductwork, 
walls, boilers and other interior surfaces. 


CRES-LITE ASPHALT BASE ALUMINUM PAINT 


Ready-mixed...ready to use...on surfaces requiring 
the utmost in resistance to moisture and sunlight... 
especially roofs and tanks...and other exterior 
surfaces originally protected with a base coct of 
osphalt or bituminous material. 


FAMOUS CRES-LITE SYNCHROME ALUMINUM PAINT 


«Choice of master painters everywhere...the finest paint 
Protection you can buy! A quick-drying, synthetic resin, oil 
Point, guaranteed to contain only pure 325 mesh aluminum 
and the highest quality grades of OIL, PIGMENT AND SYN- 
THETIC RESINS. For complete details regarding uses of 
Cres-Lite SYNCHROME, write for FREE copy of “A Guide to 
Using Aluminum Paint.” 












HEAT PROoOoF- RUST PROOF 
WEATHER RESISTING 
ONE GALLON 
















x f SYNCHROME 3 
» ALUMINUM 
PAINT 


HEAT proor- rust PROOF 
WEATHER RESISTING 


ONE GALLON 

























POWDER COMP ANY 


Chicago 10, IMlinois 
s 15, Calif. 





CRESCENT BRONZE 


116 West Illinois St. 


1841 South Flower St., Los Angele 

















The New 

Extra-Safe 
Extra-handy 

PIPE WRENCH 





















CONE COIL 
SAFETY SPRINGS ARE 
INSIDE HOUSING 









Popular Priced RIDGE- 
improved STILLSON 
offers you extra sales and profits 


@ This Stillson pleases your customers because it’s 
safer —cone-coil safety springs inside the housing 
replace old-style exposed flat springs that could 
break and cut the hand. No rivet hole to weaken 
handle. Handy pipe scale on hookjaw. High grade 
malleable frame, handle and hookjaw of strong 
heat-treated steel. Steel handle, 6” to 48”. For 
easy sales that repeat, order Improved Stillsons 
from your Supply House. 








Ask Your Jobber For These Quick-Selling 


TWIX aanay 


ee Home Tool 














Marking Gage: 
To mark a perfect 
straight line from 
any edge. 











Square: Guaran- 
tees a sharp 
square corner. 


2» 
(; a ( \ 
a 
WA \. \ W \ \, \ 


™s 











Protractor: Gives 
you exact angle 
at any degree up 
to perfect right 
angle. 








™S 











NS 











Ruler: Always 
exact to a 1/32 of 
an inch 








ual 





Depth Gags 
Gives you exact 
depth ofany hole. 


A very inexpensive tool for the home mechanic 
Does the work of tools costing six times the price 


WATCH FOR ADDITIONAL TOOLS 
NEW NUMBERS APPEARING REGULARLY 


If your jobber can't supply you, write 


TWIX MANUFACTURING CO., Inc. 


40-09 21st STREET, LONG ISLAND CITY 1,N.Y 
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Full-page color ads like this, month after month, keep 
reminding our 4’2 MILLION quality-minded readers— men 
who are big buyers of tools and hardware—that BRANDED 
merchandise, bought at the HARDWARE store, is BEST. 


... Popular Mechanics Magazine 
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so many 
ional advertising, these 
d that is unparallel 


; ou. 
10 Outstanding Features 


r—preserves the vitamins and other 


1. Revere waterless” cooking is easie 
food values- 

in 2. Thick copper’ bottom 

3. Saves time, saves fuel, 

chens cool and preven" 

s not darken fo 


prevents hot $ teful burning of food- 


saves shortening- 


4. Keeps kit 
5. Stainless steel doe 
o buy because coppe™ 


clad stainless steel is practically in- 


6. Economical t 


destructible. 
ysting—co"t burn @ hole through it. 


7. Resists staining, pitting, © 
atch dirt. 


g. No rivets, O° bolts, n° corners to © 
y-to-clean stainless steel. 


9. Gleaming eas 
grip handles © 


10. Perfectly balanced, pistol- 


REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Com sion, Rome, N. Y: 


¢ cool bakelite- 


pany Divi 
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THE 6 AND 8-CUP 
PERCOLATORS 


Literally millions of women have been ask- 
ing for the Revere Percolator. Here it is, 
refined, more beautiful than ever, the ideal 
utensil to make the good coffee that every 
one of your customers craves. Feature 
these new Revere Kitchen Jewels—on your 
counters, in your windows, with your ad- 
vertising. Remember that Revere Copper- 
Clad Stainless Steel Ware helps build your 
entire housewares sales. Two good names 
are better than one! 























| \\ 
RENERES 2 WEN 


= : f 


THE 1-QUART 
SAUCE PAN 





This is the most attractive cooking utensil you've ever seen. Especially designed, it 
provides the perfect combination of beauty and usefulness. Here is a new item with 
great promotional value for you—one with tremendous demand—for which women 
will find a hundred uses—and backed by the tens of millions of advertising messages 
that Revere is constantly directing at your customers. 
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MANUFACTURES THE MOST COMPLETE 
LINE OF BALL BEARING ROLLER 
SKATES IN THE INDUSTRY . .., 


Kingston builds only QUALITY PRODUCTS 

- « « « At the same time meets the demand 

of the POPULAR PRICED market 

—g-e « * Thus making it possible 

for the dealer to enjoy an 
ATTRACTIVE 

MARGIN OF 

PROFIT. 





SALES OFFICES 


New York 10, 200 Fifth Ave. Bldg., Ph. ~ 
Styvesant 9-2828 - Chi. 4, 209 S. State St., Me 
Ph. Web. 7853 - Omaha 3, 3325 N. 42n 
St., Ph Ken. 4274 - Los Angeles 15, 730 W. 16th Place, Ph. 
Rich, 2171 - Seattle 7, 2840 W. 93rd Sc. Ph. Hem. 2426 - At- 
lanta 3, 70 Houston Sc. N. E., Ph. Jackson 5295 - Canadian, 
Montreal, West Canada, 231 Percival Ave. - Vancouver, B. 
119 W. Pender Sc. - Export Office, 112 E. 19th St., N.Y. 
3, 'N. Y., Ph. Gramercy 3-6958 


KINGSTON PRODUCTS CORPORATION Dept. HA-8 Kokomo, Ind. 
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(Nationally Advertised) 


LEG of MUTTON 
Gun (ase 


Vo 1500—An unusually handsome, sturdy case. Reg ioe oe eee | 
Made of top-grain leather, oil treated to resist = MADRS A, Ha. Se 
moisture, It is of blocked laminated construction 
with heavy lock stitching. The cap is specially 


made to fit flush with case, when closed. Have Them on Hand 
They are Needed 


Every shooter knows that every gun—regardless of 
the kind of ammunition fired—needs careful clean- 
ing and protection from rust. That’s why there is a 
constant demand for 











Hoppe's No. 9 Solvent 
Hoppe's Gun Cleaning Patches 


Hoppe's Lubricating Oil 
Hoppe's Gun Grease — and 


Hoppe's Gun Cleaning Packs 


28” - 30” - 32” sizes for double barrel, 
pump and automatic guns. 





No. 1400—Made of handsome brown 
grained plastic cover, scuff resistant, 
completely water and mildew-proofed. 
If you cater to gunners you need these well known, 
widely used and consistently advertised products. 
Your Jobber can supply you. 


BRADLEY E. GRIMES CO. Frank A. Hoppe, Inc. 


Mfrs. of Hunting, Camping, Fishing & Sports Accessories 2314A North 8th Street, Philadelphia 33, Po. 
W. COLLINGSWOOD HEIGHTS, N. J. 


Send for Catalog of Complete Line 














——— 
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$500 Ist Prize Winner—W. A. Holt Co., Inc., Houston, Texas 


"X/MEET THE WINNERS rictereac 
OF H-I’s $1500 WINDOW : : 
DISPLAY CONTEST 


Entries poured in from coast to coast. 





’ Ind. Colorful... dramatic...so good that 
we'd say everybody won this contest. [yae~ 4 Sm : _ 
ae $300 2d Prize Winner—Lifshutz Dept. Store, New Britain, Conn. 
All the windows featured striking H-| Display by W. R. Shepard 


display cards...all cashed in on the 


customer confidence and demand 





generated by H-I’s powerful national 


advertising. And that, Mr. Dealer, 





always means more sales to more 





customers at more profit. 


HORROCKS IBBOTSON CO. 


css of UTICA, NEW YORK 


clean- 





$200 3d Prize Winner —Pelton Bros., Inc., Herkimer, N.Y. 








e isa 
Manufacturers of the Largest Line of Fishing Tackle in the World Saray ay serene ee Cee 
4th Prize —10 Awards of $50 each 
O'Dea Hdwe. & Paint Company, Des Moines, lowa 
B. Stern Co., Ltd., Amite, Louisiana 
Smith Hardware Company, Goldsboro, North Carolina 
nown, Leonard's, Inc., Ft. Worth, Texas 
ducts. G. S. Bannes, Inc., Newport News, Virginia 
Recreation Equipment Co., Inc., Springfield, Ohio 
Rowlett’s, Richmond, Virginia 
Kincer-Miller Hdwe. Co., Wytheville, Virginia 
a. Berkley Hdwe. & Supply Co., Berkiey, West Virginia 
—_—_ Pierce Hardware Company, Taunton, Massachus sits 
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EYE APPEAL ...BUY APPEAL 








Chrome 
Queen 
Sparkling, dur- 
able. Heavy- 
paw steel plated 
y copper, nickel 
and shining chrome. ; 


Sefresher — 
Popular design ‘: 
of our kitchenware .)) 
set. Five smart colors | *) 
on white. a 


Cap 
*n’ Saucer ©. 
Fast-selling Colonial ° 
lesign. Red, black, 
blue or green on white. « 





ADVERTISED IN 
* Good Housekeeping 


* Ladies’ Home Journal 


* Woman's Home Companion 


* Better Homes & Gardens - 


* McCalls 


eee 


Aristo-ware Hitchen Set 


Refresher" pattern stove mat, hot 
pod, conister set, cookie can, 
oval waste-basket. Durable 
avality, smart colors. 


and 






























oa Mighlander 

4 New best-selling number with 
highland plaid center 
Choice of five colors on white. 


Sicve and table mats with the Aristo-mat label 
‘are the only ones your customers see in 
their favorite magazines. And they're the 
best quality that money can buy! No 
-wonder Aristo-mats sell faster, more 
easily, give greater satisfaction! Yout trade 
knows and appreciates these exclusive Aristo-mat 
features: 1. New, heat-tested “‘Quad-coat” process 
baked enamel finish. 2. Extra heavy asbestos padding. 
3. Patented, rounded ““Kant-Kut Korners.” 4. Underglazed design 
guaranteed not to chip. Check your Aristo-mat stock today! 

° 


meee e ec eee eee eee eeeeeeeeeeeeeeeeeeeeeeeeeeseeeeeeeet 





Phoenix Table Mat Company 


1315 WEST CONGRESS STREET 
CHICAGO 7, ILLINOIS 
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@ Put the Blackstone washer on 
the value scales and, point by 
point, compare it feature and 


| le value-wise with ANY WASHER 


ON THE MARKET TODAY. You'll 





see why Blackstone dealers 


a have that comfortable edge 
- 3 


> on all their competition. 








mber with 


a 
on white. 


BLACKSTONE CORPORATION, JAMESTOWN, WN. Y. 


America’s Oldest Washer Manufacturer 





-mat label 


‘rs see in 





ey re the 
buy! No 
fer, more 
our trade 
risto-mat 
4 process 
padding. 
od design 


k today! 
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Here at last—two lizht-weight, powerful, low-priced big moderate price, which means that countless more sportsm 


game rifles. will be able to own these Remington big game rifles. — 
Sportsmen will like everything about these new rifles. The Experts have tested these rifles and found that t 
clean, graceful lines. The light weight (about 7 pounds), answer every big game hunter’s needs. The spontaneous #! 





which pays off when a shooter climbs out of that last canyon enthusiastic reception accorded these rifles by thousands 

on a long day’s hunt. Perfect balance makes them easy to shooters is so wide-spread that it is impossible for product 

carry and fast to shoot. The entirely new design of the en- to keep up with demand. 

cased bolt head helps to give these rifles the strongest action Shooters know these rifles are worth waiting for. Yourd 

ever built into a bolt action rifle. Shooters will be delighted tributor will be glad to supply you as soon as he has Mod 

with the crisp match trigger with its lightning-fast let-off. 721-722 available. Remington Arms Company, Inc., Bridg ~ 
Most of all, shooters and dealers alike will appreciate the port 2, Connecticut. 












a a . 
> 
er wale \ 
—_— 
4 ' wa_/ * 
7... * 
-] 
Clean, trim lines. Minimum of Bolt cocks on opening. Low Excellent adjustable match rifle White metal front sight for Strongest action eve 
dirt-catching openings, few pro telescope mounting. Receiver trigger mechanism. No back-iash. quick sighting against any back- oped. Cartr e comp 
jections. Convenient thumb-oper drilled and tapped for adaptable Sharp, crisp, lightning-fast let-off. ground. Matted ramp reduces supported ar sed 
ated safety blocks the firing pin scope mounts and micrometer re New, easy-to-operate bolt re- glare. Step adjustable sporting cased bolt hea bd 


and locks the bolt. ceiver sights lease rear sight. imum safety 



















)Big Game Rifles! 


Nessmeensnss== 
Model 721A “Standard”’ Grade—chambered for 300 H. and H. Mag. 

cartridges shown at right. 24-in. round, tapered + ome 

barrel, 5-shot capacity. (26-in. barrel, 3-shot maga- = 

zine in 300 Magnum). Weighs about 7% pounds. 
Overall length 444% in. Precision boring and rifling 
—exclusive new extraction principle—important 


safety features. 











Medel 722A “Standard”’ Grade—chambered for 


cartridges shown at right. identical to Model 721A ood 
except for shorter action, lighter weight—about 7 Seeman ae er os 
pounds. Overall length 43% in. 


257 Roberts 


A NEW REMINGTON 22 RIFLE 





Model 514 Low-Priced 22 Bolt-Action Rifle 


Here's outstanding valve in a 22 rifle. Fine performance 





















ata popular price, which means volume sales, rapid turn- 
over, and more profit for you. This new Remington 


re sportsih single shot is a handsome all ’round 


. — rifle that feels right and shoots 
4 Rotary safety. Positive EE ° aaa adh. Mk cteneeieiines: emeaiee 
fire control. Easy, safe re- : se straign S . , 8 
moval of loaded cart- 


> rifles. 


id that the 


long rifle cartridges in either 












ntaneous ridge. > standard or higher speeds. 
thousands ne 
yr producti Comfortable pistol grip P = 

fits large or smal! hand. 

Corrugated trigger. Shooters want Power ... plus 


tor Yourd 
1e has Mod 
1¢c., Brid 


Penetration. Sell them Rem- 


4 Self-cocking bolt. Full ington “Hi-Speed” 22's with 


i — grip bolt handle for fast “Kleanbore” priming. Accu 


q operation. . rate at short and long ranges 
b ? “Flat” trajectory. Progressive 
) - 








Easy take-down to 29 P burning smokeless powder. Delivers tremendous knock- 
Wis a i hens inches. Fast handling. Fine down power, smashing energy. Excellent for plinking or 
balance. hunting pests and small game. Choice of hollow point or 


solid bullets. The fastest-selling 22 ammunition made! 


Remington 


Hi-Speed, Kleanbore are Reg. U.S. Pat. Off. by Remington Arms Compony, Inc., Bridgeport 2, Conn 
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OPENS ANY SIZE 
SCREW-TOP JAR 






A ready seller for a 
tough opening job in the 
kitchen. An item that cus- 
tomers pick up, test and 
buy on their own. Free 


colorful counter display. 


THINK OF 


L£dlund 


Y af 
BETTER KITCHEN TOOLS 


KWIK-LITE 


The Extra Value 
PY.) :) +9 £@}) 

KINDLER WICK 
for Oil Burners 












ee, 
514-ft. lengths in color- 
ful individual cartons. 12 car- 
tons in eye-catching display container. 






The famous Kwik-Lite Asbestos Oil Burner 
Wick. Made right. Quick kindling. Long last- 
ing. Sells and satisfies. Offers extra sales ad- 
vantage for every merchandising requirement 
100-ft. roll in colorful from attractive display packaging to quality 
ae at low cost. Priced to sell. Attractive discounts. 


oe Ask your Jobber or mail coupon. 
> ---7 
are ag ANY, Inc ‘ 
“~—-—-— OMP ’ ° 
| ASBESTOS ae eg Chicago. ' 


7 ; Drive. 
167 W. Wacker ; 
Send literature on Kwik-Lite Oil Burner ! 


Special! Wick with prices and attractive discounts. ; 
rolls—no ' Dr 

1 aad . . ppagnesensepeseesereennennennnn coccccossessree® 

t boxed. Nam 


96 


- 2,000,000 SOLD AMERICA! . 


Now! Here’s the new, 
modern all-steel Carico 
HUMIDIFIER — priced for 
quick sales — produced for 
volume turnover. Stock up 
now — sell fast with fast- 
selling HUMIDIFIERS! 


They’re *Carlcoized! Leok- 
proof —no solder to chip 
or crack, or melt at the 
boiling point of water. 
Rust-resistant. Chrome 
aluminum finish. Durable wire 
hangers. 127%" x 92" x 1h". 
Packed 3 dozen to a carton. 






















Fits all standard radiators! 
Nothing to install or adjust. 
Slips smoothly behind radiator, 
Large water capacity. 


Aovianseo ) 
Aminican MecoIcaL 


ASSOCIATION 
Pumicarions i 


CARLISLE MFG. CO. 


Portable Ovens @ 






*exclusive sealing process 
| Order Carico Fast-Selling HUMIDIFIERS Now! 
2 
138 AVON AVENUE 
NEWARK 8&8, ie 
fine Steel Products Since 190) 


Flower Boxes @ 


Mfrs. of Picnic Refrigerators a 














Heco Precision Machined Steel 


GROUND JOINT UNIONS 
© Brace to Steel Seam 
A BETTER PRODUCT ¢ PRICED COMPETITIVELY 


These unions are precision 
machined from cold finished 
bar stock on multiple spindle 
automatic machines, resulting 
in better alignment and closer 
tolerances. 250 pounds serv- he 
ice steam pressure; 500 | 
pounds non-shock service cold Fe 
oil, water and gas pressure. 
Plated. Made to U. S. Gov- 
ernment specifications under 
rigid inspection. Heco unions 
have been approved by the 
Underwriters Laboratories for 
use on lines carrying hazard- 
ous liquids. 


Heco also makes a line of plated precision machined stze! 
pipe fittings—caps, couplings, reducers, bushings, plugs 


PROMPT DELIVERY * COMPETITIVELY PRICED 


Write Dept. HA for name of your nearest jobber. 


HECKETHORN MFG. & SUPPLY CO. 





LITTLETON  HECO} fele} Re} Floto) 
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These Threads are too shallow 


t aiealll ~~ 


These Threads are just right 


...they are CIRCLE 
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These Threads are too deep 








Circle © Bolts and Nuts are noted for their 
uniform size and strength. They satisfy the 
most discriminating customers. Stock them 


for your trade. 


BUFFALO BOLT COMPANY 


North Tonawanda, N.Y. 
SALES OFFICES IN PRINCIPAL CITIES 








Export Sales Office: Buffalo International Corp., 
50 Church Street, New York City 


BOLTS 








YOU'LL DISCOVER MORE 


[mproved 
in LARSAN cia 


Ni 


Ww. you sell Larsan saws you deliver 


a fine saw built for years of customer satis- 
faction—thanks to Larsan’s exclusive heat- 
treatment and tempering process—plus fea- 
tures not found in any other saw, regardless 
of price. These features make Larsan a 
leader in fine saw manufacture. Rigid con- 
trol of all manufacturing processes, and the 
best in new and modern equipment, results 
in the finest saw possible to produce. 

Study the outstanding features of the Lar- 
san saw—the same features your customers 
look for in a fine hand saw. You'll quickly 
see why Larsan means more sales—more 
satisfied customers! 

Larsan manufactures a complete line of 
hand saws and miscellaneous saws, sold 
through wholesale hardware jobbers. Write 
today for complete information. 


THE LARSAN MANUFACTURING COMPANY 
678-17th Avenue, Columbus 3, Ohio 


Features 


J 






At these batures! 


@ Finest quality tool steel with maximum tough- 


ness and resiliency. 


Special design jointing guide insures each tooth 
is exactly the same length. 


Each tooth is beveled identical in both angle 
and pitch, each is equally spaced, each does 
its own share of the cutting. They are sharp, 
stay sharp, and require no touch-up before use. 


Larsan saws are ground on the newest type, 
modern, precision grinders, assuring accuracy 
to .0005”. Each side of saw blade has precisely 
the same taper. Finish is mirror-smooth. 


Comfortable grip, designed to fit the hand, and 
made of select, high-quality hardwoods. 


Handles are completely interchangeable on all 
models of Larsan hand saws. 


Exact control of heat-treatment and tempering 
processes, reduces tooth breakage, the most 
common cause of saw return to the dealer. 


Larsan saw teeth are set with positive limit con- 
trols, establishing the same projection on each 
side of the saw, for entire length of blade. 





TOOLS OF MER MERIT 


THE LARSAN MFG. CO. 
COLUMBUS - - GHID 














¥ 
= 





























HARDWA 


‘Build YOUR October 


‘=~ Promotion 
around These NEW Hobbyist 


$9950 moan Mahl Drills. 
in U.S.A. Weighs 5 lbs. REG. U.S. PAT. OFF. 


that can be converted 
into many other tools for 
Hobbyist, Home or Farm 
























DRILL PRESS 





Vo" Model 
Weighs 8 Ibs. 


3950 






















































fh- Pl DRILL ONLY 
4 
4 
th 
i 
ile 
es 
wt - , . 7 
wi > 7 Backed by over 10 atthe uatee messages in national 
- magazines and trade papers. 
De ; 

é Fs Plan now to feature these new low-priced Hobbyist MallDrills 
ed " in your October Promotion. Display them in your window, on 
ly & your counters, advertise them in your local newspaper. Over 

3 10,000,000 sales messages in national magazines and trade 

id - papers will create floor traffic, sales, profits for these new tools. 

- Big New Sales Appeal 
Interchangeable attachments quickly convert these quality, 
low-priced MallDrills to a drill press, polisher, sander, metal 

1g shear, hole saw, rotary file, wire brush and grinder. They can 

st also be equipped for stirring paint and sawing metal and wood. 
They will drill metal, wood, masonry and concrete. The extra 

7 profits you will make on the sales of the attachments and § 

h related items alone is something you won’t want to miss. | 

: 
Don’t delay — write at once for full details and complete in- 7 in U.S.A. 


formation on our merchandising helps that will help you . STAND ONLY) 


build sales on these new tools wignt away. 
BRS EST EEL CEBU SCAT — 


MALL TOOL COMPANY 


7702 SOUTH CHICAGO AVENUE ® CHICAGO 19, ILL. 






, 
Mall Polishing 
amd Sanding Kit 
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your saw-file 
sales 


WITH THIS SERVICE CHART 
AND STOCK OF SIZES GENERALLY 
RECOMMENDED AND USED — 











































































































REPRINTS OF THIS PAGE edly sont 
_ en request. | Hew'many do.you want ? 
APPROXIMATE SIZES OF HANDSAW FILES Sones SF caw 
POINTS PER INCH 
P 5 
Ya 7” Regular Taper 
Taper 
| 
6 
7” of 8” Slim Taper | RE 
Slim Y,” Y,” He” x , %" a2” | 
Taper “i /e + W 7 Ol 
A é : S S SSS 6” or 7” Slim Toper 
Extra He” V2” Yao” |e V4" | w& Yan” | & Allo” 13,9” . 
- he V32 /32 Vy /32 Yao 2 3 a gE. R. 
or | A| A| A é ¥ Fer Si Tora 
—— : : or 8” Double Extra 
f Ps - - yi fe Slim Taper 
— Ss2 Yea Ne a2 Y% he WIL 
rata 9 6” Extra Slim Taper; 
“s or 7” Double 
Taper AN AN A AA A Extra Slim Taper WM.c.s 
Double Hie” Yo” %2" lo 5” or 6” Extra 
MIMI 
Ender o> ip A Slim Taper R. 
*These sizes also made in BLUNT shape (parallel in width instead of tapered). Frequently preferred by carpenters ond others expert on handsow filing. 
Having this Chart and a stock that assures The right other saws having 60-degree or wider tooth angle. 
file for the job enables any energetic hardware dealer They are usually single cut, with edges or corners, as Lace 
3 
to increase his sales of saw files. With Nicholson or well as sides, “set” and cut to deepen the gullets. ‘ 
. . Chestnu 
“0 Diamond - ae the —. os np Sted More than 6,500,000 readers of farm, mechanics and —— 
Wide pera ; ” or ~ om ee ee arene home-craftsmen magazines will be able to see adapta- Tel.; She 
REERE CLVRENG HENS PENNE Geenplanse MutuN. tions of this Chart in current Nicholson advertisements. 
The sizes and shapes charted are made for both Prepare to cash in on this advertising — consult your JOSE 
sharpening and reshaping worn teeth of handsaws and wholesaler immediately. 
EVERI" 
JUL 
S. 
oko, NICHOLSON FILE CO. + 25 ACORN STREET * PROVIDENCE 1, RHODE ISLAND ' 
2 v.s. a.* (In Canada, Port Hope, Ont.) it 
’. 





WICHOL SON F IL E $ FOR EVERY pylnest ° 


“y~ * “cS4EUs yu ¢ 
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Lower Hardware Prices Can't Be Expected 
As Long as Basic Raw Materials and Labor 
Costs Are Mounting—Also All Foods 


N a very recent press statement 

The Iron Age, a Chilton pub- 

lication affiliated with Harp- 
WARE AGE, predicts an added cost 
of $4.30 a ton for finished steel 
within the next 12 months. As 
finished steel is so basic to so 
much hardware lines production, 
it is obviously idle to expect any 
early or wide-spread lowering of 
prices on most finished hardware 
store products. 

The elimination of the historic 
and very efficient “basing point” 
system on a wide variety of goods 
sold through hardware channels 
certainly discourages further any 
thought of lower prices in funda- 
mental lines and actually threatens 
advances as well as inequalities 
in the distribution of so-called 
merchant steel products. 

Then add to these factors the 
increasing costs of almost all 
basic materials, and the many 
wage structure increases that have 
an effect on all business, and you 
quickly have little hope for lower 


prices and almost an assurance of 
probable higher prices for many 
things that are basic in our 
scheme of living. It is clear that 
almost all food prices, especially 
meat prices, are up severely and 
too often the meat is poor, even 
if you can afford to buy it. 

The official talk from Wash- 
ington about control of prices 
has a distinctive political flavor. 
From the same sources come sug- 
gestions of credit controls which 
may have some merits especially 
in the sale of automobiles and 
television outfits 
tion two outstanding examples of 
high unit time payment sales 


just to men- 


items. 

As long as everything every- 
body buys. or should or would 
like to buy, costs more and as 
long as so much of our produced 
goods is given away in foreign 
fields, we definitely can’t expect 
much price relief in this country. 
I say this without rancor about 
shipments to Europe, etc., but 
still feel we should look the issue 


tw 


squarely in the face and under- 
stand that if everything we process 
is costing more, and we continue 
to ship large or even small parts 
of it to places where we cannot 
expect payment except through 
our own public funds (tax mon- 
ies), we can’t intelligently ex- 
pect lower prices. 

After all, we can’t feed a large 
portion of the world by our own 
sweat, get no return and still re- 
duce or keep down our prices. 
Internationally and for humane 
reasons we probably should help 
all destitute and hungry sections 
of the world but in doing so 
we should require both co-opera- 
tion and some semblance of their 
trying to help themselves with 
our help. We should not delude 
ourselves into thinking that such 
projects can be conducive to 
lower costs at this end of the line 
We should face the situation and 
honestly decide that we are going 
to pay at least as much, maybe 
more but certainly not less for 


a while. 


The Hardware Business Is Still Good 
“Dollar-Wise’”—Which Is What Counts 


T seems to me that it is high 
time wholesale and retail hard- 
ware men (all others too per- 
haps) started to think more in 
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terms of available dollars to 
spend or invest and there is a 
difference. 


If a hardware man wants to 


buy a new car, paint his house, 
buy some adjoining property or, 
more important, add an _ addi- 
tional line of salable merchandise 
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to his inventory he must deal in 
terms of so many dollars — de- 
finitely he can’t make the trans- 
action on the basis of percentages. 
He can’t even pay his rent, pay- 
roll, taxes, living expenses or 
other debts on percentages. They 
must be paid in dollars. 

Yet there is a great flair for 
discussing business progress in 
terms of percentages — which is 
not an entirely informative guide 


unless you know the dollars and 
cents base on which the percent- 
ages were figured. 

In the past five years, many 


wholesale and retail operators 
made more dollars sales and 
profits than ever before — yet 


percentage wise only their sales 
showed substantial improvement. 

As we are definitely in a period 
of higher costs for both materials 
and services it is obvious that 


percentage, figuring will be dis- 
couraging. We might better count 
net dollars available and be voy- 
erned accordingly — with caution 
and discretion. And let me em- 
phasize the comment “with cau- 
tion and discretion”. I am not get- 
ting a “Pollyana complex” but | 
am a long way from being dis- 
couraged about the hardware dis- 
tributing business on the ayail- 
able dollar basis. 


What About Wholesale and Retail 


Hardware Inventory Investments? 


HEREVER 


retailers meet one hears con- 


wholesalers or 


siderable serious, and often wor- 
ried, discussions about current 
inventories being excessively high. 
Relatively, this must be true in 
most cases when compared dollar- 
wise with the records of more nor- 
mal times. 

However. too few such discus- 
sions that I have heard included 
sufficiently thoughtful and factual 
analyses of the over-all current 
business picture. I have partic- 
ularly in mind the need for giving 
greater consideration to the ton- 
nage and units of stock on hand, 


realization of the effects that con- 


stantly advancing prices have 
brought about and more frequent 
study of current ratio of inven- 
tory to sales volume both on the 
dollar and cents and quantities 
involved. 

Such data would, I believe, 
show less cause for alarm in 
many hardware _ establisiiments 
and might dissuade some distrib- 
utors from freezing some of their 
buying so severely. It might also 
tend to decrease the number of 
costly “drop shipment” orders 
which seem to be growing in cer- 


tain areas on lines which definitely 


should be stocked by distributors 
or they are not performing com- 
pletely their normal wholesale 
functions. 

A few wholesalers, with whom 
I have talked, were very adamant 
about staying away from bank 
loans for inventory purposes. 
This does not seem entirely sound 
assuming such loans were in keep- 
ing with the overall health of the 
business involved. Banks are in 
the business of selling money and 
bank loans seem to me to he a 
fundamental phase of our general 
credit structure for doing business 
and making commercial progress. 


Consumer Credit Control May Be Resumed Soon 


former 


ASED 


war-time “Reeulation W”, with 


primarily on 


which all hardware men are fa- 
miliar, Congress passed a new in- 
stallment selling consumer credit 
control law. At press time it was 
awaiting the President's signature. 
Encouragement for early action 
on such legislation comes from 
recent reports of the Federal Re- 
serve Board indicating a steady 
and important growth in consumer 
credit exceeding $14 billion for 
the first six months of 1948. This 
was $3 billion greater than for 
the first six months of 1917 and 
the trend continues upward. 
“Regulation W” was about the 


only war-time imposed govern- 
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ment regulation which most hard- 
wanted cons 
tinued. If they are still of the 
same mind, they will welcome the 


ware distributors 


more sensible installment terms of 


the proposed new law. While the 
proposed legislation is not pre- 
cisely the same as “Regulation 
W it will follow that pattern 
closely. 


“Basing Point” Bill Is Possible 
During Next Session of Congress 


A a recent press conference, 
Senator Homer Capehart of 
Iowa implied (but did not prom- 
ise) that the next session of Con- 
gress will give consideration to a 
bill which 


“basing point system” now out- 


would legalize the 


lawed. 


This is good news to hardware 
producers and distributors. 

It is assumed that any icl 
Congressional action would likely 
also embrace rather full investi- 
gation of our entire anti-trust leg 
islative picture. This is also good 


news, 
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“It’s amazing! Every day the demand’s growing. | guess 
folks are getting winter-minded . . . thinking about putting 
up their storm-doors — and using a good closer to handle 
em.” 
Put some Lockwood closers in your window! Get a 
couple of working models out on your counters! Then tell 
customers that a Lockwood closer handles storm-doors 
with a gentleness that saves glass and soothes nerves. . . 
that its powerful spring and simplified closing-speed 
control will latch any door — and keep it that way. 

Ask your supplier today for more Lockwood storm- 


door closers. You'll need ’em! 


HARDWARE MANUFACTURING CO. 


| “EVERYBODY'S 
BUYING 'EM" 













& 
* 
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Lockwood No. 3002 Deluxe Closer, for extra- 
heavy storm and combination doors. High- 
powered spring; precise closing speed adjust- 
ment. Can be changed over without reversing 
ratchet. 











Lockwood No. 3001 Senior Closer, for heavy 





storm-doors. Completely reversible; adjustable 
spring and closing speed 
Lockwood No. 2001A Junior Closer, for light- 
weight doors. Compression spring; adjustable 
closing speed; reversible. 
L-91 
ee 


Division of Independent Lock Company e Fitchburg, Massachusetts 
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A general view of the store looking toward the rear where the service shop is located. 


Remodeled Store's Display | F. 


W service in Kenyon, Minn., Jorstad’s his son, O. L. Jorstad, although 
HEN it came to Hardware, had been doing an ex- well satisfied with the store's ap- yr ese 
giving customers excellent appli- cellent job for many years. How- pliance and service reputation, rong 
ance, electrical and plumbing — ever, O. E. Jorstad, owner, and were not satisfied with its display as 
arrangements. Pe 

Therefore, they began a step- canes 

by-step modernization program a 
about a year ago. Today, at a cost ron 
of less than $5,000, Jorstad’s iia 
Hardware is completely modern- mare 

ized, except for one tool section alias 

and 50 per cent more merchan- oui 
dise is now displayed over the hie aie 

former arrangement. 
Sales Increased 

) 
Sales volume also has increased Bhs: 
considerably as a result of the ene 
change, with its heavier store traf- Fone 

fic and ability of customers to get dav 
to all parts of the store even on Jorst 
rush days. The store was not en- celle 





larged in the modernization pro- A, 


One of the best sales units in the establishment is this electrical gram, says O. L. Jorstad, who elect 
goods section toward the front. Note the price tags upon each bin. states that the entire staff was near 
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= 7 
This display of farm goods is at aL? } . ‘. F ue 
the rear with the paint depart- ‘ f 
ment paralleling one side. Good eee 
lighting makes things stand out. ice 


Jorstad's Hardware features 
that much more in the same 
space. Cost of remodelling 
has been less than $5,000. 
Service shop has increased 
business for entire store 


Facilities Up 50 Per Cent 


amazed that so much more mer- table gives the store three times supplies, motors, wiring, etc., are 
chandise could be shown with bet- the amount of display space it stocked here as well as at a wall 
ter fixtures. formerly had with a different type _ location directly opposite. 

One of the show spots of the table. Lamps, bulbs, electrical Jorstad Hardware has a staff 


store is a farm section near the 
rear of the establishment. A large 
step-up table shows a large assort- 
ment of pails, water and feed 
founts and similar merchandise, 
articles which are in constant de- 
mand by farmers. Flanking side 
and rear wall areas are devoted 
to an extensive showing of paints. 


Excellent Lighting 


Both these departments possess 
excellent fluorescent lighting and 
attract much traffic to the rear. 
Farmers are using more paint to- 
day than ever before. says O. L. 
Jorstad, and the store does an ex- 
cellent business on the line. 

\nother important spot is the 
electrical goods department up 
near the front, Its step up display 
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Neatness and convenient arrangement in the repair department aid 
in impressing customers, says Arthur Werdahl, the service manager. 


of three electricians who do city 
and farm wiring, and they are 
kept busy at all times in that area. 
Farmers especially are doing con- 
siderable wiring in new and old 
buildings in the Kenyon region, 
which has been reflected in sales 
of electrical items at the Jorstad’s. 
The electrical service crew has 


turned over many appliance leads 
which resulted in ultimate sales. 

The service crew also handles 
plumbing installations and re- 
pairs. Both the plumbing and elec- 
trical services aid the Jorstad firm 
in selling plumbing and electrical 
supplies. 

In the service shop at the rear 


of the store Arthur Werdahil, 
an exceptionally experienced man 
who has been with the firm for 
20 years, repairs many appliances 
and has a neat service board. 

Drawers below the counter top 
level contain various appliance 
repairs such as “electric range 
repairs, “water heater repairs’ 
and are so labeled. Mr. Werdah! 
says that such a neat, complete 
service setup helps him to handle 
many repairs effectively in the 
shortest possible time. Mr. Wer- 
dahl also serves as a salesman 
during rush periods. 

An effective cutlery display 
case with sliding glass doors has 
proven very popular. There are 
price tags for every slot between 
the glass dividers so that the pros. 
pect can self-shop to a certain 
extent without touching the mer- 
chandise. Indirect lighting will be 
put into the case, a factor which 
he thinks will attract still more 
attention. 

New fixtures and the store lay- 
out were provided by the Minne- 
sota Retail Hardware Association. 


Gifts for the Bride — Any Month of the Year 





Even if June is the most popular month for taking the fatal step, the boys and girls are just as prone 
to step up to the altar at any time throughout the year. The Van Dervoort Hardware Co., of Lansing, 
Mich., created this window to remind families and friends that its giftwares would please any bride any 
time. While ladies are now a familiar sight either behind or before hardware counters, Joseph B. Whitney, 
display and advertising manager of Van Dervoort's, gave them a newer and more unique place in the store; 
right in the gift display window in the person of an atttractive and appropriately attired mannequin. 
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Glass Department Is the Store's 
Best Builder of Good Will 


Mission Beach Hardware Co. finds that this type 
of repair work gives it an opportunity to visit 
homes and paves the way for additional business 














C. J. Pappert is seen about to make a broken window new once more. 


These visits are 


= 3 by 3 by 6 ft. 


window glass section in his store 
is inconspicuous but C. J. Pappert 

“Clem” to his customers and 
friends—says that it is his most 
profitable single department. Mr. 
Pappert operates the Mission 
Beach Hardware Co. in Mission 
Beach. Cal., a community of 1200 
population. 

Mr. Pappert’s willingness to go 
out and fix broken windows, in his 
own words, is “the best traflic 


real friend and traffic builders 


and goodwill builder I’ve got. 
An investment ranging from $150 
to $200 in glass brings me better 
returns than any other similar 
outlay in merchandise. | wel- 
come a chance to go and replace 
some broken windows,” he says. 
“A fellow buys a house and finds 
two or three windows with broken 
lights. He asks me to come out. 
First I make the profit on my 
time, my minimum charge for 
such a call being one hour's time. 
Then there’s the profit on the 
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for his store. 


glass itself. But that’s just the be- 
ginning.” 

“I’m in the man’s home and 
have him in a good frame of 
mind. After all, I'm helping him 
make his house water and wea- 
ther-tight. Does he need cleaners 
to fix up his new home? Usually 
he needs paints and varnishes. 
How about garbage cans and gar- 
den hose?” 

After he finishes setting the 
glass there may be some salvage 


(Continued on page 166) 
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Hardware Wholesalers Prefer 
Steel Basing Point System 


Recent survey among wholesale hardware execu- 

tives shows majority favoring the basing point 

system. They reject by 90 per cent the f.o.b. mill 
price. Comments forecast price confusion. 


| F the Federal Trade Com. 
mission does not like the steel 
basing point system—and appar- 
ently it doesn’t—it is running con- 
trary to the opinions of the people 
who are most concerned—the dis- 
tributor customer. It is the system 
under which he has long thrived; 
which he feels has maintained the 
fairest basis for competition, that 
of service and_ responsibility, 
rather than on the advantage of 
price resulting from geographical 
location. 

But the distributor customer has 
not been approached and has not 
been asked if the advantages in an 
f.o.b. mill price would work out 
as well in practice as in the theory 
expounded by Lynn Paulson, Steel 


By R. S. WILD 


Associate Editor 
of Hardware Age 


Case Counselor for FTC. That 
theory embraces the following 
points: 

Steel consumers now being cut 
off from the steel supplies due to 
the reluctance of steel producers 
to absorb increased freight costs 
would be benefited for they would 
be able to buy f.o.b. mill at any 
point if they would pay the 
freight. Another supposition is 
that the use of trucks and barges 
as a means of transporting steel 
would increase. Mr. Paulson also 
expects more competition, particu- 
larly on sealed bid contracts, to 
follow and as a direct result of 
this competition eventual lower 
prices. 


Ba sB 


Points of cease and desist order which the FTC is expected to issue 
against the steel industry and the American Iron and Steel Institute 


See HARDWARE AGE, June 17 issue, page 109. 


"1. Composing, establishing or announcing prices by using any other 
point than the point of production or shipment as a base, basing 
point, price base, or starting point; in other words refraining from 


having a plant price at every mill. 


"2. Refraining from having and quoting and using a price for any 
given product at the point of production for such product and offer- 
ing to sell at that price the goods produced at that production point 
if said goods are offered for sale or sold anywhere in intra or inter- 
state commerce; in other words, refraining from selling f.o.b. mill 


when requested. 


"3. Contributing to the compilation of or using in connection with 
naming, making or selling at a delivered price, the compilations or 
lists of freight rates, or freight rate factors described in the findings 
supporting this order or any similar compilation or list; and, from 
using in connection with the naming, establishing or use of sale and 
delivered prices, any such compilation or list compiled or established 


by any competing company.” 
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Hardware wholesale executives 
queried by Harpware AcE how- 
ever, approach these premises with 
much more scepticism, irrespec- 
tive of how:close to or how distant 
they may be located from their 
steel sources. 


They counter-balance the FTC 
arguments with the knotty prob- 
lems now before them. (Some 
large steel mills have already 
abandoned the basing point) and 
come up with these realities: the 
entry of the freight factor into 
price would concentrate buying; 
purchases from distant sources 
would result in indefinite costs in 
a competitive market and con 
fusion in quotations; near-by 
mills would not necessarily be in 
a position to take on new custom- 
ers; competitors would get an 
advantage because of accidental 
location near waterways; compet- 
itors closer to steel sources would 
have price advantages and force 
more distant firms to drop some 
lines; there would be either price 
boosts or profit cuts. 

But however the discussion and 
arguments run, pro or con, 85 pe! 
cent of the wholesale hardwar 
executives are against the elimina- 
tion of the steel basing point sys- 
tem. Those located 100 miles or 
less from their steel source vote 
72 per cent and those located over 
500 miles from their steel source 
vote 92 per cent in favor of the 
steel basing point system. Locatio 
made little difference in sentiment. 

HarpwareE AGE mailed a letter 
questionnaire to 514 wholesale 


(Continued on page 112) 
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(1) Do you favor elimination of the 
steel: basing point system? 


Sera See — OF it Takes 
Stee! Source Answers Yes No 
100 or less 25 28.1 72.0 
101 to 200 24 16.6 83.4 
201 to 300 28 10.7 89.3 
301 to 400 13 23.1 76.9 
401 to 500 17 5.9 94.1 
Over 500 40 7.8 92.2 
No Mileage 15 20.0 80.0 
TOTAL 162 14.8 85.2 


(2) Would its elimination force you to 
change from your present source of sup- 
ply for iron and steel, sheet, etc.? 


AJ; 


Fr Vo. ) 

SOU e Answer 12s Ne 
100 or less 24 33.3 66.7 
10! to 200 25 36.0 64.0 
201 to 300 26 23.1 76.9 
301 to 400 11 27.3 (72.7 
401 to 500 16 56.2 43.8 
Over 500 35 74.3 25.7 
No Mileage 15 40.0 60.0 
TOTAL 152 44.1 55.9 


(3) Do you feel that the basing point 
system is discriminatory? 


Miles Fron No. of , of Tota 

Stee! Sour Answers Ye No 
100 or less 25 24.0 76.0 
101 to 200 25 16.0 84.0 
201 to 300 29 13.8 86.2 
301 to 400 13 30.8 69.2 
401 to 500 17 17.6 82.4 
Over 500 40 15.0 85.0 
No Mileage 14 21.4 78.6 


TOTAL 163 18.8 81.2 


(4) Do you favor an f.o.b. mill price 
with you paying the freight? 


Miles Fron No. of , of Tota 

é .OU Answers Yes No 
100 or less 23 13.0 87.0 
101 to 200 22 18.2 81.8 
201 to 300 26 11.5 88.5 
301 to 400 13 30.8 69.2 
401 to 500 17 23.5 76.5 
Over 500 39 12.8 87.2 
No Mileage 8 12.0 88.0 


TOTAL 148 9.9 90.1 


(5) Would you gain any advantage from 
the elimination of the basing point 
system? 


Miles Fron No. of of Total 
Sree Dur Answers Yes No 
100 or less 24 37.5 62.5 
101 to 200 13 38.5 61.5 
201 to 300 28 7.1 92.9 
301 to 400 13 25.0 69.2 
401 to 500 14 0.0 100.0 
Over 500 40 75 92.5 
No Mileage 8 12.5 87.5 


TOTAL 140 17.1 82.9 





(6) Would you gain any disadvantage 
from the elimination of the basing point 
system? 





Q. Do you favor elimination of the steel basing point system? 





Yes — 14.8% 









No — 85.2% 


Q. Would its elimination force you to change from your present 
source of supply for iron and steel, sheet, etc.: 


Yes — 44.1% 








No — 81.2% 








Q. Would you gain any advantage from the elimination of the 


basing point system? 






Yes — 17.1% 






No — 82.9% 





Q. Would you gain any disadvantage from the elimination of 
the basing point system? 

















Miles Fron No. of of Tote 
/ OUrce inswe Ye No e 

100 or less 22 59.1 40.9 Yes — 67.9% 

101 to 200 22 59.1 40.9 

201 to 300 26 57.8 42.2 

301 to 400 12 75.0 25.0 

401 to 500 13 53.8 46.2 

Over 500 35 85.7 143 

No Mileage 7 85.7 143 No — 32.1% 
TOTAL _ 137 67.9 32.1 
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hardware executives. Returns 
amounted to 164 replies or 31 per 
cent received from all over the 
country. Eight questions were 
asked, including one on how far 
from its steel source the firm is 
located. On the basis of that ques- 
tion, the answers were broken 
down into seven mileage classifi- 
cations. A tabulation appears else- 
where in this article. 

With 85 per cent in favor of the 
basing point, a majority also feels 
that its elimination would not 
force them to change from their 
present sources of iron and steel, 
sheet, etc. Fifty-five per cent of 
all those answering the question 
said they would not have to 
change. However, some indicated 
that distance was going to make 
the heart grow fonder for someone 
else even if unrequitted. Among 
wholesalers located from 400 to 
500 miles, and those located over 
500 miles for their steel sources, 
56 and 74 per cent respectively, 
said they would have to buy else- 


where. 
Is It Discriminatory? 


Asked if they felt that the bas- 
ing point system is discriminatory, 
Sl per cent said no. Again dis- 
tance Was not a factor for those 
more than 500 miles from their 
stee| sources rejected that idea 
by 85 per cent. 

Few took favorably to the idea 
of an f.o.b. mill price for 90 per 
cent were against it. Opposition 
was expressed by 67 per cent olf 
those wholesalers within a LOO 
miles of a mill and by those over 
500 miles from a mill. Also, more 
wholesalers saw themselves at a 
disadvantage rather than at an 
advantage from the elimination of 
the steel basing point, Kighty-two 
per cent denied that they would 
receive any advantage and 67 per 
cent said they would gain a defin- 
ite disadvantage. The comments 
that follow will demonstrate the 
issues evolving from disruption 
of the established steel pricing 
method, 

While it may still be too soon 
to gage accurately the effect of an 
f.o.b. mill price with the customer 
paying the freight, we asked the 
hardware wholesalers to estimate 


the percentage of their business 
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which would be affected by the 
elimination of the basing point 
system. 

Sixteen wholesalers saw no effect 
on their business; 28 indicated 
that from 1 to 10 per cent of their 
business would be affected; 20 es- 
timated that 11 to 20 per cent 
would be affected; 11 said 21 to 


30 per cent would be affected; 5 


said 3] to 40 per cent would be 
hit and 31 estimated that 50 per 
cent and more of their business 
would be affected. Four saw their 
business affected to the extent of 
100 per cent. 

The breakdown of the whole- 
salers’ answers and also some 
comments representative of the 


majority opinions follows: 


Wholesalers’ Comments 


...» All cost in the territory would 
be different. 
* *% *% 

Bound to make tremendous 
changes in buying. Forced to buy 
from nearest source. Proposed 
change would: eliminate many 
small manufacturers who now 
operate under price protection ; 
require national manufacturers to 
decentralize and establish smaller 
factories in principal markets. 
Duplication of plants would be 
uneconomic and eventually result 
in larger increases in cost than 
freight saving. Will be corrected 
by new legislation. 

w * + 

We will be forced to buy 
from four mills which is not good. 
Revise Sherman Anti-Trust Law to 
allow former system. No mill can 


now sell nation-wide. 


Frequent purchases from 
sources more distant to obtain 
satisfactory delivery would result 
in indefinite costs in a competitive 
market and general confusion in 
quotations. 

* *% 
.. . We must compete with othe: 
wholesalers. They will have the 
advantage on us having mills right 


in their cities. 


... The basing point system is not 
discriminatory because competitive 
advantage cannot be gained 
through price but through the im- 
provement of quality and adver- 
tisine features and all other com- 
petitive advantages which produc- 
ers can bring forth to merchandise 
their products. 
* * * 

... We feel that abandonment of 
basing point pricing will create 


chaotic conditions and work great 


hardship on fabricators, dealers 
and consumers. It is our opinior 
that consumers of steel should be 
given an opportunity to be heard 
by the FTC and the. Courts. 


. * * 


... It is difficult now to keep up 
with the changing freight rates 
and if an f.o.b. mill price is 
adopted our problem would be 
greatly multiplied to the extent 
that quotations would be more o 


less a guess. 


w * % 


We would be at a decided 
disadvantage against our compel 
tors located 150 miles distant who 
have both water and rail deli, 
eries. * * 
... Eventually we would have 
confine our purchases to the nea 
est mill. wae 

It would probably be impos 
sible to change our source ot 
supply since all mills are ope: 
ating full capacity and are onl 
able to take care of their regula 


customers. 


* * * 


We believe the advanta 
would be fairly temporary and 
the long pull will hamper wester: 
industry . we on the coast will 
lose in the long run by the overall 
effect on western industry. The net 
result over a period of years will 
be to bring the price of stee] 
to the cost of the most ineflicient 
producer which is contrary to oul 
concept of the proper working 
the free enterprise system. 


* * 7 


, At present buying  fror 
sources with larger lines who ro 


their own sheets. Nearer mill line 


(Continued on page 153) 
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A sporting goods sec- 
tion is now located 
against the balcony 
at the store's rear. 


The C-L Hardware Co. 
was faced with the 
problem of how to 
make the most of 

its space, It 

was solved 

when a 
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$5,000 Modernization Program 
Turned Two Stores Into One 


Wire =N C. L. Cookson 


of the C-L Hardware Co.. Manis- 
tique, ar decided on a re 
modeling program, he faced the 
problem of what to do with a first 
floor which, while rectangular in 
shape, offered little opportunity 
for a presentable stairway to a 
proposed second floor. 

The solution arrived at in this 
case was to appropriate part of an 
adjoining service shop, add it to 
first floor space and have the stair- 
way to the second floor begin at 
that spot. This arrangement gives 
the C-L Hardware Co. a roomy, 
fine-appearing, modern establish- 
ment with opportunity to display 
a creat deal of merchandise. 

“Our entire remodeling program 
cost a bit more than $5,000” says 
Mr. Cookson, “and we have had 
an increase in sales as a result 
of it. Women remark especially 
about the cleanliness of our store. 
We intend to continue to please 
them on that score,” 
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The gift and novelty department is now located in a spot under 
the stairway. Step-up fixtures show the merchandise to advantage. 


The remodeling program also The firm’s office is located in a 
resulted in a number of display conventional balcony arrangement 
features in the remodeled = store at the rear of the store, and a 
which are worthy of attention for modern sporting goods depart- 
they facilitate display and the ment has been installed against 


serving of customers. this balcony. The area is indt- 
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More than 150 wallpaper patterns are shown in this department on 
the second floor. Easy chairs are provided for the customers there. 





The paint and varnish department is unusual in appearance and is 
convenient for the customers as well as for the store's salesmen. 





This raised platform near the front door is used for displaying 
seasonal merchandise. It's an interesting spot for the customers. 


rectly lighted, and Mr. Cooks 
reports that sales of this eq 


ment has shown excellent gains 
since the rearrangement. 

The wrapping counter, consist- 
ing of two sections, each 3 ft. wide 
and 10 ft. long with open ends at 
the cross aisles, is placed near 
the front door. Salesmen can get 
to this counter area from each 
end. They can also wait on cus- 
tomers from either counter with- 
out getting in each other’s way. 
Nail bins are under the counters. 

Also near the front door is a 
raised platform used for the dis- 
play of seasonal merchandise. The 
platform is 5 ft. wide, 10 ft. long 
and is above floor level. Corners 
are rounded and a metal stripping 
bands the upper top edges. Cus- 
tomers can walk around the entire 
display and view the merchandise 
shown. It’s a little display spot 
which can direct attention on cer- 
tain merchandise and is a welcome 
change to regulation height dis- 
play counters, 

Floors throughout the entire 
first floor area have been sanded, 
lacquered and then varnished. 
Many women remark on their fine 
condition and consequently these 
excellent floors help to sell var- 
nish and paints. 


A Novel Layout 


In fact, the paint and varnish 
department is novel in layout and 
is located on the first floor in the 
area where the service shop and 
stockroom used to be. The floors 
here are also sanded, lacquered 
and varnished. A_ knotty pine 
staircase leads to the second floor 
appliance and wallpaper depart- 
ments. 

The paint section consists of 
two wall sections and a center-of- 
the-floor table area. Customers 


coming down the stairs from ihe 
second floor get an excellent view 
of the section. Fluorescent liglit- 
ing points up the paint and var- 
nish department al] day long. 
As part of the revamping pro- 
eram, the gift and novelty section 
was moved to a spot under the 
stairway. A_ veneer-type — back 
ground and the step-up display 
show merchandise to advantage. 
Good arrangement and fine lig! 
(Continued on page 164) 
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Make Your Voice Heard! 


Ten Pointers on How to Write Your Congressman 


By TOM PAGE* 


[ —_ a yond a. has - bill is before a committee, par- 
, ‘ e e political science de- . . ; 
IKE the Continental canna eal of the Univer- ticularly a committee to which 


Congress of 1776, the S0th Con- sity of Kansas to compiete your Congressman belongs. A 


gress of the United States today doctoral studies ot the Univer- post card at the right time is 
é a ; 2 sity of Minnesota. His article 

is making decisions which involve first appeared in Your Govern- worth two late telegrams. 

“our lives. our fortunes. and our ment, the monthly bulletin of . a If you need information to 
sacred honor.” Taxes, inflation, sod Gadi oF Uetsen. make up your mind on an issue, 
housing, military conscription, Lawrence, Kan. your Congressman can furni h 


civil rights, international coopera- you with copies of bills, speeches 
and other documents. But don't 


tion each of these problems 
touches one or more of our inti- . ' abuse this courtesy: many such 
union leaders, business executives 
mate personal concerns. We are : documents — may he purchased 
4 : f but the advice he respects most . oe 
involved in every Congressional : from the Government Printing 
sits , ei has a vote attached to it. He needs 
decision. , “ee Office. 
; ; : our advice to do his job and our “oo 
Mere voling in elections. how- ° ° 3. Pro and con. An honest 
? iti ? ; votes to keep his job. Our duty pe 
ever intelligent, will not by itself . ; statement of opinion, a good 
; 5 ; to be intelligent voters requires 
sustain a representative system. . speech or a vote you agree with 
also that we be intelligent ad- 
Qur democracy is a two-wav svs- : ; deserves your thanks. A Congress- 
d : ‘ visors between elections. Here are ‘ | 
tem and a continuous process. . ; ; man likes to be thanked and such 
ten things to remember in advis- 
encouragement may make a strong 


> . . . 
Responsible representatives can . F ; 
ing your Congressmen: : : 

5 supporter out of a mildly inter- 


be responsible only to responsible 1. Wri : , 
citizens. = rite Ww _ the _— in ested legislator. On the other 
A legislator gets plenty of which tao si interested is he- hand, an unsatisfactory answer 
advice from ‘lobbyists, from pes. iepertes ane fe ant - or a point of view you don't favor 
other legislators, from politicians, decided. Examples: when public should be promptly called to the 
attention is focused on the issue. Cansenmesns uteadion with 

enititiadh Cian Dex Gita Su, as it is following a Presidential weer weneeun. 

1948. Courtesy of Tax Foundation, Inc. message; when a_ controversial ; (Continued on page 152) 
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The Installation and Care 


Good floor covering is an investment and, like 
all investments, should be properly cared for. 
Attractive floor covering attracts business 


Pcvreacrve floors 
f 


add to the appearance of any 
store and provide a fitting frame 
for the merchandise displayed. 
Good floors build good business. 
Your customers see them and 
your employees use them. 

Linoleum of 1¢ in. gage com- 
mercial type with an all over 
marble decoration is an_ ideal 
floor covering for retail hardware 
stores. It should be properly in- 
stalled over satisfactory under- 
floors according to the manufac- 
turer's specifications. With nor- 
mal care and usage, it will last 
for many years and give excel- 
lent service. 


This type of linoleum can be 
obtained in many attractive colors 
and a_ variety of decorative 
schemes can be used. These should 
be developed with the thought of 
reflecting the character of the 
establishment and to help attract 
customers in all parts of the 
store. 

Customers and sales persons 
like the quiet comfort underfoot 
that is provided by linoleum floor 
covering. 


Installation 


For best results and longer 
wear, linoleum floor covering 
should be installed according to 


directions supplied by its manu- 
facturer. A discussion of the steps 
that normally should be followed 
in installing linoleum are offered 
here primarily as a guide. 

Unless the dealer has his own 
linoleum mechanics it should be 
installed by a linoleum contrac- 
tor, with the dealer clearly under- 
standing the type of linoleum, 
lining, felt and adhesive to be 
used on the job. 

The underfloor, or the floor over 
which the linoleum is to be laid, 
must be in good condition. Defee- 
tive or badly worn boards should 
be replaced on old wood floors. 
All loose boards should be face 
nailed. Any uneven places should 
be scraped or planed on both old 
or new floors. Where necessary 
to smooth underfloors with a 
sander, the wood floor should be 
sealed, after sanding, with a thin 
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The attractive appearance and serviceable quality of inlaid linoleum is 
emphasized in this wide aisle store of Henke-Sell Co., St. Cloud, Minn. 
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of Linoleum Floors 


coat of shellac. Single wood 
underfloors and other wood floors 
in unsatisfactory condition can 
best be prepared for linoleum 
by application of 4-in. plywood 
in sheets not over 4 by 4 ft. fast- 
ened with cement-coated or resin- 
sized nails. 

Satisfactory results will be ob- 
tained where the linoleum is laid 
over concrete or wood under- 
floors which are suspended. Lino- 
leum should not be installed on 
a floor that is in direct contact 
with the ground or over an un- 
excavated area unless proper 
ventilation is provided between 
the underfloor and the ground. 
Over concrete floors, on or below 
erade, asphalt tile is by far the 
most satisfactory flooring. 

When the wood underfloor is 
ready, the lining felt should be 


cemented to it. The felt must be 





ee : 


in Your Hardware Store 


laid carefully and cut to fit 
around all vertical surfaces. It 
should be thoroughly rolled into 
the adhesive with a _ linoleum 
roller weighing at least 150 Ibs. 

After the felt lining has been 
installed, the linoleum should be 
cemented to it. Linoleum should 
be cut to fit the room accurately 
and neatly, and laid at right 
angles to the floor boards. Seams 
in the linoleum should not fall 
directly over the seams in the 
felt. It should be laid so as to 
have the fewest possible seams. 


Inlaid Linoleum Floors 


Linoleum floors should be kept 
clean and should be waxed at 
regular intervals. In cleaning 


such a floor, use a mild soap and 
water to remove all the grit and 
grime, rinse with clean water and 
let dry. Do not use an excessive 
amount of water. 


When the linoleum is thor- 
oughly dry apply a good grade 
of linoleum floor wax with a wool 
applicator or a clean, soft cloth. 
If you are employing a self- 
polishing wax allow the floor to 
dry for 30 minutes before using 
or before applying a second coat. 
Otherwise, let the wax dry com 
pletely before polishing it. 

A linoleum floor in a retail 
hardware store should be waxed 
at least once each week. In heavy 
trafic areas, it is advisable tu 
apply two coats of wax at a time 


(Continued on page 159) 














— is This corner at Henke-Sell's, featuring paints, wallpaper and related (11 
_ Minn. lines, further emphasizes the attractiveness of well laid linoleum. Cong Na Inc.) 
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A full visual front provides plenty of natural light for this 25 by 75-ft. store. “Th 
V. G. Anderson, in light coat, is at left, Lloyd R. Norris is second from the right. ail 
SLOC 
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= STRIAL | supplies, them 


® e 
ew issou ri builders’ hardware, tools, hunting count 


and fishing equipment, and other such 
lines which appeal primarily to perso 


men are things which have 


6 
St r D T sparked a rapid business growth 
Oo e irec © for the A & N Hardware & Supply 
Co., of North Kansas City, Mo. j 


Opened in March 


Its Appeal Since last March, when the 


store opened, its owners, V. G. 
Anderson and Lloyd R. Norris, 


have developed a profitable vol- 
ume of business, and their alert- 
ness in singling out for promotion 


lines which tie in best with the 
community's needs promises well 


7 vv F for the future. 


Mr. Anderson was previously 


"li SS! ee ae ae 


with another local hardware firm 


Careful planning and promotion have also for nearly 20 years, and Mr. k 
resulted in the opening of 180 industrial Norris worked for the — 
accounts by the A & N Hardware & Supply pany several years. Both men. | 
Co., of North Kansas City therefore are widel} acquainted n 
North Kansas City, which 


thriving industrial community 

Baa across the Missouri River from 
Kansas City. 

“Because of the concentration 


x 


of industry around us and the ex- 
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tensive building developments in 
the area, we have made our stocks 
of industrial and builders’ sup- 
plies large ones,” Mr. Anderson 
says, “and both lines have proved 
popular with our customers. 
“We already have 180 indus- 
trial accounts on our books,” he 
adds, “and we are adding to the 
number right along. We also have 
a number of building and paint- 
ing contractors who buy from us.” 


Planning Gets Results 


The company’s success in ob- 
taining industrial business and 
that of contractors has resulted 
not just from happenstance but 
from careful planning. Volume 
has been secured in these line be- 
cause the members of the firm 
planned for it and went out 
after it. 

“In addition to selecting our 
stock with this sort of business 
in mind,” Mr. Anderson says, “we 
have personally contacted indus- 
trial firms and contractors of the 
area to solicit their business and 
learn ways in which we can serve 
them better. Many industrial ac- 
counts have been secured by 
such solicitation, and from our 
personal contacts we have gained 





Women customers find most of their household requirements on the 
left side of the store where they are featured in open displays. 


much valuable information on 
ways in which we can be helpful 
to our customers.” 

The A & N store, with its all 
new stock and fixtures, is a thor- 
oughly attractive place to shop, 
in which the most up-to-date 
merchandising methods are fea- 
tured. While it is not large, the 


salesroom being only 25 by 
wisely planned use of its 
permits open display of an 
sive stock, while plenty of 
house and auxiliary space 
care of storage and har 


problems. 


75 ft.. 
space 
exten- 
ware- 
takes 
idling 


To begin with, the open backed, 


all-glass front makes one bi 


g dis 





Concealed lighting behind the cornices of the sidewall display augments daylight 
while the overhead fluorescent lighting gives an added sparkle to the merchandise. 
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play window of the entire store. 
The slightly angled front leads 
the window shopper or passerby 
unconsciously to the door of the 
store, 

The fixtures of natural maple 
with mahogany trim provide a 
maximum of open display 
throughout the store. Wall fix- 
tures have overhead fluorescent 
lighting concealed in the cornice, 
which sets off the displays to per- 
fection in all parts of the store. 

“The cornice lighting was an 
optional feature of the fixtures,” 
Mr. Anderson says. “Tt cost us 
about $300 extra but it has cer- 
tainly turned out to be a worth- 
while investment because of the 
added appeal it gives merchan- 
dise and the extra sales which 
can be directly traced to it.” 

Fluorescent lighting provides 
adequate illumination throughout 
the store. and controlled circuits 
permit regulation of the amount 
of light used to the needs of the 
moment, 

When one enters the store a 5 
by 5 ft. stepped-up island in the 
center of the floor is the first 
thing that meets the eye. Displays 
on this island are changed fre- 
quently and it is used as a sort 
of a hot spot tu attract the at- 
tention of both inside shoppers 


and passers-by. 
Sporting Goods 


On the right side wall at the 
front is a well stocked sporting 
goods section, devoted largely to 
fishing and hunting equipment. 
Both Mr. Anderson and Mr. Nor- 
ris are enthusiastic sportsmen and 
they are never happier than when 
demonstrating a rod or gun to 
a customer. Because of the pre- 
dominance of male traffic in the 
store and because this depart- 
ment shows up exceptionally well 
from the outside, it is very 
popular. 

Next to the sporting goods are 
sections for hand and_ power 
tools, builders’ hardware. heavy 
nuts and bolts and other items 
for industrial users. On one side 
of the rear wall is a section for 
lone handled tools, while on the 
other side brooms, brushes and 
mops are shown. 


The paint department occupies 
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considerable space at the pack of 
the left side wall. In the center 
of the department is an eye level 
open display of paint brushes 
which Mr. Anderson says does 
its job better than anything he 
has ever seen. 

In the front section on _ this 
side the feminine customer has 
her inning, for there are dis- 
played large and attractive selec- 
tions of housewares, small appli- 
ances and cutlery. No major ap- 
pliances are handled. Other house- 
wares are shown on three 5 by 
10 ft. islands which occupy the 
center of the store. Four foot 
aisles on each side give the room 
an appearance of considerable 
spaciousness and prevent traffic 
congestion, 


\t the rear is a wide wrapping 
g 


They Find Gold 


OLOR and variety, with re- 

spect to price and goods. in 
this beach toy window helped stop 
and pull in traffic for The Adams 
Hardware Co., Bennington, Vt., 
in late June. In fact, a little pros- 
pecting with the right display 
“props” and the Adams firm at- 
tracted local residents as well as 
people passing through the his- 
toric city. Goods priced from a 
high of $13.25 for a “road build- 
ing” outfit to a modest 40 cents 
for decorated shovel and pail sets 
were shown on purple velvet. 
Some were on_ pedestals and 
others on the window base itself. 
To lend further atmosphere, beach 
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counter, with nail bins under. 
neath. Back of the sales room js 
an office and a wareroom ith 
drive-in facilities for loading and 
unloading. 


Parking Lot 


Not to be caught short o 
parking space, the store has its 
own hard-surfaced customer park 
ing lot beside the building. with 
a handy side door for parkers to 
use. 

A large sign painted on the 
parking lot side of the building 
draws attention to the store from 
the main business corner, less 
than a block away. Other methods 
of publicizing the business in- 
clude newspaper advertising, radio 


spots and direct mail. 


in Sand Toys 


sand was on the base in several 
spots. The back drop was a Ver- 
mont woods scene and was mount- 
ed on green and yellow corrugated 
material. 

Each item was price marked. 
so that there were no doubts in 
the minds of customers and pros- 
pects as to the cost of each offer- 
ing. The first four days this 
window was shown a half a dozer 
of the $13.25 units were sold 
from stock, and orders placed for 
a like quantity for later delivery. 
In addition, several bulldozers 
and six steam rollers, not in stock 
and priced at about $15 each. 
were ordered from a toy catalog. 





This window prospected for gold in the form of sand toys and found it 
by selling many items priced as high as $15. It was for the small fry. 
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An Indefinite Contract 
Is No Contract 


‘eo 


"A contract once written and signed can 

be neither changed nor altered by under- 

standings the parties may have had before 
they signed it’ 


Wes both parties 


to an agreement assume obliga- 
tions definitely and completely 
expressed there is a contract. On 
the other hand, where only one 
party assumes an obligation, or 
where the agreement tells but part 
of the understanding. there is no 
contract a court will enforce. 
The law books are filled with 


instances of irrecoverable losses 
from this failure to set out all 


the provisions of a contract, its 


Editor's Note: The cases cited in 
this article do not directly involve 
hardware distribution. They are 
summarized because of the basic 
principles they consider, and be- 
cause these same pitfalls must be 
avoided where contracts are con- 
cerned in any line of business. 
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By ALBERT WOODRUFF GRAY 


duration, clear definitions of 
“oross profits,” “satisfactory,” 
“mutually convenient” and the 
host of allied and hazy, indefinite 
terms. 

Business men are too prone to 
leave to chance. and a too often 
misplaced trust in the integrity 
of others. the fulfillment of their 
understanding of an agreement. 
The contract itself must be both 
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clear and complete. The principle 
of law lies in the lines of the 
poet. 

“Nor all your piety and wit, 

Shall lure it back to cancel half a 
line, 
Nor all your tears wash out a word 
of it.” 
A contract once written and 
signed can be neither changed nor 
altered by understandings the 
parties may have had before they 
signed it. 

“It is elementary in the law 
that for the validity of a con- 
tract the promise or the agree- 
ment of the parties to it must be 
certain and explicit and that their 
full intention may be ascertained 
to a reasonable degree of cer- 
tainty,” asserted the highest court 
in New York State in a famous 
decision made half a century ago. 
“Their agreement must be neither 
vague nor indefinite and if thus 
defective, parol proof cannot be 
resorted to.” 

The contract to which the court 
referred was for the delivery of 
news reports for newspaper pub- 
lication. It provided that de- 
liveries should not exceed $300 
a week until a specific date and 
that after that date the price 
should be “fair and equitable.” 

Maintaining the agreement was 
no enforceable contract the court 
said, “It lacked support in one 
of its essential elements; the 
absence of a statement of the 
price to be paid. That was a 
defect which was radical in its 
nature and was beyond the reach 
of oral evidence to supply; for 
if the intention of the parties in 
so essential a particular cannot 
be ascertained from the instru- 
ment, neither the court nor the 
jury will be allowed to make an 
agreement for them upon the 
subject.” 

This gremlin of uncertainty in 
another garb lurked. in another 
contract for the division between 
two engineering firms and a firm 
of architects, of war profits dur- 
ing the last war. The contract 
provided that they would, “Use 
their best efforts to secure from 
the United States the award of 
contracts for the rendition of en- 
gineering and architectural serv- 
ices and that all contracts 
awarded to them or any of them, 
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should be received and executed 
by or on behalf of all of them 
and that all of the work to be 
done under such contracts should 
be done by all of them and that 
all monies and profits received 
should be immediately divided 
equally.” 

With the inexorableness of pre- 
destination came the litigation 
over such loose and ill defined 
words as, “all monies and profits 
received should be immediately 
divided equally.” The contract 
held no provision for the financ- 
ing of operations, for the deter- 
mination of profits nor for as- 
certaining the sums to be thus 
“divided equally.” 

“The law,” said the court of 


this impotent agreement, “cannot 
finish what the parties have left 
unfinished and thereby create a 
contract where they intentionally 
omitted to make one themselv« 
This same inexcusable laxness 
in clearly defining words occurred 
where salesmen agreed with their 
employer for a bonus of half of 
any “increase in the gross amount 
of sales over the gross sales of 
the preceding year.” The court 
had the impossible task of defin- 
ing “gross sales” in its applica- 
tion to the agreement and hence 
the share of the salesmen, who 
contended the phrase meant price 
without deduction for costs. 
“Half the gross increase in the 
(Continued on page 143) 


Removable Partitions Enable 
Bin Treatment on Step-Up Units 


PON occasion it is found de- 

sirable to use bins on some of 
the step-up display units at the re- 
tai! hardware store of W. C. 
Landon & Co., Rutland, Vt., 
wholesale and _ retail hardware 
concern. The bin effect is attained 
by use of home made partitions, 
with open backs and _ bottoms, 
made of plywood and pine. These 
units are low and narrow enough 
to fit snugly on the lower shelf of 


step units and each is subdivided 
into two sections. 

They are used for a very wide 
variety of items workgloves, 
balls of twine, kitchen utensils 
that would otherwise spread too 
easily. Their use enables quick 
changes, section by section, thus 
eliminating unnecessary handling 
of items that are to be continued 
on display, while adjoining mer- 
chandise is removed or shifted. 





Kenneth Chase, a member of the store staff, shows one of the two section 
partitions with their open backs and bottoms. Two of the units, each with 
two compartments in use, are shown at the right. 
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This display of a modern working kitchen and a variety of other appliances and 
radio sets was used at a church home show having an attendance of about 40,000. 


7 





Local Home Shows Step Up Sales 
Of Appliances and Radios 


Propte in Milwaukee, 
Wis., are intensely interested in 
home shows and so, in the opinion 
of James Fetherston, Fetherston- 
Rieder Co., Inc., 813 N. 27th St., 
in that city, such an exhibit is a 
logical place for a hardware 
dealer to have a booth. 

Mr. Fetherston says that his 
company has had booths at vari- 
ous home shows in the Milwaukee 
area during the past year and that 
many appliance sales can be di- 
rectly traced to showings at these 
events. “Weeks and months after 
we have exhibited at home shows 
people come in, ask about certain 
appliances and tell us that they 
saw them in our booth at this or 
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The Fetherston-Rieder Co., Inc., exhibits at 
many of these events in Milwaukee and can 
trace many a subsequent sale to them. Minor 
investment for space reaps rich dividends 


that home show,” he says “This 
shows that prospects remember us, 
as well as customers.” 


Exhibited to 225,000 


Mr. Fetherston estimates that his 
firm has exhibited in home shows 
during the past year to a total 
attendance of about 225,000 peo- 
ple, the greater number of whom 
are home owners. 

“We make actual sales of appli- 
ances right during these shows,” 


he says,” and in addition get the 
opportunity to compile a_ fine 
prospect list. Those who attend 
these shows are in the home-better- 
ment mood and appliances fit 
right into the picture.” 

Mr. Fetherston says that his 
firm’s policy is to have an attrac- 
tive display booth, with some 
appliances connected for demon- 
strations whenever possible. The 
store always has two or more men 
on hand at show booths, with 


(Continued on page 165) 
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Their Post 





Neatness in all parts of the store is apparent from this illustration. 


Larger volume at lower cost was the idea behind 
the Airport Hardware and a modernization program 
stressing quality and economy attained those ends 


oe story of the Air- 
port Hardware, 5513 Airport 
Way, Seattle, Wash., is truly one 
of evolution evolution from a 
plan to a reality. All merchants 
want increased volume and de- 
creased selling costs. Airport 
Hardware did just that. 
Founded in 1940 by Stanley 


R. and Howard S, Bray, brothers 
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and co-owners, the store was 
moved in 1945 to its present loca- 
tion in which plans were imme- 
diately instituted for moderniza- 
tion of a type that would attract 
middle income groups service- 
able but not too fancy. Some fix- 
tures were made to the specifica- 
tions of the owners, others resem- 
ble ready-made equipment. In all 
instances merchandise is shown 


War Plan 


so that it may be inspected and 
so that it will encourage self- 
service whenever possible. 


Increased Floor Space 


Under the three-year _ plan, 
which reduced unnecessary han- 
dling of stock, floor space on the 
sales floor was increased by about 
50 per cent with a resultant dou- 
bling of actual display table and 
shelf area. Visibility. in the store. 
was improved by installation rf 
fifty 160-watt fluorescent light 
fixtures for a total of 8.000 watt 
illumination. 

Open back windows and low 
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Excellent illumination is provided. These lamps are kept lighted all night. 





n pread Over Three Years 





and island displays helps make all 
self. parts of the store visible from 
the street and from the interior. 
Wall shelving is low enough to 
permit self-service shoppers and 


salesmen to easily reach all 





lan, merchandise. 

jan- 

the Lower Costs 

yout 

lou- Better layout helped decrease 

and labor costs in handling and sell- 
re, ing merchandise in excess of 25 
rf per cent. 





¢ In their planning, before mov- 
vatt ine, the brothers considered the 


Stanley R. Bray, co-owner and manager, demonstrates an appliance to a 
; customer. The fixture for the mirror display in the foreground also serves 
low customers in the area, merchan- as a partition for the major appliance department. 


type and economic standing of 
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dise suiting their needs and means 
a 

Hardware is in the 
district of Seattle, 


predominantly an industrial area 


of storing and displaying 
Airport 
Georgetown 


and so plain type fixtures were 
the choice. With 
incomes general, in the area, the 


lower middle 


plain interior was a “must.” 
Although the store is of modern 
type and has an attractive appear- 
ance, working men feel at home 
in it because of its lack of fancy 
fittings. 


i SHOVELS - NAILS 





The paint department is located at the rear. Its island displays hold approximately 400 gallons of paint. 


Selection of merchandise was 
likewise slanted primarily to ap- 
peal to the requirements of this 
economic group. Since many of 
their custemers are employed at 
a nearby aircraft plant, and are 
therefore mechanically inclined, 
an exceptionally complete assort- 
ment of both 
mechanic's tools is offered. This 


carpenters and 


merchandise dominates the wall 
displays on the left hand side of 
the store. Paints are likewise fea- 
tured heavily., with approximately 


GARDEN TOOLS 


The nail and shovel display on the wall shows a large amount of 
merchandise in a relatively small space. Note the bins for wire. 
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36 ft. of wall shelving plus four 
large display islands given to 
that department. 

Wall shelving on the other side 
of the store features garden tools, 
shovels, nails, brooms, mops, and 
builders’ 
are displayed on island fixtures 


hardware. Housewares 
and, while a sufficient variety of 
these items is stocked to meet 
the feminine shopper's needs in 
this respect, primary emphasis is 
placed on the other items. Of 
especial interest to women, how- 
ever, is the major appliance de- 
partment at the right-hand rear of 
the store. clearly visible from the 
street. Space is also reserved 
directly back of the left front 
window for appliances. 
Emphasis on Quality 
Despite the interest of cus- 
tomers in his area in economy, 
the Brays point out, this means 
emphasis on quality as well as 
price. For this reason, the firm 
handles national brands of known 
quality, a policy which was 
adhered to even in the immediate 
post-war period when many of 
these items, in table appliances 
in particular, were scarce or im- 
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Garden hose made with 


DU PONT "CORDU 
HIGH TENACITY RAYON 


4 convincing sales points 



























Super-strong, light-weight 
Cordura* yarn reduces the weight 
of garden hose up to 50%. Cordura- 
reinforced hose has greater flexi- 
bility—coils smoothly. And it has 
a much greater bursting strength 
than pre-war hose . . . stands up 
against flexing, strain and internal 
friction. 
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When you order garden hose, be 
sure to specify hose reinforced with 
Du Pont “‘Cordura”’ High Tenacity 
Rayon. We’ll be glad to furnish you 
the names of hose manufacturers 
using ‘‘Cordura.”’ Rayon Division, 
E. I. du Pont de Nemours & Co. 


(Inc.), Wilmington 98, Delaware. 
*Reg. U.S. Pat. Off. 
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BETTER THINGS FOR BETTER LIVING 
«++» THROUGH CHEMISTRY 
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TO BACK WALL OF WAREHOUSE 


This floor plan shows that there's plenty of room for cross and front-to-rear traffic. 


possible to obtain. In major 
appliances, the firm handles only 
one line in each group of major 
appliances on a franchise basis, 
with each line a well-known na- 
tionally advertised product. 

In methods of storage and dis- 
play, the firm follows the theory 
that the best method of selling 
the merchandise is to get it out 
on display. For this reason, every- 
thing in the store is laid out on 
open self-service fixtures where 
customers can see and handle it. 
For the part, the owners 
have designed their own fixtures. 
Six-step display islands are used 
for paints and hold approximately 
150 gal. cans and 1,000 qts. of 
paint apiece. There is also space 
on top for accessories. Each 
island occupies 4 by 9 ft. of floor 


space. 


most 


Ample warehouse 
also furnished with construction 
which was recently completed, of 
the 50 by 60 ft. story 
warehouse. This is connected by 
floor 


space was 


second 
elevator with the ground 
warehouse of about 1,500 sq. ft. 
at the rear of the display area. 
Ample shelf space was built for 
storage of smaller items, as well 
as two vertical storage cases for 
glass stock, with each compart- 
ment clearly labelled for size and 
type of glass. This saves a con- 
siderable amount of warehouse 
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space which would otherwise be 
taken up by half empty glass 
shipping Good 
facilities enable the firm to make 
considerable savings in quantity 


cases. storage 


buying. 

Another type of patron which 
Airport Hardware has found it 
profitable to cater to, is the indus- 
trial customer. The firm has 
found it helpful in bulding up a 
considerable trade with other 
firms in their area, to carry an 
exceptionally complete assortment 
of nuts and bolts. Though these 
are by no means the only hard- 


ware items commercial customers 


Movable Rack 
Displays Tires 
PARE wheels are very difficult 


to display in an orderly fash- 
ion on any counter or table, and 
so the Freeport Hardware, Free- 
port, Ill., fashioned its own wheel 
display out of spare pipe. 

The rack, which is both sturdy 
and movable, has four removable 
cross bars on which the wheels 
can be shown in a neat, attractive 
fashion. It can be placed in any 
section of the store and does not 
take much room. However. its dis- 
play value is high as is evidenced 
by the satisfactory turnover rate 
on wheels at this store. 


are interested in, they draw many 
of these customers into the store. 
Smaller nuts and bolts are left 
in the stocking the 
shelves, as many sales are of com- 


boxes in 


plete boxes. 

Before their first hardware store 
was opened in 1940, Stanley 
R. Bray learned the hardware busi- 
ness by travelling for hardware 
wholesale houses as a salesman. 
With 20 years’ experience as a 
wholesale salesman behind him 
plus eight more as an independent 
retailer, he is now nearing his 
thirtieth 
business. 


year in the hardware 





The advantage of this rack is that 
it can be moved about as required 
by display demands. 
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Let’s bet on a sure winner 
..the American salesman! 





America’s new national pastime seems to be 
“razzing the salesman’”’. 


Know-it-alls tell us that salesmen have grown 
permanently fat and lazy. Pessimists say sales- 
manship is dead. They state that, once present 
pent-up needs are satisfied, we'll be unable to 
create sufficient buyer demand to maintain our 
200 billion dollar national income. They even 
claim that our 90 billion dollars of “free” money 
(over and above our requirements for food, 
clothing, shelter, savings, etc.) will go begging 
for want of salesmanship. 


Let's look at the facts! 

Salesmen worked harder during the war than 
ever before. Their services, in moving their 
companies’ products to waft plants, were vital 
factors in victory. 


Every concern which emerged from the war with 
its customer list reasonably intact, did so because 
Mr. Salesman “sold” his company when he had 


>E2 — 
Certifiea “S 


CHAIN INSTITUTE 
Member 


>: 


*In 1940 American business had 3,188,854 
salesmen. Today it employs 2,750,000. On 
the basis of present national income and 
the 90 billion dollar “‘free’’ market, 9 sales- 
men must sell 4 times as much today as 10 
sold in ’40. Obviously—we need one million 
more salesmen—NOW! 


Since rDR\ 1869 


%. ° # 
Tw 5 wo 


Security In Every Link 









nothing else to sell. 

Since the war, salesmen have withstood his- 
tory’s greatest buyer onslaught. In many cases, 
they've made “enough critical merchandise for 
two” satisfy four customers. All in all, they've 
done it well! 

In other cases they've introduced new prod- 
ucts . . . sold them, kept new industries alive. 
They've disregarded rumors, loose talk, false 
fears. 

Since the days of the Yankee Traders, America’s 
salesmen have met every challenge. They've sold 
us from 13 struggling colonies to the mightiest 
nation. They've licked wars and panics. They've 
given us the world’s highest living standards. 

Now, in the face of the greatest selling oppor- 
tunity of all time—it’s illogical, it’s silly to doubt 
their ability to carry on. 

America can confidently entrust its prosperous 
future to AMERICAN SALESMEN*. ver-s04s 


VRS 


Vice Pres., Charge of Sales 


CLE VELAND (HAIN 





Lhe Cleveland (Chain & fy Co. 
Cleveland 5, Ohio 


Associate Companies: David Round & Son, Cleve- 
land 5, Ohio * The Bridgeport Chain & Mtg. Co., 
Bridgeport 1, Conn. * Seattle Chain & Mtg. Co., 
Seattle 8, Wash. + Round California Chain Co., 
- San Francisco and Los Angeles 54, California 
Woodhouse Chain Works, Trenton 7, N. J. 











Sales of Venetian Blinds and 





Shades Total $20 000 a Year 


Hoffman Hardware Co. does 80 per cent of this 
business with home owners. One salesman spends 
entire time selling and installing this line 





This entire window was devoted to window blinds, shades and drapery 
hardware. At the base of the window are two panels fitted with re- 
placement parts. Some floor maintenance materials are also shown. 


|= window blind and 


shade business is a good one 
when the line is given proper at- 
tention and is strongly promoted 
with advertising and window dis- 
plays. It can be developed into a 
profitable and substantial line by 
the hardware dealer. 

This is the opinion of Reuben 
Hoffman, part owner and man- 
ager of the Hoffman Hardware 
Co., 1927 Atlantic Ave., Atlantic 


130 


City, N. J., one of the largest 
hardware firms in the resort city. 

This store does an average vol- 
ume of $20,000 yearly with this 
line. 

The Hoffman store is in a fav- 
orable position for getting the 
venetian blind and window shade 
business of the scores of resort 
hotels because of the fact that 
practically every one of them has 
an account with the Hoffman firm. 
Even so, all of this institutional 


business only amounts to about 
20 per cent of the blind and 
shade business. according to 
Mr. Hoffman. Approximately 80 
per cent of the volume comes 
from home owners. 

Competition on this line is very 
strong in Atlantic City because 
there are now about 15 firms i: 
that city making venetian blinds. 
to say nothing of all the othe: 
stores which handle blinds and 
shades. 


Residents Informed 


The Hoffman store constantly 
keeps residents informed that it 
stocks of 
blinds and shades and drapery 


maintains complete 


hardware, not only by regular 
window displays of such  mer- 
chandise but also by newspaper 
advertisements which occasionally 
are devoted in their entirety to 
the line. 

While blinds and shades sell 
steadily the year-round, the great- 
est promotional pressure on this 
line is made in the spring and 
fall. Many 


their residences to vacationists for 


home owners rent 


the summer season and when they 
reoccupy their homes in the fall 
they generally have them cleaned 
and redecorated. It is at this time 
that they are most apt to replace 
some or all of the window 
hangings. 

This part of the business is a 
full-time job for one of the 20 
employees of the store. He is 
Harry Henning who has been do- 
ing this work for the Atlanti 
City firm for the past seven years. 
He has had about 30 years expe- 
rience with this line so he can 


(Continued on page 145) 
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AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N.Y. + ROPE - TWINE - OAKUM - PACKING 
Branch Factory: $T. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. 
Sales Offices BOSTON * CHICAGO * HOUSTON * NEW ORLEANS * PHILADELPHIA 
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W. G. Miller, at right, invites the customer to try the “feel” of the fishing 
rods. Framed outdoor pictures form a decorative frieze around the store. 


Sporting Goods Customers 


Miller-Guerriero Hardware Co. gives patrons 
plenty of space for testing equipment in its 
traffic-building sporting goods section 


VV 


One of the dis- 
play windows is 
always devoted 
to sports goods 
while the other 
is given over to 
seasonal items. 
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Max it easy for the 


customer to select and buy what 
he wants and he will buy more. 

That is the idea behind the 
store arrangement and displays of 
the Miller-Guerriero Hardware 
Co., Monroe, La. Full stocks and 
wide selections are presented in 
ways that make each item fully 
visible and easy for the customer 
to handle. 

Because the two owners, W. G. 
Miller and F. G. Guerriero, want 
the front of the store to be at- 
tractive and draw trafic, it has 
been made into the sporting 
goods department. But even this 


arrangement has been modified, 









It is an easy matter to purchase outdoor clothing in this uncrowded 
section at the rear of the store where plenty of privacy is assured. 
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so that any overflow, such as fish- 
ing poles, ammunition boxes, and 
other large, bulky items are rele- 
gated to a rear part of the store, 


behind an arched partition. 
Fisherman Need Space 


“A fisherman wants plenty of 
elbow room for testing his poles, 
rods, and other equipment,” says 
W. G. Miller, “and he wants the 
stock right before his eyes, where 
he can do his own picking, in- 
stead of having the salesman hand 
him one item at a time from a 
hidden or inaccessible stock.” 


Fishing rods are shown on a 


vertical rack in the front sport- 


Get Ample Elbow Room 


ing goods section. Here the cus- 


tomer has the elbow room he 


wants for removing the pole from 
the rack and testing its action. 

Phe customer for a fishing pole 
goes to the rear of the store, 
entered through aichwavys, and 
here he finds an unusual display 
of poles on a special rack built 
by the store. designed to show 
a wide variety. The rack is made 
of two uprights, made like ped- 
estals, the rear one about 6 ft., 
6 in. high, the front 3 ft. high. 
Curved metal arms for holding 
poles of various length are at 
tached to these uprights. 

In this display stand the cus 


tomer finds a selection of many 
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A customer can sort through dozens of fishing poles on this 
specially built rack until he finds the one that he desires. 


lengths. The stand keeps the poles 
off the floor and out of the way 
and looks attractive. Poles sell 
very fast and nearly everyone 
who buys a pole also buys tackles 

Spinners and flies are kept in 
vlass cases, displayed for the 
customer to make his selection 


When 


an item is indicated by the cus- 


without previous handling. 


tomer, it is removed from the 
case for the customer to handle 
This method of handling spinners 
and flies keeps all merchandise 
fresh. 

A full line of outdoor cloth- 
ing is also kept behind glass 
Mr. Miller said that it is dif- 
ficult 


ing on racks without giving the 


to display hunting cloth- 


store a cluttered appearance. 5o 
the outdoor clothing is shown in 
the rear of the display section 
of the store, where the customer 
will have both privacy and plenty 
of room for trying it on. 

When a customer buys a lawn 
mower, he has room in which to 
wheel it around and to pick the 
exact model he wants. This also 
holds good for electric fans, an 
item promoted vigorously through 
the sporting goods department 

One of the attractive features 
of the store is the decorative row 
of pictures that encircles the store 
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above display shelves and racks 

pictures of birds, ducks. dogs, 
and other subjects admired by the 
outdoor or sports fan. Mr. Miller 
collected most of these pictures 
and had them framed uniformly. 
Many customers have tried to buy 





some of them but they are not 
for sale. Their purpose is to make 
the front part of the store more 
attractive. 

“To the customer, the front 
part of the store is often the 
said Mr. Mil- 


ler. “We have tried to make this 


only one he sees,” 


area into a large display space 
where the items are placed as 
carefully as in our display 
windows.” 

The rear of the store, separated 
from the display space by the 
arches, is filled with merchandise. 
but it is never cluttered. Here 
are kept tiers of 
boxes, placed on a rack to keep 
them off the floor. 

Unusual light and ventilation 


ammunition 


for the rear is provided by large 
sliding doors over a_ screened 
side section. The owners also own 
a vacant lot that adjoins the back 
part of the store, this is held in 
reserve for future expansion, but 
is useful now to provide extra 
room for special demonstrations. 
for loading and unloading trucks. 
and for that 


ventilation that extends this back 


extra light and 


section of the store into another 
buying section where the customer 


is often tempted to buy more. 


Concise Ads Tell Their Story Four Times Weekly 


OUR times a week is the pres- 

ent advertising schedule of R. J. 
Bennett Supply Co., 44 Church 
St.. Burlington, Vt. Although us- 
ing but 2 in. of advertising space 
at present, the store has long 
told — its Wednesday. 
Thursday, Friday and Saturday 
editions of the Burlington Free 
Press. At other times considerably 


story in 


larger space has been employed. 


Regardless of space used, Ben- 


nett’s features brief and concise 
copy, usually limited to a single 
item or line and often including 
an individual price or the price 
range of a line such as bicycles. 
Care is used in the location of the 
ads which are handled through a 
local advertising agency. When 
possible, sporting goods offerings 
are on the sports pages, g: rden 
goods in the garden section and 


the like. 





SPEEDMATIC 


Portable Saw 


© Complete With Case 
© Easier To Handle 
© Faster Cutting 


HARDWARE ELECTRICAL 
PAINTS—PLUMBING 
92 Church St. Tel. 307] 92 Church St. 





BOYS’ AND GIRLS’ 


BICYCLES 


$38.50 to $55.00 


Assorted Colors 
BIKE ACCESSORIES 


R. J. Bennett Supply|R. J. Bonnett Supply!/R. J, Bonnot Supply 


HARDWARE ELECTRICAL 
PAINTS—PLUMBING 











; TELESCOPE 
Fishing Rods 
$4.50 


OUTBOARD motors 
$40 


HARDWARE ELECTRICAL 


PAINTsS— 
Tel. 307 | 92 Church St. a 30 
el, 7 














Samples of recent 2-in. ads used by Bennett's. Note the prominence 
of the firm name which is always shown in the same size of type. 
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 Gredter-Ihan-Ever sales Opportunity: 


\ 


Now the WARM MORNING Coal 
Heater line gives you a wider sales 
and profit range than ever . . . five 
modern models in three sizes. And 
every heater is a standout in its own 
class! 


Here indeed is a line of amazing, 
patented heaters that enables you to 
better fill the heating need of every 
customer. And every sale assures com- 
plete satisfaction because WARM 
MORNING Heaters provide the low- 
est cost, dependable heat that money 
can buy! 


Outsell All Others... 


Season after season more and more dealers continue to ting up substan- 
tial profits on WARM MORNING—the only heater of its kind in the 
world. Well over a million have been sold—and the consumer demand 
remains steady across the nation. Quality built . . . tested and proved —1/ — 
... backed by national advertising and real merchandising helps. el 


SEE YOUR WHOLESALE DISTRIBUTOR 
FREE—Book of Home Plans—12 beautiful low-cost Small Homes designed by nationally 


known architect especially for heating with space heater. Write today for Free Sample. 
LOCKE STOVE COMPANY—114 West 11th Street, Kansas City 6, Missouri 


WARM MORNING Heaters are covered by U.S, Pat. Nos. 2,255,527 — 127,471 —2,370, 644-1236, 666 
2,329, 9¥3 2,410,576 — 134,700 $6,928 — Canadian Pat. No. 542,955 — British Pat No, 539,192. 


U 
—~d Lz 


j 
, 


a 


(TJ-51) 





\N \ \ oe 


Model 420-A, (above)— 
with Built-in Automatic 
Draft Regulator. 100 Ib. 
coal cap. 








Model 520-B, (left) 
‘ —100 Ib. coal cap. 
NEW Model 818—Hand- 


Some] 1 
—— Model 616—60 Ib. coal 


capacity. Aspace saver. 





Model 524-B—200 Ib. 
coal cap. 
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Jim Bateman is presented with a traveling case by William B. Steinbach, president of 
E. E. Johnson Hardware Co. Left to right: David H. Steinbach, assistant vice president; 
Jim Bateman; William B. Steinbach, and R. M. Steinbach, assistant vice president and treasurer. 


Young Hardware Man 
"Strikes It Rich" 


|= Bateman’s keeping 
company with a dame these days. 
Fortune is her name and_ it 
couldn't have happened to a nicer 
kid. They've been dating heavy 
these past months even if he’s 
only 16 and she, well, let’s just 
say she’s been around for a long 
time but playing hard-to-get for 
most of us. 
It all started this way. Jim’s 
sot a couple of things he can’t 
get off his mind, like mostly am- 
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Jim Bateman, 16-year-old student and part time 
employee of a Peoria, II/l., hardware firm wins 
$480 on "Strike It Rich’ radio quiz after win- 
ning $500 first prize in national essay contest 


bition. There he is studying in 
Central High in Peoria, Ill... and 
four long years of college staring 
him right in the face. He’s got 
the brains but he’s wondering 
where he’s coing to get some more 
“open sesame” like money for 
instance. 

Also. maybe he’s read a cer- 
tain best seller a year ago, or 


maybe he hasn't. Well, the he: 
in that book turned out to 
Clark Gable. Anyway Jim’s bee: 
thinking t 
advertising nevertheless. It loo! 


pretty seriously aby 
like a pretty good career for 
smart fellow. 

So, he joins up with a Junio: 
Achievement radio outfit started 
by the Big 


Four Broadcasti 
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photo by Holland 


in precision couplings by 























PLACE IT, 
PLEASE! 


Jim Bateman makes a personal appearance on the CBS "Strike It Rich" 
Program in Cincinnati and wins $480 by answering the stumping ques- 
tions which were put to him by Todd Russell, the M.C. 


Co. to help out the high school 
students who want to do more 
than just listen to the radio. They 


sell, write, direct and produce a 


program which goes out on the 


air. It’s just like it was their own 
company. They pay the wages, 
sell the stock, elect the officers 
and do a lot of things, maybe 
better than Gable did in the pic- 


ture. That's no soap. 
The First Break 


Junior Achievement gets Jim 
his first good break. He’s been 
selling time for the company and 
makes a call on the E. E. Johnson 
Hardware Co. in Peoria, Ill. Sells 
them a portion of the program; 
writes the commercials and_ be- 
fore you can turn the dial, has 
charge of all the hardware store’s 
advertising for the program. 

Then comes summer. School’s 
out and Jim with one eye = on 
that sheepskin starts looking for 
a job. Eureka, he’s got it! Writ- 
ine commercials for the Johnson 
Hardware has given him a_ yen 
to do something in the hardware 
business. He likes it. The feeling 
is mutual, as they say, and Jim 
is put on the hardware store stafl 
and stays on it too. Everybody's 
happy. So is Junior Achievement. 
And in the fall it's got a new 
commercial manager in the per- 
son of Jim and he turns right 
around and bags another contract 
from the hardware store to spon- 
sor a portion of the program. 

Now, enter the dame and things 
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really begin to pop. She’s cau- 
tious at first’ but friendly-like. 
The Peoria Advertising and Sell- 
ing Club wants the high school 
youngsters to write an essay. a 
thousand words on “How Adver- 
tising Helps Raise Our Standard 
of Living.” Someone’s going to 
get a year’s scholarship at Bard- 
ley University in Peoria for win- 
ning and the winner's English 
teacher gets $25 for her help. 
Well, Jim’s teacher puts the 
money in her pocket and Jim’s 
essay moves on up the national 
contest. 

Then the lady really goes for 
Jim in a big way. He beats 30,000 
contestants from all over the 


country to the big money and is 


on his way to the big town to 
get his prize from the Advertis. 
ing Federation of America. He 
gets all his expenses paid to the 
Federation’s 1948 convention in 
Cincinnati where they hand him 
a check for $500 at a banquet 
in the Netherland Plaza Hote! 


Things Come His Way 


By this time Jim's feeling 
pretty good about everything. He 
has some new luggage which his 
boss, Reynolds Steinbach, at the 
hardware store gave him. He's 
also got a lot of thanks for 
Mr. Steinbach whose spirit and 
co-operation, he figures helped 
out plenty. 

And now the romance really 
begins to sizzle. In a nice way, 
of course. There’s the “Strike It 
Rich” program being broadcast 
from Cincinnati by CBS over 
station WBMD. Jim’s already got 
a couple of years of college in 
the bag now, making things look 
a lot brighter. But he'd like to 
make sure of maybe the rest of 
that diploma. 

So he sits down and writes a 
letter putting his cards on the 
table. He tells them he’s got 
enough money to see him through 
two years of school but he’s got 
enough ambition for four years: 
and how he’d like to answer some 
questions and maybe win some 
more money. 

You know. that gal never leaves 


While at the convention in Cincinnati, Jim met Elon Borton, president 
and general manager of the Advertising Federation of America; Oscar 
Mardis, Omaha, general chairman of the 1948 National Essay Contest, and 
Dean McCarthy, Notre Dame University. They are shown from left to right. 
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THE TOOL BOK OF THE WORLD 


LSTANLEY 


Reg. U. S. Pat. Off. 
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sales 
RIGHT HERE! 


@ Blades of all Stanley Screw Drivers are 
hardened all the way, their entire length, from 
tip to shank, in pyrometer controlled furnaces. 


That’s only the beginning of better 
business for you . . . making screw 
drivers better at every point, from 
cross-grinding the tips to designing 
handles that take much use and 
abuse and won’t loosen. The way 
these drivers perform is one of the 
reasons for the powerful preference 
for Stanley Screw Drivers. 


Another advantage for you 
the Stanley line of screw drivers is 
complete . . . every size and every 
style for every purpose and price, 
including the most complete range 
of Phillips Drivers. 


Biggest profit point of all 
Stanley Screw Drivers are easier to 


sell. The name on the tool is the 
greatest name in tools. More people 
know the extra value in Stanley 
Tools. No other tools are advertised 
so much, so consistently to tool users 
everywhere. 


You make more when you give 
more, when you sell more Stanley 
Screw Drivers and other fine Stanley 
Tools. Stanley Tools, New Britain, 
Conn. 




























ANDROCK 


FURNACE 
TOOLS 


Place your order now for 





prompt delivery of these fast- 
selling, handy pieces of fur- 
nace equipment. Ash Sifter 
for sifting unburned coal from 
ashes below the grates, where 
draft takes care of the dust; 
KLINK-R-TONG for easier 
removal of furnace clinkers; 
Ash Ladle for removal of 


ashes from furnaces or stoves. 


ASH SIFTER FEATURES: 
36” HARDWOOD HANDLE 
REINFORCED BRACE 
ELECTRO-WELDED 

8%" x 14” WIRE BLADE 


ALUMINUM FINISH 





“CHAMPION” 
ASH SIFTER 


No. 58 
KLINK-R-TONG 





No. 60 ASH LADLE 


THE WASHBURN COMPANY 


FACTORIES: WORCESTER, MASSACHUSETTS, 
ROCKFORD, ILLINOIS 











his side. Not even for a quick 
coke. And before you know it, 
there he is on that program and 
coming out with all the right 
answers to some pretty hard ques- 
tions. Well. 


$480 now 


those prizes he worked so hard 


Jim’s got another 


and figures with all 


for and the money he saved out 
of his salary at the hardware 
store, nothing is going to stop 
him and they'd better start mak- 
ing out his college diploma right 
now, 

This all just goes to show what 
the right gal can do for the right 
guy. It's mighty nice for Jim’s 
family too. They’ve gotten a lot 


* 





of pride out of what he’s accom. 
plished at sixteen and from see. 
ing his pictures in the newspapers 
and on television. They've been 
right in back of him all the time. 

Jim’s father has been working 
in the material control 
ment of the Caterpillar 
Co. and his mother works at night 
as an admission clerk at the 
Methodist Hospital. There is also 
a kid He’s 10. They're 


all smiling right along with Dame 


daepart- 
Tractor 


brother. 


now. Just in case you 
lives at 2]2 


Fortune 
want to know. Jim 
Thrush Ave., Peoria. Lots of sing. 
ing going on there. 

Here’s the essay: 


How Advertising Helps to Raise 
Our Standards of Living 


By JAMES BATEMAN 


16-year-old high school student, part-time employee in the E. E. Johnson 
Hardware Co., Peoria, I/I., and winner in the national essay contest sponsored 
by the Advertising Federation of America, 330 W. 42nd St., New York City 18. 


“What makes a better standard 
of living? We 


there is a better standard of living 


might say that 


if... there are more jobs, if... 
the general welfare is bettered. 
if... there is greater circulation 


of the dollar. Does advertising 
do these things? 

“Since advertising causes peo- 
ple to buy, it calls for greater 
production of the products adver- 
tised. The manufacturer uses mass 
production to increase his out- 
put. This creates jobs and many 
people are employed. 

“Therefore, advertising creates 
jobs. 

“The public is educated in 
health through advertising. The 
public learns to choose whole- 
some foods, arrange proper diets. 
and take vitamins when needed. 
Parents are taught child care and 
to select good baby foods. The 
public is taught the advantages 
of glasses and is urged to wear 
them when needed. Through the 
advertising of soaps, tooth-pastes, 
washing powders, and plumbing 
and laundry fixtures the public is 
trained in habits of cleanliness. 
The public learns the best ways 
to keep itself clean and healthy. 

“Therefore, advertising brings 
about better health. 

“Through advertising the pub- 


lic is informed of new inventions 


such as plastics, phonographs, 


and electrical appliances. Thus 
the public knows what to expeet 
of products they wish to  pur- 
chase and desires the latest and 
most modern improvements. 
“Therefore, advertising brings 
about greater knowledge of neu 


things. 


“Advertising also creates a de- 
sire for beauty. Through adver- 
tising people desire better clothes, 
They try 
to keep their environment more 


furniture, and homes. 


beautiful with paint, well kept 
lawns, and shrubbery. People try 
to keep themselves looking better 
groomed through the use of. co 
metics, charming clothes, and gen 
eral neatness. 

“Therefore, advertising brings 
about greater beauty. 

“Advertising encourages travel. 
hobbies, and greater reading ol 
books. Also it points out the best 
means of accomplishing _ these 
things. 

“Therefore, advertising hrings 
about self improvement of the 
average person, 

“Insurance is advertised and 
people are urged to buy it to pro- 
tect themselves and those dear to 
them in case of misfortune or as 
a means of saving money. Also 


people are urged to use banks 
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in which to store their money 
safely and earn interest on it. 
“Therefore, advertising educates 
jor protection and security. 
‘Because advertising helps 
create competition between manu- 
facturers, they strive to make bet- 
ter products . . . at a lower cost to 
the public and 
accomplish this they 


themselves. In 
order to 
must have greater efficiency and 
try to decrease waste of both 
labor and materials. Also the 
manufacturer tries to better his 
product by making improvements 
on it through research and expe- 
rience. He knows that if he can 
make a better product at a lower 
cost, advertising will sell it. 

“Therefore, advertising creates 
competitive foresight. 

“Since advertising causes more 
buying and increases business... 
greater and 
faster circulation of the dollar. 

“Advertising establishes in the 
public mind standards of quality 
for staple articles. Through ad- 


advertising creates 


vertising the public learns to de- 
mand only the best. This helps 
prevent purchase of products of 
inferior grade. 

“Therefore, advertising estab- 
lishes standards of quality. 

“One of advertising’s greatest 
services is the entertainment it 
makes possible. Advertising is the 
backbone of radio. Comedy. ex- 
entertain- 


citement and general 


almost entirely sup- 
ported by the 
placed on them. If there were no 
advertisements in the newspapers, 


ment are 


ad\y ertisements 


it would be necessary to charge 
a price so great that many people 
would not be able to enjoy their 
benefits. 

“If there were no advertising, 
these sources of entertainment 
and news would fail. 

“Every one of these services 
performed by advertising is of 
the utmost importance to every 
person. They show that advertis- 
ing makes the life of John 
(). Public better and more enjoy- 
able. If advertising were to dis- 
appear from the earth, we would 
lose one of our greatest bene- 
factors. 

“Therefore, we can conclude 
that advertising does raise our 
standards of living. 
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Symbol of Quality for 50 Years 


When there’s a job to be done, 
there’s a UTICA TOOL to do it 
well! Accurately designed .... 
precision made of the finest alloy 
steel . . . . with electronically 
hardened cutting edges. 


Your customers know the qual- 
ity in UTICA TOOLS. For new 
and repeat business display them 
prominently. 


For More Tool Mileage 


Adjustable Steel Wrench 



















TOOL No. 654—6” 
Long Chain Nose 
Side Cutting Pliers 


TOOL No. 1950 
Heavy Duty 
Side Cutting Pliers 
Fe 


TOOL No. 91 
4”, 6”, 8", 10", 12” 








UTICA DROP FORGE & TOOL 


CORPORATION 


UTICA 4, NEW YORK 
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An Indefinite Contract Is No Contract 


(Continued from page 122) 


return from sales to be made,” 
said the court, refusing to adopt 
the interpretation of the sales- 
men, “would be promising to pay 
not only half of any profits on 
additional products to be sold 
but half of the actual costs of 
such additional products.” Then 
is added a blanket condemnation 
of this common invitation to 
disaster in failing to put into 
contracts not only the agreement 
but all of the agreement. “There 
can be no contract unless the 
minds of the parties have met 
and actually agreed; a contract 
which is so vaguely expressed as 
to be unascertainable is wholly 


void.” 


Description Lacking 


Another fatal and frequent 
error is the omission in contracts 
for services of a clear and ade- 
quate description of the work to 
be performed. A typical instance 
arose in Colorado. A 65-year-old 
Kansas farmer and small oil pro- 
ducer agreed with an oil pro- 
ducing corporation to give such 
advice, opinions and information 
as might be asked of him by this 
employer and, in addition, to co- 
operate and assist in the opera- 
tions of the corporation. 

Possessed of a limited and un- 
successful experience in the oil 
business, what were the services 
he contracted to give, queried the 
court. How long a time was he 
to render such services? Should 
he die what would be the earned 
compensation to which his estate 
would be entitled? 

“Such questions illustrate the 
uncertainties attendant upon the 
instrument from which arises the 
inevitable conclusion that if the 
minds of the parties ever met as 
to services and obligations, such 
services and obligations cannot be 
ascertained from the instrument 
itself.” 

Some years ago the suggestion 
Was made to a southern firm that 
it act as distributors for a manu- 
facturer seeking a market in that 
locality. The 
agreed, provided that it have the 


distributor firm 
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exclusive distribution _ privileges 
for its county. The initial order 
was endorsed by the salesman 
“Exclusive for Hamilton County” 
and this was later confirmed by 
the home office. Standing orders 
were given from time to time and 
shipments received and_ resold. 
The distributors, depending on 
the god of luck and chance, made 
no definite agreement in relation 
to these exclusive selling rights 
but continued with the arrange- 
ments made with each order 
which they gave. 

Upon the subsequent failure of 
the manufacturer to continue 
these exclusive sales privileges 
the distributors sued for a viola- 
tion of contract. “There was un- 
doubtedly a mutual expectation 
of an indefinite continuing of 
this relationship,” commented the 
court in its refusal to recognize 
this claim of the distributors, “but 
the contract lacked that mutuality 
necessary to make it enforceable 
in so far as an executory obliga- 
tion was concerned.” 

An equally shambling contract 
was involved in an action brought 
in a New York State court by a 
discharged employee, claiming 
salary for the unexpired portion 
of a two-year employment con- 
tract. The man had been hired 
“for a period of not more than 
two years.” The agreement further 
provided that the employer had 
the right to cancel the agreement 
at the end of any week. Within 
less than 90 days the man was 
discharged and the contract de- 
clared by the employer at an end. 

The suit by the employee to 
recover the balance of salary for 
this two-year period failed from 
this recurring defect of uncer- 
tainty in the contract. “Upon the 
contract as a whole it cannot be 
said that the promise is certain 
and explicit and that the full 
intention can be ascertained to a 
reasonable degree of certainty. 
The agreement is vague and inde- 
finite and thus defective.” 

These fatal omissions of de- 
finitely defining price, profits, 
sales, services, deliveries and the 
contract period are of less fre- 











| True TEMPER 


THE § STAR LINE 
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design. 
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Patented Dynamic De- 
sign. Power centered 
balance. Years ahead in 
value and utility. 


AXES: 
The Perfect and Flint 
Edge. Balance and utility 
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‘The Solid Shank and the 
Dynamic forged socket 
... both forged in one 
piece from a bar of steel. 


* = STEEL Goops: 
Value leaders for more 
than LOOyears.Fire-Hard- 
ened handles add extra 
utility. 


RODS AND BAITS: 
The Rod of Champions 
The Lure of Experts. 


a HEDGE AND 
PRUNING SHEARS: 
Complete new line, fine- 
ly designed for top effi- 


ciency. 
* Grass 
CUTTING 


TOOLS: Complete line of quality 
tools produced by modern methods on 
modern equipment. 


THE AMERICAN FORK & HOE COMPANY « CLEVELAND 15, OHIO 


TUE TEMPER 
PrRooucTS 
Gols Shafjia 














~ This Amazing New, ° ~ 
 Low-priced, Oscillating 





















Every owner —and every new 
buyer of a Black & Decker, 
Home Utility, 4” Electric Drill is 
@ prospective purchaser of the 
DU-FAST Sander and Polisher. 
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Dealers everywhere have been quick to 
see its great sales and profit opportu- 
nity. It works as attachment for BLACK 
& DECKER, Home Utility, 4’ Electric Drill 
—and it does that swell job of sanding 
and polishing that every home crafts- 
man and home owner wants and will 
gladly spend money to get. 





DURANT 


SANDER and POLISHER 


~~ 





‘SIR STAR ADVANTAGES 


* Easy to use 

%& Attached and detached in a jiffy 

%& Weighs only 5 Ibs., complete with drill—so doesn’t 
tire the operator 

%& Perfectly balanced; all vibration confined to the 
platen 

% Durable—nothing to get out of order 

% Can be used in corners, as well as in wide open 
spaces 





Sold only through 
Distributors of BLACK & 


DECKER, Home Utility 
Tools. 
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quent occurrence however tha 
the disasterous failure to provide 
that both parties be bound hy 
the agreement. An order is rf. 
ceived from a customer by , 
retailer. He fails to tell the on 
tomer he will deliver the goods. 
The delivery is delayed and th 
customer cancels the order. Had 
the retailer accepted the order 
and promised to deliver the goods 
he would have saved his sale 
Unless both parties are bound 
by an agreement neither is bound 


No Mutual Agreement 


A contract involving the dis. 
tribution of certain paint pro- 
ducts was lacking in this respect. 
There was no mutual agreement, 
simply a promise by one of the 
parties and no obligation on the 
part of the other. By the deter 
mination of the court that this 
agreement was no contract, years 
of effort spent in the building 
up of a business and promotional 
expenses of over a quarter of mil- 
lion dollars were irrecoverably 
lost. 

For six years the distributor 
had been sole distributors for 
the state of Iowa of the paint 
products. The agreement was cc’ 
tained in a letter from the manu- 
facturer company, sent in dupli- 
cate, that, “You will act as sole 
distributor in the following terri 
tory; Entire State of Lowa. Please 
signify your acceptance.” It was 
signed by the company. The dis- 
tributor returned one of the du: 
plicates with the endorsement, 
“Accepted and approved.” and it 
was signed by the distributor. 

During the next six years the 
distributing company not only 
abandoned its selling of any com- 
petitive products, but promoted 
a market for the manufacturers 
products, maintained facilities for 
the instruction and demonstration 
of their use and built up a luecra 
tive and successful business. 

During the sixth year of this 
arrangement the distributor re 
ceived notice from the manufac: 
turer that the contract would be 
terminated on the first of the 
following December. The sul! 
brought by the company to recoup 
its losses from this untimely end- 
ing of their business, failed. 
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In its decision the court pointed 
out the care necessary in the mak- 
ing f these business agreements, 
that not only the provisions of 
the agreement but clearly set out 
that all the obligations of both 
parties be set out. The manufac- 
turer had made no agreement for 
the exclusive selling for any de- 
finite time and that defect, pass- 
ing unnoticed by the other party 
to the contract, brought disaster. 

“It seems fair that after having 
spent six years in developing the 
assigned to it the... 
have been 


territory 
(distributor ) 
permitted to continue or should 


should 


have been compensated for the 
injury done to it by having its 
business taken away,” said the 
court. “The 


found in the 


trouble — is 
itself. It 


strong 


entire 
contract 
was not at its making 
enough to hold. The fact that 
the promissee relies on the prom- 
ise to his injury or the promissor 
gains some advantage therefrom 
does not establish consideration 
without the element of bargain or 
agreed exchange.” 

An agreement to be valid and 
enforceable must 
that in the words of the ancient 
“Wayfaring men, though 
fools, shall not err therein.” 


be so. written 


prophet, 


Sales of Blinds and 
Shades Total $20,000 


(Continued from page 130) 
speak to customers about their 
needs with much assurance. 

Mr. Henning spends about half 
of his time in the store receiving 
and preparing orders and_ the 
other half outside hanging blinds 
and shades or in following up 
leads. Generally he makes all the 
installations by himself, but on 
bigger jobs he takes an assistant. 

Ove of the biggest contract jobs 
was to hang all the 
anew school, for a sale of about 
$2.000. 

About one-third of the Hoffman 


business on this line is now done 


shades for 


on window blinds which the cus- 
lomers buy from stock and hang 
themselves. 


At the 


thirds of this business is on vene- 


present time about two- 


tan blinds and _ this proportion 
is getting larger all the time with 


the growing popularity of blinds. | 
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WITh THE NAME AND 
USES OF EACH SHAPE S= 
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RIGHT YOU ARE. 
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CRBINET LOOK LIKE N 
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WHAT DO YOU SAY we 
MODERNIZE THE WHOL” 
KITCHEN WITH as 


=e 
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=! > we've 
HERE YOU ARE, D Aeom PeMMING 
TILE... PAINT... : THE BASEMENT 
\ WALLBOARD.-- — A 7) NEXT, 
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THAT WONDERFUL BiSPLAY 
OVER THERE. BUT I A 
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FOR MAXIMUM PROFITS WITH MINIMUM 
“INVESTMENT feature CHROMTRIM’S ‘8/60 DEAL’’ 


HERE'S THE OFFER: 


Nationally Distributed 


R. D. WERNER CO., INC’ 295 FIFTH AVENUE, NEW YORK 16, N. Y. 


WERNER COMPANY, LTD, PORT 
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Yes, | want to be listed ot as a Chromtrim dealer and receive all # the free ‘promotions! “ty 


material along with my Chromtrim “8/60 Deal’* at $59.50 each. Dept. HA-8 
| Ship me... complete Chromtrim “8/60” deal(s). I 
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‘Behind the Iron Curtain 





GEORGE MOORAD 


O NLY three years 


ago we stood at the pinnacle of 
victory with those glorious 
precepts of the Atlantic charter 
in one hand and in the other the 
power to maintain it. By com- 
promise with our principles and 
by the shockine ienorance of our 
leaders, this nation which 
despises war has been taken 
methodically. step by step, to the 
brink of another conflict. 

Now this is quite a blunt and 
absolute statement, but so are the 
conditions which impel it. A 
quick glance at your newspaper 
will assure you that three wars 
are already well begun—in China, 
in Greece, and this unholy mess 
in Palestine. The fuses in Korea 
and Berlin have sputtered past the 
powder line. In the normal, logical 
course of events, one of these 
points will explode and all of 
them will merge into one great 
conflict which will be called 
World War III. 

Sometimes it must seem to you 
as it does to me, some horrible. 
impossible dream. That so soon 
after Pearl Harbor and Bataan 
and Wake Island and Ploesti we 
could repeat those frightful errors 
of appeasement, taxes one’s un- 





*An address delivered before the 49th 
annual NRHA Congress, Atlantic City, 
N. J.. July 15, 1948. 
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USSIA must remain behind "The Iron Curtain", 

says Mr. Moorad, for open friendship with the 

world would bring the Soviet empire down in ruins. 

He describes how the Russians are held in bondage 

by their government; their low standard of living, 

and takes a stand against further appeasement of 
Stalin and the Politburo. 


By GEORGE MOORAD 
World-Wide Observer and Author 


derstanding. Some Europeans be- 
lieve that we forget so lightly 
because in two world wars we 
have never suffered deeply; our 
cities have never been occupied 
and leveled; we have never seen 
our children starve. Twice with 
our ocean barriers and now with 
this atomic complex we have 
kidded ourselves into a state of 
mental isolation, persuading our- 
selves that we don’t really live 
upon this suffering planet. 


The Disease of Communism 


Being pro-Russian and con- 


sequently pro-Communist became 


a national disease, until even to- 
day, after three years of broken 
promises and treachery, a good 
share of the thinking world can- 
not admit that honest friendship 
with the Kremlin is impossible. 
We will not accept what is so 
blandly obvious to Communists; 
that 48 hours of open friendship 
with the world would bring the 
Soviet empire down in ruins. 
Karl Marx. who conceived the 
theory for which communism is 
so ineptly named. wrote nearly a 


century ago that, of all the nations 
of Europe, Russia should be the 
last to attempt his system. He 
pointed out that Russia was the 
most primitive of all the semi- 
European nations; it had neither 
the productive capacity nor the 
social civilization on which to 
build. 

Marx’s warning did not pre- 
vent the Bolshevik uprising. but 
neither did the revolution change 
the fundamental truth of what he 
said. What there was of social 
progress was killed off and burned 
off until in 1931 Stalin himself 
wrote. “Russia is from 50 to 100 
vears behind the Western world. 
In the next 10 years we must 
catch up or be destroyed.” 

The frantic concentration upon 
power, heavy industry and mu- 
nitions may or may not be suc- 
ceeding—no foreigner is com- 
petent to judge—but the price 
which it has exacted from the 
people is unmistakable. If it is 
possible to make such a blanket 
statement, the production of 
things for people to wear and use 
has virtually ceased, and an un- 


"We have one clear course and that is to do what we 
should have done three years ago . . . to insist that the 
Soviets live . to the promises which they freely gave. It 


might bring + 


e Kremlin to its senses by lighting the hope 


of freedom throughout the enslaved countries." 
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Padlocks Sell 
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Display Board 


This bright red display 
board is free with any . 
one of Slaymaker’s “D”’ 
Series popular priced 
padlocks. Like an extra 





salesman in your store, 
it will make extra profits 
for you. Your jobber can 
tell you all about these 
newest Slaymaker Dis- 
plays. Ask him today. 


- @aymaxer 


LOCK CO., LANCASTER 
PENNSYLVANIA, U.S.A, 

















derground capitalist economy re- 
volves around the sale and ex- 
change of shoes, dishes, cooking 
utensils, bits of lace and jewelry 
from pre-revolutionary days and 
the loot from captured countries. 

When I entered Russia in 1944 
a $50 American wrist watch would 
bring the ruble equivalent of $500 
and a pair of lady’s high-heeled 
shoes were sold in the neighbor- 
hood of $300. Clothing and more 
modest equally 
high. Since these prices represent 
the total wage of an average Rus- 
sian worker for a four to eight 
months obvious 
that the economy of the country 
was only in part socialist and a 
of people stayed 
alive only through black market 
capitalism. The influx of loot 
packages from Germany and the 
rich Balkan cities turned the 
black market for a 
time, until the State stepped in 


necessities are 


period, it was 


large number 


topsy-turvy 


to confiscate the packages, which 
they later sold to the 
from State stores. 


people 


It is hard to describe what hap- 
pens to a nation when the pro- 
duction of consumer goods has 
A nail. 


a hammer, a board, or a piece of 


stopped, but it is visible. 


glass to fix a window are virtually 
unobtainable. One old woman 
told me she had lived for eight 
years after the revolution by sell- 
ing a large case of needles, piece 
The exterior of build- 
ings become cracked and weather- 


by piece. 
beaten, and the raw concrete on 


the newer apartment buildings 
and the Lenin Public Library is 
The only fresh 


paint I ever saw in Russia was on 
the propaganda posters and the 


crumbling away. 


enormous’ portraits of Stalin, 
Lenin, Marx and Engels. 
The Danger 

Admitting that the Russian 


people are patriotic and incred- 
ibly patient. any government 
which attains this mean level of 
poverty is in danger of its life. 
It was and still is the terror of 
the Politburo that the several mil- 
lion Red Army men who entered 
broken Poland, Germany, and the 
republics 


would be dismayed at the com- 


well-ordered Baltic 
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parative luxury of their capitalist 
neighbors. 

Stalin cannot stop. No matter 
how many billions of dollars are 
attached, he cannot accept our 
friendship. With the first sign of 
freedom, the first creaking of an 
opening door, all Russia would 
come streaming out of his oil 
fields and steel mills and con. 
centration camps. And if the Rus- 
sian people didn’t hang the Polit. 
buro first, capitalism would 
strangle them with nylon stock. 
ings, and bury them in mounds of 
radios and machines, 
Quite hours of 
normal contact with the outside 
world — such as we enjoy with 
Canada or Mexico 
the Soviet regime to bits. 


washing 
seriously, 48 


would blow 


A Colossal Failure 
Can you really wonder, then 
that the Soviets act so strangely? 
By any moral or material yard- 
stick, the Bolsheviks in 30 ter- 
rible years have achieved a co- 
Stalin’s 
policy of isolation has failed, and 


lossal failure. original 
yet he cannot afford friendship 
with the United States or with any 
nation that is capable of protect- 
ing itself. 
specifically, the neck of every 


Communism, or more 


Communist leader depends upon 
what they are doing now—hold- 
ing tight the Iron Curtain with 
one hand, while with the other 
they reach across to drag nation 
after nation down to subjection. 

Whether the Politburo is com- 
posed of desperate assassins or 
lovable old social workers is en- 


Propelled 


by these festering social pressures 


tirely beside the point. 
inside, and tempted by the ap- 
parent weakening of capitalism in 
the outside world, they will con- 
tinue to advance until they are 
stopped; until capitalism dies or 
until this primitive, unworkable 
Soviet system explodes in counter: 
revolution. 

For the past year we have been 


watching a gigantic struggle be- 


tween these latter forces. And 
from this I believe we may take 
heart. Partly by hopes ( the 
Marshall plan, but even more be- 
cause of the terror and_ heavy- 


handed blunderings of the Soviet 
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“aa amazing economy of Kromex Coffee ve a 
Kakovers. For bigger “bread and o. 
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see how fast they move. 








\POMmMCX COFFEE MAKERS 
CUP VACUUM COFFEE maxes 


Filter Key that locks in flavor 
grounds. No cloth, no Spring 
Filter Key in place. large 
cleaning; straight sides, fla 
heating. Polished, unbrea 
with black Bakelite han 
lower bowl covers. 


with I-piece 
—locks out 
$—just drop 
openings for easy 
t bottom for quick 
kable aluminum 
dles. Upper and 
— VP VACUUM COFFEE MAKE Popular size 
for smaller families, bachelors, career girls, 
intimate entertaining. Same Key-Vac prin. 
ciple, same features, same finish as 8-cup 
size. Lower bowl cover. 
vo SUP PERCOLATOR Beautiful, gleaming 
Percolator they'll Proudly bring to the table. 
Smart, modern design in extra heavy alumi- 
num with ribbed base design makes it a 
perfect companion piece for every service 


—every occasion. Glass knob, cool, black 
Bakelite handle. S 
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FAMOUS KING SIZE NOW AVAILABLE 
IN EVERLASTING, LUSTROUS 
CHROME PLATED STEEL 


POPULAR DE LUXE STYLE NOW 
AVAILABLE IN SMALLER SIZES 


Kromex Kakovers co 
day-in, day-out utilit 
and moist—and serv 
Gleaming covers hav 
—smartly designed 
beautiful serving pieces. Covers fit tightly 
on grooved plates; lock in moisture—lock 
out air. Wonderful to own—a Perfect gift 
for every occasion. 
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Union, democracy has shown its 
fundamental strength. A United 
States of western Europe has come 
closer to reality than any observer 
would have dared to dream. The 
Soviets have become outcasts in 
the eyes of world opinion . . . and 
from behind the Iron Curtain 
there comes the muffled but omi- 
nous sounds of doubt and quar- 
reling among the gangsters. On 
the eve of his greatest test, Stalin 
has exhaused the technique which 
permitted him to roll up this 
amazing string of bloodless vic- 
tories. Like Hitler before him, he 
has reached the barrier of di- 
minishing returns, when he must 
decide when and where and how 
to fight. 

There is a logical sounding argu- 
ment that Stalin doesn’t want a 
war because he can't afford one. 
But it makes more sense to in- 
quire whether he can afford not 
to have a war, or, in other words, 
if he can afford to stop this con- 
quest short of war, and risk the 
threat of revolution inside Rus- 
sia and all the embittered satel- 
lites. From this standpoint, the 
growing strength of western Fu- 
rope and this political earthquake 
in Yugoslavia are serious indeed. 
For it is the tyrant’s classic 
method, confronted with revolt at 
home, to point the explosion out- 
ward in a foreign war. 

In their present predicament, 
the Kremlin will naturally decide 


that they cannot stop, and they 
will also think they can take just 
one more step and avoid a war. 
And here is where the danger lies, 
for in my brief life as a corres- 
pondent, I have seen three con- 
flicts start because nobody had 
made plain that thin crimson line 
where diplomatic bickering ends 
and a shooting war begins. 

Two years ago the eminent 
Protestant minister, Dr. Reinhold 
Neibuhr, saw this moment ap- 
proaching. He said in September, 
1916: 


Russia Is Profiting 


“In seeking to gain one con- 
cession after another from us, 
Russia is profiting by the reluct- 
ance of democracies to risk a war. 
and the equally well-known ability 
of dictatorships to do so. Such a 
policy usually has a short-range 
advantage for the dictatorships. 
sut it ultimately leads to war. 
The concessions which the democ- 
racies make, pile up fears and re- 
sentments. until that moment is 
reached when even the democ- 
racies are forced to make a stand. 
Meanwhile these same concessions 
increase the boldness and_ the 
strength of the dictatorship until 
it thinks it can wage a successful 
war. The Russians are the more 
liable to 
streneth 


overestimate _ their 
because they  under- 


estimate the residual health of 





the democractic world, much as 
Hitler did, being fooled by his 
own propaganda and the inabili! 
of a dictator's minions to inform 
him of the truth. The point of e) 
plosion will come,” said Dr. 
Neibuhr, “when Russia stands 
proximate domination of the co 
tinent.” 

Perhaps it is time to reacl 
some conclusions. First, there is 
nothing to be gained by waiting 
any longer. Russia has proven that 
communism will not work within 
a confined area, if indeed it works 
at all, and the same is true of 
free capitalism. The world must 
have the free exchange of good 
and people and ideas, or the 
whole delicately complex machine 
of capitalism will grind to a stop. 
Disintegration is already dange1 
ously advanced in both Europe 
and Asia. Industrial Germany 
cannot live without the food of 
eastern Pomerania and Branden 
burg; central China cannot exist 
without the coal and grain and 
iron from the rich northern prov 
Austria, Korea, 


India and Palestine are reelin: 


inces. Greece. 
under artificial barriers, in part 
or wholly connected with the 
Soviet plot. Collapse may be de 
layed for a time by the magnifi 
cent strength of American produ 
tion, but the theory of endles 
conflict is impossible. Our Pau! 
Hoffman's and Henry Kaiser’. 


(Continued on page 152) 
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Major strikes since the beginning of 1946 have caused a loss of nearly 20,000,000 tons of raw steel, according 
to the latest available figures gathered by the American Iron and Steel Institute. This amount, in terms of finished 
products, is nearly equivalent to all the steel supplied to the automobile industry in both 1946 and 1947. 

This chart, reprinted from Steel Facts, publication of the American Iron and Steel Institute, clearly shows the 
marked drop in steel output in March, April and May of this year when an estimated 1,600,000 tons of ingots were 
lost as a result of the spring walkout of the coal miners. 
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The “Red” Brand “practical-land-use” campaign helps 
farmers increase their income—helps dealers serve 
their communities better, improve their immediate 


and future business. 


On the radio and in the farm publications the 
new “Red” Brand campaign will tell how “prac- 
tical-land-use”’ helps farmers the first and each 
succeeding year the plan is used. It’s not a fence 
selling campaign—it zs a campaign to help farm- 
ers get bigger returns from the time and dollars 
they normally put into their farms. 

You can help the farmers in your community 
increase their incomes. When you do you make 
better customers for your complete line right 
away and for years to come. You become the 










Company 
Address 


City__ 








key-point in this powerful community building 


program. 

“Red” Brand dealers stand to gain most by 
tieing in with the campaign. “Practical-land-use” 
promotion material is provided. A special series 
of booklets is available at low cost. The book- 
lets each contain copies of four of the broadcasts 
featuring actual examples of “practical-land-use.”’ 
Your ad can be printed on the back cover—you 
can advertise avy 12 products you want. 

Write for a copy of thé broadside giving full 
details about the “Red” Brand radio and farm 
paper campaign—including details about the 
big, low-cost tie-in booklet to carry your adver- 
tising—Keystone Steel & Wire'Company, 
Peoria 7, Ill. 


RED BRAND FENCE e RED TOP STEEL POSTS « RED BRAND BARBED WIRE « KEYSTONE POULTRY 
FENCE AND NETTING ¢ KEYSTONE NON-CLIMBABLE FENCE « KEYSTONE STUCCO REINFORCING 


e KEYSTONE NAILS « BAIL TIES « STEEL FARM GATES 








Keystone Steel & Wire Company, Peoria 7, Ill. 


Send me details on the ‘‘Red”’ Brand 
*practical-land-use” campaign. 
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for discouraging accidents 
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acuum Cup Bathtub Mat—for 





IN YOUR BATHROOM! Ruot 
safer stepping in your bathtub loor Mat—far safer stepping 
out of your tub. Rubbermaid Toilet Top Tray—with spill-proof rim. Makes 
any tank top a safer place to park toiletries. Rubbermaid Two-way Soap 
Dish—drains or holds soap drippings, as you wish. Choose blue, black, 
peach, yellow, white or green, to match or accent your bathroom colors. 















es See 5 2 lt 

IN YOUR KITCHEN! Rubbermaid Sink Mat—Cushions your sink 

cuts breakage Rubbermaid Deluxe Dish Drainer—cradles your dishes, 
air dries tableware without wiping; silver stands up, drains fast. Rubber- 
maid Deluxe Drainboard Tray—high sides and sloping bottom guide dish- 
water into sink. Use tray and dish drainer together for pal om safety. 
Clever touch: add a Rubbermaid Covered Sink Strainer to hide food 
scraps. All in fresh, smart kitchen colors—red, blue, black, green, yellow. 
WHEREVER HOUSEWARES ARE SOLD 












Py 


—_ 
fhe poali home engineered brand that astaccs long Ye. 
uaulance to soap, gpuasw, heal and wear 
THE WOOSTER RUBBER COMPANY - Dept. BH2, WOOSTER, OHIO 


Send for Cotclog showmg complete ine 





in October Better Homes & Gardens 
104 000000 


Reader Impacts during 1948 for. . . 





through the pages of 
LADIES’ HOME JOURNAL 
GOOD HOUSEKEEPING 
BETTER HOMES AND GARDENS 
COUNTRY GENTLEMAN 


Tie in with this National Campaign 


Write for completely integrated Sales Helps. 


THE WOOSTER RUBBER COMPANY 
DEPT. HA 5, WOOSTER, ObIO 
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with all their machines and or- 
ganizing genius, cannot build half 
as fast as an idiot with a blow- 
torch can destroy. 

Secondly, the economic hope- 
lessness of a bonafide agreement 
with the Russians is crowned by 
moral incompatability. The words 
“truth” and have been 
stricken from the Soviet diction- 
ary, and their places taken by 
something called dialectic materi- 
alism, which may be paraphrased 
to say that a treaty or a promise 
will be kept only so long as the 
reasons for making that treaty or 
promise remain in force. 

We have, I believe, one clear 
although many people 
may not be ready to accept it. 
And that is to do what we should 
have done three years ago . . . to 
insist that the Soviets live up to 
the promises which they freely 
gave at Teheran, Yalta, Potsdam 
and the Atlantic charter. Open up 
Berlin and get their troops out of 


“honor” 


course, 


Poland, Rumania. Finland and 4 
the other puppet states. 

Well, you wouldn't 
this solidify this creaking com. 
munist alliance and immediately 


may ask, 


start a war? Quite the contrary, 
It might bring the Kremlin to its 
sensses by lighting the hope of 
freedom throughout the enslaved 
countries. We may even hope it 
would be the end of this crackpot 
Soviet empire. 

But, if it did mean war, simply 
because we asked the Soviets to 
honor promises which they freely 
gave and for which the good 
name of America was signed as 
guarantor, 
would prefer to have it so. I would 
rather fight for something than 
for nothing. I would rather fight 
on my time than at the conven. 
ience of the Soviet Union. And | 
would rather fight to keep my 
word and honor than to be shame. 
fully dragged in by the tail as we 


then for my part | 


were at Pearl Harbor. 





Make Your Voice Heard! 


(Continued from page 115) 


4. Skip politics and threats. If 
you play up party loyalty in your 
letter, your Congressman may as- 
sume either that he has your vote 
or that there is no hope of win- 
ning it. He may thus feel safe 
in being non-committal in reply. 
If your letter is violent in tone, 
remember the Congressman is un- 
der no obligation to read it, espe- 
cially if, you did not write him 
earlier before he did something 
to make you critical. If the issue 
is so important that you feel it 
alone would justify the giving or 
withholding of your vote, say so 
politely—beforehand. But remem- 
ber that opinions can be changed 

- yours and his. It is sensible to 
add up his votes on several key 
issues to decide whether you want 
to support him in the future. 

5. Smoke him out. A carefully 
worded question, after indicating 
your opinion, will induce the Con- 
gressman to reply. If you merely 
state a firmly 
can reply with the standard form 
letter. But if you feature a ques- 


held opinion, he 


tion “How do you intend to 


vote?” “Can you suggest how to 
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deal with this situation?” — it 
may smoke him out. But remer 
ber that he has, as we have, a 
right to keep an opinion private. 

6. Be brief, about one topic. 
A long list of grievances will be 
permitted to bore only the Con- 
gressman’s secretary. 

7. Be specific. If it’s a policy. 
what 


bill, who 


what is the number 


stated it and 
enforces it? If it’s a 


who agency 
introduced it, 
and title, 
Just what do you like about it, 
dislike 
stand ? 

8. Write simply. Lots of Con- 


bigger 


what is its purpose’ 


about it, or not under- 


gressmen use words no 
than we do in everyday conversa- 
tion. They, like us, 


simply, direct language best. An 


understand 


elaborately documented essay ma’ 
demonstrate how logically you 
arrived at your opinion but the 


Congressman is most interested in 


the conclusion. Your opinion on 
a postcard is just as good (one 
vote) as someone elses on a! 


engraved letterhead. 
9. Keep 


Congressman’s answer with a cop) 


score, Compare the 
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of your letter and keep both. The 
next letter should remind him of 
the earlier letter and its subject. 
Watch the papers to see how he 
yoted and note it on his reply. 
Then ask him to explain his stand 
if it still is not clear. 

10. Send resolutions. Don’t 
pretend to speak for a group un- 
less a group has_ specifically 
authorized you to speak for them. 
But it is appropriate to have 
groups to which you belong adopt 
resolutions and send them to your 
Congressman. When a group reso- 
lution is passed, have the secre- 
tary add whether adopted by a 
majority or unanimously. Get 
the resolution’s supporters to sign 
and addresses, if 
practicable. Petitions are less 
effective because people readily 
sign petitions, frequently without 
reading them. Identically printed 
or phrased letters, cards or tele- 


their names 


grams are the least effective type 
of group action. 


Hardware Wholesalers 
Prefer Basing 
Point System 


(Continued from page 112) 


are incomplete and would make 
full carloads difficult. 

* * * 
..+ Could not compete with job- 
bers more favorably located 
freightwise. Elimination of basing 
points would make it necessary 
for jobbers in isolated areas, re- 
moved far from points of ship- 
ments to be dependent for their 
requirements of steel products on 
the nearest mill which may or 
may not be in a position to make 
deliveries under present critical 
times. We do not believe now is 
the time to make any such drastic 
changes in the pricing set-up. The 
jobbers and dealers are now hav- 
ing troubles as it is in getting de- 
livery of their small allotments of 
steel_ products. 

* * * 
... We would be forced to use 
two or different 


prices on the same commodity. 


three selling 


The standard trade practice of 
basing points on steel has been in 
effect so long that it would take | 
several years to adjust on lines 
and prices, 
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CASH IN ON EXTRA PROFITS 
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CARROLL O'SHEA 


8 bs of the basic fundamentals 
of 


modern merchandising is 
modern lighting lighting which 
will be a real sales help rather 
than a sales obstacle. Unfortu- 
nately, there are too many mer- 
chants who feel that all they have 
to do is hang a few fixtures, with 
some bulbs in them, and by so 
doing, their store is lighted satis- 
factorily. 

There are others, whose stores 
are now so lighted, who think, or 
have been wrongly advised, that 
all they have to do to make their 
stores ready for the parade of 
shoppers, is to replace their exist- 
ing lighting system with “The 
cure all of all lighting ills” 
the fluorescent lamp. Besides, 
they have heard that the fluores- 
cent lamp will cut down their 
lighting bills. True, these mer- 
chants will be ready for the 
parade, but these merchants will 
only be ready for the “passing 
parade of shoppers.” 

In order to assist the merchant 
rather than hinder him, a modern 
lighting system must have an at- 
traction value, that is, the ability 
to attract shoppers into the store, 
direct them to the various depart- 


* 


A condensation of an address deliver- 
ed by Mr. O'Shea at the Modernized 
Store Clinic, Second International 
Store Modernization Show held in 
New York City, July 6-10. 
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Your Store Lighting— 





A Sales Help or a Hindrance? 


By CARROLL O'SHEA* 


Mlumineti 


Eng neer, 


ng 
General Electric Lamp Department 


ments and show the shopper the 
merchandise being offered. 

A modern lighting system must 
have an appraisal value, which 
is to say, the lighting must help 
the shopper see the inherent 
quality of the merchandise, help 
him to make his buying decisions 
more quickly and more accu- 
rately. 

\ modern lighting system must 
create a distinctive atmosphere 
whereby the store interior be- 
comes a pleasant and desirable 
place to shop, to stay longer and 
return more often, 


Three Necessary Functions 


These three necessary functions 
of a lighting system (1) at- 
tractive (2) appraisal (3) atmos- 
phere are commonly referred 
to as the three A’s of store 
lighting. 

Some of you may feel that to 
apply the three A’s to your store 
will be too éxpensive. It will be 
if you are still of the opinion 
that lighting is an overhead ex- 
pense. It won't be too expensive 
if you classify your lighting as it 
should be, as sales investment: 

There are many ways of accom- 
plishing a successful lighting in- 
stallation. The system can be 
either a direct lighting system, a 
semi-direct system, a semi-indirect 
system or a totally indirect sys- 
tem. Or, it can be a combina- 
tion of two or more of these 
systems. Incandescent or fluores- 
cent lamps can be used as the 
light source, or a combination of 
fluorescent and incandescent can 
and has been very successfully 
employed. 
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Remember the thing you are 
buying in a lighting installation 
is the light delivered to the sales 
or display areas. The fixtures, 
lamps, wiring and wattage used 
are only the means to the end 
which is the light of the prope: 
quantity and quality. 

By quantity, I mean enough 
footcandles for the shopper to 
really see and see well what he 
is buying. By quality, I mean 
light of the proper diffusion ano 
direction so as not to distract 
from the goods being offered. 
How many of you have walked 
into a store and the first thing 
you saw was a quantity of glar 
ing light bulbs? This condition 
may be right if you are selling 
light bulbs, then they should be 
the first thing seen, but, if you 
are not selling bulbs, shield them 
so your prospective customers 
entering the store see only the 
merchandise you are offering. 

In selecting your light source 
a great amount of care should 
be exercised. One of the first 
things to determine is what effect 
you wish to create, or what mer- 
chandise is being sold or displayed 
under your lighting system. 

Lighting will, I am sure, be 
an added assistance to you in the 
sale of your merchandise, if you 
use it correctly. If you feel, be- 
cause of the cost involved, you 
can't do your store lighting right, 
leave it alone until you can. 

Lighting is too much of a sales 
tool to be ignored. Those mi 
chants who have not given it its 
proper place in their busin 
have learned that it can hurt, and 
it did hurt, in a place where 
hurts the most—the cash regist’ 
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TREAIS HARDWARE 








This front suggests greater width and depth than the store actually provides. 


Modernized Store Attracts 
The Eye-and the B usiness 


W ier A.W.G. Treais 


moved from his old store to new 
quarters a block away at 4275 
University Ave., San Diego, Cal., 
he moved into a building which 
was entirely open to the view 
of sidewalk shoppers The accom- 
panying night view of this store, 
with plate glass from floor to 


ceiling proves the point. 
Attractive Front 


Stainless steel moldings, sash 
and marquee and blue carrara 
glass above the windows on the 
face of the building add to the 


attractive appearance of this store. 


The firm name Treais Hard- 
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New front of the Treais Hardware catches the 
eyes of passers-by and arouses their interest 
while the modern interior completes the work 


ware is of metal block letters 
with neon facing, and is mounted 
on a centered marquee. Addi- 
tional store identification is gained 
through the use of neon depart- 
mental signs in each of the front 
window surfaces. At the left front 


is a window box. about 3. by 


5 ft. in size, for spot displays of 


seasonal and specialty merchan- 
dise. Large items such as heaters, 


law n mowers, etc.. will be shown 


on 3-in. platforms adjacent to the 


largest of the front windows. 


To complete the attractive un- 


obstructed view through the store 





front are a pair of 36-in, all-glass 
double doors. 

The overall dimensions of the 
building are 25 by 90 ft., with a 
25 by 30 ft. area adjoining the 
rear of the display room for stor- 
age, receiving and shipping pur- 
poses. Fixtures and plan were 
provided by the Southern Cali 
fornia Retail Hardware Asso 


ciation. 


The Interior 


The building has an insulation 
board ceiling, asphalt tile floor. 
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fluorescent lighting fixtures and 
adjustable spotlights. Step-up 
type fixtures are used throughout 
the store. The right hand side is 
given over to men’s lines while 
the opposite side features fancy 
and regular housewares, cleaning 
needs and major appliances. The 











This layout provides ample 
room for cross and length- 
wide movement of traffic 
and yet there is no waste 
space in the entire store. 
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SHELVING 





STORAGE 


RECEIVING AND 


STORAGE AREA! 














Oe FIC Pp BASSS LACPLISECES | 
a I endl 











\ 


25'0° 


IOUS EWA! 


PLATFO 
EASONAL 








— 
| | FANC AWO REGULAR HO 
) 
¢ ‘ 














& 
& 
2 
° 
z 
< 
2 
< 
z 

















AND 
s 


BASKETS 
HAMPER 








Tr | 

“| [2) Es | 

| || 2 = | 
cy = 

|B 5 | | 10] sours pat | 

| Ui | 2] AnD } 

es | Ho pipe Ea | 














tpos| BUJLOERS 6& SHELF HIARD WARE | 














| [Papnt]a nto AcclesBories] | [sSPGRTING 4 H AJND 








back wall is utilized for steel 


goods and window glass. A mez- 


90'O- 


zanine, reached by a staircase be- 


hind the steel goods sections, pro- 








vides office and additional stora 
space. 


Three “Musts” im Modern 


TTRACTION, Atmosphere 
and Appraisal are the three 
“priceless ingredients’ — which 
make up the formula for a store- 
front literally 


compel a shopper to stop- look 


design that will 


and go in and buy. 

These three A’s help us under- 
stand just what we expect the new 
store front to accomplish. They 
also serve as a check-list to fore- 
tell how well the new design will 
solve the basic problem of mod- 
ern merchandising, namely to sell 
more goods. 

Of all three, Attraction is the 
most difficult to achieve. In order 
to be attractive, your store front 
must possess the following at- 
tributes: 

(1) It must be an individual, 
frank design of your specific op- 
eration, rather than an adaptation 
of some other store. 

(2) It must make a favorable 
impression on the customers in 
order to attract them to your 
show windows and invite close 


*A condensation of an address at the 
Second International Store Moderniza- 
tion Show held recently in New York 
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Store Front Design 


By CHARLES S. TELCHIN* 
Telchin & Campanella, 
Architects, New York City 


Vv Vv 


and detailed inspection of your 
displays. 

(3) It must be an integral part 
of your interior, rather than a 
separate entity. 

(4) It must be designed to at- 
tract the customer to enter. 

Your type of clientele and the 
neighborhood you are in determ- 
ines to a great extent the character 
of the general design that will be 
most However, the 
physical proportions of the show 
windows, the refinement of detail, 


successful. 


the selective use of materials, the 
type of backgrounds and color 
scheme, as well as the method of 
lighting, are all factors that must 
be carefully considered to insure 
the customer’s favorable impres- 
sion of your store. 

Atmosphere is one of those in- 
tangibles that induces a customer 
to shop in a particular store. If 
we consider the show windows as 
a stage, we can readily under- 





stand that we must employ every 
appropriate scientific device, as 
well as the principle of applied 
psychology to dramatize the mer- 
chandise. 
made certain that this quality of 
atmosphere is in tune with your 


type of customer and your type 


However, it must be 


of operation. Too much atmos- 
phere may become a boomerang; 
therefore, it is wise to analyze 
your 
too highbrow. 


clientele before becoming 

Every type of operation and 
every major line of merchandise 
has its accepted symbolism. The 
function of atmosphere is to de- 
velop and heighten and enrich the 
difference and 
tween different types of merchan- 
dise. The goods on display in 
your store front must look better 
than they 


distinctions _ be- 


and more desirable 
would in any other setting. 

Here are some of the things 
that insure proper atmosphere for 
your store front: 

(1) To provide a harmonious 
treatment of the various elements 
that compose the store front. The 


(Continued on page 159) 





HARDWARE AGE, AUGUST 12, 1948 




















forage 


every 
e, as 
pplied 
» mer- 
st be 
ity of 
your 
- type 
itmos- 
rang; 
nalyze 
oming 


1 and 
andise 
° The 
0 de- 
th the 

be- 
-chan- 
4y in 
better 
they 


things 


re for 


n it pus 
ments 
. The 


) 


of 











0-Matic Washing Machine 
RINSER HOUSING 





5 Sand Cast Gray Iron Parts 56 lbs 
Combined in One Integral 


Aluminum Die Casting 11.4 lbs 
Saving 44.6 Ibs 





Transmission 
PUMP HOUSING 





Sand Cast Gray Iron 15 lbs 
Aluminum Die Casting 3.9 lbs 
Saving 11.1 Ibs 








By the use of ALUMINUM plus reduced wali thickness, made possible by our DIE CASTING 
process, outstanding weiqht and cost reductions were accomplished. 


DOEHLER-JARVIS CORPORATION 


The World's Largest Producer and Finisher of Die Castings 


Executive Oitice 


386 FOURTH AVENUE 
NEW YORE 16. N.Y. 


Plants 
TOLEDO, 0, + POTTSTOWN. PA. + GRAND RAPIDS. MICH. «© GHICAGO. ILL. 












BATAVIA. N.Y, 
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you can push over extra nightlatch sales 


We mean that quite literally. 








YALE’s 040 Springlatch is an item that people have 
been wanting for years ... because it permits unlocking 
and opening doors with one hand. 





With an 040 on a door in your store, you can demon- 
strate with one hand behind your back. 


It’s the type of item you can sell to people who came 
in for something else. Display it—and demonstrate it. 
(Your jobber has a free window display, counter display, 
folders.) 








2 DEADLOCK 


“The Streamlined Deadlock 
with the Big Bolt”’ 












042 DEADLOCK—“Extra 
Projection Gives Extra Protection” 






44 DEADLOCK 
“The Lock that Never Forgets” 


THE YALE & TOWNE MANUFACTURING COMPANY 
STAMFORD, CONN., U.S. A. 


? 
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shape and height of the show made to eliminate or at least re- 
yindows ‘and displays must be duce window glare and _ reflec- 
wited to your type of merchan- tions. The position of the entrance 


ise. The design of the exterior door is most important and 
jon, the arrangement of the vesti- should be strategically placed so You VW e 

ule. the pesition of the entrance that the customer is inside the = Oritse 
lor, all contribute to making the store before she realizes she has 

tore more inviting. crossed the threshold. DOOR LATCH 





(2) To increase the appeal of Another Function 
the merchandise on display. This 
can be accomplished by means for Appraisal has another impor- 
forceful yet subtle dramatic ef- tant function; namely, to indicate 
fects, such as punch lighting, and to the public your type of opera- 
| uitiable background materials. tion. It adds prestige and gives the 


\) The desion of the window customer a feeling of trustworth- 


ackgrounds, whether open or iness. With merchandise pretty 
losed, require careful planning. well standardized and prices al- 
Except in stores requiring a maxi- most uniform, it is most impor- 
mum of privacy, the open back is tant to you that the customer 
ecoommended as it permits the shops in your store rather than 
elsewhere. 





indow shopper to look inside. 
(4) The proper selection of ae 

jaterials and color scheme exert The Installation and Care Now Available for 
: forceful impression on the cus- 06 thesia Ceecs 


mers reactions. Prompt Delivery 


Naturally, the atmosphere in- (Continued from page 117) 


side the store must carry-through or to wax the floor more often. Vhde shese-tacted door tetch end 
the effects obtained in the store Spread rubber or fibre door | 2 : 

front and thus insure a favorable mats at entrances during wet good seller is now available for 

ind lasting impression of the weather. This keeps the bulk of prompt delivery in solid brass or 

entire store. the dirt and moisture from being steel. The IVES Non-Mortise Latch 

tracked to all areas of the floor. is as easy to install as a rim latch... 

Appraisal In heavy traflic sections, where as neat in appearance as a mortise 


yroper maintenance has i een . 
pro} lock and is unsurpassed for easy 


latching. Perfected by the improve- 
ments listed below, the IVES latch 


\ppraisal is the third aim of a 


, neglected, the area should be 
successful design. It is the quality 


thoroughly washed with concen- 


hic ansforms : irati ‘ . 
ich transforms admiration and trated solutions of mild soap us- 





desire into a decision to buy. Ap- ing power-driven brushes. Rinse will satisfy the demand for superior 
praisal is also the means of the floor with clean water and screen, storm and combination 
dentifying your store and thus allow it to dry. Scratched and door hardware 
ossesses a definite advertising badly marred areas should be 
“~ thoroughly rubbed with boiled I. 

t is well known that the cus- linseed oil. Remove all excess oi : 
tomer is always on guard and that and allow to dry for en ee Renee ConneEEe ~ - « TEE 


¥ ' te ae e handles ... larger outside rose. 
' e are no longer in a seller's LS hours. Then rewash the floor 6 


market. The customer wishes and thoroughly and wax as suggested » I 
as the 10 > are . ; 2 
: ry vs ae a peo above. Heavy trafic areas should Longer spindle adjusts auto 
rices a g ce l - ee - 
; - ey ee ew be waxed more often than other , anil “” a 
ther stores down the street. A suite thin stn matically from %” to 1%” doors and 
arts Oo e store, 









ell designed store will give | can be adjusted to 1%”. 
idded appeal to your merchan- snail 
lie and thereby encourage the : 3. 
istomer to shop in your store. Cold Light Redesigned strike... allows for 
Every possible arrangement UMINESCENCE is the’ term sagging of door. 
nould be made for the customer's used for the emission of cold . wi 
- omfort and ease of seeing. On a light—that is, light that is pro- See Your Jobber 
{ usy thoroughfare, for example, duced without heat. The fire-fly : 
tis highly recommended that the emits a cold light. Fluorescent THE “ P IVES C0 
: ‘ how windows be moved back lights. produced by the tubula: i . : 
rom the building line, thus en- type lamps, is another type of NEW HAVEN, CONN. 
| bling the customer to “window “cold” light—that is, after being 3 F 
hop” — without being pushed charged by natural or artificial | 
‘round. Every effort should be light sometime during the day. | 
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Lameyer and the vacuum cleaners occupy a small space but it's a profitable one. 





Vacuum Cleaner Display Spot 
Makes Clean Sweep of Sales 


j \ vacuum cleaner sales 


and service station, located in a 
prominent up-front spot at the 
Freeport Hardware Co.,  Ine., 
Freeport. H.. pays evood divi- 
dends, according to J. Billerbeck, 
owner. Henry Lameyer is the man 
in charge of this department, 
(part of the profits go to the 
store) and he has a fine record 
of local sales and service. 

Last December in a sales cam- 
paign conducted through the store, 
69 vacuum cleaners were sold, 11 
of them being sold in a single 
day. 

Mr. Lameyer says that when he 
visits vacuum cleaner prospects 
and customers in their homes he 
finds that they look upon him as 
a general “information bureau” 
on the products handled by the 
store. 

“Not only do I have an oppor- 
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This small display of the Freeport Hardware Co. 

is important Lecause it has become an informa- 

tion bureau. Recent sales campa.gn sold 69 vacuum 
cleaners—and 11 of them in a single day 


tunity to tell them all about 
vacuum cleaners, but I also get a 
chance to recommend the store 
for sales of other appliances and 
products,” he says. “I have made 
it a point to become familiar with 
all products handled at the store 
so that I can really be a really 
effective information bureau when 
the occasion arises. Because I am 
willing to give this information, 
people have more confidence in 
me, and I sell more vacuum clean- 
ers through their interest and 
recommendations. ” 

The store secures quite a num- 








ber of its vacuum cleaner pros 
pects at the present time through 
a new radio advertising program 
which is being wsed. Copy on 
vacuum cleaners is keyed to reach 
housewives during the morning 
hours when they are apt to be 
either considering the day’s clean- 
ing problem or actually engaged 
in it. The woman who is using 
an old, inefficient vacuum cleaner, 
or a squeaky carpet cleaner, oF 
broom, is very likely to be in 
terested when she learns over her 
radio, how new type cleaners do 
an efficient job so quickly. 
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The Autoyre 2519 All-Purpose Rack, with its three free-swinging arms, is a three-way salesmaker. 


It sells as a towel and wash cloth holder—a dryer—a necktie rack. It sells for use in bathrooms— 


kitchen — closets. And, like all Autoyre accessories, this versatile fixture sells on smart styling — 


brilliant lustre-chrome finish— down-to-earth price. 


Clilojpre 


MATCHED ACCESSORIES FOR BATHROOM AND KITCHEN 


Yap @—* & KS 5 —— ety > —_ 


ec 


THE AUTOYRE COMPANY «+ OAKVILLE, CONNECTICUT 








The 


d-Viser 


Advertising Signs Can Promote Sales 


There are many types of them designed to attract the 
motorist, pedestrian or rider in a common carrier and 
they can be used effectively in stimulating business 


te E local hardware 


merchant must always strive to 
keep his name before the public. 
The standard advertising media, 
of course, can do this job effec- 
tively. Newspaper, radio and di- 
rect mail reach a large audience 
both within and outside the town. 
However, an excellent supplemen- 
tary medium for promoting your 
store is the sign. With it. the local 
dealer can hit hard at the street 
passer-by trade within the con- 
fines of the limited shopping 


areas, 


Store Name Featured 


This type of advertising is not 
new. The car card, the outdoor 
sign, the sandwich sign and others 
have been used successfully for 
many years. Generally, they have 
been used to promote the store as 
an institution rather than to pro- 
mote items of merchandise in a 
sale. In either case, they effec- 
tively display before the public, 
the name of the seller of hard- 
ware. 

Naturally, the hardware man 
desires to reach the potential cus- 
tomer with as many sales mes- 
sages as possible. He vets to his 
audience in the home, at the 
radio, at his job. With signs, he 
can reach these people on the 
move. 

One of the most ideal of all 
ign media is the outdoor sign. 
Good positions can do a fine job 
of promoting. For example, a 
preferred place is on the build- 
ing which precedes the store so 
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that people will see the name as 
they approach. Local sign painters 
can be employed to create a sign 
of distinction at a very nominal 
rate. Color can be effectively 
utilized. The sign, if carefully 
made, can accomplish a_ great 
deal in the securing of additional 


traflic in the store. 


Outdoor Posters 


There are two kinds of out- 
door posters. The 24-sheet poster 
which measures & ft., 10 in. by 
19 ft., & in. is generally used 
along highways having consider- 
able car trafic. They may be used 
also on streets with large passer- 
by traflic. This type of sign adver- 
tising is usually restricted to na- 
tional advertisers because of price 
and cost considerations. Never- 
theless, many hardware mer- 
chants using it insist that results 
justify the cost. It is claimed that 
many out-of-town visitors have 
been attracted to stores which 
publicize their names. The signs 
located within the limits of the 
town, in empty lots, atop build- 
ings, ete. influence the local 
public. 

The other kind of 


poster is more popular with the 


outdoor 


small merchant. It is the three- 
sheet poster and covers an area 
of 4 ft. 10 in. by 8 ft. 7 in. Such 
a poster makes an effective “point 
of purchase” display when at- 
tached to the building in which 
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Part 26 


By IRVING SETTEL 
Advertising Manager, 
Concord's Inc. 
Instructor of Advertising, 
Pace Institute, New York City 


the store is located. It serves to 
remind passer-by trade that you 
“are ready to serve” them. 


Car Cards 


One of the most popular of 
the advertising signs is the car 
card. The car card is usually dis- 
played in buses, trolley cars, sub- 
ways, elevators and other types 
of public conveyances. It serves 
as a diversion to riders who do 
not have newspapers to keep their 
attention. At the same time, if 
attractively created, it can suc- 
cessfully 
either institutionally or promo- 
tionally. For the hardware mer- 
chant, there is nothing quite like 
the car card. He can advertise 
his wares in cars carrying cus- 
tomers into the shopping districts. 
It serves to remind the buying 
public to stop, when in need of 
hardware, at the store. These peo- 
ple are in a “buying mood” and 
results can be excellent. 


The Sandwich Sign 


The sandwich sign is not quite 
as popular as the others. Never- 
theless, there are many local 


retailers who restrict their prom: 
tion to sandwich signs exclusively 
This type of sign involves the 
carrying of a front and_ back 
sign (about 27 in. by 40 in.) 
by a man. As he walks up an 


down the street. potential cus- 
tomers are attracted to a_ short, 
colorful and powerful sales m« 
sage. The man may hand o 
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Fill railing orders 


trom STOCK 




































and save your customers 


up to 200% with 
HAWKINS 


PREFABRICATED 


Adjustable Railings 


PATENT PENDING 
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Hawkins Adjustable 





Window Guards, too. Fit any window, installed 
or removed in a jiffy with special key. Sell over- 
the-counter for customer installation. 





Write for details 








HAWKINS INC. 


"315 North 4th St. 


a0}, en On Oe 


Birmingham 4, Ala. 
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cards which 





small contain the 
store name or sale offering. 
which is a 


The tent sign, sand. 


wich sign without an occupant, 
is another popular sign medium, 


Many 


ploy the use of this tent sign, 


hardware merchants en. 


two signs hinged at the top and 
hooked together. They are placed 


in front of the store where a 
colorful message can bring jp 
business. The sign will attract the 


attention of the person who may 
have otherwise hurriedly gone by, 


It is especially effective on board 


streets with heavy _ pedestrian 
trafic. Some small towns have 
local ordinances against the use 


of this type of advertising. So, 
consult your local police before 
getting a tent sign built. 


Other Types of Signs 


Most already 
possess large attractive store signs. 
This is the first 
advertising projects accomplished. 


hardware stores 


usually one of 


However, some retailers allow 


their signs to become run down 


or fail to bring them up to date, 


This is a “penny-wise, pound: 
foolish” attitude which can be 
dangerous. Remember that a 
“book is often judged by its 
cover . and certainly a store 
by its front. Your front store 


sign will accomplish a great deal 
in bringing customers to make 
a purchase. 

Other types of signs may effec: 
merchan- 


displays, 


tively advertise your 


dise. Usually counter 
displays, ete. are sup- 


Here 


window 
plied by the manufacturer. 
they 
advertising, 


“point of sale” 
influ- 


too, become 
attempting to 


ence the purchase of a particular 


item by the customer. Careful 
placement of these “free” signs 
can certainly produce additional 
sales. A colorful store is instru 
mental in maintaining high vol- 
ume in the present day market. 


$5,000 Modernization 
Program Turned Two 
Stores Into One 

(Continued from page 114) 
ing help to make this otherwise 
dark corner a_ ladies’ 
center, 

The store management has 


s} opping 


found 





AUGUST 12, 1948 








that won 
to the set 
such ind 
and wall 
now loc a 
mately 3 
The w 
blue wit 
height 0 
pleasant 
arrangel 
and whit 
More 
terns are 
tion of | 
these pat 
colortul 
ples are 
which, w 
stock dit 
Natural} 
tomers v¢ 
Easy ( 
are also 
ers can 
the prop 
surround: 


Local | 
Up Sa 


(Cont. 


plenty of 
ances to 
persons. 

“Where 
contact 2 
ler way t 
displays ? 
“Clarence 
to spend i 
ance boo 
that the « 
put a litt 
such a p: 
ways sho 
too, whe 
are being 
a busines: 

The lar 
this firm 
Milwauke 
the Milw 
show has 
125.000 p 


Chu: 
The Fet 


also exhih 
shows in 
few of t 
attendance 
attend the 
tremely | 








HARDW A! 


contain the 
fering. 
h is a sand. 
n occupant, 
en medium, 
‘chants em. 
s tent sign, 
the top and 
‘ are placed 
re where a 
n bring jn 
] attract the 
n who may 
lly gone by. 
ve on board 

pedestrian 
towns have 
nst the use 
rtising, So, 
rlice before 
ilt. 


' Signs 


res already 
store signs. 
of the first 
complished. 
ilers allow 
run down 
up to date. 
se, pound. 
ch can be 
r that a 
red by its 
nly a store 
front store 
. great deal 
s to make 


; may effec- 
merchan- 
r displays, 
. are sup 
turer. Here 
nt of sale” 
y to influ 
| particular 
r. Careful 
free” signs 
additional 
> js instru 
high vol- 
+ market. 


ization 

d Two 

One 

ge 114) 

; otherwise 
shopping 


t has found 


that women do not mind going up 
to the second floor where they-find 
such inducements as the appliance 
and wallpaper sections, Ihese are 
now located in a space of approxi- 
mately 30 by O00 ft. 

The wall color scheme is light 
blue with a flower border at a 
height of about 10 ft. making a 
pleasant break in the decorative 
arrangement. The floor is of black 
and white linoleum. 

More than 150 wallpaper pat- 
terns are on hand for the inspec- 
tion of customers. Sixty-three of 
these patterns are arranged in one 
colortul display group. The sam- 
ples are placed on hinged doors, 
which, when opened, disclose the 
stock directly behind the doors. 
Naturally this makes serving cus- 
tomers very convenient. 

Easy chairs and sample books 
are also provided so that custom- 
ers can take their time to select 
the proper wall paper in quiet 
surroundings. 


Local Home Shows Step 
Up Sales of Appliances 
(Cont.nued irom page 123) 
plenty of literature on all appli- 
ances to pass out to interested 

persons. 


contact 225,000 people in a bet- 
ter way than through home show 
displays?” asks Mr. Fetherston. 
“Clarence Rieder and myself try 
to spend a lot of time in the appli- 
ance booths, because we _ believe 
that the owners of a business can 
put a little extra sales drive into 
such a proposition. Prospects al- 
ways show a little more interest, 
too, when they know that they 
are being served by the owners of 
a business.” 

The largest home show at which 
this firm exhibits is the annual 
Milwaukee Home Show, held in 
the Milwaukee Auditorium. This 
show has an attendance of about 
125,000 persons, 


Church Home Shows 


The Fetherston-Rieder Company 
also exhibits at some church home 
shows in the Milwaukee area. A 
few of these have a very fine 
attendance. Many of those who 
attend these church shows are ex- 
tremely loyal when it comes to 
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JOHNSON WIRE « JOHNSON WIRE * JOHNSON WIRE * JOHNSON 
JOHNSON WI Soy. * JOHNSON 
JOHNSON WI Wh JOHNSON 
JOHNSON WI LS \ ie HNSON 
JOHNSON WI) \ A UNSON 
pemeeeis | MUSIC. WIRE) (NSON 
JOHNSON WI a 
JOHNSON WI: 
JOHNSON WI) 
JOHNSON Ww 
JOHNSON 
Norceme Johnson XLO Music Wire comes to you 
JOHNSO in a specially designed attractive package 
for dealer convenience and display. It is a 
familiar item in leading hardware stores. Put 
up in coils of '/, lb., '/2 lb., and 1 |b., all sizes 
.003"" to .200". 
The wire of a thousand uses is a fast-moving com- 
modity and profitabe, too. Through your wholesaler. 








IN JOHNSON WIRE * JOHNSON WIRE * JOHNSON WIRE « JOHNSON WIRE 


SJOHNSON 


STEEL AND WIRE .COMPANY, INC. 
WORCESTER 1, MASS. 


New York Philadelphia Cleveland Detroit Akron Chicago 
Atlanta Houston Tulsa Los Angeles Toronto 





Why Not? 4ove, your PERSONAL ACCIDENT 
y * and HEALTH INSURANCE with... 


EASTERN 
COMMERCIAL TRAVELERS 


Mutual Association ¢ Direct Purchase 
No Branch Offices 


Massachusetts Company, Incorporated 1894 


Hospital Confinement Not Necessary to Receive Benefits 

















ACCIDENT POLICY PAYS SICKNESS POLICY PAYS 
$5,000.00-—$10,000.00 $25.00—$50.00 $25.00 PER WEEK $10.00 PER WEEK 
FOR ACCIDENTAL FOR WEEKLY FOR CONFINING FOR NON-CONFINING 

DEATH DISABILITY SICKNESS SICKNESS 

Estimated Annual Cost $15 Estimated Annual Cost $24 








MORE THAN 50 YEARS OF UNFAILING SERVICE 
Provides protection 24 hours a day when traveling, while at 
work, around the home or on vacation 
NO POLICY CANCELLED OR RATES INCREASED OR ANY 


SEND THE John S. Whittemore, Sec-Treas. 
COUPON Eastern Commercial Travelers 
. 4 s0 Federal St., Boston 
TODAY 


Without obligation, please send complete information and 


“ | applicatien for membership to 
' 












Name...... . sivweash pseennneqmecenstsianniatisipssiasiateemneraasmntinmmantis 
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’ ve * HA-4s (No Solicitors Will Call 

































RUBBER 
CUSHION 
GLIDES 





SRN eR ige 
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ee en 
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Popular, Fast-Selling Glides 
that Give: 
Easy Sliding Action 
Quietness—Floor Protection 
Flat, heavy-gauge, hardened steel 


base. Live rubber cushion... pat- 
ented, high-quality construction. 


Put Them On Your Counter 
...and Watch Them 
Move... 









No.CG-90 ... %"D. 
No.CG-91 . . . 6" D. 


Order from your BASSICK Distributor, 
along with Bassick Casters. THE 
BASSICK COMPANY, Bridgeport 2, 


| 
{l poration. Canadian 
— 

9 Division: Stewart- 


Warner-Alemite 


Conn. Division of 
Stewart-Warner Cor- 


Corporation, Ltd., 
Belleville, Ontario. 





MAKING MORE KINDS OF CASTERS 
. . « MAKING CASTERS DO MORE 
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buying merchandise from firms 
which have exhibits, says Mr. 
Fetherston. 


Another Angle 


“There is another angle to ex- 
hibiting at home 
shows,” he says. “Usually the im- 
portant firms in town have ex- 
hibits there and, from a compet- 
itive angle, a good exhibit ranks 
a hardware dealer as being among 
the best in the field. I think that 
more than half the people who 
attend a home show, especially 
nowadays, are active prospects for 
one or more appliances. We hard- 


important 


ware dealers spend a lot of money 
for advertising and other promo- 


Glass Department the Store's 
Best Builder of Good Will 


(Continued from page 109) 





The glass department is small but decidedly profitable. Mrs. 
Pappert takes charge when her husband is on a “fix-it” call. 


so Mr. Pappert inquires whether 
there's a broken glass in a picture 
frame. Frequently there is so 
prompt replacement of the glass 
goes over big with the customer. 
The customer then may say that he 
needs a new glass top for a coffee 
table, or new glass shelves in the 
medicine cabinet. 

And. says Mr. Pappert, “Fre- 
quently there is a need for hinges. 
As a matter of fact. the sky is the 
limit. And speaking of sky, there's 
the question of roofing paper and 
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tions just to get the appliang 
prospect into our store. At a goof 
home show we have a chance t 
contact many such good prospects 
at a much lower promotion eog 
per prospect. At least that is why 
we have learned.” 


Cost of Space 


Exhibit space at these hom 
shows ranges from $50 to $3 
or more, depending upon the six 
of space used and the size of th 
show. Some extra expense is ip. 
curred for arranging a booth, bu 
the total expense is not great, says 
Mr. Fetherston, when it is mez. 
sured in terms of today’s sale 
promotion costs, 


garden tools or maybe the mat 
you re talking to is an enthusias 
tic fisherman.” 

“Even if the visit to fix a broker 
window does not result in @ 
immediate sale, [| stil] have @ 
chance to leave a ‘handbill’—my 
receipt which has the store name 
address and telephone. There's nm 
doubt of it. My store has bigget 
departments but 
counting cash and traffic building, 
that little glass department has 
all over the rest.” 


and fancier 























































CLI 
cab 
blec 
higt 


he appliang 


re. At a goof 
a chance ty 
0d prospects 
OMOTLION Cos 


t that is wha 


ace 
these home 
$50 to $30) 


ipon the siz 
e size of the 
(pense is in 
a booth. but 
Dt great, says 
n it is mea 
oday’s sales 





Mrs. 
' call. 

ye the mar 
» enthusias 
fix a broker 
sult in al 
il] have @ 
nd! II’ my 
store name 
TI ere s ne 
has bigger 
merits but 
ic building, 
ment has it 


T 12, 1948 








EVERY HOME NEEDS 


Yoxrz-Feile... 


RACKS 


Over 250,000 
DOR-FILE Racks 
Have Been 
Purchased 







SPICE RACKS — in kitchen cupboards, linen closets, 
medicine cabinets. Keeps small articles handy and neat. 
Made of polished aluminum — 12 %2-in. long, 2 Y2-in. high, 
1%2-in. deep. Retail price, 79c ea. (Fair Traded) 


<a se ae 


VOR 
SNOW 4 


Fe 






—_ 








CLEANSER RACK — under sinks, in cupboards and 
cabinets, on the wall. Holds cleaning cloth, soap packages, 
bleaches, etc. Polished aluminum — 10'2-in. long, 4-in. 
high, 5-in. deep. Retail Price, $1.49 ea. (Fair Traded) 











Y 
Wee. 8 DOR-FILE MANUFACTURING CO. 
Take advantage of Dor-File s intro- : Morgan Building, Portland 5, Ore. 
ductory offer. $7.75 assortment (retail - Send your introductory offer. Enclosed find $5.00 
value) for $5.00 (Postpaid). Six Dor-File - Nome — 
. . Street__ ———— einen iain — 
Spice Racks, two Dor-File Cleanser Racks. : 
City ee 
































Crown Jewel Aluminum 
Copper-Bottom Cookware 
Crown Jewel. Inc., 3612 Cedar Springs 
Ave., Dallas, Tex., offers a line of water- 
less cooking ware made with an alum- 





inum body and a copper bottom, By 
combining the two metals a laminated 
effect is created which is claimed to 
make warpage practically impossible. 
Waterless cooking is possible with a 
condensate seal which forms between 
the lid pan, which being cooler causes 
the water to condense and drop back 
to the bottom again. Copper carries the 
heat across the bottom and around the 
corners of the utensils and is rapidly 
taken to the top of the unit by the 
heavy gage aluminum. Line features, 
handclasp handles, no visible welds or 
rivets, matched set to meet every cook- 
ing need, no crevices and all 10 pieces 
oversized, Line includes: giant chicken 
fryer, 3 qt. duchete, 914 in. frying pan, 
21% qt. saucepan, 5 qt. saucepan, 11% qt. 
saucepan, 84 in, frying pan and giant 
dutch oven. Illustrated is the medium 
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to retail for $5.95 and the large grease- 
less griddle, 2 in. high, 10-9/16 in. wide, 


suggested to retail for $5.95, 


2 qt. double boiler, covered, suggested 


Automatic Toaster 

Capitol Products Co., Inc., Winsted, 
Conn., offers an automatic toaster with 
a one-piece shell, and solid bakelite 
base. Said to have a foolproof timing 
mechanism, Operates on 110-120 volt 
800 watt AC. Individually boxed 6 to 
master carton, weight 38 lbs. 


Pioneer Rifle 


Harrington & Richardson Arms Co.. 
Worcester, Mass., offers the Pioneer, a 
single shot rifle which features a self- 
cocking bolt action for cocking and 
reloading. Pioneer is equipped with the 
Redi-Feed loading platform which elim- 
inates fumbling and fitting cartridges 
into the chamber, Platform is held by 
super-tensile spring tension so that the 
cartridge automatically falls into the 
proper position and is pushed into firing 
position by closing the bolt. Has a slide 
thumb safety, contoured closely to the 
stock so that while it is easily manipu- 
lated by the thumb it cannot be released 
by accidental contact with clothing, 
brush, ete. Pioneer is designed so that 
live cartridges can be removed easily 
and safely without discharging the rifle. 
Precision, uni-broach rifling is said to 
assure absolute firing accuracy. By uni- 
broach process, rifling grooves are ma- 
chined into the strong steel barrel in 
one operation, Target sighting is true 
and easy due to hooded “Red Devil” 


front sight. 











‘Shopsmith' 

Magna Engineering Corp., 465 Cali- 
fornia St., San Francisco 4, Cal., offers 
the Shopsmith, complete power work- 


shop. Tool has five basic functions: 


circular saw, 46 in, cut width, lathe, 
15 in. swing, 12 in. disc sander, hori- 
zontal drill press, no limit to length of 
piece worked; vertical drill press, drills 
to center of 15 in. circle, spindle can 
be fed left-handedly or righthandedly, 
speeds are 800 to 6300 rpm’s. All posi 
tions work off the same motor. Tool is 
ruggedly constructed—49 in. long, 21 in. 
wide, weight less motor, 195 lbs. Head- 
stock, carriage and base are of cast 
iron, ways are centerless ground and 
polished steel, table is of heavily ribbea 
aluminum.. Unit is equipped with four 
ball bearings, permanently grease sealed. 
Standard equipment included with each 
unit comprises, 8 in, combination saw 
and adapter; 5/64 in. to 4 in. Jacobs 
key chuck; 12 in. sanding disc and 
garnet paper; lathe drive and cup cen 
ters and tool rest table extension, rip 
fence, machined on both sides; mitre 
gauge, graduated to 60 deg. in both 
directions: saw guard and splitter: pul 
ley guard and motor pulley. Makers 
recommend a 1750 RPM % h.p. motor. 
Suggested to retail for $195.50. 
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ANeW Type of Merchandise... 
A Sure-fire Scheme of Promotion 
to Increase Your Cutlery Sales 


Get our story FIRST before placing 
your fall orders. Watch for our announcement 


in next month's issue. 
REX CUTLERY CORPORATION 


IRVINGTON 11, NEW JERSEY 


When in New York, visit our Show Room 
in the Empire State Building 
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SNAP-TOOTH 


LAWN RAKES 


(Pat. No. 1621276) 


For use on lawns, golf courses; in 
parks, playgrounds, cemeteries, etc. 
Rugged, durable construction, yet 
lightweight and easy to use. Oil tem- 
pered steel teeth anchored securely 
in frame; can be “snapped” out 
easily for repair or replacement. 


HANDLE SUPPORT 


Extra heavy steel 


support holds handle 


to frame. 


FRAME 


Heavy gauge steel— 


for strength and 
durability. 


REPLACEMENT 
TEETH 


“Snap” out easily for 
repair or replacement, 


PACKING 


6 to corrugated 


shipping carton. Fully 


assembled. 


RIVETED BRACE 
4 heavy rivets hold 
handle support to 
frame. 


SPRING STEEL TEETH 


Oil-cempered, 
flexible—follow 


contour of ground. 








Cat. No. 501 
SNAP-TOOTH LAWN RAKE 


“THE WASHBURN COMPANY 


WORCESTER, MASS., ROCKFORD, ILL, 


cates te ecenetions «5 tthe 














WHAT'S NE 








Aluminum Mop Handle 
Interchangeable Heads 


Allied Products Corp., 30 Huntington 
Ave., Boston, Mass., has designed an 
aluminum mop handle that fits six 
heads, Heads include a wet mop, mitt 
mop, reversible dust mop in red, blue, 
reen or tan, wax applicator, oil mop, 
dust mop, red, blue, green or tan and 
brush, Heads are inter- 
changeable. Lock-Ring fitting slides off 
one head onto another. Handle has a 
highly polished finish. Wax applicator 
is made of sheepskin for applying liquid 
wax. Sheepskin easily removed for wash- 
ing or stored in covered jar to keep 
wax soft between using. Dust mop has 
spring socket to facilitate shaking it 


floor easily 


out, Triangle dust mop is made of lint 
free yarn and reach all 
hard to get places. No exposed metal 
parts to mar furniture. Two models, one 


designed to 





polishing, one for dusting. Wet mop 
made of absorbent 4-ply yarn. Features 
metal ring on handle end for hanging. 
ipring clip inside lock-ring 
mop from falling off when shaken, Oil 
mop may be washed in warm water cnd 
soap. Handle and one head suggested 
to retail for $2.99. Refills for triangle 
dust mop and oil mop and mitt mop, 
retail for $1.09, cotton wet mop for 


59 cents. 


prevents 


‘Pop’Down' Automatic 
Toaster 

Delta Mfg. Corp., 611 N. 40th St, 
Philadelphia 4, Pa., offers a Pop-Down 
toaster, As the toast 


automatic pops 


down user may toast odd size food 
items such as doughnuts. rolls, muffins, 
or crackers. Items toasted are kept warm 
and accessible in two sheltered chutes 
while additional pieces can be toasted 
at the same time. Crumbs and small 


pieces drop to a ledge in the bottom 
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of each chute. Weighs 4 lbs. 5 oz. and 
is 834 in. by 8 by 73% in. Shade control 
permits choice of color, light, dark or 
medium. Made of 
and has plastic 


polished aluminum 


grips. 


Suspended Fan 
Gas Unit Heater 


Peerless Mfg. Corp., Louisville, Ky., 
is introducing a suspended fan type gas 
unit heater, very compact in size, Unit 
is a completely mounted one package 
unit. All controls and motor are rigidly 
mounted, wired and tested at the fac- 
tory. Merely connect the hangers to the 
ceiling support and complete the gas 
and electrical connections, Burner pan 
unit is hinged, swings down for free 
access in cleaning. Unit is streamlined 
in styling and finish in a tan wrinkle. 
Units are offered in sizes ranging from 
65,000 BTU to 200,000 BTU. Retail 
prices without installation range from 
$250 to $437.50. Gas inlet is arranged 
to permit user to remove unit if neces 
sary without interruption of service to 
other gas equipment. 
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Here’s why General Electric 





CUSTomerY 


Only General Electric has the volume-build- 
ing sales feature —Tastegard —the sure way 


to make customers coffee-happy! 


Tastegard is 


a tiny but important third hole in the stem of 


the upper bowl of every General Electric Coffee 
Maker. Tastegard brews coffee scientifically. Water 


can’t boil up the stem before it’s at exactly the right 


heat to make perfect coffee. 


ind, because of Tastegard, every General Electric 


Coffee Maker brews any amount 


from 2 to 8 cups 


every cup perfect, every time! Customers will buy 


General Electric simply to get rid of the nuisance of 


having different size coffee makers to brew different 


amounts of coffee. 


4 sparklingly beautiful 





All-automatic Model $17.95 
Lowest-priced, all-automatic 
glass coffee maker sold! Brews 


9 : 
~ to 8 cups automatically ... 
keeps coffee hot automatically. 


Includes all G-E. features. 


GENERAL €@ ELECTRIC 
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Semiautomatic Model $10.95 
One heat brews 2 to 8 cups of 
perfect coffee . . . another heat 
keeps it hot. Plastic stove, cord, 
and glass filter red. It has 


Tastegard, of course. 


is the 


— 


General Electric has set up the 
coffee-maker business Your Way! 


money-making line for you! 


! 





You need to stock only 4 bowls to service 
the entire line — two upper and two lower 


bowls! 


Phat enables you to take care of the impor 


iant replacement business with a minimum of fuss 


nd bother. 


The four electric models illustrated 


below ° | lu 


the r imge model, five vou a line to meet every cus- 


tomer’s preference. 


Phe simplified line and fewer replacement part 


also mean low investment and high turnover—less 


stock-keeping and reordering worl, 


for you to do. 


{ppliance and Merchandise Department, General Elee- 


tric Company. Bridgeport 2. 


De Luxe Electric Model $8.95 
A high-quality,completely clec- 
tric Tastegard Coffee Maker 
in the intermediate price range. 
Cool-to-the-touch plastic 


stove, cord, glass filter rod 


Prices subjec 


Conn, 


G-E Tastegard Coffee Makers —at prices to suit every purse. 


Special Electric Model $6.95 
This 2-to-8-cup Tastegard 
( offee Maker, with chromium 


stove and plug-in cord, is one 


of the lowest-priced comple te 
electric coffee makers sold! 


tto change without notice 


































w! MAKE MORE SALES 
NO * with this NEW, IMPROVED 
_+— HOME LAUNDRY AID! 


© NEW MAGIC CIRCLES 
® SEALED SOAP TRAY 
@ METAL REINFORCED BACK 


Build your sales and profits with this new and im- 
proved home laundry aid. Exclusive Magic Circles 
save clothes, wash faster and cleaner and are easier 
on the hands. All metal soap tray is sealed in frame 
... prevents water splashing back on user. Legs and 
frame are sanded to a satin-smooth finish . . . will 
not catch or tear clothing. 


D 


ee 


The exclusive Magic Circles do the hard work .. . break 
up the rubbing cycle . . . dislodge dirt and grime quickly 
and easily. Available in brass, polished aluminum or 
zinc that does not mar clothing . .. is light in weight and 
easy to handle. Hardwood frame and entire rubbing sur- 
face is reinforced with lifetime aluminum. Will give years 
of service. Sells at standard price. Also available in 





pail size. See how durable aluminum 
a . is used to brace back and 
Ask your jobber or order direct. frame of board. 


IVERSON MFG. COMPANY 


2302 €. 31 $f. MINNEAPOLIS, MINNESOTA 



































GKS METALCRAFT . 


Teyremer or not you operate a complete 

home furnishings department, you'll find 
many items in the fast-moving GKS line that 
will increase store traffic and swell your profits. 











For instance, there are glass topped tables 
that retail from $2.50 to $14.95. Each is a 
masterpiece of the metalcraftsman's art, sub- 
stantially made, artistically Snished . . . grace- 





ful accessories for the finest homes, yet priced 
within the reach of all. 


And Wall Shelves in almost endless array, 
retailing from $2.50 to $8.00; Plant Stands from 
$2.50 to $12.95; Wall Brackets from $1.00 to 
$4.00; plus many winning modern styles in MY 
Corner Shelves, Plant Holders and ‘Bathroom TABLE NO. ORT-21 
Accessories. A typical GKS value. Modern 

design, 21" tall, with two 15!/." 

For quick turnover and good shelves of red, blue or clear glass. 

profits, get the GKS story. Satiny white, Swedish iron or Verde 
Write today! green antique finish. 

CAT. NO. ORT-21 - Your Cost $7.50 each 
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WHAT'S NEW 
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me 


Grand Model 849 
Gas Range 

Grand Home Appliance Co., 2323 
Eighth St., Cleveland, Ohio, offers a 
new line of gas ranges, Illustrated js 
model 849 which features bar type doer 
handles, finished with chrome, that ex- 
tend the entire width of the doors, 
Chrome trim is used throughout—in the 
instrument panel and in the deluxe 
mantel back. Base is recessed in front 
to provide toe room. Accessories in- 
clude, shielded fluorescent lights, elee- 
tric clock, interval timer, electric outlet, 
salt and pepper shakers, glass door for 
bake oven; griddle plated, trade-named 
the “Snack Grid” which may be placed 
over any pair of the cooking top bur. 
ers. Standard equipment includes—over- 
size bake oven and separate meat oven, 
Charcol-Ator broiler in = meat oven, 
click gas cocks and simmer settings on 
top burners and the Safe-Tee-Kee which 
enables user to shut off gas to all burn- 











=) 


—_ 


ers when range is not in use, Automatic 
lighting of bake oven and meat oven 
burners is standard equipment in CP 
models and automatic oven time control 
is furnished at extra charge. Four other 
models in line including a cooker type 
for apartment houses, Company offers 
display materials, newspaper mat serv 
ice, copy for radio spot announcements, 
catalogs and booklets to dealers. 


Display Boxes for Sash 
Cord, Cotton Small Lines 


Samson Cordage V orks, Boston 10, 
Mass., is packing spot sash cord and 
solid braided cotton small lines m 


counter display cartons, Former is put 
up in 50 ft. hanks in a store d -play 
carton measuring 12 by 12 in. high and 
contains 12 hanks, usually several com 


nected in one length. Samson small 
lines are packed 12 hanks to box 18 
ft. each, unit 10 by 51% in. high Both 
are printed in striking colors, list uses 
of cord and may be used for window 


or counter display, 
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‘Wablers' Fishing Lures 
Williams Gold Refining Co., Inc., 
9978 Main St., Buffalo, N. Y., is offering 
24K gold plated or silver plated fishing 
lures. Nu-Rinkle finish adds _ brilliant 
underwater flashes. Wablers are scienti- 





fically balanced with a stabilizing fin 
that gives the bait a sidewise hop in the 
water as it is trolled with a slow tug- 
ging rhythm, Used as is or baited with 
a piece of fish, pork rind or angle- 
worms, the larger lures have been suc- 
cessful in taking lake trout, bass, musk- 
ies, pike, walleys and salmon. Baits are 
adaptable for salt water as well as fresh 
water. Midget lures take trout and are 
said to be especially effective when com- 
bined with a double midget spinner 
and a small worm. Small lures are from 
244 to 7 in. long. Larger model from 
8 to 9 in. long are Williams “White- 
fish.” Suggested to retail from 45 cents 
for the midget to $1.25 for the White- 
fish, Entire line includes fishing acces- 
sories from leaders to jaw locks and 
metal line to streamer flies or small 
trout flies, 


Improved ‘Magican’ 

Binswanger-Henkin Industries, Mem- 
phis, Tenn., offers an improved Magi- 
can step-on disposal container with five 
gal. capacity and air wing toe control. 
Streamlined _ satin-finished aluminum. 
Smooth rounded corners and_ rolled 
edges. Everlasting lid hinge. Silent rub- 
ber cushioned lid. Refuse conveniently 
deposed inside, no overspilling. Depress 
right wing, lid stays open leaving hands 
free, depress left wing, lid closers, Six- 
teen in. high, 1134 in wide,, 10% in. 
deep. Weight, individually cartoned, 
6 lbs. 
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TRACTOR 





THAT'S ONLY Ovce OF 1,000 PROFITABLE USES 
FARMERS HAVE FOR TRIPLE STRENGTH 


TARPS 


... only one of 1,000 sales appeals of 
Fulton all-weather tarps! Your customers 
want tarps to protect machinery against 
weather ... for temporary produce and 
livestock shelters ... for 1,000 profitable 
uses. And Fulton is the all-purpose tarp 
with extra sales appeal! 

Colored canvas reinforcements under 
grommets give Fulton tarps triple-strength 
at points of strain . . . make Fulton easy to 
identify even’ at a distance and provide 
extra advertising value for you. Pressure- 
impregnated with the exclusive Fulton 
weather and mildew treatment... Fulton 
tarps are weather-proof and easy to 
handle even in low temperatures. 


DEALERS WANTED! 
Act now ... get the profitable dealer- 


ship for these self-selling, self-advertising 
tarps. Write for full information about the 
Fulton selling plan which includes local 
newspaper advertising, direct mail adver- 
tising and store display .. . and THE NEW 
“NAME ON YOUR TARP” PROMOTION! 
Address: Fulton Bag & Cotton Mills, 
Atlanta, Georgia. 


FULTON BAG & COTTON MILLS 


Manvtacturers Since 1870 


New Orleons St. Lovis Dollas Kansas City, Kons. 
Denver Atlanta Minneopolis New York 

















































OUTWEARS 


SEVERAL PAIRS OF 
ORDINARY GLOVES! 





TIGER GRIP is the glove that has proven its 
true worth on the job. It gives the worker 
greater protection because its specially knitted 
material contains hundreds 
of “loops"’ that cushion the 
hand. Soft and comfortable 
—cool in summer, warm in 
winter. By actual test it OUT- 
WEARS several pairs of ordi- 
nary woven fabric gloves. 






ke Ul, 












Guaranteed by™ 


Good Housekeeping 
Nd 
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“A BETTER WORK GLOVE 
FOR EVERY PURPOSE”’ 


, 


NO. 271PK—LEATHER PALM GLOVE 


A quality safety glove. Leather palm, thumb and 
finger tips. Leather knuckle strap for extra pro- 
tection. 


ADVANCE manufactures a 
complete line of cotton and 
leather gloves, welders gloves, 
wire-stitched gloves—a complete 
line of safety and protective 
clothing for every industry. 


52 page CATALOG 


YAN TGS 


GLOVE MANUFACTURING CO. 


DEPT. HA, 901 W. LAFAYETTE BLVD. 
DETROIT 26, MICH. 


Detroit. Toledo Chicago +-Rome, Ga. | 
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Spartan Bottle Warmer 
And Vaporizer 

Spartan Co., 1163 Merchandise Mart, 
Chicago 54, Ill, offers a bottle warmer 
and vaporizer in burgundy and_ ivory 


——- er ee ey 
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molded plastic complete with matching 


cord and plug. Trimmed in gold-coldred 
metal, the unit is individually gift boxed 
with an instruction booklet. 6 per case, 
shipping weight 12 Ibs. Vaporizer cap 


furnished at no extra cost, Claimed to 
operate for 45 minutes to an hour, then 
shuts off automatically. Medication 
chamber provided. Operates on a_ pe 
colating principle on 110 volts A¢ 


Action forces hot water up through 
sidewalls and plays it against side of 
bottle thus heating entire bottle uni 
formly and rapidly, Suggested to retail 
for $3.95. 


MC Repeater 

The Vodern Crafts Ca. 6037 Maple 
Ave., St. Louis 12, Mo., offers the im- 
proved MC Repeater which looks like 


a real gun and shoots rubber bands 





t ws 4 


with accuracy, May be loaded with 
from 1 to 15 bands at one -loading. 
Bands may be discharged one at a time. 
Working parts of steel and cast alloys. 
Individually boxed. Back of box has 
punch out targets, Overall length 31 in. 
Packed 2 doz. per carton, shipping 
weight, 36 Ibs. per carton, Suggested to 
retail for $2.49. 


—_—— 


‘Home Buyer's Guide’ 


Rheem Mfg. Co., 570 Lexington Ave., 
New York City, has designed a pro 
motion plan for the small home builder. 
Entitled, “Home Buyer's Guide” the 
four color portfolio is equipped with 


pockets into which the builder 


sert all obtainable suppliers’ it 


describing the materials and eq 
in his new model homes. 


Flower Sprinkler 


“Sprain,” a flower and lawn s; 
is so called as it “sprays or ra 


you choose. Can be adjusted to 
fine delicate fog that thorough 
tens flower-beds, without bendi: 


or it can be adjusted to deliver 


8 gals. per minute at 25 Ibs. 
over the area of a circle up t 
in diameter, says maker, Latter 


alent to 1 in. of normal rainfall j 


in in- 


rature 


}ment 


rinkler 


! ibout 


63 minutes. Spray adjustments are 1 


by turning cap and pin. Finishes 





chromium plate. It is 714 in. lo 

in, diameter, A 4 in. spike sits ir 

preventing creeping. Packed 
fo eS. eo eo 

TO Re sia - 

Kes 


: 
ry 


. be ge 
eel 
Be ke’ rhe 


carton, suitable for display. Surge 





is 


¥b ot 
3, 
Stee 


sted 


to retail for $2.95. Sprain, 6560 W. 


Diversey Ave., Chicago 35, III. 


Paint-Can Holder 


Holds pt. or qt. size can and its base 


plate protects all surfaces on w 
is placed. Prevents can being k 
or kicked open. Handle protect 
from paint, Clamp locks can in 
Acts as brush-rest, stripper and 
surplus paint to can. Suggested 


tail for $1.95. Worthington Spee 


Co., 121 Chestnut St., Philadel 
Pa, 
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Electro-Sweep 
Hemp & Co., 220 Murray Street. 
Macomb, Ill, is introducing an electro- 


sweep suggested to retail for $19.95. 





Lever extends through slot in rear of 
the case providing an adjustment for 
the brush. Raising the lever lifts the 
brush away from carpet and lowering 
the lever moves brush down to the nap 
of floor coverings. Motor does the clean- 
ing. Electrically driven oscillating brush 
sweeps 1750 times per minute, Guaran- 
teed motor uses 48 watts of electricity. 
Unit weighs 9 Ibs, Ideal for sweeping 
throw rugs from edge to edge, no suc- 
tion or pressure. Can get within 4 iv. 
of wall. Double row of bristle, 20 tuffs 
in each row, Entire operation with toe 
tip. Large capacity, dirt catching pans 
are emptied by  finger-tip pressure. 
Koroseal rubber bumper around sweep- 
er protects furniture, Brushes easily 


replaced, 


Blondie Cookie Cutter 


Educational Products Co., 516 Fifth 
Ave. New York City, offers Blondie’s 
cookie cutter set in a six color bex 
tlondie, Dagwood, Alexander, Cookie 
and Daisy and one cutter for all five 
pups. Transparent amber. Cutters im- 
press a third dimensional design, in 
addition to forming the cookies. Have 
no sharp edges and will not bend out 
of shape, say maker, Virgin transparent 
polystyrene used, non-toxic, odorless, 
Suggested to retail for $1. 























SJ horoughbreds 


r DESIGNED RIGHT 
MADE RIGHT 
SOLD RIGHT 





STYLED BEAUTIFULLY 
AND MADE RIGHT 
BY EXPERTS 


Through constant re-designing, 
Peerless Freezers continue to hold 
first place in modern artistic ap- 
pearance; in quality; and in ease 
of operation. 

2 to 10 ats. 
12 to 20 ats. 


Household sizes: 
Hotel sizes: 














STREAMLINE DESIGN EASY TO LOCK HOOPS STAPLED STURDY CARTONS 


ASK YOUR JOBBER 
THE PEERLESS FREEZER CO. 


TRIPLE ACTION PEERLESS DASHER 


Winchendon, Mass. 














DROP FORGED HEAVY 
& SHELF HARDWARE 


Whatever you may need — Drop Forged 
Hooks, Shackles, Wire Rope Sockets, 
Chain Connecting Links, Turnbuckles, 
Thimbles, Eye & Ring Bolts, Swivels, 
Blocks or Pulleys — Wilcox-Crittenden 
is prepared to take care of your needs! 
All items are made in a variety of styles 
and sizes. Drop Forged goods are weld- 
less. Galvanized items are thoroughly 
even the threads —by the Hot 
Dip Galvanizing Process. 


coated 


Our Catalog “F” will give you all the 


information you need, If it isn’t at your 
fingertips, write for a free copy today. 


WILCOX-CRITTENDEN 


"TA CENTURY OF DEPENDABILITY”’ 
77 SO. MAIN STREET, MIDDLETOWN, CONN. 
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WHAT'S NE 


'W ipe-On’' available in 14 pt., qt., and gal. sizes, 
; ; : , Product is used for patching and 
Embree Mig. Co., Elizabeth 4, N. J., ne ees age tape 

a ; ford oo 2 smoothing interior surfaces, filling wall 

is introducing “Wipe-On,” a_ plastic 


‘ board joints, spachtling and filling holes, 

base finish claimed to permanently pro- Hie oe ; ; 
: i May be painted over almost immediately 
tect and beautify floors, furniture, R 


after application. 









































woodwork and linoleum, It is merely 
applied with a cloth, An 8 oz. bottle is 


Eve ry * ight fo r suggested to retail for 59 cents. Packed — 'Swing-A-Way’ 
. 24 per carton, weight 24 Ibs. Qt. buttle, Con Opener 
Home Refrigerators 


Steel Products Mig. Co., St. Louis 
Mo., offers deluxe model 509 Swing-A 
Way can opener, incorporating all the 


features of the standard model, 507. 
Synchro gears assure cleaner cutting, 
Paragon * easier operation — the self-sharpening 
gear-driven, hardened steel cutting diss 


can't stick or skip, says maker, Locked- 
on can will not fall. Will open odd- 
shaped and damaged cans, tilting the 


* 
de-Trost-1 
lid for easy grasping just before it is 
completely severed. Deluxe model is 
mounted on the Swing-A- Way wall 
bracket permitting the can opener to 
operate in any of the three locked 





retails at $1.98, packed 12 per carton, 
weight 40 lbs, Gal. can packed 6 per 
carton, weight 52 lbs., suggested to ie- 
tail for $5.98. Full color counter dis- 


positions, swing back out of the way 
against the wall or be removed entirely, 





SELF. STARTING Locking device permits handy use at an 


SYNCHRONOUS - 2 r ae ; angle of 45 deg. right or left of the _ 
; ays packe zach shi g carton, < : 
MOTOR. i plays packed in each shipping carton sili: ai “ellie dx Recah Ceaiaaal 





Can opener is suggested to retail for 
° ° $2.89. 
Majestic ’ 
Building Necessities _ a 
Majestic Co., Huntington, Ind., has Big Drip 
issued a catalog containing many build- To dispel the dampness from clothes 
| PATENTS PENDING ing factors entitled, “Majestic Build- closets, “Big Drip” collects all excessive 
ing Necessities”. With a total of 22 moisture removed from air in a glass 
pages, this booklet is printed in black 


g 
7 . * % 
Brings Quick Profits and red and illustrates all the products 


described. Copy of brochure may be 


@ Every electric refrigerator had by a request to D. A. Purviance, 
owner is a live prospect, Jr., sales manager, 


@ No installation necessary, 
Just plug into outlet—plug re- 


frigerator cord into ‘de-frost-it.’ Ready-Patch In 

@ Nationally advertised in lead- Four Color Cans 

ing publications. Completely M. & H. Laboratories, 2705 Archer 
merchandised. Ave., Chicago 8, Ill, has replaced its 





paper covered cans for Ready-Patch, 


@ Retails fast at $9.95. Re- with four-color lithographed cans. A 
Pays user by saving time, food ready-mixed patching composition, it is 
and electricity. 


ASK YOUR JOBBER OR WRITE FOR DETAILS 














receptacle, Metal container holding the 
Paragon ELECTRIC COMPANY a of Big Drip chemicals eon: 
1212 ADAMS ST., TWO RIVERS, WIS. structed so the user can see when the 
cartridge should be refilled ar when 
TRADE MARK REGISTERED sing the glass container should be en ntied. 
"ening , Maker claims when relative humidity 
~ , has been brought down to a safe level, 
WO MIXING the chemical reaction ceases u ex: FIRM N. 
= . NO WASTE ae anaes pene 
: cessive moisture Is again present irg 
; ° sizes for basements, rumpus rooms, Will ADDRES 





be available soon. Big Drip, St. Charles, 
Illinois, mr 
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DEMPSTER PRODUCTS 


Windmills Shallow Well, 
Pumps and: Deep Well and 
Cylinders Ejector Water 
Tanks Systems. 
Pump Jacks Pipe-Fittings 
Irrigation Plumbing 
CENTRIFUGAL Equipment Supplies 


































= FRANCHISE 
INFORMATION 


NOW IS THE TIME... to prepare for increased Demp- 














— ster Water Supply Equipment sales that can come your 
eo — way. The COMPLETE Dempster line is now becoming 
rs available for you to sell. Don’t waste any time getting at 





the “‘ready-made market”’ which awaits you. 









Write for information concerning our Dealer Franchise 


rovescninesntonal Plan. A franchise for your territory may be available. 





DEMPSTER MILL MFG. CO, BEATRICE NEBRASKA 








) 2 A NEW KIND of 
r VISE PLIERS 


PUTS NEW Z/# INTO HAND-TOOL SALES! 











FINGER-TIP 
RELEASE 
SELLS IT! 







A “tlick of one finger opens powerful jaws, with- 
out banging knuckles. Dealers say this exclusive new fea- 
ture alone sells GRISPO on sight to craftsmen. In addition, sales reports show volume 
GRISPO sales to both farm and city trade. “Mr. Farmer” and “Mr. Average Man” find 
GRIPSO’s all-purpose use as a pliers, hand-vise, pipe wrench, clamp, and nut wrench 
ideal for household repairs, farm and workshop use. And dealers report this widespread 
interest created by GRIPSO’s many uses and revolutionizing features puts sudden new 
life into a// their hand-tool business. If you are an established wholesaler, and volume sales 





appeal to you, it will pay you to investigate the profit opportunities of GRIPSO. 


SEND THIS COUPON TODAY OR WRITE FOR FULL INFORMATION AND SELLING PLANS 


FIRM NAME —— a - _BY — —< 





ADDRESS —— - 
Street City State 


A PRODUCT OF H.R. BASFORD CO., « DEPT- B-I, 235 I5th STREET + SAN FRANCISCO, CALIFORNIA 
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STURDY — 


HANDSOME — 


SALES-WISE ! 


GREAT NECK COMPASS SAWS 
FEATURE QUALITY ! 


A compass saw for every pur- 
pose, for everyone! Each saw is a 
superb example of tool craftsman- 
ship . . . engineered to give maxi- 
mum cutting efficiency for a long, 
long time. Great Neck offers quality 
in every price line. 









CORSAIR C-1 

With seasoned kiln-dried 
Northern Beech hard- 
wood handle. Weather- 
| proof finish. Polished and 
tempered special steel, 8 
points per inch. Two 
nickel plated screws. 








MUSTANG M-2 | 


Compass saw and. 
metal cutter, 8 
points per inch, 
High-lustre tem- 
pered steel, per- 
fect set. Mahog- 
any lacquered 
hardwood handle, 
two nickel plated 


screws. 





Hi PLYMOUTH P-3 

With special easy grip plas- 
tic handle, popular with 
everyone everywhere! Highly 
polished blade, with preci- 
sion-set teeth in 8 point, 
heat treated in special elec- 
tric furnaces. 


POPULARLY 
PRICED 


eves fla 
“ENGINEERED 
QUALITY!” 


SEE YOUR JOBBER WAC 


ose oor: 


WAY 








GREAT NECK SAW mfrs., inc. 
MINEOLA, N. Y. 
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Conjurcase 

Unit for display which shifts its own 
scenes, Fully automatic it affords dra- 
matic display in three dimensions. 
Handles from 2 to 10 scenes on minia- 
ture stages permitting sequential pres- 
entation of product features or of 
display, cardboard cutouts, s¢ ale-model 
sets, color transparencies, three-dimen 
sional photographs or simple printed 
advertising. Displays are viewed through 
an eye level window about 18 by 30 in. 
Features smoothness of transition from 
one scene to another, Dissolves simul- 
taneously fade out each scene and fade 
in the next, and lights dim automatically 
during the brief interval required. Unit 
is constructed of ar In. plywood in a 


; - rn ‘ 





grained finish of any hard wood de 
sired, Mounted on casters, The 2-way 
dissolve is suggested to retail for $1,000 
andthe l-way dissolve for $2,850. 
Trans-Tec Corp., 538 Madison Ave., 
New York City 22. 


Rosebud Toaster 


Radiron Corp., Miamisburg, Ohio, is 
making the Rosebud automatic toaster 
with a color selector denoting light, 
dark, or in between for medium, Toast 
can be inspected at any time. Toasting 
is done in two steps, at low heat to 
crisp them, at high heat to add color. 
Slide out crumb tray, Crumbs are con- 
fined inside the toaster and can't spill 
out. Steel chassis encloses heating ele- 
ments, reflects heat into the toaster 
oven, helps keep outside case cooler. 
Automatic tickless timer. Voltage ad- 
justment permits lighter or darker toast. 
Guaranteed for household use against 
defective workmanship and material for 
one year from purchase, Suggested to 
retail for $19.95, 





HARDWARE 


Vincor Garden Hose 


The Conneaut Rubber & Plastic ¢ 
Shop & Commerce Sts., Conneaut, Oh 
| 


offers Vineor garden hose whi 


ribbed hose made of polyvinyl « 


plastic, containing light tab 
ments, chemical stabilizers and 
cizers to provide permanent 
maximum life through aging from 
light or both and flexible handli 

L.D. 9/16 in., O.D. ; In, wa 

ness !, in., excluding ribbing 

10% Ibs per 50 ft. section, 
Couplings are secure and cl 
withstand over 300 Ib. pressu SI 
Available in green, red and 
Karle Kraft Hose 

Lingerie Washer 

Bendil Sales Co., 18050 Ryan K 
Detroit 12, Mich., offers an improved 
hose washer and lingerie washer. Hos 
washer holds 2 or 3 pairs of stockings 
with 14 teaspoon of soap flakes. Smoot! 
ripples on sides and center provide 
needed washboard effect. M 0 
highly polished spun aluminum. |! 


and body are heavy and durable. Ove 
all size 54% in. high by 4 in 
Suggested to retail for $1.25. | 
washer is suggested to retail for 
Ideal for fine lingerie, baby clothes 


gloves, guest towels, dickies, et« 


times the capacity of hose wash 
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COPING SAWS 


Aop to your sales volume 
and your profits in 1948 with 
these four outstanding Parker 
Line Coping Saws. Each is a 
leader in its price range. Stur- 
dy frames with eye-catching 
finishes. Nos. 25, 55 and 85, 
with generous, comfortable 
handles, incorporate the fa- 
mous Parker “Klik-Klik” pat- 
ented ends which lock the 
keen, tempered blades in any 
position. 


#210 ALL-WIRE COPING SAW 
Sturdy round wire frame, 5” 
deep. Blade faceable in four 


directions. 


#25 COPING SAW FRAME 

Excellent value — nickel plated. 
Fully adjustable. Complete with 
62" blade. 










#55 COPING SAW FRAME 
Heavy duty. Master quality. Pol- 
ished nicke! finish. Fully adjust- 
able. Hardwood mahogany finish 
handle. 6'2"' pin end 
blade. 








#85 COPING SAW FRAME f 
Heavy duty. Polished and buffed i 


nickel finish. Hardwood mahogany EXTRA 
finish handle. Fully adjustable 


61" d blade, Individuall — ' 
»Y¥2" pin en ade, Individually ; 
packaged. THROAT i 























Cc 


Fy te! Parker 








PARKER MANUFACTURING CO. 


WORCESTER 1, MASS., VU. S. 
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HS)” Watch For The 

=~L~> Sensational 

=" New EAGLE 
Product To Be 


Announced Soon 


The EAGLE LOCK Company 





EAGLE INDUSTRIES, INC 
National Sales Representative 
210 North Franklin Street, Chicago 6, Illinois 

















WISSOTAS 


Top Quality 





TOOL GRINDERS 








E56S—Electric Sickle and Tool Grinder. 
Sturdy '/3 HP motor, easily detached for 
other work. No motor body interference, 
100% accessibility makes awkward jobs 
easy. Wider grinding wheels, bigger arbor 
shafts and bearings. Steel motor mount. 





06G—Streamlined Grinders made with 
6x1", 5x1", and 4x1" wheels. Also sup- 
plied as buffing and polishing heads, 
without wheels. 










WH5-WH6 


Hand Power Tool 
Grinders, 4", 5", 
6", 7" wheel sizes. 
One piece gear 
case, accurately 
machined bearings, 
smooth, quiet 
gears. Attrac- 
tively finished. 


A Full Line of Tool Grinders 


backed by most years experience in de- 
sign and manufacture of tool grinders. 


Ask Your Jobber's Salesman 
Write for Complete Catalog 


WISSOTA Uo. &. 


MINNEAPOLIS 4, MINNESOTA 
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Bayberry Wax Candles 

Will & Baumer Candle Co., Syracuse, 
N. Y., offers holiday candles made from 
bayberry wax, Candles provide a pun- 





gent fragrance said to cling to the room 
long after the candle is extinguished. 
Packed two in a colorful holiday box, 
they are of the traditional 74 in. length 
in the true Bayberry color. 


Bargar Bird Feed 


Aluminum bird feeder, fabricated to 
hang by chain or mount on pipe. No 
animal can enter feed tray, It is 18 in. 





in diameter, Suggested to retail for 
$6.95. Bargar Metal Fabricating Co., 
1028 E. 134th St., Cleveland 10, Ohio. 


'Gripso’ Vise Pliers 

H. R. Basford Co., 425 Second St., 
San Francisco 7, Cal., offers a new type 
of vise pliers called “Gripso” with a 
finger tip release, new jaw construction 
and double action adjusting screw. 
Features permit quick adjustment for 
ratchet or plier action, to lock and 
release all with one hand, making it 
adaptable for use as a pliers, hand vise, 
nut wrench, pipe wrench or clamp. Said 
to have gripping range from light pres- 
sure to over a ton and the finger tip 
release which enables user to unlock 
the pliers from any position with one 
finger, was designed to save time, save 
knuckles from being bruised by han- 


dles leaping apart and place complete 
control of the tool in one hand. Curved 
jaw against a straight jaw assures posi- 


tive grip in all positions. Packed in 
two-piece box with instruction sheet, 
Six pairs packed in display box, en- 
closed in shipping container, weight 


6 lbs. 


Plasterer's Hawk 

Rigid blade of 1/16 in. tough alu- 
minum alloy, weighs 25 oz. Detachable 
handle of selected turned wood, 11 in, 
in diameter, tapered, 444 in. long. Cor- 
ners of blade rounded to eliminate 
sharp points. Handle bracket is held 
firmly to blade with four special alu- 
minum rivets and is lathe turned. Con- 
centric grooves are cut in face of blade 
to prevent sliding of mortar. Sponge 
rubber washer rest of ample thickness 
is furnished to fit any cover com- 
pletely surface of aluminum bracket. 
Size 13 by 13 in. packed 6 to box. 


] 


4 





Shipping weight about 10 lbs, to 1% doz. 
Dearosa Mfg. Co., Brooklyn 32, N. Y. 
Blade is said to be warp proof. 


Master Mop 


By pressing a button, the flexible 
steel extension of the unit brings the 
mop within reach of the highest walls 


and ceilings or slides under low furni 
ture. Said to bend and stretch to any 
cleaning position. Mop and handle sug: 
gested to retail for $2.98 and the extra 
wall mop attachment for $1.35. Mop 
Corp of America, 625 S, Goodman St. 


Rochester, N. Y. 
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F, C. Castelli Co., Erie Ave. & F. St., 


Philadelphia 34, Pa., offers a portable 
oven insulated throughout with fiber | 
glass and steel lined. Accurate clear- 


a open END 
WRENCH SETS 


| Portable Oven | 





ea 








ce complete 
and. Curved 





ISSUTeS Posi- 






















Packed In 
‘tion sheet, 
ly box, en- 
ler, weight 


tough alu- 
Detachable 
od, 11% in, 





long. Cor- 





eliminate 
view indicator permits constant heat | 


et is held oe . ‘ 
pecial alu- control. Equipped with two steel rod | 
med. Cam adjustable racks and finished in vitreous 


porcelain and_ heat-resistant baked 
enamel with rounded corners, Height is 
11% in., width 12 in., depth 12 in. 
Colors black and white, shipping weight 
134% lbs. Packed individually in a 200 
Ib. test carton, 


‘e of blade 
ir. Sponge 
- thickness 
ver com- 
n bracket. 
6 to box. 


Rain-Beau Lines 
In Color Packages 


Rain-Beau Products Co., Canton, 
Mass., has issued a catalog of Rain- | 
| 
| 





Beau lines in new color packages, Bro- 





chure is printed in green and black and 





devotes a full page to each line. Full 


Koper end wrenches 


of popular sizes of- 


descriptive details are provided, Rain- 
Beau has also prepared a sheet illus- 
trating the free mats which it offers to 










fered in 5-piece and 


dealers. 





Casement Fastener 
Elbow Catch 

Star Metals Products Co., 366-388 
Butler St., Brooklyn 17, N. Y., offers 
No. 130 casement fastener of wrought 
steel, universal strike. Finished in brass 
plate and nickel plate. Packed 1 doz. 


in a sturdy, attractive 





6-piece combinations— | ; 
% 





metal holder. 













Wrenches are of panel 
bar design and made 
of carbon steel. Your 






e flexible 











rings the 





hest walls 






low furni- to a box with screws, 30 doz. to a : 
h to any carton, shipping weight 60 Ibs. Also choice of natural or 





No. 280 elbow catch, packed 3 doz, to | § 





indle sug- 





bright nickel plated 







the extra a box, no screws, 15 gross to a carton, fi ch 
35. Mop Super has completely revised — a carton 75 Ibs, Finished in | inisn. 
dman St, its Standard, Stocked, Masonry os oe Users appreciate a 






Drill setup—added sizes, re- 
duced prices, added kits. 







complete set—always 






sure of having a size 
to fit; dealer sells 5 or 
6 instead of 1. A good 
item to multiply sales. 





Write today for new bulletin. 


STANDARD 
AND SPECIAL 



















SUPER TOOL COMPANY 


21650 HOOVER ROAD . DETROIT 13, MICHIGAN 
SURPLESS-DUNN CO. 


National Distributors 
NEW YORK . CHICAGO 


THE VLCHER TOOL CO. 


3001 EAST 87th STREET 
CLEVELAND 4, OHIO 
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in 42 Versatile Sizes— 
ROYAL Corrugated 
fasteners mean 
ROYAL profits 
with fast turnover... 


Wood joining is a cinch with ROYAL cor- 
rugated fasteners . . . a boon to wood- 
workers, craftsmen, and yes — even the 
handy housewife! Sales are brisker with 
ROYAL, the joint fastener with many uses, 
many friends. 


NEW! CONVENIENT! 


SELF-SELLING COUNTER DISPLAY! 


10 boxes—packed 50 or 100 
per box 


Handsome sales-catching red, blue, and 
white display makes selling smoother! 





POPULAR “ROYAL” DIVERGENT 
CORRUGATIONS, SAW STYLE, DRIVE 
ACROSS OR WITH GRAIN. AVAIL- 
ABLE IN TEMPERED COLD ROLLED 
STEEL, GALVANIZED AND SOLID 
BRASS. 
Inches in depth: 4”, ¥e”, 2”, 
Ye", Ya", Ve", 1" 
No. of corrugations: 
2, 3, 4, 5, 6, 7, ete. 
In Bulk: In kegs of 50 or 100 Ibs., 
also cartons of 500 or 1000. 
If Your Jobber Does Not Carry 
the Royal Fastener, 
Write Us Direct! 


reg.U.S.pat.off. 





42 SIZES—SPECIAL SIZES TO ORDER 
















L-4 Laundromat 


Westinghouse Electric Corp.. 306 


Fourth Ave., Pittsburgh 30, Pa., is of- 


fering the L-4+ Laundromat with a 





“Water Saver” control, Features the 
single look-in door, buoyant power sus- 


pension and the Governor Winthrop 
style of cabinet. Water-saver control 
saves both hot and cold water by limit- 
ing the amount of water used in the 
unit when less than a full load of 
clothes is to be washed. Control is 
mounted directly below the single dial 
that controls the washing time and 
water temperature and has three set- 
tings: regular for loads from six to 
nine lbs., medium for loads from three 
to six lbs., and low for loads of three 
Ibs. or less. On all settings of the water- 
saver and single dial the complete 
washing cycle is finished. Look in door 
combines the loading platform and the 
inner door of previous models into a 
single unit, Rubber seal between inside 
tub and outer panel of cabinet elimi 
nates former soap chute and adds to 
quietness of operation. Washer mech- 
anism is mounted in the buoyant power 
suspension system which absorbs all 
shock and vibration and eliminates ne- 
cessity for bolting Laundromat to the 
floor. Suggested retail price remains at 


$299.95, 


Everedy Display Rack 
For Fryer Pieces 

The Everedy Co., Frederick, Md., of- 
fers to dealers an effective display tix- 
ture for its fryer pieces: skillets in 
three sizes, griddle and two sizes of 
skiddles, combination of skillet and 
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griddle, Permanent display piece, has a 
step-down rack, made of steel rods witl 


a polished chrome debossed plate at its 
base with the company’s trade-name, 


“Everedy Speedy-Clean.” The _ three 
sizes of skillets stand on edge to pro 
vide a display of the interior spiralling 
finish of the utensils. Rack accommo. 


dates the griddle and the two sizes of 
skiddles. Takes less than a sq. ft. of 
counter space, and stands 23 in. high 
with items in place, 


Corbin Padlock 


Merchandiser 

Corbin Cabinet Lock Div.. New Bri 
tain, Conn., offers the Ad-A-Display pad 
lock merchandiser permits the addition 











of different displays in convenient ar 
rangements to satisfy individual dealer 
requirements, Available in 9 by 18 i 
and 9 by 9 in. finished in red and 
white checkered design, The dis 
plays can be grouped with each other 
making it possible to Ad- A-Display as 
needs demand. May be attached to 
shelving from any angle. Machine 
screws, nut and screw eyes are furnished 
for hanging, Each padlock is properly 
marked with its number and a_ blank 
space is available to enable the dealer 
to write in the retail price. On the 
reverse side of the display an illustrated 


sheet is attached showing each item and 
helpful information to aid in selling 


Corbin padlocks. 


Coronet Can Opener 

Englishtown Cutlery Ltd., 280 Fifth 
Ave., New York City 1, has designed 
a can opener solid die cast of tempered 
long-wearing metal. Finished with red 
and white enamel. Treated cutting edge 
is guaranteed to stay sharp if ca 


properly. Operates with a free-floating 
motion and cuts lid off each can wit! 
a straight clean shearing action. ( oronet 
can be swung flat against wal! whe 
not in use, Individually packa 
2-color box. Packed 25 to cartor | 
ping weight 23 lbs, Suggested t ta 


for 


$2.98. 
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EVERY RIFLE-OWNER A PROSPECT! 


Now triple your sales of scope sights 


Mossberg 4-power Telescope Sights with patented ot f 95 
F 


O: course you’re going to sell a scope 
with every new rifle whenever you possibly 
can. It means two sales instead of one and 
alot more fun for the shooters. 

But don’t forget that nearly everyone who 
now has a rifle is a prospect for a scope—a 
Mossberg scope—because Mossbergs are 
designed to fit practically all makes of rifles 
up to .25-.20 caliber. Every shooter gets 
better results with a scope—better target 
scores, more game—just simply has more 
fun with his present rifle. 


Tell Your Old Rifle Customers About 
These Mossberg Scopes 


Make sure every customer knows about the 
fun and satisfaction that comes with scope 
shooting. Just an occasional word and 
demonstration to ammunition buyers will 
boost your sales. And always keep scopes on 
your display rifles. 


RIFLES ON WHICH MOSSBERG 
SCOPES CAN BE MOUNTED 


Those marked X will take #8M4 only 
Those marked XX will take #5M4 or #8M4 
Those marked XXX will take #4M4 
MOSSBERG 
26B-26C-35-35A-35B-42A-42B-42C-42M XX 
43-43B-44B-44US-45 A-45 B-46A-46B-46AT XX 
46BT-46M-50-51-51M-SIM(b)...... XX 
rr ee a a ae a XXX 
WESTERN FIELD 
41-45-46-46A-46B-46C-47-47 A-47 B-48-390 XX 


491A-495A-497A-488A-489A-489B-497B XX 
MARLIN . 
Al-ALDL-A1E-50-50E-80C-80DL-81C-81DL XX 
27-38-39-39A-92-97-94 (25-20). . 2. ws s x 
REMINGTON 
12A-12B-12C-12CS-24-24A-24C-25A (22 

DED BEGewEE «6 « © « 5.5 6 6 6» 2 xX 
$10-SLOA-SLOP-511-S5LLA-SLLP-512-512A 

$12P-513S8-$13T-$21T-$50. . .. eo XX 
33-33A-34-34A-341A-341P-4-6-41-41A 

SUT-4IP-GA-L4A..sccevevvece xX 
SAVAGE 
6-6A-6S-7-7S-19-19H-19L-19M-23A-23AA 

[PL sas be awvee es «4 XX 
14-29-29A-29§8-4C-5C-219 .. 2.2. 2 2 ee XX 
en a se we a a Le ee So x 
STEVENS & SPRINGFIELD 
11-14'4-26-27-12-17-20-27-44-71-75-76 

a, Sree ee ee ee XX 
87-87 A-087-84C-15-51-52-56C-66C .... XX 
404-414-417-417 '4-418-418'4-416-416-2 . XX 
53D-053D-83-083-056-419 . . 2. we ee xX 
WINCHESTER 
03-53 (25-20) 54 Hornet-56-57-61-63-65 

(25-20) 69-69A-72-74-74A-75 2.2. 2 « « XX 
43 (Hornet) 92 (25-20). . . 2 ee ee ee XX 
06-62-62A-60-60A-67-68-90 ... sw os X 
IVER JOHNSON 
Ae ee ee ee ee 
HARRINGTON & RICHARDSON 
UG5-SSO0-15@-158 wc cecevcecsevece XX 


All the Mossberg and Western Field rifles listed above are 
already drilled and tapped for telescopes. All of the other 
makes listed, must be drilled and tapped before our tele- 
scopes can be mounted. The Drill size is No. 20 and Tap 
size No. 10-32. 


Send for free catalog 





a 
81608 St. John St., New Haven 5, Conn, 








ONLY 


alr 
Trade Price 


MOSSBERG SCOPES FIT NEARLY ALL MAKES OF RIFLES 


Here are some famous ones with scopes mounted 


Internal Adjustment feature 











=. ee IS 






MOSSBERG 42M 


with &5M4 Mossberg Scope 
All Mossberg rifles are drilled and tapped for Mossberg Scopes 








poe 






WINCHESTER x72 
with Mossberg Scope <5M4 (low mount 


~+ —— nl te te, ee ale 






REMINGTON x550 


with Mossberg Scope <SM4 (low mount) 






STEVENS 76 


with Mossberg Scope <8M4 scope in low position 












MARLIN 39A 


with Mossberg Scope *8M4 ‘high mount 









SAVAGE x6 


with Mossberg Scope <8M4 in low position 





HARRINGTON & RICHARDSON 550 


with Mossberg Scope <5M4 (low mount 















MOSSBERG #151M 


with Mossberg Scope -4M4 in low position 
44M4 has mount which fits dovetail grooves on receiver of rifle 
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JAR anno CAN OPENER 


Modern, streamlined— 
two units on one base; 
each folds out of way 
when other is in use. 
Takes care of every 
“opening” job—all cans, 
anything that wears a 
cap: bottle, 
glass or fruit jar. 
Also tightens 
screw caps. Safe 
to operate. No 
glass breakage. 
Choice of white 
enamel or 
chrome finish. 


Advertised in Good Housekeeping and Saturday Evening Post 


FLAT IRON REST 


Important addition to 
any board. Leaves en- 
tire surface clear for 
Ironing. Holds any size 
flat iron. No possibility 
of burning pad. Folds 
out of way when not in 
use. Attractive, rust- 
proof cadmium finish. 


OTHER ZIM PRODUCTS 
ZIM JAR OPENER. Removes screw caps, bottle caps, 
pry-ups and friction. White enamel or chrome finish. 
ZIM CAN OPENER. Opens any size or shape can. 
Cadmium or chrome finish. 
Write for literature and prices 
ZIM MFG. CO., 3047 Carroll Ave., Chicago 12, Ill. 
Headquarters for Labor-Saving Home Appliances 











DEPENDABILITY 


Dependability sells ladders . . . an ad| 
Famous ladders have those construc- 
tion features which 
assure strength and 
safety. Sell your 
customers on the 
seasoned woods, 
strong steel braces 
and hinges, smooth 
clean finishes of 
Famous ladders. 
Write for catalog 
and prices. 


LADDERS 
STEP @ SINGLE @ FRUIT 
@ STAGE @ EXTENSION @ 


TRESTLE @ COMBINATION 
@ WINDOW-CLEANING @ 





Leaders in Quality Woodenware over 47 years. 


OSHEN CHURN & LADDER INC. 
GOSHEN, INDIANA 











WHAT'S NEW 








Mighty Mite Line 
In Six Colors 

Arvin Division, Noblitt-Sparks Indus- 
tries, Columbus, Ind., is offering its 
Mighty Mite radio line in six decora- 





tor’s colors, Six colors are leaf green, 


turquoise, geranium red, banana yellow, 
persimmon and gardenia cream. Shades 
selected will fit naturally into a pattern 
of warm, cool and neutral tones. Pre- 
vailing prices on the 444-A line applies 
throughout to the new color sets. “Rain- 
bow radios” are suggested to retail at 
$14.95. A six color window display, 
illustrated, is available. Each of the 
six colors featured in the radio sets are 
shown in the rainbow effect which is 
the chief eye-stopper in the promotion 
piece, Window streamers, counter cards 
and dealer newspaper mats are included 
in the promotion kit. New set embodies 
the non-breakable mar-resistant cabinet, 
permanent magnet speaker, four tube 
complement and automatic volume 
control, 


_ 


Electric Water Heater 
Fairbanks, Morse & Co., 600 S. 
Michigan Ave., Chicago 5, IIl., offers 
a full-length magnesium tank guard 
suspended inside the water heater tank, 
to form a protective coating against 


ic secs: 





PHO? RTS BERD 








scat ta ais. ta 








HARDWARE AGE, AUGUST 12, 1948 


corrosion. Said to prevent leaks and 
discharge of rusty water, and to be 
equally effective in hard or soft water, 
Heating elements are “Nichrome”, im. 
bedded magnesium oxide and sealed jn 
seamless copper tubing. Elements heat 
by direct immersion, resulting in jnax- 
imum heating efficiency. Heaters avail 
able with double or single elements 
from 600 to 3,000 watts. Tank capa 
ities from 30 to 82 gals. Tanks made 
of extra-heavy steel, with welded seams 
Tested to 300 lbs. hydrostatic pressure. 
Tank completely encased in Fiberglas 
insulation, 


Savage Repeating Shotgun 

Savage Arms Corp., Chicopee Falls 
Mass., offers a 12 gage repeating shot 
gun. Model 125, the new arm features 
a lightning fast, simply operated cross 





bolt action. It is opened by pulling the 
cross boit out and back, closed by 
pushing forward and in. Opening stroke 
of bolt ejects the fired shell; closing 
stroke moves loaded shell from maga- 
zine to chamber, Barrel is made from 
alloy gun barrel steel, chambered for 
12 gage 234 in. shells in modified and 
full chokes. Receiver is polished and 
blued and is of solid frame type with 
a push button safety at the forward 
end of the trigger guard, Gun has 
3-shot capacity, two in magazine, one 
in chamber. Stock and forearm are 
of Tenite. Fine checkering, capped full 
pistol grips, paneling, fluting and burl- 
ing provide stock with custon built fea- 
tures and appearance. Model 124 is a 
streamlined repeater with a_ positive 
operating mechanism and is said to be 
thoroughly dependable for water fowl 
or upland game shooting, 


Home-Size Rolls of 
Scotch Locker Tape 


Minnesota Mining & Mfg. Co., 900 
Fauquier Ave., St, Paul 6, Minn., has 
introduced home-size rolls of “Scotch” 
locker tape, a 4 in. wide by 576 in. 
long. Moisture-proof the transparent 
acetate fibre tape is designed specially 
to adhere instantly to treated locker 
papers, films and foils, even when 
packages have been just removed from 
refrigeration. Maker says adhesion im- 
proves with colder temperatures. Hold- 
ing power not affected by condensation 
or moisture, Can be used with either 
desk dispenser or plastic hand dis: 
penser, 
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AITCHEN HAZAROS 
MULAN NOTHING 70 MES, 
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A NESCO 




















Super Simple 


PRESSURE PAN 


4-QT CAPACITY 


The Nesco pressure weight is unique in that it has 
no enemies. It’s made of solid stainless steel, so it 
can’t rust. It has no moving parts, so it can’t get 
clogged up or require repairs. It has no glass, so 
it can’t break. In short, it’s indestructible! 

This is only one feature, however, of the beautiful 
aluminum Nesco Pressure Pan. Easy opening and 
closing ... wide pouring lip ...a gasket impervious 
to grease and that needs no stretching or reversing 
... these are just a few of the reasons why we call 
the Nesco America’s simplest pressure pan. 

For profitable, satisfactory sales, order the Nesco 
Pressure Pan from your distributor today. 
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S" Guaranteed by > 
Good Housekeeping 
ae 


Sales Offices: 


HARDWARE AGE, AUGUST 12, 1948 


THE COVER — 
THE GASKET Z 
a AND THE 
“oy Se. \, PAN 
L)3 
capo cin” Gr 


NATIONAL 





1430 Candler Bidg., 
Western Merchandise Mart, 








ENAMELING AND STAMPING COMPANY 


270 NORTH TWELFTH STREET, MILWAUKEE 1, WISCONSIN 
1166 Merchandise Mort, Chicago 200 Fifth Ave., 
San Francisco ° 901 Ambassador Bidg., St. 


Atlonia New York 


Lovis 





























A PROFIT PICTURE 
you SHOULD BE IN! 


Because your stock investment, - 


inventory and storage costs with 
NONE BETTER Socket and 
Wrench Sets are at a minimum, 
your profits per sale hit a new 
peak! What’s more, sales come 
thick and fast on this triple 
plated, handsome Chrome fin- 
ished Line! Slim, tough Sockets 
and slender Drive Parts make 
NONE BETTER Tools today’s 
standard for close-quarter jobs in 
shop, farm and home. 


Attractive display boards boost 
your sales. Iron-clad guarantee 
and well-known brand name in- 
spire customer confidence. AND 
the line is exclusive . . . only hard- 
ware stores sell NONE BETTER! 
Order TODAY! 








The new Catalog of 
the improved, NONE 
BETTER Line is 
yours for the asking. 





sold only in theffbetfer hardware stores 


THE NEW BRITAIN MACHINE CO. 
NEW BRITAIN, CONN. 
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Aluminum Nails 


Reynolds Metals Co., 2500 S. Third 
St., Louisville, Ky., is offering alumi- 
num nails in six types and 16 different 
sizes, Nails are claimed to have suf- 
ficient strength for any purpose and 
are suitable for use with most types 
of building materials. Aluminum nails 
are highly resistant to corrosion and 
stain. A third shingle nail and 1 in, felt 
paper nail, both with exposed heads 
are capable of withstanding attack from 
the elements, insuring permanent at- 
tachment of roofing and leaving no 
trace of stain on roofs. A }}4 in. plaster 
board nail is designed especially for 
fastening various types of plaster board, 
Available are special roofing nails 
barbed with Gora-Lee Neoprene washer. 


Space Heater ‘Heetrliter' 


The Heetrliter Co., 600 E. First St., 
Newberg, Ore., offers a lighter for all 
space heaters, range burners, floor fur- 
naces in four sizes. Wick of the lighter 
is hinged so that it will lie flat in the 
oil and not only soak up oil from the 
pot but have a larger surface to ignite 
the fuel. After lighting the oil, the wick 
is pulled back into the flexible conduit 
which has a bessemer steel pullrod run- 


a ae aan 


. / | 


A SAFE-EASY 





ning through it. Wick is said to retain 
enough oil to last for three weeks be- 
tween lighting and if it should go dry, 


it may be dipped into the oil in the 


bottom of the pot to obtain enough 
solution to light it. Wick is braided 
asbestos with a wire wrapped about it 
to prevent wearing. Handle has an air 
space around conduit, Flexible clip 


provided to hang it up. 21 and 28 in. 


models suggested to retain for $1.50 
and 36 and 42 in. models for $.65. 


Mounted on an eye compelling display 
card with illustration of the tool light- 
ing a space heater, 


Excel 'T-Ket-L' 

Whistling T-Ket-L has a capacity of 
14 gal. Features an adjustable triple- 
action spout. May be converted from 
whistle, to dish sprayer to pouring spout 
by turning knob. Sprays stream of 
scalding water over dishes, eliminating 
hand drying. Can be regulated to pour 


HARDWARE 














anything from a trickle to a gusher 
Water flow control in top breaks vacu 
um and assures uniform free pouring 
Made from 16 gage cold drawn alv 
minum, assembled with solid brass ar 


stainless steel fittings. Bumper rim pr 


vents denting. Flared sides start water 


circulating instantly. Plastic handk 
mounted on stainless steel, stays coo 
Water gage tells at a_ glance how 
many 8 oz. cups are inside. Suggested 
to retail for $3.95, slightly higher 

west. Excel Mfg. Corp., Muncie, Ind 





Kitchen Planning Book 


Midwest Mfg. Co., Galesburg, Ill 
has issued a 28 page kitchen pla 
ning book, “Look What's Cooking ir 
Kitchens” Book contains _ attractiv 
illustrations of modern kitchens 
natural colors, Tells how to plan, mea: 
ure, install and decorate a steel kitche 
in a new or remodeled home. Features 
a novel color selector that eliminates 
all guesswork when choosing harmot 
ous kitchen color schemes. Copies avai 
able at 25 cents each. 


Corning Double 
Tough Tumblers 


Corning Glass R orks. Cornir g N. y. 


icked I! 


sets of eight in cartons of yellow and 


offers double-tough tumblers | 


grey. Line includes: 5 oz. fruit juice 


eight for 85 cents, 9 oz. water, eight 
for $1, 9 oz. tall beverage, eight 10 
$1, 12 0z. iced beverage tumbler, eight 


for $1.25. 
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Sager Tubular Locksets, DURBIN-DURCO, Inc. 


Latches PULLING TOOLS + WIRE STRETCHERS - ROPE HOISTS 
Sager Lock Works, North Chicago, 
Ill. offers new stylings in tubular lock- 














































New! Improved! Reinforced! Guaranteed! 
gets and latchsets. Features of the line DROP FORGED — MALLEABLE LOAD BINDERS 


PATENT PENDING 











DURBIN-DURCO INC. ST. LOUIS. MO Qo) » 
x 





MODEL DF1 for 5” to 3%” MODEL DF2 for 1)" to 14” MODEL DF3 for '5” to 5%” 


chain. Safe pulling test chain. Safe pulling test chain. Safe pulling test 


16,000 lbs. 19” handle. 20,000 Ibs. 20” handle. 24,000 pounds. 22” handle 
Weight each 10 lbs. Weight each 12 Ibs. Weight each 15 Ibs. 





MODELS DFI, DF2 and DF3 are rugged, safe Load Binders featuring Never Spread 
Mouth. An exclusive feature designed and developed by Durbin-Durco engineers, 


include : fast installation, only two bores CERTIFIED MALLEABLE LOAD BINDERS — 5 SIZES 


required smooth, crisp action; and the 





use of only basic metals in construction, 
A variety of correct trim designs is Equipped with 


available for every interior use in all Drop-Forged Hooks 

































three types: interior latches, closet . 
to a gusher fF Jatchsets and bathroom locksets, Three 
» breaks vacu easy steps, bore two holes, cut shallow ' ; —— ee 
free pouring mortise for front and install. 
d drawn alu . . 
Bid he : : Ti d Di a gt pe Laat Binders — —_ , Wt. Each 
Tass an ; antee safe performance at their IGET No. 1—1 Swivel 14” chain 2'4 Ibs, 
mper rim pre Carbide ippe e respective pulling tests. Should a DELTA No. 1—2 Swivels. .5" or 34” chain 7 lbs. 
° defect develop in any part, that DIXIE No. 1—2 Swivels. .7\," or 44” chain 10 Ibs. 
, rill Catalog ; 
S Start water part will be replaced without LONE STAR 1—2 Swivels—’,”, 44” or 54” chain.14 Ibs, 
lastic handle Whitman & Barnes, division of charge upon its return to us. LONE STAR 2—2 Swivels ”", lo” or 59” chain.17 Ibs 
], Stays cool United Drill & Tool ¢ orp., Detroit 16, 
glance how Mich has printed a circular illus. ] DURBIN No. 88 EXTRA HEAVY DUTY 
le. Suggested trating and listing the carbide tipped . COMBINATION WIRE STRETCHER 
ly higher ir die drills. Points out the drills for use AND ROPE HOIST 
Muncie, Ind on: finished dies, hardened steel die Patent Pending 


A. Extra large reinforced Hoist Hook designed to 
withstand breaking point of sisal or manila rope 

B. Positive action wire grip takes up to 8 gauge 
wire, barbed or smooth 

C. Easy action, all steel swivel. 


sections hardened outer cases, and 
k hardened steel parts, States that the 
a die drills 


have a specially designed 


lesburg, lll. point with proper negative rake to pre- D. Heavy steel side plates have inside flanges to keep 
itche = | end gat » he rope on pulleys. 
46h Phase vent chipping and to dissipate heat. E. Tempered steel roller bearings around 1%” axle 


F. Positive action locking device designed for easy 
action. 
G. Heavy steel center plate, separates pulleys, sup- 


( ooking I 


s attract 1 Dyo-Therm Window Display 


kitchens ports center axle and distributes load. w 

) oes “ae t. Doz 
) pl n, meas Duo-Therm Division, Motor Whe el No. 88—4 Pulleys, Roller Bearings, 44” Rope, 104 lbs. 
te } kit he Corp.., | insing, Mic h.. offers an oil 
stee| ener 


space heater promotion program to 
dealers. A complete consumer catalog 


y) DURBIN STEEL CONSTRUCTION 
r 4-PULLEY WIRE STRETCHER 


Wt. Doz. 


me. Features 
t eliminates 


ng harmor No. 3—3 Pulleys, plain bearings, 74” rope 35 Ibs. 
Copies ava No. 33—3 Pulleys, roller bearings, *<” rope 38 Ibs. 
scsi No. 4—4 Pulleys, plain bearings, %4” rope 39 Ibs. 

No. 44—4 Pulleys, roller bearings, *4” rope 43 lbs, 


All Wire Stretchers have swivels 


ROLLER BEARING ROPE HOISTS 











3. Steel Construction 
Ship. 
P ry No. Size Cap. Wt Construction 
ning, N. Y. i 4 Lbs 
s packed in 12 le” 4000 6 lbs. Drop Frgd. Hook 
vellow and 13 4” 2000 2'4 Ibs. Malleable Hook 
fruit juice Both sizes shipped with or without rope. 
water, eight Rope Hoists can also be used with No. WW-202 
f Steel Fence Clamp 
eight 10 


DURBIN No. 66 LEVER ACTION 
4. DOUBLE RATCHET FENCE STRETCHER 


Pulling Capacity 5000 Lbs 


Complete with lever and 8 }4 ft. of 


nbler, eight 






which utilizes full-color photography is 


” 


wailable, Also the program includes an 


nurnns : . ate adi proof coil chain ; Wt. 28 lbs 
pury line folder, ad mats, mite Furnished with No. WW-202 50-inch Steel 
spot announcements national ad blow- Fence Clamp and 8!4-ft. chain t. 58 lbs 


ip, window and showroom displays. | WIRE GRIPS OR COME-ALONGS—All sizes take up to 
Illustrated is the surf-board girl. which 5 8 gauge wire. The greater the tension, the tighter 
feat sl St a \\ * they grip. 

atures a g utout. Streamers on 

h ’ e : rt : - 1 Immediate delivery from stock on all ‘neon Catalog pages 
fater's  power-ail blower and_ girl's and electrotypes furnished without charge upon request. 


gna FARM SLIP HOOKS 

fluttering skirts provide motion. Also Sizes %" to 1” WRITE FOR CATALOG 
offered is promotional material for the Malleable or Drop-forged 

oil and gas water heaters. Sales cata- 


| logs, envelope stuffers, window stream- D U R R | Ad D U Qo Cc @ | ' rn Cc 
' ; — 
ets, newspaper mats, and display com- eg « 











” ple e o} . re Ss 1e ° ° . . . ; 
‘= aie a girl aan on = Specialists in Pulling Tools « Wire Stretchers + Rope Hoists 
Mo and a special on-and-o asher 
: op unit, 6611 OLIVE ST. ROAD ST. LOUIS 5, MO. 
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NAILPULLER 
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I'm a Carpenter ! 





Fan, 











I'm an Electrician ! 


“Versatile as 





“) Read what Users say 


/"I find 100 uses 
for my K-D Nailpuller” 
























I'm a Rooter! 


“ Handiest tool 
in my kit ” 











I'm a Shipping Clerk ! 


‘I need it as 
much as a hammer ” 














EASY TO USE! 




















: 1 wee. ak, 3 

‘| ad i — 
rr ‘ eS 

a= 4 mm ~ a 








Fig. 1 above: Driving jaws under nailhead. 
Fig. 2: Pulling. Fig. 3: Applying extra lever- 
age if necessary. Only tool of its kind on 
the market! Pulls up to tenpenny nails 
easily. Write for literature. 


K-D Mfg. Co., 526 N. Plum St. 
Lancaster, Pa. 


IT 





— 
















WHAT'S WEI 








except apartment house models, For ice 








Norge Automatic Washer 


Norge Division, Borg-Warner Corp., 
automatic 
washer with an 18 lb. capacity. Machine 


St. Louis, Mo., offers an 











may be stopped during any of the 
washing, rinsing, or drying 
phases and certain of them by-passed 
if it Solenoid 
prevent water temperature from exceed- 


various 
switches 


is so desired, 


ing 100 deg. in the prewash and rinse 
cycles. Cabinet is all-white with porce- 


lain enamel top. Cylinder and tube 
are porcelain also, to eliminate rust 
or dirt collection, Centrifugal impeller 
type pump drains water from tub at 
proper times during various washing 
cycles. Dial markings, L, M, and H 


indicate Low, Medium and High water 
light, 
Thick 


permits operator to see suds level and 


levels for medium and heavy 


loads, heat-resisting glass door 


determine when right amount of soap 
has been added, 


‘Cold Katy’ 
Refrigerator Jug 
The Haskey Co., 1741 N. Pulaski Rd., 


Chicago, Ill, is introducing its Cold 
Katy refrigerator jug with a_ plastic 


1 
| 





faucet. Holds a gal., and fits all units 
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water, milk, etc. Ale 
with ice cubes for outdoor parties. It js 


tea and coffee, 


a square crystal jug with red or ivory 


plastic front. Suggested to retail for 
$1.39, 
Floor Sweeps 

“Electrosweeps,” a line of floor 


sweeps with a stock of the new Miro 
lite plastic bristles in black and colors, 
is introduced by Empire Brush ¥ orks 


Port Chester, New York. Designed for 


office, factories, and institutions, they 
come in block lengths ranging from 
12 to 36 inches. Hand-made pitch set 
floor brush. The stock has an extra 


wide flare with a 334-inch trim. Mirolit 
is a plastic that is said to de 


acids and alkalis, is rot 


'¥y most 
and mildew- 
proof, sheds water, and stays resilient 
under Block 
natural hardwood in a lacquered finish. 
On request Dura-Bilt all-steel handles 


are furnished at no extra cost. 


long use, is made of 


Redesign Drill Drifts 

Cleveland Twist Drill Co.. 
19th St., Cleveland, Ohio, has 
improvement in the design of its drill 


1242 E 


made an 





drifts. A shoulder or flange on the head 
end has been added. This rift is claimed 
to be less damaging to babbit hamme 

and a more direct solid driving force 


applied to the enlarged end, 


can be 
Mushrooming is retarded because of the 
added metal at the head. Enlarged end 


prevents the drift from flying through 


the spindle slot. Saves times as it }s 
removed from the spindle slot instead 
of having to be picked up from the 
floor or the chip pan, Ears make the 
drift easier to pick up. Each drift 3 
furnished with a hole so it may be 


chained to the machine or hung on 4 


wall. 


Gardening the Modern 
Easy Way Movie 


Gardex, Inc., Michigan City, Ind, 
offers a film, “Gardening the Modern 
Easy Way”. Shows in full color how 


gardening can be an enjoyable health 
ful outdoor well as @ 
producer of bigger and better harvests 
A 16 mm sound film, with 20 minutes 


of running time. Contrasts the modera 
with the 


recreation as 


efficient way of gardening 
old method of hand cultivation. Avail 
able without charge to anyone inter 


ested without charge, except for tral® 


portation charges. 
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! RUBBER 
GRAPHITE GUN 


x Clog-proof 
x Spill-proof 
* Always Ready 


Positive 
Instantaneous Action 


Works as well when nearly empty 
as when full. 


Over 3,000 shots in each gun. Le 

High grade natural rubber. RUBBER 
GRAPHITE 

Large shop gun small enough for GUN 


tool box. 
A fast-selling gun. 


A powder lubrication for everything. 





Write for folder and prices 


H. HOFFMAN COMPANY 


6245 North Western Avenue Chicago 45, Illinois 










Uf 
5 a4 3 oe ele) & 
COMPANY 
STERLING, ILLINOIS 








ARCHITECTS and BUILDERS 





~=( CHICAGO) 
SPRING HINGES 


Over 60 years of experi 
ence¢ and knowledge gO 
into the design and manu- 
facture of every Chicago 
Spring Hinge. This advan 
tage of experience, to 
gether with our earnest de- 
sire to produce the finest 
Spring Hinges obtainable, 
has given our products an 
enviable reputation wit! 
Architects and Builders 
who want the best 








Hardware Dealers who sell 
Chicago Spring Hinges 
know that they are not 
only easier to sell, but 
what is more important, 
they give lasting satisfac 
tion to Architect, Builder 
and Owner 
There is No Substitute 
for Quality! 











Triplex Laboratory Spring 











2, 1948 


Hinge Type 2242 


Chicago Spring Hinae Co. 


U.S.A. NEW YORK 


CHICAGO 








HARDWARE AGE, AUGUST 12, 1948 





















Peerless 


CARPENTERS’ and MASONS’ 


LEVELS 


vY Dependable 


NEW! 


Catalog Available 
in Colors 


oY Accurate 


Write for your 
copy today 
with price 

list 


Peerless a leader for over 30 years 



































The lasts are the latest 
style toe. One last espe- 
cially for ladies shoes. 
Also extra heel to repair 
all sizes of heels. Made 


strong and practical. 
14" and 20" Stands. 








THE POPULAR "STAR HEEL PLATES" 
ALWAYS IN DEMAND AND PROFITABLE 
FOR YOU TO HANDLE. MADE IN SIZES 
000 TO 6. ORDER YOUR SUPPLY TODAY. 





STAR HEEL PLATE CO. 


NEWARK, NEW JERSEY 
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RYERSON 
STEEL in stock 
for HARDWARE 
STORES 


Contact Ryerson when a cus- 
tomer’s order calls for steel you 
don’t carry in regular stocks. 
You can draw on large, diver- 
sified Ryerson stocks at any 
of thirteen conveniently locat- 
ed plants. We'll gladly cooper- 
ate closely on any steel require- 
ment—any steel problem. 


PRINCIPAL PRODUCTS 
Bars © Structurals © Plates * Sheets 
Tubing * Allegheny Stainless * Alloy 
Steel © Safety Floor Plate * Babbitt 
Soider © Metal Working Tools & 

Machinery, etc. 


JOSEPH T. RYERSON & SON, INC. 


Plants: New York, Boston, Philadelphia, 
Detroit, Cincinnati, Cleveland, Pittsburgh, 
Buffalo, Chicago, Milwaukee, Si. Louis, 
Los Angeles, San Francisco 























Designed for the unlimited home 
workshop, farm, garage and 2 


service markets. 


Nationally 
_—sdvertised in 

















trical dealer. 







ANUFACTURING CO. 
4 - Cle 


Shot Shell With Gas 
Sealed Chamber 


Western-Winchester, East Alton, IIl.. 
offer a new type of shot shell with a 
gas sealed chamber. Gas chamber is 
formed by two expanding wads of extra 
heavy kraft fibre formed into flat cups, 
one over and one under the powder 
charge. The over-powder cup and wad 
seals the full power of the expanding 
powder gases behind the lead shot pel- 
lets. Under-powder wad prevents leak- 
age through the rear of the shot shell. 
Maker states this shell produces more 
uniformity from shot to shot than taose 
previously developed. Cup wads were 
developed to harness the maximum use 
of the powder gases and prevent their 
leakage through the shot pellets before 
they left the gun muzzle. With new 
type wads it is claimed that pellets 
leave gun undamaged by gas leakage. 
When the powder gases begin to ex 
pand, they force the upper wad forward, 
the flange expands to seal the gases 
behind it as it leaves the shell and 
continues to do so as it enters into the 
bore of the gun which is somewhat 
larger than the interior of the shell. 


Steel Saw Vise 
Eastern Engineering Co., Syracuse, 
N. Y., is introducing a steel saw vise. 


> | 





Back jaw is faced with rubber, which 
prevents noise and vibration, Rotating 
roller jaw holds saw firmly in place. 
End loops are of sufficient height to 
permit setting of saws with any make 
of saw set. Vise may be obtained with 
or without rubber jaw. Length of jaw 
is 1014 in. and length overall is 1144 in, 


Block Lifting Tool 


The Block Lift Ga. Me. Vernon, Ohio, 
offers the block-lift, a tool designed to 
reduce the hardwork in handling build- 





ing blocks, Made of cast aluminum 
weighing 32 oz. Tool acts as a handle. 
Open jaw grips either end web firmly 
to lift, place and true up the block. 
Leverage makes handling heavy blo« ks 
an easy one-hand operation that saves 
hands, gloves and back, says maker. 


Suggested to retail for $3.75, 
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Tegco Boring Jig 
Technical Glass Co., Inc., 2050 E 


48th St., Los Angeles 11, Cal., is uel 





ing the Tegeo boring jig. Tool de- 
signed for an easier precision method 
of installation for latch and locking 
sets. Features automatic centeri! lor 


lig in. latch bore and "% in. backset 
bore. Adjustable for doors from i! 
to 2'4 in. wide. Includes template for 
outlining face plate. Fitted wih steel 
drill bushings. Aluminum construction. 
Equipped with template for marking 
exact locations of all screws used in 
roses, for both latch and locking sets. 


‘Kintrim' Floor Display 
Kinkead Industries, Inc.. 1609 N, 
Wolcott Ave., Chicago, IIl., has designed 
a floor display the “Handy-Andy” for 
the stainless steel trims. Holds 10 rapid 
selling items in easy to carry ready to 
install lengths. Display is built of steel 


and finished in royal blue and includes 
an attractive color-illustrated display 
card, Occupies 2 ft. floor space. Dis- 


play stand suggested to retail for $17.50, 
Metal mouldings are designed to deco- 
rate and protect linoleum, wall and 
floor coverings along edges and in cov- 
erings along edges and in corners. 


"Kenilworth" Flatware 

Ekco Products Co., 1949 N, Cicero 
Ave., Chicago 29, IIL. presents its 18-8 
solid stainless steel flatware in the 
“Kenilworth” pattern, Pattern is avail 
able in eight different pieces, Complete 
setting consists of a bouillon spoon, 
salad and dinner fork, ice tea table, 
dessert and tea spoon, and dinner knile, 


E ich prece Is suggested to ret il for 2o 
cents except the inner knife which re- 
tails for 39 cents. Assortment is d in 
open stock, sets and place settings Each 
piece is fully polished and has finished 
edges. 
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ae. 
2050 E, 
is mak. 
fe : ENUE S \s s y AVENUE S h 
! AV “t wee i weep wit 
n_ method AVENUE Plain #036 . er” Radiolite #0372-20 
1 locking #0352-20 same a , oe /™ same as other Avenue 
sii i chrome case, clear plus red sweep models—black dial, 
er £0 dial, leather strap. second hand. radiolite hands and MICKEY MOUSE 
. backset Retail $6.95 Retail $7.95 numerals. Retail $8.95 #5315-20 
from 1% Dealer $4.87 Dealer $5.57 Dealer $6.27 shiny chrome case. 
washable red 
iplate for Vinylite strap 
wih steel Retail $6.95 
, Dealer $4.87 
struction, m Ee on enue. Ta . ‘ ar ; 
markdal THE UNITED STATES TIME CORPORATION 
used in 


presents the new 


ing sets, 


1609 N, POCKET Plain 
designed # 3800-10 
or. bright chrome case, 
ndy” for second hand, 
10 rapid silvered dial 
a} Retail $2.50 
ready to Dealer $1.75 
t of steel 
includes l ‘, . ‘ ro 
pars: Watches and Clocks 
ace, Dis- 
wr $17.50. 


to deco- ' ’ POCKET Radiolite 
| ' , > “ # 3810-10 © bright 

wall an ; > ; chrome top, satin finish 
{ in cov- ’ back, radiolite hands 
> and hour markers. 

ers. ' : - Retail $3.50 
: . Dealer $2.45 


> 
i. Cicero 
; its 18- 
in the 
is avail . 
Complete Ad ARGU 
I Ag #0252 0 * 10K rolled 
nh spoon, goldplate case, gilt hour 
markers, sweep second, 


pa_ table, leather strap 
Retail $8.95 


Dealer $6.27 


ier knile, 
il for 25 
vhic h re- 
s sold in 
igs Each 


finished 


gta eedauet 
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— 


ASCOT Gold 
#0312-20 
10K rolled gold- 


% 
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ASCOT Chrome 
#0302-20 
chrome case, 
clear dial with 
12 numerals, 
leather strap. 
Retail $6.95 
Dealer $4.87 


Sy reaste ey eet 


Tereevrse ey eee ST rat) 


plate case, gold 
etched numerals, 
pigskin strap. 
Retail $7.95 
Dealer $5.57 


WEFT eTeyerrevriey 


Peete ees Ss SEBO EE 


AMI 
40 hr. all-metal 


movement, one winding 


key, clear bell alarm 


Retail $2.95, radiolite $3.95 
Dealer $2.07, radiolite $2.77 


Plain Radiolite 
#0251-30 #0261-30 
#0252-30 #0262-30 
#0253-30 #0263-30 
#0254-30 #0264-30 


ORDER FROM YOUR WHOLESALER 
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Read it in HARDWARi 


NEWS O 
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HERMANN APPOINTED 
GENERAL MANAGER OF 
SCHALK CHEMICAL 
Lewis G. Herrmann 
made general manager of Schalk 
Chemical Angeles and 


has been 


( 0., Los 





LEWIs G. 


HERRMANN 


Chicago, according to a recent 
I. Farman, 
Herrmann’s 


extremely 


announcement by G, 
Mr. 


has 


president, 
at Schalk 
rapid as he joined this company 
last 
general manager. 

He brings to his present post 
background in 
chandising and administration. In 
addition to a span of service with 


rise 


been 


only January as assistant 


a seasoned mer- 


both State and Federal Govern- 
ments, his business background 


embraces such diverse activities 


as general merchandise, ship 
building, aircraft. His major in- 
terest, however, has always been 
management. 


merchandising and 


MORRISON SALES MGR. 
FOR ANIMAL TRAP 
David 
appointed sales manager of Ani- 
mal Trap Co, of America, Lititz, 


S. Morrison has been 


Pa. Mr. Morrison joined the 
company in 1939 as New Eng- 


land representative. He later be- | 


came assistant sales manager and 
has been southern representative 
1948, 

headquarters 


since January 1, 
Mr. 


be 


Morrison's 


will at the main plant and 


192 


| teurizer 


home office of Animal Trap Co | 





The company also has branch! pany 


plants at Niagara Falls, Canada 
and Pascagoula, Mississippi, 


C. F. FULTON RESIGNS 
AS STEEL PRODUCTS 
GEN. SALES MANAGER 


Claude F. Fulton, general sales 
manager, Steel Products Mfg. 
Co., manufacturers of Swing-A- 
Way Kitchen Appliances, has 
resigned his position effective 
August Ist, 1948, to represent the 
firm in the states of Texas, Okla- 
a manu- 


homa and Louisiana 


as 


facturer’s representative. 

Mr. Fulton is soliciting inquir- 
houseware 
need 
in 


ies from reputable 
who in 


representation 


manufacturers 
of competent 
this territory. 


are 


HARDWARE GOLF ASSN. 
TO HOLD 22nd MEET 


SEPT. 10-11th 
The 22nd annual meeting of 
the Hardware Golf Association 


will be held at the French Lick 
Springs Hotel, French Lick, Ind., 
September 9-11. Dietz Lusk, sec- 


retary-treasurer of the association 


has announced that reservations 
should be made directly with the 
hotel. At the board meeting 
held June 4th, it was voted to 


set the dues at 
for both golfers and non-golfers. 
The reservation cards must be 
in by August 20th. 


$10 per member | 


GEO. WATERS NAMED 
SALES MANAGER OF 
WATERS CONLEY DIV. 


Glen M, Waters, president of 
Waters Rochester, | 
Minnesota, the 
appointment of George Waters as 
sales manager of the home pas 
teurizer division of the company. 
Active 
since the home milk pasteurizer | 
1947, 


all 





Conley Co., 


has announced 


in the sales department 


introduced early in 
George Waters direct 
sale activities of this division of 
the company. 

The Waters Conley Home Pas- | 
in small 


was 


will 


is distributed 


and rural 
pasteurized milk is not available. | 
In addition to the Home 
teurizer the Waters Conley Com- 


towns areas 


Pas 


where | has served as director of adver- 





manufactures _ portable | 
phonographs and scientific instru- | 
ments for medical and clinical | 
use, 
R. F. STRANGE ELECTED 

Vv. P. HEITMANN HDWE. | 


. ; : | ag: oh: . 
F, A. Heitmann, president of | Michigan Ave., Chicago. 


F. W. 
hardware dealers, Houston, Tex., 
the 


Heitmann Co., wholesale 


announced recent elec- 
of Robert R, as 
vice-president of the company; 
now in its 93rd year. | 

Mr. Strange organized the in- 
surance firm of Strange & Strange | 
with his brother, John M. Strange 
who will continue its activities, 
after serving four years in the 
army. ——— 


P. G. GLENKEY ASS’T 
SALES HEAD OF NAT’L 
DIE CASTING COMPANY 


The appointment of Paul G. 


has 


tion Strange 





| Glenkey, as assistant sales man- 


ager, has been announced by 


e 

















PAUL G. GLENKEY 
G, W. Hanney, vice president and 
general sales manager, National 
Die Casting Co., Chicago 15, Il. 
For nine years the | 
war. Mr. Glenkey affiliated | 
with Sears, Roebuck & Come | 
Chicago, as assistant housewares 
buyer. For the years, 
since his return from service, he 


prior to 


was 


past two 


tising and sales promotion for the 
C. S. Keating Chi- 
cago, 


A ssociates, 





| all 


HARDWARE AGE, 





DICK KLEIN BECOMES 
PRESTELINE SALES MGR 


Dick 
poined 
Presteline 


& 


O. 


sales 


Stevens 


Klein 


manager 


Division, 


Ce 


Associates, 


DICK O. 





beer 


lor th 


612 \N 


KLEIN 


Mr. Klein will be in charge o! 


Presteline 


act 


sales 


electric 


ve 
ranges 


ivity 


on 


which 


are 


now 


exclusively marketed through the 


Stevens 


organization 


since 


the 


recent sale of Presteline’s manu 
facturing facilities by the Pressed 


Steel Car Company, Inc. Mr. 
Klein was general sales manager 
of Presteline under the former 
ownership, 

He started with Presteline in 
1945, after four years in the 
Navy 

He was with the sales promo 


tion department of the Packard 
before the 


Motor 
war. 


Car 


Company 


APPOINT HANNAWAY 
DIST. MGR. FOR 


L. H. RANGES 


The appointment of 
Hannaway as_ district 
for L & H electric 1 
water heaters in the 
land states, Metropolita 
and eastern Pennsylva 
announced by the A 


mann & Hoverson Company 


waukee, Wis. 





AUGUST 


Ne 


12 


Harrv ‘ 


manager 
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FECOMES Ww. F. KENNEDY HONORED 
LES MGR. ON 60th YEAR IN 
as beer HARDWARE FIELD 


of the ¢ )tt-Keiskell 





WM. F. 


wEIN 


in. charge o 
1 Presteline 
h are now 
through the 
since the 


of his 60th 
hardware business, 
line’s manu 
the Pressed 

Inc. Mr. 
les manager 
the former 


resteline in 
ars in. the 


ales promo 
he Packard 
before the 


William F, Kennedy, president 
hard- 
ware wholesalers, Wheeling, W. 





KENNEDY 


Va., was recently tendered a re- 
ception at his home, Alken Ridge, 
St. Clairsville, Ohio. during the 
afternoon and evening in honor 
anniversary 


form W. 


of a meeting of kindred friends 
followed by a_ buffet dinner 
served outdoors on the lawn sur- 
home. Thirty-five 
automobiles conveyed the group 
to the estate. The affair was 
planned by Mr. Kennedy's sons, 
George B. Kennedy and Mark H. 
| Kennedy and with grandsons Bob 
| and Bill, the Kennedy boys were 
Guests 


rounding his 


somewhat in evidence. 
traveling from Chicago, 
apolis, Louisville, Pittsburgh and 
Wooster as well as from indus- 
trial centers in Eastern Ohio and 
West Virignia. With the assem- 


business associates of the guest 
of honor. 


a personal friend of almost two 
score years, George J. Kossuth, 
directed the informal program. 
Short talks were made by John 


W. Shirley, Shirley sinks, Indian- 


apolis: Felix Van Cleef, Dutch 
Brand products, Chicago: Her- 
bert S. Davies, Wooster, Ohio, 
Foss Wooster brushes: Louis 


Braden, manufacturer's represen- 
tative, Pittsburgh: T. E. Steiner, 
Wooster: F. Steele Earnshaw, 
United Stamping Co., 
the Moundsville: Toby Pearson: A. 
Paull, Sr., tube maker; Ed 


States 


Indian- | 


blage were 50 local friends and | 


Following a sumptuous repast, | 


Steckel; Kent Barrister Hall; 
William P. Wilson of W. A. Wil- 
son & Sons, as well as Charles 
W. Blowers. sales manager and 
others with the 
cern of which Mr. Kennedy is the 
directing head. Many of 
representatives of 


associated con- 
those 
present were 


concerns who have worked _ to- 
gether in business with the hon- 
ored guest for half a century. 


H. C. STAFF TO HANDLE 
DOO-KLIP IN INDIANA, 
ILLINOIS, WISCONSIN 

The Lewis Engineering & Man- 
ufacturing Co., Alliance, Ohio, 
has announced the appointment 
|of H. C, Staff Company, Cleve- 
land, Ohio, as its 
sentative in Indiana, Illinois and 
Wisconsin, 

H. C. Staff Co, has represented 
Doo-Klip in Ohio and Michigan 
| for the past nine years. 

Mrs. Louise Klein of Chicago, 
who with her late husband, Mr. 
Henry G. Klein, successfully han- 
dled this territory for Doo-Klip 
for many recently an- 
nounced her retirement from the 


sales repre- 


years, 


business world. and will be suc 
ceeded by H, C. Staff with head 
1935 Euclid Ave., 


Cleveland, Ohio. 


quarters at 





JAWAY . 
roy Shown above left to right are some of the guests attending the reception for W. F 
; Kennedy, president of Ott-Keiskell: Carl O. Schmidt, Wilbert M. Allen, Robert H. Kennedy, 


f Harry & 


t manager 


Steiner, W.H 








ranges an 
New Eng 
litan 
vania, WS 
J. Linde > T 
es, S 
pany, Mil 
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Pfarr, L. W. Franzheim, L. 


Walter Seamon, C. O. Bonar, Carl O. Smith, C. D. Colvin, T. F. . 
Metzner, W. P. Wilson, A. W. Paull, George J. Kossuth, and William J. Schuh. 
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George B. Kennedy, William F. Kennedy, Mark H. Kennedy, William B. Kennedy, 1 E 
C. Paull, Sr., H. S. Davies, William H. Baldwin, 
Felix Van Cleef, J. M. McClelland, Fred F. Logan, F. S. Earnshaw, J. O. Pearson, Ralph C. 
Harms, Frank F. Schade, J. Goodno Johnston, Amiel Glauser, Edwin M. Steckel, W 
Howard Nesbitt, Fred C. Graeb, A. C. Whitaker, Jr., Albert A. Mills, Robert Johnston, 
Henry G. Roth, E. S. O'Rourke, C. W. Blowers, Kent B. Hall, Edward Borchart, Chas. G 
Glauser, George J. Eberts, John W. Shirley, E. W. Vossler, E. M. Robinson, Robert H. 
P. Fleeson, Jr., D. A. Burt, Jr., Lou Braden, Keith Blowers, Edson Heinlein, 


Bayha, Ben Exley, 










J. H. ROEHM APPOINTED 
SALES MANAGER OF 
BOWEN PRODUCTS DIV. 

L. A. Young, Jr., president of 
Bowen Products Corp., has an- 
| nounced the appointment of John 





JOHN H. 


ROEHM 


H. Roehm 


the division of the firm 


as sales manager of 
manu- 
facturing lubricating devices for 
the automotive, aviation and 
other industries, 

Before armed 
forces, Mr. Roehm was associated 
| with the Detroit division of the 
Electric Supply 
Following his discharge from the 
Army, he resumed his work with 


entering the 


General Corp. 


General Electric, remaining with 
the firm until recently, when he 
was appointed to his present 


position, 


A. J. ZANELLA SELECTED 
AS McCABE PAINT 
SALES MANAGER 

Andrew J. Zanella has 
| appointed sales manager for the 
| McCabe Paint & Varnish 
pany, Irvington, New 


hee n 


Com- 
Jersey, ac- 
cording to a recent announce- 
|} ment. Mr. Zanella was formerly 
| with Valentine & Company, New 
York and has been active in the 
1932. Mr. 


qualified as a 


paint industry since 
| Zanella is well 
| paint merchandiser and has a 
| wide acquaintanceship among the 
wholesalers 


from Maine to Florida. 


paint retailers and 
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ARVIN INAUGURATES 
REVISED EXECUTIVE, 
FIELD SETUP 
A newly revised executive and 
field setup for Arvin 
throughout the United States was 


produc ts 


PAUL W. TANNER 


put into effect recently by Gor- 
don T. Ritter, director of sales, 
Arvin Noblitt-Sparks 
Industries, Inc., Chicago. 

Paul W. 
sales manager of the appliance 
division and will have complete 
heater, 


division, 


Tanner will serve as 


charge of electric iron, 
Lectric Cook and other appliance 
sales, while Raymond P. Spell- 
man take the post of 
sales manager of the radio divi- 
Both stationed in 
company's executive oflices. 


will over 


sion. will be 
the 
Up to now, Messrs. Tanner and 
acting 


under 


Spellman have been as 


assistant sales managers 
Mr. Ritter. 

Consolidation of Arvin’s 
efforts has been effected by 


pointment of Lester M. Graham, 


field 


former sales manager of Emerson | 


Radio & Phonograph Co., New 
York, as field sales director. He 


RAYMOND P. SPELLMAN 
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| ably expansion of the 





will supervise the work of Arvin | war he was in charge of Navy 


district managers in aiding dis- 
tributors and dealers with pro- 
motional plans, sales training and 
merchandising at the local dealer 
level, 

Mr. Ritter plans simplification 
of the Arvin radio line and prob- 
appliance 
line to include = an 
toaster and a dual control iron- 
with possible other new additions 
in the offing. 

Mr. Tanner is a veteran of 15 


| years with Noblitt-Sparks, having 
- a) ments, 
period. | 


both office and 
capacities during — this 
Mr. Spellman, with a background 
of five years in Arvin field and 
office assignments, was for many 
years connected with Colonial 


Radio Co. of Buffalo. Mr. Graham, 


served in 


LESTER M. GRAHAM 


widely known in the radio and 
appliance business, worked with 
Emerson as a regional 
before his tenure as general sales 
manager. He was formerly iden- 
tified an 
tributing organization, 


with Indianapolis dis- 


E. R. BRIDGE APPOINTED 
SALES MANAGER FOR 
DETROIT VAPOR STOVE 
Earle R. Bridge recently 
been appointed sales manager of 


has 


the Detroit Vapor Stove division | 


of Borg-Warner Corp. Detroit, 
Mich. 

In this position he will be in 
complete charge of sales of the 
White Star line of ranges 
produced by the D. ¥. & 
sion, 

Mr. Bridge, 
associated with the sale of major 
last 22 
joined the Norge sales organiza 
1934, later 


named 


gas 
divi 
been 


who has 


appliances for the years, 


in and a year 


of 


sales, 


tion 
home 

He 
maintained until 
1942 halted 
for war production. During the 


was manager 
equipment 
this 


output 


laundry 
position 


when was 


automatic | 


| product 


| company since January, and was 





| Range 


manager | 





gun mount contracts as assistant 
to O. H. Shenstone, manager of 
the Muskegon Mich, plant. 

At end, he reassumed 
his duties as laundry equipment 


wars 


sales manager and, in addition, 
served as manager of refrigera- | 
sales. 
1946, he 
manager 
of 


program 


tion 


In 


chandise 


named mer- | 
the 
coordinating 
the 

tionships between sales, manufac- 


was 
with re- 
the 


rela- 


sponsibility 
and 
engineering depart- | 


turing and 


Mr. Bridge’s first appliance 
selling experience gained 
with the Meadows Co., washing 
machine manufacturers, whom he 
joined 1926. He 
manager of that company when 
left it to associated 


was 


in was sales 


he become 


| with Norge. 


W. L. COOPER HEADS 
GLENWOOD RANGE CO. 
Robert M. Leach, chairman of 
the Board of the Glenwood 
Range Company, Taunton, Mass., 
announced, effective August 1, 
the election of W. L. 


as president and general manager. 


Cooper 


Mr. Cooper has been an out- 
standing figure in the stove busi- 
for the last 20 and 

background of sales and 
He 
the 


ness 


years 
has a 
manufacturing experience, 


has been associated with 


elected vice 


eral 


president and gen- 


March. 
Prior to joining the Glenwood 
Mr. 

The 


more 


manager in 
Cooper | 
Flor- 


than 


Company, 
associated with 
Stove for 


was 


ence Co. 





20 years as a director and vice 
of 
tion and handling special sales. 

Malcolm Leach, formerly pres- | 
ident of the Range, 
will continue active work 
with the will be 
assistant to Mr. Cooper as first 


president in charge produc- 


Glenwood 
his 
company, and 
vice president. 

There 


in olhicers, 


are no other changes 


DIVINE BROS. FORM DIV. 
TO MERCHANDISE 
BUFFING WHEELS 

Bros. Co., Ine., 200 | 

Ave., Utica 1, N. Y., has | 

announced a new division to mer- 

bufling bufling 


Divine 
Seward 
chandise wheels, 
compounds and kindred products 
outlets. 
the 


hardware 
known 


through retail 
This 


hardware products division. 


division is as 

First products take the form 
of a packaged of bufling 
wheels and compositions in a two 


line 


| for a 


| pointed 


| sentative 


color display. Display pack con- | 


tains a minimum stock 


moving items, 


of fast | nected with the Proctor 


LEE B. THOMAS ELECTEp 
PRESIDENT OF MOE BROS, 


At a recent directors’ 
Lee B. Thomas was elk 
succeed Henrik Moe as | 
of Moe Bros, Mfg. ( 


eeting, 
ted to 
esident 
mpany, 


THOMAS 


Fort Atkinson, Wis. For more 
than 40 years, Henrik Moe and 
O. E. Moe, retiring vice-president, 
have been active in the lighting 
industry, 

Lee Thomas is well known in 
the merchandising field. He was 
associated with Ekco Products 
Co, for the period 1941 to 1947 
and was president of that com 
pany from 1943 1947. Previ- 
ously he was connected © with 
Butler Bros., Chicago, and R. K 
Macy, New York. He now 
president of American Elevator & 
Machine Co., Louisville, Ky, Mr, 
pres 
in 


to 


Thomas will continue 
dent of the latter 
addition to his new responsibili- 


company 


ties, 
Robert D. was elected 
at 
ing. He was 
with Mr. 
and comptroller of Ekco Products, 
Verrall Moe, 
and Kim Moe, secretary 
Henrik Moe, the retiring pres 
dent, both active in 
the management of the company 


of ind will 


continue in the respective capaci 


Burns 
the directors’ 
associated 

treasurer 


treasurer meet- 
formerly 
Thomas as 
vice president, 
sons of 


have been 


number years 
ties, 


J. M. FRANK REPRESENTS 
G.E. CLOCKS IN OHIO, 
MICHIGAN, INDIANA 
John M,. Frank en ap 


General Lo., 


has 
Elect 
Conn., clock repre 
in Michigan, 
Ohio and Northern Ind 


Mr. Frank, who will 


Bridgeport, 
western 


ike his 
Detroit is @ 
Univer- 


headquarters in 
graduate of John Carrol 
sity and most recently 1s Con 
Electric 


| Co., Ohio. 
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A CORBIN LOCK PRINCIPLE WHICH 
HAS PROVED ITS WORTH SINCE 1899. 
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Id. a Designed for the new 
“i . ae Esso Building, Rockefeller 
Center, New York City. 


that com- 
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947. Previ- 
ected © with : P . 
ind R.E American Design—in 
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THE AMERICAN HARDWARE CORP. 
New Britain, Connecticut 
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FRANZEN 


ROBERT E,. 


R. E. FRANZEN DIRECTS 
EUREKA WILLIAMS 
CHICAGO BRANCH 


Robert E. Franzen has assumed 
recently his new duties as man- 
ager of the Eureka Williams Chi- 
cago Branch, according to A. L. 
McCarthy, executive vice presi- 
dent, Eureka Williams Corp., 
Bloomington, Ill. 


Mr. Franzen, with headquarters | 


at 1161 Merchandise Mart Build 
ing, will supervise the promotion 
and sale of Eureka cleaners, 
Eureka Waste Food Dispos-O- 
Matics and other Eureka prod- 
ucts in the Chicago area. 

W. P. LAWLESS DIRECTS 
REYNOLDS METALS 
NASHVILLE SALES DIST. 
Wilfred P. 


named manager of the Nashville 


Lawless has been 


Sales District of the Reynolds 
Metals Company, 2500 S. Third 
St., Louisville. The Nashville 


Sales District includes all of the 
state of 
Memphis and Shelby County. 
Mr. Lawless has been chosen 
succeed F. F, Tiffany, 
has been selected to 
Reynolds Dayton, Ohio 
district. Mr. Lawless had been in 
of Reynolds Charlotte, 
sales district. 


Tennessee except 


who 
head 


sales 


to 
now 


charge 
N. C. 
HOTPOINT HOLDS SERIES 
OF DISTRIBUTOR MEETS 


Hotpoint Inc., 5600 W. Taylor 


St., Chicago 44, Ill, has held 
distributor meetings in New 
York, Chicago, Kansas_ City, 


Pittsburgh, Philadelphia, Boston, 
Richmond, Charlotte, Atlanta, 
Dallas, Seattle, Los Angeles and 
San Francisco. In evaluating the 
meetings, Truesdell, 
vice-president of marketing, said 
that the is the first to 
offer flexible sales 
training pattern that can be pre- 
sented in any sequence. 
Distributors in all parts of the 
country showed great interest in 


Leonard C, 


program 


dealers a 
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the many sales training aids that 
were prepared especially for the 
program. These included a prod- 
uct “Facts Book,” dealer activity 
charts, training calendars, 
new displays and a dealer de- 
velopment manual, The prime 
of the meetings to 
train the wholesale salesman so 
that he in turn can bring to his 
dealers new workable sales plans 
and merchandising ideas, backed 


sales 


purpose is 


up with a complete retail sales 
training program 
product, 


on each 


BUILDERS’ HDWE. INC. 
ORGANIZED IN ILLINOIS 
Al 
sentative 
Corp., in the 


formerly repre- 
Aro Equipment 
northern I] linois 
territory has recently incorpor- 
ated Builders’ Hardware, Ine., 
2007 Fir St., Glenview, Ill., tem- 
porary John Loff, Loff 
& Essig, is vice-presi- 
dent. This company plans to act 
as manufacturers’ agents in north- 
Illinois several 


Granzow, 


of 


address. 
Chicago, 





erm territory on 
to 
a specialized builders’ hardware 


business to the contracting trades 


hardware lines and conduct 


in Chicago and suburbs. 


LEON ELDOT JOINS 
STANDARD VARNISH 


The Standard Varnish Works 
| (Trade Sales Division) and its 
|subsidiary, Toch Brothers, Ine. 





ELDOT 


LEON PD. 


of New York and Chicago, have 
the of 
Leon D. Eldot as co-ordinator of 


marketing and sales development 


announced appointment 


for both companies, 
He will 


activities 


in these 
Saidel, 
division 


of 


be associated 
with W. M. 
of the eastern 
H Jenkins, 


western division. 


manager 
and L, 
the 
Mr. Eldot was formerly asso- 
with L, Sons, 
as manager of its building 


manager 


ciated Sonneborn 


Inc., 


| products and paint division; is a | 








Paint, Varnish & Lacquer Asso- 
ciation, and is now on the presi- 
dent’s Advisory Committee; he 
has been very active in the in- 
dustry, having served on many 
committees, cooperating with the 
Paint Travellers Association, Re- 
tail Paint Dealers, and in !ec- 
turing at New York University 
in connection with the course on 
paint retailing and merchandis- 
ing. 


GEO. F. WORTHINGTON 
REPRESENTS PELOUZE 


past president of the New York | 


George F. Worthington & Asso- | 


ciates, 714 Washington Ave., 
North, Minneapolis, Minn., has 


been appointed exclusive factory | 


representative for the Pelouze 
line of scales in Minnesota, Wis- 
consin, Iowa, South Dakota, and 
North Dakota. 

This area will be covered for 
the Pelouze 1218 Chicago 
Ave., Evanston, Ill., by George 
F. Worthington, Jr., Frank E. 
Reed, Jr., L. W. Carlson and 
R W. Bley. Mr. Worthington, 
who is well known among dairy 
equipment dealers, is exception- 
ally well qualified to advise on 
of the line of 
and ice cream 


Co., 


merchandising 
Pelouze Dairy 
overrun scales, 

The Worthington organization 
has served midwestern hardware, 
farm equipment, and allied 
trades for 27 years. 


PIONEER GEN-E-MOTOR 
HOLDS SALES MEETING 
Twenty Pioneer Gen-E- 
Motor 5841-49 Dickens 
Ave., Chicago, met recently at an 
annual three day sales meeting 


five 
Corp. 


with discussion revolving about 
the new line of “Pincor” lawn 
mowers with attachments de- 
signed for year around selling. 
By applying attachments, the 
P-25 becomes a snow plow, a 


lawn roller, a sickel bar mower, 
or a centrifugal pump. 

M. J. Walker, vice-president in 
charge of sales, disclosed to the 
field staff the expanded promo- 
tional increased 
advertising budget, more dealer 


plans with an 


helps and a new service program 
permitting dealers and their cus 
tomers to obtain factory service 


stations located 


at service 
throughout the country. 

W. W. Pearson, sales manager 
of the dealer division, told of 


the successful winter lawn mower 
promotion inaugurated last winter, 
the of 


mowers appli- 


which employed selling 


power lawn as 
ances. The company is offering 
this 


pieces, 


year, new dealer mailing 


window streamers, cata- 
logs, store decals and a reveal- 


ing X-Ray book, 
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DAVID L. 


WIGGINS 


COLUMBIAN ROPE Co. 
CREATES NEW BRANCH 


TERRITORIES 
The Columbian Rope Co., Au 
burn, N. Y., has created new 
branch territories, namely the 


northern section comprising the 
Middle Atlantic states of Mary- 
land, West 


southern Pennsylvania, 


Delaware, Virginia, 
New 
Jersey, northern Virginia and the 
District of Columbia. Directorshiy 


of this territory has been desig. 


nated to David L. Wiggins who 
has heen named manager. He 


joined the company in 1918 and 
eight years later became a sales 


representative in the New York 
branch. He was then advanced to 
manager of the Philadelphia 
office, 


Thomas B. Robertson began a 
training course in the Columbian 
Mills 25 years ago. He then be 
came a member of the sales staff 
with in Atlanta. 
His territory extended from Nor 
folk, Va., through all of sever 


southwestern 


headquar ters 


states and reached 
to Havana, Cuba. This territory 
the southeastert 


Robertson has 


constitutes 

Mr. 
been made southeastern manager. 
He is a of the Old 
Guard Southern Hardware Sale: 


men's 


now 


branch and 


member 


Assoc iation, 








THOMAS B. ROBERTSON 
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Cutlery is Packaged to 


Carvel Hall Steak Knives 


are a sight sale to any housewife. 


They're so beautiful they'll go well 
with her finest silver ...enhance the 
most smartly appointed table . . . so 
practical they'll fill a great need with 
meat courses. As a gift item they're 


gaining popularity every day, at- 


tractively packed in plastic cases of 


six or eight, fitting into compelling 
counter displays. National adver- 
tising in Good Housekeeping and 
Better Homes & Gardens has started 
a growing demand that you can cash 
in on. Carvel Hall Steak Knives 


are a good bet to build your profits. 


Kitchen Cleaverettes with 
mirror-polished blades and colorful 
plastic handles catch any feminine 
eye. Fine steel blade, keen, long- 
lasting edge butchers fowl, fish or 
meat, minces vegetables, tenderizes 
meats. Packaged in new, colorful, 


sales-making display carton. 


DeLuxe Cleavers do many 


household jobs but are larger and 


heavier than Cleaver- CHAS. D. 


ettes. They're attrac- 
tively packaged to sell 
.and when shown on 


your counters, aisle 


tables or in your windows, 


move quickly to satisfied custon 

























they 


ers. 


Write today for details on all three of 


these fast-selling Briddell prodi 


icts. 





See Your Jobber for 
the Briddell Line 

Steak Knives + Butcher Knives 
Cleavers * Boning Knives + 

Picks * Ice Chippers + Oys 


* Machetes + Oyster Tongs 
Clam Rakes 





Knives « Clam Knives + Awls 
* Scimiter Knives + Corn Knives 


° 
Ice 
ter 












Briddell 


INCORPORATE 
CRISFIELD, MARYLA 


D 
ND 


Line Quality 7 wlhry 


SPORTING GOODS DEALER 
TENNIS WEEK DISPLAY 
CONTEST WINNERS 


Joseph B. Whitney, 
and advertising man for the 


display 
Van 


Dervoort Hardware Co., Lansing. 
Mich., won first place in the 
window display contest which 
featured the recent observance 
of National Tennis Week. Mr. 
Whitney was awarded a $50 


Savings Bond by publisher J. ¢ 


Taylor Spink of The Sporting 
Goods Dealer, which sponsored 
the observance. He was the win- 
ner of first prize in the news- 
paper advertising competition in 
connection with Tennis Week 
last year. 

Second place in the display 
contest was won by George HI. 
Wagner, J. L. Brandeis & Co., 
Omaha, Neb. He receivevd a $25 
Bond. Third was won by Jack 
A. Hvybarger, Leonard’s, Fort 
Worth, Tex.; fourth by Charles 
F. Edwards, Ott’s, Santa Bar- 
bara, Calif., end fifth by !eon- 
ard Markham, Maison Blanche, 
New Orleans, La. Each re- 
ceived $10 in Savings Stamps. 

Mr. Edwards was a double win- 


ner receiving a $25 Bond for first 


place in the newspaper ad com- 
petition. Second place and $10 
in Stamps went to Thomas EF, 






















Jr., Bentley’s Sport 


Columbus, Ga. 


Simpson 
Shop, 
A special award for the best 


small store window display entry 


was won by Lee Knell of the 
Oscar Carlson Sporting Goods 
Co., Provo, Utah. He received a 


$25 Bond. 


M. E. WHYMAN JOINS 
NAT’L SILVER CO. 
SALES STAFF 
National Silver Co., 295 

Ave., New York City, an- 


The 
Fifth 





WHYMAN 


MARVIN E. 





nounced recently the appointment 
of Marvin E, Whyman to the 
sales staff of their Chicago Office. 
Prior to joining the company Mr. 


Whyman_ was affiliated ~~ with 
Montgomery Ward in an execu- 
tive capacity. 


He will service key accounts in 
Chicago plus in the 
state of Iowa. 


accounts 


IGOE BROS. APPOINTED 
EUREKA WILLIAMS 


DISTRIBUTORS 
Igoe Bros., Inc., 35-37 Halsey 
St., Newark, N. J., hardware 


wholesalers, have been appointed 
distributors for Eureka Williams 


Corp.. Bloomington, Ill., vacuum 
cleaners, in the New Jersey area 
north of and including Mercer 


and Ocean counties. 


WwW. Y. HILL | NAMED 
| CALORIC SALESMAN 
| Caloric Stove Corp., has re- 
cently appointed William Y. Hill 
as district representative in the 
Washington, D. C. area, com- 
prising part of Virginia and 
Maryland in addition to the 
national capital, Mr, Hill’s head- 
quarters are at 4307 So. 16th St., 


Arlington 1, Va. The new Caloric 
district 


}eran in the 


representative is a vet- 


field. 


gas range 





STRATTON & TERSTEGCE 
OPENS BIRMINGHAM 


OFFICE, WAREHOUSE 

W. H. Terstegge, president of 
Stratton & Terstegge ( hard- 
|ware wholesalers, announced the 
opening of its warelhx and 
sales office in Birmingh Ala. 
bama. 

Located at 70th and North 
32nd Sts., the spacious one story 
building provides the most mod- 
ern facilities in sales oflice, dis 
play rooms and warehouse, An 
other outstanding feature is the 
roomy loading platforms and 


adequate railroad siding 

Mr. Terstegge stated that W. A, 
Counts who has had many years 
hardware field 


experien e in the 


will be in charge of the new 
branch, 

This latest addition to the 
Stratton & Terstegge operation, 
was made to improve the service 
to the Alabama, Georgia, Ten 
nessee, and Mississippi area, 
Most of the company’s products 
will be shipped from this new 
warehouse thus giving _ their 
dealers in that territory the great- 
est service possible, 

Mr. Terstegge invites all deal- 


ers whenever in Birmingham to 
and visit the 


in that city 


be sure company at 


its new ollice 





| Chicago Lock Co. 


2024 NORTH RACINE AVENUE 


CHICAGO 14, 
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KAREN COOKERS AGAIN 
IN PRODUCTION 

The Madweb Mfg. 261 
River St., Bridgeport, Conn., has 
recently acquired the exclusive 
rights to manufacture the Karen 
Dial-O-Matic Pressure Kookers, 
formerly made by the Koons- 
Beebe Associates, Inc., New York. 
Plans call for full production 
with no changes being made on 
features of the 


Cea., 


the pate nted 
cookers. 


HEETRLITER COMPANY 
APPOINTS MFR’S 
REPRESENTATIVES 

The Heetrliter 600 E. 

First St.. Newberg, Ore., prin- 

iples of which are William H. 

and C. H. Harriman, 

lesigners of lighters for oil cir- 


Co., 


Oscanyan 


ulating heaters, have appointed 


manufacturers’ agents.. They in- 


lude: Geo. H. Jungkind, 277 
Broadway, New York City, 7, to 


over Rockland and Westchester 
Counties. northern New Jersey 
ind all of Long Island; Waverly 


Plumbing and Heating, Boston, 
Mass. the New England area; 
Baltimore, Virginia, Maryland, 
Delaware, Eastern Pennsylvania, 


nd Southern New Jersey will be 


handled by A. B. 


The 


Cunningham 





Make profits on every installation. 
Eliminate troublesome call backs. 


Build regular repeat business through 
cartridge replacements. 


Help customers save money by giving 


cleaner burning fuel. 


Genera€ 


& Son, 803 Bromo Seltzer Tower 
Bldg., Baltimore: Geo. McDufhe, 
826 Peachtree St., Atlanta, Ga., 


Mississippi, Alabama, Georgia, 
Florida North and South Caro- 


lina and Eastern Tennessee; and 
the Pacific Coast, Norman S. 
Wright & Co., 250 Perry Street, 
San Francisco, Both partners of 
the experi- 
enced service 


new company are 
men, 


LEE ARTER EXPANDS 
PACIFIC NORTHWEST 
TERRITORY 
The Arter Co., manufac- 
turers’ representative, 2806 W. 
7th St.. Los Angeles, 5, Cal., has 
added William Sutherland and 
Arvin Jones to the Pacific North- 
west territory, Both men are well 
the 


Lee 


experienced in housewares 


and electrical appliance fields. 
They will establish headquarters 
at Lee Arters office in Seattle, 
204 Westlake Square Building, 
Seattle, Wash., and will cover 
the states of Washington, Ore- 


gon, Idaho and Montana. 


AM. FLOOR MACHINES 
OPENS NEW YORK OFFICE 

A new office has been opened 
in New York City at 670 6th 
Ave., to handle sales and service 


oO a 
Ba] 
4 i 


Build goodwill and customer loyalty 
by providing trouble-free operation. 


Genera€ HAS THE RIGHT FILTER 
FOR EVERY OIL HEATING PLANT! 


The General is popular with all contractors, dealers and fuel oil service com- 
Panies because it has proven the best fuel oil filter for heating plants, hot water 
heaters, and room heaters. The General will prove a profitable leader for you, 


too! Report after report in our files bear out these statements. 


For average installations three models, Deluxe 2A-300, Master 2A-700 
and Economy 1A-25, are outstanding leaders in the General line because they 
Gre priced to sell easily, built to give long-lasting service, and designed to 


Provide high-degree performance. 


There is no better time than now in letting General Fuel Oil Filters increase 
your service dollar volume. Contact your jobber immediately or write direct 


for information and discounts. 


Listed: Re-examination 


GENERAL FILTERS 
INCORPORATED 


}- 





T. J. 


MUELLER 
exclusively — on and 
manufactured by the 


equipment 
supplies 


American Floor Surfacing Ma- 
chine Co.. Toledo, Ohio, with 
T. J. Mueller as manager of the 


York area. 


include a 


greater New 
Facilities 
service department, with factory- 


( ompl te 


trained service men to take care 
of all types of repairs and re 
placements. 

In addition to the main office 
located in Manhattan, 
offices are being planned for cer- 


now sub- 


tain boroughs. 





APPOINT DIST. SALESMEN 
FOR BEN-HUR FREEZERS 
Ben-Hur Mfg. Co., Milwaukee, 


Wis., manufacturers of Ben-Hur 
Farm and Home Freezers, an 
nounce the recent appointment 


of seven new district sales repre 
sentatives, Ralph K. Zickert will 
work Ben-Hur distributors 
and dealers in Wisconsin, Illino 

Minnesota, and North Dakota 
with headquarters in Milwaukee. 


with 


Richard P. Busch, formerly of 
the Milwaukee staff, has beei 
moved to York, Pennsylvania 


from where he will travel through 
Pennsylvania. the New England 
states, New York, and Washing; 
ton. D. C. William P. Stone, froin 
headquarters in Cincinnati, wiil 


represent. Ben-Hur in Ohio, In 
diana, and Kentucky. Russell 
L. Wirick, Memphis, Tennessee, 
will be responsible for the states 


Arkans Is, Missouri 


Louisiana, and Mississippi. Ben 


of Tennessee, 


Hur Freezers will be represented 
in the state of Texas by Morgan 
H. Cobb, making his headquarters 
in Fort Worth, while C. Kelley 
Bogle. Marietta, Georgia, will be 
in charge of operations in the 
state of Georgia, Oklahoma and 
Kansas distributors will see Wal 
ter Engard, who makes his head 
Tulsa. 


quarters in 





. 7 EOE rt cae ore nha. paces aT « ‘ - 
‘ o . i * s 
CAN INCREASE ‘OUR 7 
e , y a - 
. * a 
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F. J. NORMAN BUYS 
SHELF, HEAVY HDWE. 
FOR COTTER & COMPANY 

Frank J. Morman has 
Cotter & Co., dealer-owned hard- 
365 East II- 


joined 


ware distributors, 





FRANK J. 


MORMAN 


linois Street, Chicago, IIL, as 
department manager, buying 
heavy and shelf hardware and 
tools. 


Thirty-five years in hardware 
have carried Mr. Morman through 
all phases of hardware distribu- 
tion. He was recently associated 


with Tru-Test. 


BOB FISCHER SECRETARY 
SPORTING GOODS ASSN. 


Robert E. Fisher, sporting 
goods marketing and public re- 
lations counselor, has been se- 
lected as executive secretary for 


the National Sporting Goods Job- 
Association, it an- 
Ken Connor, presi- 


bers’ was 
nounced by 
dent of this group. 

This is a national group, com- 
posed of sporting goods whole- 
salers, which has been formed to 
improve dealer and manufacturer 
through _ better 
The asso- 
ofhices at 
St 


co-operation 
relations. 
ciation will have their 
300 Mary Muffet Building, 
Louis 3, Mo. 


wholesaler 


ROYAL ELECTRIC NAMES 
SOUTHEAST SALES 
AGENCY 
J. G. Riesman, president of the 
Royal Electric Ine., 
Pawtucket, R. I. 
that his 
be represented in the southeast, 


Company. 


recently an- 


nounced company will 


starting July 1, 1948, by Ful- 
wiler & Chapman, with main 
office and warehouse at 702 
Whitehall Street S. W., Atlanta, 
Ga.. and offices and warehouses 
at 213 South Front Street, in 
New Orleans, La., and 1563 


O.R.D. Broad Street, in Greens. | 
boro, N, Sa 
J. TT. Fulwiler and = Cary 


Chapman head the organization, 


200 


which will represent the com- 
plete line of Royal Electric 
electrical wires, Royal “Crystal” 
plug fuses, Royal-Noark renew- 
able and non-renewable cartridge 
sets, trouble lights, 


fuses, cord 


and electrical specialties. 


STEGGALL DIRECTOR OF 
U. S. RADIATOR CORe2. 
Wesley J. Peoples, president 
and chairman of United States 
Radiator Corp., 300 Buhl Bldg., 
Detroit, announced recently that 
Howard B. Steggall, vice presi- 
den in charge of the company’s 


Pacific Steel Boiler Division, has 
been elected a director of the 
corporation, replacing on the 


M. 


who has resigned as director and 


board Carroll Baumgardner, 
executive vice president. 

Mr. Steggall started with the 
1922 in the test 
in Detroit, served five 


corporation in 
laboratory 
years in the New York sales of- 
hice, and was branch manager in 
Pittsburgh for 
elected vice president in 1945, 


14 years. He was 


STAR TUBULAR PRODUCTS 
ORGANIZED IN CHICAGO 

W. D. Reed, has announced 
the formation of the Star Tubu- 
lar Products Co., 4747 S. Rich- 
Street, Ill. The 
new company has purchased the 


mond Chicago, 


assets and facilities of the Star 
Nipple Co., Chicago. The new 
company will produce a com- 


plete line of pipe nipples and 
will the 
fabrication of tubular products. 


also embrace pre- 











Active direction of the com- 
pany will be in the hands of 
Mr. Reed as president and 


Richard L. 


Kopp as secretary. 


Mr. Reed recently resigned as 
vice president of The Sawhill 
Mfg. Co., Sharon, Pa. Prior to 
that time he was affiliated with 


Republic Steel Corp. in ¢ hicago, 
Cleveland and Youngstown. 

Mr. Kopp has been assistant 
manager of The Sawhill 
Mfg. Co. and was formerly in the 
pipe Republic 
Steel 
Youngstown. 


sales 


sales division of 


Corp., at Cleveland and 


CLARK HEADS AMERICAN 
SEED TRADE ASSN. 
Merritt Clark, vice-president 
and general As- 
sociated Seed Growers, Inc., was 


sales manager 
recently elected president of the 
American Seed Trade Associa- 
tion at its annual convention in 
French Lick, Ind, 

Mr. Clark joined the Everett 
B. Clark Seed field 
man in the Salinas, Cal., branch. 
Two years later he transferred 
to the sales force, In 1927, when 
the Everett B. Clark Seed 
merged with other 
lished houses to form 
Inc., 


secretary 


Co., as a 


Co.., 
two estab- 
Associated 


Mr Merritt 


and a 


Seed Growers, 
was named 
director. 

He the 


many 


has been active in 
ASTA and has served on 
of its committees for 20 years. 
His grandfather FE. B, Clark was 
one of the original members of 
the ASTA in 1883. He was presi- 


dent in 1898, 








Fred Maytag 4!, is shown at right presenting a silver 
plaque to 81-year-old W. |. Sparks, secretary of The Maytag 
Co., Newton, lowa at a dinner honoring Mr. Sparks for 50 
years service to the company. Mr. Mavtag is the grandson of 
the founder, F. L. Maytag, under wham Mr. Sparks started to 
work in the wood shop in 1898 when Maytag was making 


The 


farm machinery. 


semi-annual 


dioner of the Maytag 


25 Year Club was the occasion chosen to honor Mr. Sparks 
Mr. Sparks career in the main office began as a manager of 
the order department after which he was made office man- 


| ager. In 1919 he was elected a director of the company and 


in 1916 he became secretary. Mr. and Mrs. Sparks, the latter 
who also attended the dinner in her husband's honor, cele- 
brated their 60th anniversary this year. Mr. Maytag was 
given a diamond mounted 50 year pin, 
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D. R. SWIFT MANAGES 
DIVERSEY ENOZ DEPT. 


D. R. Swift has been ay 


/ointed 
manager of the Enoz Department 
of the Diversey Corp., 53 YW, 





D. R. SWIFT 
Jackson Blvd., Chicago, Ill. it 
Ww announced recently. Mr 
Swift, who joined Diversey in 
1941, heads the sales and pr 
motion of the company’s Enoz 
line of moth proofings and in 
secticides. 

He fills the vacancy created 
when V. Rie Woodcox withdrew 
from the organization order 
to devote his entire time to his 


interest and activities in the field 


of business management con 


sulting. 


FLEXIBLE STEEL LACING 
APPOINTS NEW ENGLAND, 
NEW YORK SALESMAN 
William W. Hickey now repre 
the Flexible Steel Lacing 
Co. in the New England and 
New York territory. He succeeds 


John Ramsey who has been trans 


sents 


ferred to the executive sales 0! 
Mr. Hickeys 
appointment came after intensive 
training in the company factory 

He has 
with Nash Engineering Company 
10 years. 


fice in Chicago. 


been a sales engineer 


for over 


| NINETEEN HUNDRED CORP. 


ANNOUNCES EXPANSION 


The Nineteen Hundred Cory 
St. Joseph, Mich., recently bega! 
construction of a $2,500,000 ad 
dition to its factory, for increased 
production of automatic washers 
ironers, and an automatic dryer 


soon to be available, The new 
plant will add 120,000 sq. ft. ol 
productive floor space nd fur 
ther building in the future 
add another 60.000 sq. ft. 

plant capacity. An extensive pre 
gram of modernization of pr 
duction and material indling 
methods has been completed 1 


older sections of the plant. 


1948 
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mous Schwinn Deluxe 
Autocycle, the most pop- 
war bike in America’s 
most preferred line. 
@ Latest independent surveys show that 
Schwinn-Built bicycles are far and away 
the favorite with American youth. 
Youngsters are familiar with Schwinn 
quality--Schwinn features—the famous 
Schwinn guarantee. Take advantage of 






























Shown is mode 6 ™ _— wii 
fully tele gl ty IT’S THE SC HWINN-BUIL BICYCLE! 


this growing opportunity and stock 
Schwinn-Built bicycles — preferred by 
more than four to one. Keep them prom- 
inently displayed. Write us direct for the 
name of your Schwinn jobber. We'll send 
you his name and address immediately. 


America’s Finest Bicycles 








Schwinn Patented Schwinn Cycelock 
Spring Fork —theft-proof 
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ARNOLD, SCHWINN & COMPANY « 1718 N. Kildare Avenue, Chicago 39, Illinois 

















IMMEDIATE 
DELIVERY? 


yes! —they’re all 
Stock Parts 








"A" SECTION 
PULLEYS 





"O" SECTION 
PULLEYS 





A complete line of Power 
Transmission Equipment. . . 
carried in stock for your ser- 
vice to your customers. 
Chicago DIE CASTING 
offers you the most complete 
line of Power Driven Equip- 
ment... all from one source. 






**B'' SECTION 
PULLEYS 


PULLEYS 


MULTIPLE 
PULLEYS 


for use on— 
Washing Machines 
Power Equipment 
Ventilating Fans 
Lawn Mowers 
Compressors 
Oil Burners 
Stokers 
Pumps—Etc. 





CROWN FACE 
PULLEYS 





FLEXIBLE 
COUPLINGS 





SHAFT 
COLLARS 


Ask Your Jobber 
for Catalog 47-A 


or write direct to the factory 





HAND 
WHEELS 


SHAFT SUPPORTS 








PILLOW BLOCKS JOURNAL BEARINGS 


DIE CASTING MFG. COMPANY 


2510 West Monroe Street, Chicago 12, Illinois 
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PEERLESS APPOINTS 
SOUTHERN SALESMAN 


The appointment 


of L. W. 


Tucker of The Tommy Tucker 
Co., Memphis, Tenn., has recent- 





L. W. 


TUCKER 


ly been announced by 


Harvey 


sressler, president of The Peer- 
less Level & Tool Co., Sterling, 


Illinois. 


The Tommy Tucker Co. will 


represent Peerless in 


the south- 


ern and southeastern states. L. W. 
Tucker is well known as he has 
been calling on all the hardware 
wholesalers for the past 15 years. 

The Tommy Tucker Co, has 
established sales offices at 10 N. 


Main Avenue, Memphis, Tenn. 


CHICAGO ELECTRIC MFG. 


ACQUIRES NATIONAL 
STAMPING & ELECTRIC 


Harold T. 


the Chicago Electric Mfg. 


Ames, president of 
Co., 


Chicago, recently announced the 
purchase of the National Stamp- 


ing & Electric Works, 


makers 


of the White Cross line of small 


appliances, Mr. Ames is 


assum- 


ing the presidency of the Na- 


tional Stamping & Electric 
Works. while the organizational 


structure of the firm will remain 


unchanged. 


National Stamping, -in 


exist- 


ence 57 years, has been operat- 


the 
a division of 


two 


Eureka 


ing for 


past 
the 


years as 


Wil- 


liams Corp., from which the pur- 


White 


was made. 
will 


chase 
products 


produced and sold by National 


Cross 
continue to be 


Stamping in a program separate 


from that of Chicago Electric. 


E. L. LEE ELECTED 
EXEC. SECRETARY, AAR 


Edward L. 
secretary of the 


60th 
Mr. 


a 


Lee 


New y ork 
had 


City 


has many 


Lee has been in- 
stalled as a full time executive- 
Automotive 
Affiliated Representatives, 17 W. 
ys 4 


years 


experience in merchandising sales 


HARDWARE AGE, 


| and sales promotion in 


the aut 
motive industry, He 
in close conjunction with 
M. Asch handled 


association affairs for 1 


who has 
any year 
THOR ACQUIRES 
CHICAGO FACTORY 
BUILDING 


Thor Corp., Bloomington, | 


has announced the purchase 
a three-story factory building 
Chicago, for use as_ nati; 


headquarters for its service, | 


and meter-machine department 

The property contains 30; 
square feet of floor space, 

Centralization of the three ¢; 
partments will provide more 
ficient service for the corpo; 
tion’s customers and also \ 
free vitally needed product 
space at the firm’s Cicero, | 
plant, where they have 
quartered, 

Thor also has manufacturin; 


Bloomington, II], 


Calif., 


plants at 
Monte, 


Canada, 


and loront 


BALLONOFF METAL HOLDS 
SALES CONFERENCE 
ON COMPANY FARM 


The Ballonoff farm near A 
rora, Ohio, was recently 
scene of the annual Ballon 
Metal Products Co. sales « 


All of the day 
held out-of 


ference last week 


time sessions were 
doors, 


The 


preview of the 


given 2 
designs’ in 


salesmen were 
new 

Pro-Tex stove pads. They visite 
the factories, where 
they had an opportunity to # 
the new machinery and process 


firm’s three 


which have been installed. 
Those in attendance were In 
Harold and Sam Ballonoff; Mor 


ris Herman, sales manager; Rol 


ert I, Flower. Boston; Si 
Glass, Dallas: Andy Dalla Pom 
Seattle; Mel and Syl Moses 
Chicago; Ernest Seelig, New 
York: Sy Karfunkle, Philadel 
phia; Lincoln Cahn, Geneva 
Ohio: Reid H Cox, Atlanta 


and Frank FE. Belden, cepresent 
the idvertising 


agency. 


ing company’s 


WIANT & BARR HDWE. 
LOCATED AT NEW HOME 


Wiant & Barr Hardware ! 
hardware’ wholesale Parker 
burg, W. Va., has recently 
nounced the occupation 


new offices ‘display and 


rooms at 429 Avery St. The 


Will wor 
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NEW HUNTER CORP. NAME) business in the field. Today, 
REFLECTS PRINCIPLE Hunter springs are distributed 
PRODUCT OFFERED nationally. 





Montgomery, 





Knowlton OD. 
president, has disclosed that the} involves no change in corporate 
Hunter Pressed Steel Co., pre-| affairs or in company personnel. 
manufacturer of 
its | 


The change of the firm’s name 


spring 
Lansdale, Pa., 
porate name to Hunter Spring 
(,, more accurately to reflect | 
of its principal 


sion 


FULTON BAG & COTTON 
ACQUIRES WEST COAST 
BAGS, LOS ANGELES 


has changed 





the nature 
business. | The Fulton. Bag & Cotton 
The action is part of a 1948} Mills, Atlanta, Ga., announces 


company development program| the purchase of the bag business 
involving the construction and| of West Coast Bags, Inc., of Los 


occupancy of a new main plant} 
already housing the offices and 
the bulk of the company’s pro- 


Angeles, California. At the pres- 
ent time Fulton operates factories 
Atlanta, New St. 


in Orleans, 


duction, and slated for formal| Louis, Dallas, Kansas City, Min- 
opening in mid-September. neapolis, and Denver. 

When Hunter was organized | Jack C. Baldwin, who has been 
more than 30 years ago, the! president and manager of West 


Coast 
as manager of this Los 
plant, and the organization will 
with its 


“Pressed Steel” part of the name | 
was appropriate to the product. | 


\t that time grease cups were 


the principal items manufactured. |} be maintained largely 
When the unable; present personnel. Otis G, West, 
| 


to obtain uniform | 


company was 


sufliciently 


Hunter steadily expanded its! Coast. 








springs for its grease cups, it|-30 years, has been transferred to | 
began to manufacture its own|the Los Angeles plant as an 
springs, That started the com-| assistant to Mr. Baldwin. The 
pany on its way as a precision | Los Angeles plant will continue 
spring maker. From that time on,| to serve the industries on the 


Bags, Inc., will continue | 
Angeles | 


who has been with the company | 











The Hoover Co., North Canton, Ohio, marked 40 years 


of making vacuum cleaners recently. The company however | 


is older than that. It was founded in 1832 when the first | 
Hoover in Ohio founded a tannery in that area. The Hoovers 
made leather, then harness and saddlery for 75 years. William 

. Hoover forseeing the decline of the saddlery business with 
the coming of automobiles started with his the vacuum 
cleaner company in 1908. H. W. Hoover, the son, is now| 
President of this company. He is shown above in his office | 
under a charcoal sketch of his father. The company now has 
factories in Canada, Britain, and France, and sales offices in 
many parts of the world. In addition to the cleaners, it makes 
tractional horsepower motors and electric irons. ’ 

oover, vice-president and general manager of the company 
since its foundation was elected president in 1822, and 
. H. Hoover became chairman of the board. Upon the 
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death of W. H. Hoover, in 1932 at the age of 82, H. W. 


Hoover, became president. 
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THE NO. 120. The newest model 
im the “C.Q.” Line. Rigid, tubu- 


_ Jar steel frame carries a 20” x 2” 
stone of superior grit which turns 
| easily. Finished in weather-resisting. 
attractive colors. Built to sell at an 
attractive price, it will move readily 
from your floor. f eee 


- 
. 


@ The models described above are only a few 


of the popular “C.Q.” Grindstones available 
to give you a well-balanced offering for your 
customers. There are other motorized, foot- 


powered, and crank models you should have on 

your sales floor. May we tell you more about the 
profits offered by “C.Q.” 
Grindstones? Write! 


The c.Q. 


Line is 
scribed in this folder 
for itl 











de 
Ask 














GLOBE ENGINEERS LTD. 
SEEK AMERICAN LINES 

FOR RESALE IN INDIA 

Janki Nath Maira, managing 
director, Globe Engineers Ltd., 
Meerut, India, is interested in 
obtaining hardware and afliliated 
lines for distribution in India. 
[he company is in a position to 
offer goods from ready stocks in 
India. Some of the lines in which 
this firm are interested include: 
locks, mill supplies, ball and 
roller bearings, chains, cutlery, 
high speed steels, bright steel 


sheets and strips, rods, bars and | 
special sections in steel, copper, | 


brass and other alloys, household 
appliances and chains. 

Mr. Maira was formerly an im- 
porter of automobiles from Amer- 
ica including Dodge, Graham, 
Nash and Graham-Paige. After 
1930, he discontinued importing 
cars and became interested in 
handling Ford, Morris, Humber- 
Hillman and General Motors. 
The latter lines are still being 


handled by his brothers, Maira | 
| chairman, and Fred S. 


Bros., in some territories, but 
Mr. Maira retired in 1945. The 
following references were given 
by Mr. Maira: The Punjb Na- 
tional Bank Ltd., National Bank 
of Lahore, Ltd., National Finance 
Ltd., Glove Engineers Ltd., Steel- 
sons, Ltd., and Maira Bros., Ltd. 


FOOD MACHINERY CORP. 
WESTVACO CHEMICAL 
MERGER APPROVED 


The board of directors and | 


managements of Food Machinery 


Corp., and Westvaco Chemical 


Corp., have agreed 
merger of the two companies. 


rhe surviving company is to be 


}engineer, Deere & Co., 


upon a} 


known as Food Machinery & 
Chemical Corp. 

Westvaco has a Charleston, W. 
Va., electrolytic chlorine-caustic 
soda plant and other major plants 
at Carteret, N. J., and Newark, 
Cal. Executive offices are located 
in the Chrysler Bldg., New York 
City. Westvaco will continue to 
operate under its present man- 
agement as a division of Food 
Machinery & Chemical Corp, 


NAT’L. JOINT COMMITTEE 
FERTILIZER APPLICATION 
TO MEET SEPT. 8th 


The National Joint Committee 
on Fertilizer Application will be 
held at the Gibson Hotel, Cin- 
cinnati, Ohio, Sept. 8th. The of- 
ficers of the committee are: 
Arthur W. Turner, Assistant 
Chief of Bureau of Plant Indus- 
try, Soils and Agricultural Engi- 
neering, U.S.D.A., Beltsville, Md., 
chairman, Dr. C. H, Mahoney, 
director, National Canners Asso- 
ciation, Washington, D. C., vice- 
Lodge, 
acting president, National Ferti 
lizer Association, Washington, D. 
C,, secretary-treasurer. The fol- 
lowing men compose the execu- 
tive committee: Dr. H. B. Siems, 
Plant Food Division, Swift & Co., 


| Chicago, Dr, Jackson H. Hester, 


agricultural research department, 


Campbell Soup Co., Riverton, 


| N. J.; R. M. Merrill, agricultural 


Moline, 
Ill., J. D. Barnard, Minnesota 
Valley Canning Co., Le Sueur, 
Minn.; G. A. Cumings, agricul- 
tural engineer, Bureau of Plant 
Industry, Soils and Agricultural 
Engineering, USDA, Beltsville, 


and H. H. Tucker, Coke Oven 


Ammonia Research Bureau, 


Columbus, 

Mr. Turner states that with the 
increasing number of new fer- 
tilizers and additional knowledge 
about their use, it is essential 
that hardware dealers and farm 
machinery dealers keep in close 
contact with his activity. 

R. W. FERRELL MADE 
ASST. MANAGER G. E. 
RECEIVER DIVISION 
R. W. Ferrell has been ap- 
pointed assistant manager of the 
receiver division in General Elec 
tric’s electronics department at 
Electronics Park, Syracuse, N. Y. 
Former counsel for the elec- 
tronics department at Syracuse, 
he has been manager of employee 
and community relations for 
G. E.’s Affiliated Manufacturing 

Companies since 1947. 

He was first employed by G.E. 

in the Law Department at Sche- 


nectady in 1937, In 1942 he was | 
appointed attorney for the Elec- | 


tronics Department and in 1945 

was made counsel, 

W. C. ROCKWITT NAMED 
F. O. PIERCE SALESMAN 
The appointment of Warren ©. 

Rockwitt as paint and varnish 

sales representative for the New 

York State 

nounced this week by Rolland 

C. Munier, sales manager of the 

10l-vear old F, O. Pierce Co., 

Long Island City, N. Y. 

During the war he served for 
two and a half years with the 
10th Mountain Division and saw 
action in the Italian Alps. 


territory was an- 











Bronson Reel Co’s., territorial sales representatives recently held their annual sales 
meeting at the opening of the new Bronson plant addition in the new offices. Among those 
attending were, standing, left to right: Paul S. Linforth and Walter Lookabaugh, West 


Coast; Dereck Beacham, Canada; Phil Dawson, 


Southern; C. E. Peterson, Midwest; Ellis 


Kinney, Southern; George Collins, Southwest; Clyde Williams, assistant sales manager; and 
George Gowen, East Coast. Kneeling, left to right: Carlton M. Higbie, Sr., president, G. E. 
Barnett, vice-president and sales manager; B. B. Ward, vice-president and sales manager: 
B. B. Ward, vice-president and general manager. A full two day sales session was devoted 
to a review of Bronson’s 1948 sales program and the introduction of the Coxe-Bronson line 


of salt and fresh water reels. 
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‘McClintock, . 
Varick Co., Manchester, N. H. 








H. BOKER & CO. BUYS 

FIVE-STORY BUILDING 

H. Boker & Co., Inc., 
in 1837, has recently 
a five-story and two 


building at 101-103 


through the — block 


Thomas St.. New 


When 


chased, the 


which has been continuously o¢. 


cupied by the firm 


The building contains 
sq. ft. and over 50,000 


Boker has 


hardware plants in 


space, 


N. J., Ft. Smith, Ark., Winsted 


Conn., and Montreal, Canada, 


EMERSON RADIO AGENT 
IN CONNECTICUT HOLDS 
TWO DEALER SHOWINGS 


Emerson Radio, of Conn., dis 
Emerson 
Phonograph Corp., 111 8th Ave. 
New York City, in Connecticut 
held two dealer showings in its 
territory at which time the 194) 


tributor of 


Emerson radio and television lin: 
was presented to district dealers 


for the first time. 


The first dealer show 


at the Bond Hotel 


on July 27th and 28th. 
num Hotel, Bridgeport, 
site of the second show, July 29 


and 30th. 


91 GUESTS ATTEND 
NEW ENGLAND IRON 
HDWE. GOLF OUTING 


The annual golf 


dinner of the New England Ir 


& Hardware 


Washington St., Boston, was hel 
at the Oak Hills Country Clu! 
Fitchburg, Mass., recently. Men 


bers and guests in 


numbered 91, New officers of the 
announced 


Hildreth, The 


group were 
Charles 
Waterhouse Co., 


Mass., president; and 
sena Butts, Butts & Ordway 0 
Cambridge, Mass., vice- 


Guests of honor at 


included: Charles W. Henderst 


secretary 


Ir.. formerly 
of the association 


R. C. STARK RE-ELECTED 
HEAD OF BLACK ROCK 
MANUFACTURERS ASSN. 
Robert C. Stark, vic 

and general superintendent, 

& Lambert, Inc., wa 

re-elected president of ! 


Rock Manufacturers 
at a meeting held 
Buffalo. 


Lane, 





founded, the 
quarters on John St., and later 
at 50 Cliff St. In 1837, 
pany erected on the 
present 


Association, 


formerly 
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ZELOTES E. MARTIN 
Zelotes E. Martin, 86, founder 
of the Martin-Senour Co., Chi- 
ago, and long a leader in the 
paint industry, 


manufacturing 





ZELOTES E. MARTIN 


fied July 23, Argyll Farms, 
Knowlton, Canada. For many 
years he had headed the firm as 


its president. His first affiliation 


with the paint industry was 66 
years ago, wrapping and de- 
livering packages for a_ paint 
sore in Chicago. He joined the 
Senour Mfg. Co., as its first 
salesman in 1884, and_ shortly 


thereafter, the firm was reorgan- 
ined the Martin-Senour Co., 
with Mr. Martin as president. 


as 


In 1904, the company estab- 
lished a factory in Montreal 
with a branch at Halifax. Four 


years later a branch was started 
in Winnipeg and expansion in 
other cities followed at frequent 
He of the 
original members of the Educa- 
tional Bureau of the Paint Manu- 
facturers’ in 
1911 he became president of the 
association. With his son, Wells, 


he 


intervals, was one 


Association and 


operated experimental 


' Bie sae 
lam in Canada, near Winnipeg. 


an 


There they cultivated many types 
of flax seed, which was an ex- 
of the Paint Manufac- 
association flax develop- 


tension 
turers’ 
ment program, 

Mr. Martin was a life member 
of the Chicago Art Institute and 
the Field Museum. He was also 
a thirty-second 


degree Mason 


and belonged to the Chicago 
Athletic association and _ the 
Wausaukee club. Survivors in- 


clude his widow and two of their 
seven children. 
HORACE HILL 
Horace M. Hill. 86, president 
of Janney, Semple Hill & Co.., 
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hardware’ wholesalers, Minne- 
apolis, Minn., died recently at 
his home in Maplewoods, Lake 
Minnetonka, Mr. Hill's business 
and civic career in Minneapolis 
spanned nearly 70 years. It 


started the day he was engaged 


as an office boy in the hardware 
Janney Brook & 
Co. His extended to in- 
clude the of the 


Upper Mississippi Waterways As- 


store known as 


career 


presidency 


sociation, a directorship in the 
First National bank, 
eldership the 
Presbyterian church, 


and an 
in Westminster 

Three years after joining Jan- 
ney, Mr. Hill was made a buyer. 
In 1887 
firm 


he was admitted to the 


and he became secretary 
when the firm was incorporated 
891. He elected  vice- 
president three years later, In 
1924 he succeeded T. B. Janney, 


the founder, as president, 


in was 


JOHN NEWTON CONNELL 
John N. Connell, 36, editor of 
Southern Hardware, Grant Bldg.. 


Atlanta, Ga., died recently after 
suffering a heart attack in his 
physcian’s office. Mr. Connell 


joined the W. R. C. Smith Pub- 


lishing Co., six years ago as as- | 


sistant editor of Southern Hard- 
ware, later was advanced to the 
position of managing editor and 
ultimately editor. <A 
graduate of Emory University in 
Atlanta, 
nine years of varied experience 


became 


he accumulated some 


in journalism and in merchan- 
dising activities. In 1942, he 
joined the editorial staff of 
Southern Hardware. 

Survivors include his widow 


and two sons. 


FRANK LOWER 

Frank who for 
many years owned and operated 
a hardware store in Noblesville, 
Indiana, died on July 16 in the 
Methodist Hospital in Indianap- 
olis after a He 
survived by three daughters. 


7 


Lower, 


short illness. is 


GORDON K. SANDERSON 


father, Charles H. Sanderson, 
and George Enos in 1895, Sur 
viving are a daughter and a 
sister, 


CHARLES WILKINS 
Charles F, Wilkins, 81, presi- 


dent and manager of the Wil- 
kins- Leonard Hardware Co., 
Youngstown, Ohio. died in the 


North Side unit of Youngstown 
Hospital Started in 
1886 hardware field. 
was Youngstown’s 
the Ki- 


groups 


recently. 
the 
active 
Chamber of 
wanis Club 
allied with his business, 


in 

in 
Commerce, 
and trade 


CHARLES S. HAGGARTY 

Charles S. Haggarty died 
July 21, as the result of a stroke 
suffered on his 80th birthday, 


July 18th, 





HAGGARTY 


CHARLES 8S. 


for 
and 


he worked 


Beaumont 


In 
railroads 
Orange, 


his youth 
in 
Texas. later becoming 
associated with a com 
pany at Call, he 
was promoted to sales manager 
within two years, Upon its sale, 
lum- 


lumber 


Texas, where 


being greatly interested in 
ber, he started travelling the saw 
milling districts in east Texas for 
E. CC. Atkins Company, Indian- 
apolis, and upon establishment of 
its branch at New Orleans in 
1912, became its manager, which 
position he held until his retire- 
ment in May, 1948. 

Survivors include a son, George 
Haggarty, of Detroit, and a sister, 
in Ypsilanti, 


JOHN L. MORRISSEY 


John L. Morrissey, 68, vice- 


Gordon K. Sanderson, 68, for president in charge of industrial 


50 years associated with Enos & 
Sanderson Co., Buffalo, died in 
Buffalo General Hospital July 13. 
He had stricken ill while 
on vacation at Cedar Villa Lodge 
Fenelon Falls, Ont. 
Mr. Sanderson was 
Darien N. Y. 


firm founded 


been 


born in 
The hard 


his 


Center, 


ware was 


by 





of the Ferry ¢ & Set 
Co.. 
and three other 


United States Cap Screw Bureau 


sales ap 
Screw 


members of the 


were stunned by a bolt of light 
ning at Hot Springs, Va., golf 
course recently, The other mem- 
bers W. Fribley, pres 


ident of the Cleveland Cap Screw 


were: J. 


Cleveland, was killed | 





He | 


Co., Clarence E. Needham, vice- 
president of the Chandler Prod- 


Frank Kaufman 


ucts Co., and 
of Cleveland Cap Screw Co, 

Mr. Morrissey had been with 
the Ferry ¢ ap & Set Screw Co., 
for He 
was sales manager of the prod 


of the National 


spent his 


eight years. previously 


ucts division 
Acme 
business career in the cap screw 


Co., and entire 


industry, 


FRANK M. FRITSCH 

Frank M. Fritsch, 83, who in 
1898 bucket 
with a built in wringer, died at 
his home in Hamilton, Ohio, July 
6. He was president-treasurer of 
the Eagle Wooden Ware Co. 
which he founded in 1889, 


invented a mop 


’ 


W. E. HAMILTON 

W. E. Hamilton, New England 
representative for Artwire 
Creations, Inc., 41 Wayne Ave., 
Suffern, N. Y., died recently hav- 
ing spent 64 years in the hard 
held. He started 
ness career driving a 
H. E. Starbird Co., Clinton, 
Mass. He was then identified 
with A. J. Wilkinson & Co., Bos 
ton and after with 
the latter 

business for 


sales 


ware his busi 


wagon for 


seven years 
entered 
Melrose, 
Mass., following which he joined 


Nichols & Bellamy, Boston. After 


connections he 


organization 


himself in 


several other 
opened his own firm, the Roslin- 
dale 
Mass. He 
hardware salesman for 
& Barber, Boston. 


Mr. Hamilton represented 


Hardware Co., Roslindale, 
served also as builders’ 


Chandler 


Reading Hardware Co., for a 
number of years in Ohio, 
Indiana, West Virginia and Ken- 
tucky, transferred to the New 
England territory about 30 years 
ago. Seven years ago he joined 
the forces of Artwire Creations, 
Inc.,"making his home in Roslin- 


dale, Mass, 


ALBERT L. SLOAN 


Albert L. Sloan, 73. who had 
been in the hardware business 
in Fayetteville, Tenn., for 40 
years died recently. 

JOHN B. POL 


John B. Pol, 52, 
representative of Toro Mfg. Co., 
Minn., died July 
7 at his home in LaPorte, Ind, 


national field 


Minneapolis, 


LEONIDAS U. STEDMAN 
Leonidas U. Stedman, 79, who 
with his brothers, W. T. Stedman 


and C, W. Stedman operated 
the Stedman Hardware Co.., 
Paragould, Ark., from 1905 un 
til 1944, died at his home there 


recently, 
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ADVANCES 


Some steel products. Copper, Alloy steel products. Tin plate. Lead. Zinc. 
Some rectifiers. Some incandescent lamps. Some bolts and nuts. Some screws. 
Copper and brass products. Platinum. Nickel. Some window shades. Steel 
pipe and tubular goods. Some auto batteries. Some automatic washers. 


DECLINES 
Some Pumps. Extras on one type belt. 








Pipe and tubular goods 
National Tube Co., another U. S. Steel 
subsidiary, raised its prices on steel 
pipe and tubular goods, also on July 21. 
Buttweld standard and line pipe, the 
type used largely was in- 


creased $10 per ton. Advances on seam- 


in homes, 


less oil-well tubing ranged from $11 to 
$15 per ton, while seamless drill pipe 
went up $8, 
* * * 
Other important changes 
Among other July 21 price increases for 
steel products by U. S, Steel subsidi 





LaSalle Map of Business Conditions 


aries were: Cold rolled sheets, used in 
automobiles, refrigerators and _ stoves 
now quoted at $80 per ton, a rise of 
$11, or 15.9 per cent. Hot rolled strip 
and sheets, also used in consumer dur 
able goods, raised $10 per ton (or 18 
per cent) to $65 per ton, Enameling 
black plate, used for example for oil 
drums, up $2 per ton or 2 per cent, to 
$95 per ton. Long terne sheets, used in 
making cans, rose $15 per ton, or 18.5 
per cent, to $96 per ton. 


ok * * 
Lamps—General Electric Co., 
Nela Park, Cleveland, Ohio, has an- 


nounced an increase of one cent in the 
retail price of incandescent lamp bulbs, 
in the 16 to 20 watt sizes, 
Although a number of other lamps in 
the large, miniature and 
lines have also advanced, prices on the 
75 watt and 100 watt types will remain 


as of July 26. 
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=| | 52 YEARS OF PUBLIC CONFIDENCE 
2 HE public decides to what heights a brand name shall climb, And 
it is well that this is so. Because it places definite responsibilities of ° 
public service upon the manufacturer. Hence, we believe there is praiseworthy 
significance attached to the work of the Brand Names Research Foundation. 
If we were asked what one factor more than any other has enabled the 
MONARCH trade mark to stand the test of time and grow in public acceptance 
through three generations, we would confidently say CONSISTENT QUALITY. The 
public wants its money’s worth. Manufacturing a quality product at a fair price is the 
148 only method which assures the kind of service that builds and holds public confidence. 
MONARCH MALLEABLE RANGE CO., 2488 Lake Street, Beaver Dam, Wisconsin 
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MAKE YOUR STORE 


aay —_— — 


HEADQUARTERS 


Stock this profitable, fast selling, 
most complete and first quality 
line of tools and equipment. 








@ HANDEE TOOL OF 1001 USES 
First tool of this kind and today’s 
finest. Weighs 12 oz. Operates at 25,000 
r.p.m. AC or DC. Retails for $20.50 


with 7 accessories. 


@ HANDEE KIT 


Handee and 40 popular accessories in 
compact carrying case. Retails f-~r 
$27.50. 


@ 300 ACCESSORIES 


To grind, drill, polish, engrave, cut, 
carve, sand, saw, etc. A right one for 
every job on metal, alloy, plastic, 
wood, horn, bone, glass, stone, etc. 


@ PLASTIC-CRAFT KIT 


For the newest and most interesting 
hobby— internal carving of plastics—to 
make gem-like jewelry, wall plaques, 
paper weights, buttons, door knobs, etc. 


Mechanics, craftsmen, hobbyists and re- 
pairmen prefer Handee, the result of 50 
years’ experience making better tools and 
small grinding wheels for every purpose. 
National advertising in leading publica- 
tions has created owner satisfaction and 
acceptance for Handee over all other simi- 
lar tools. 


Write for details today of our plan and the 
support we give you to make your store 
Handee Headquarters in your area for 
craft tools and the most complete line of 
accessories, all madg in our own factory. 


CHICAGO WHEEL & MFG. CO. 


Quality Products Since 1895 
1101 W. Monroe St. Dept. HA Chicago 7, Ill. 


Please send your Profit Plan for Dealers HA 
Name 


I esticisictinniannnnt 
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American Steel and Wire 
changes—Price increases on the A, S. 
& W. finished products ranged from 
$10 to $14 per ton, Its new mill prices, 
in carload lots, but varying at various 
producing points, and the changes on a 
tonnage basis, include: 


New Old In 
Price Price crease 





Cold rolled carbon strip....$80 $69 $11 
Manutacturers’ bright wire 83 69 14 
An ed merchant wire 96 82 14 
Galvanized merchant wire..105 91 14 


Nails and staples were increased $12 
per ton, woven fences, barbed wire, and 
bale ties, $12 per ton, and fence posts, 
$10 per ton, 

* * # 


Screws Late in July some 
leading makers of screws advanced 
prices, by varied percentages but aver- 
aging about 14 per cent. Brass, bronze, 
steel and plated screws of all types 
were affected, 
* * * 

Bolts and nuts Effective 
Aug. 5, Russell, Burdsall & Ward Bolt 
& Nut Co., Port Chester, N. Y., an- 
nounced that shipments would all be on 
an f.o.b., seller’s plant basis. Advances 
on some of the company’s lines ranging 
from 8 to 18 per cent were announced 
at the same time. Extras, in certain 
cases, are unchanged and in one _ in- 
stance, there was a reduction on extras, 


+ * * 


Highest since World War I 

Said /ron Age, which is affiliated with 
Harpware Ace, the recent advances in 
steel have brought the average price 
16.2. per cent above a month previous, 
32 per cent above a year ago, and 63.2 
per cent above pre-war 1939, Present 
steel sheet, strip and bar prices are the 
highest since World War a 
were not uniform, Prices are higher at 
suffalo, in the East, and in some other 
areas, than at Pittsburgh, Youngstown, 
Cleveland and Chicago, Varying freight 


Advances 


charges, too, may add to distant manu- 
facturers’ charges, enough to result in 





a wide variety of prices on household 
appliances and other goods made from 
steel, 

+ 7 * 

Steel operations unchanged 
~Steel operations for the week ended 
July 31 were scheduled at 93.1 per cent 
of capacity, unchanged from th pre 
vious week, says the American Iron & 
Steel Institute. A month ago the rat 
was 95.2 per cent, The latest week's 
program was equivalent to output of 
1,678,100 net tons of ingots and 
ings, against 1,651,900 tons in the cor- 
responding 1947 week. 

+ * * 


Z 


Copper Sales of copper for 
domestic delivery were reported, or 
July 29, to have been made at 235 
cents a pound, Connecticut Valley base 
or an increase of two cents a pound 
compared with the long standing 21), 
cent quotation. 


* * + 


Alloy steel Timken Roller. 





Bearing Co., Canton Ohio, announced 
July 29, further price increases on cer 
tain products. Alloy steel bars, blooms 
and billets will be advanced three to 
four per cent and seamless tubing four 


to 10 per cent. 


. + + 


Tin plate Carnegie-Illinois 
Steel Corp., in conformity with — the 
change in the basing point method of 
selling, announced July 29, a price on 
tin plate of $6.80 at its Irvin Works in 
Pittsburgh, Pa., and at its Gary Works, 
Gary, Ind. Delivered prices retlecting 
actual transportation charges to desti 
nation are also to quoted, 
* * * 

Brass goods—On July 30, Re 
vere Copper & Brass, Inc., advanced 
prices of its brass products by an aver 
age of about one cent per pound. This 
rise followed, and was based upon, the 
recent three cent mark-up on zine, 1! 
brass goods increases will vary in pro 


portion to the zine content. Brass an 








INDEPENDENT RETAIL HARDWARE STORES 
_ SALES TRENDS IN 16 CITIES IN THE 
UNITED STATES 


June, 1948, Comparisons 


PERCENT CHANGE 
6M 


JUNE 1948 OS. 1948 JUNE 1948 

CITIES Compared with Compared with Compared wit 

JUNE 1947 6 MOS. 1947 MAY 1948 
California: Los Angeles + 28 - § 10 
San Francisco 14 +17 () 
Illinois: Chicago + 5 5 3 
Michigan: Detroit + 22 18 2 
Missouri: St. Louis +12 5 17 
Nebraska: Omaha +13 5 10) 
New York: Buffalo . | 4 9 
New York 0 pA iD 
Ohio: Akron 4 7 4 
Toledo 11 10 3 
Youngstown 2 ] 2 
Pennsylvania: Philadelphia 2 3 3 

Pittsburgh 2 3 

Virginia: Richmond 4 4 
Washington: Seattle 5 8 9 
Wisconsin: Milwaukee 13 18 - 


Compiled _by 


Editor's Ne 


mited to cities 


Bureau of the Census, 1 , 
tte: Monthly Retail Trade Reports of the Bureau of the Cer 


U. S. Department of Commerce. 


and cther local areas because appropriations available for the 


year are not sufficient to develop and maintain valid data on a state 


by-state 
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E. W. COOK, Vice-President in charge of Purchases 
Masback, Incorporated, New York 


“Your ‘T.F.E.’ idea is a constructive 
measure toward stabilizing our fastener 
business on the higher levels of quality 
and profits. 

‘Hitherto, few people have stopped to 
realize that the initial price of a fastener 
is but a small part of the cost of using it. 
When they do realize this—and realize, 
too, that there is a ‘top quality’ in bolts, 





nuts, and screws just as there is in pianos, 
steak, and automobiles—then it’s much 
easier to sell both users and dealers on a 
recognized QuaALity Propuct. Which 
means more satisfied customers—more 
sales—more profits.” ° 

Follow RB&W’s advertising of T.F.E. 
in the leading magazines read by your 
customers. 





Plants at 





———— 


Calif. Additional sales offices at 
Oakland, Portland, Seattle. Distributors from coast to coast 


103 Years Making Shong 


the Distibutors That Atake America Shong 





RUSSELL, BURDSALL & WARD 
BOLT AND NUT COMPANY 


Rock Falls, Ill., Los Angeles, 
Philadelphia, Detroit, Chicago, Chattanooga, 


Port Chester, N. Y., Coraopolis, Pa., 


CREWS *R 
< Ver, 











THE COMPLETE 
QUALITY LINE 





o 
4 f ¢ * 
» | alt iT Ty past™ 















































wire mills, and other makers of coppe: 
products, booked more new business in 
June than in any month during the past 
24% years, Evidently, this upturn re- 
flected customer anticipation of the 
price rise which now has taken place. 


* 


Pumps Columbiana Pump 


Co., Columbiana, Ohio, recently reduced 
prices from 75 cents to $11.77 per unit 
on every item in its line. These changes 


were shown in its price sheet No. 123. 


Lead, zine and copper 
These three indispensable base metals 
now have joined the growing list of 
products whose prices are climbing. 
Lead started the latest upward surge of 
the “big three” non-ferrous metals with 
a two cent jump on July 28, bringing 
the quotation at New York to 1914 
cents, the highest on record, On the 
same day, the long-expected rise in zine 
prices was announced, with a mark-up 
of three cents per pound, to 15 cents 
at East St. Louis. This was the highest 
mark at which zine has been sold since 
World War I, when it hit a record of 
27 cents, Copper, too, joined the higher 
price parade when, on July 29, a small 
producer made sales at 2314 cents per 
pound, Connecticut Valley base, up two 
cents per pound, This was the first 
change by any primary producer since 
the first half of 1947, when the 2144 
cent basis was established. While other 
small producers have followed the late 





THE 


O44 Be QU Lift { [ / GtA 


* New Type "Always Closed” Grav- 
ity Door. 

* Dualock — Combination lock and 
latch. 
Inside gravity letter slot cover. 

* Just push mail in. 

* Thin—not obtrusive. 








LINE 


7 j fiz r Np’ ; P s 
Mu rab le ! Yt ( Kk {clon 
With These Features... 


Estimated Sales 


Of Wholesale Hardwere Distributors* 


Monthly 1939, 1941, 1 


(Expressed in mi 








946, 1947 and 1948 


ions of dollars) 


Month  —~—«*1948 1947 1946 1941 «1939 
January $146 $ 138 $ 100 $ 56 $ 39 
February 148 142 104 55 37 
March 177 164 116 64 48 
April 185 170 126 76 47 
May 167 160 129 80 52 
June 170 146 126 80 51 
Total First Six Months 993 922 701 411 274 
July 148 130 82 45 
August 148 139 84 50 
September 162 139 89 60 
October 186 170 92 60 
November 162 152 79 54 
December — aes 151 —_ 143 © _ 80 49 
Grand Total for Year $1877 $1574 $917 $592 
* Estimated by the Office of Business Economics, U. $. Department of Commer 








advance, the leading smelters have 
“withdrawn from the market,” being 
sold out for August delivery. Their or- 
der books for September probably will 
soon be opened, when their prices will 
be made known. 
+ * + 

Automobile batteries — Elec 
tric Storage Battery Co, raised its prices 
of automobile batteries by 8 per cent, 





The QUALITY MAIL BOX the 








EXTRA HIGH QUALITY 


and many superior design 
features make the Fulton 
Mail Box popular with the 
hardware trade. 


f 
>i 


Modern in every detail. 
Material—26 Gauge. 

Size—11 x 6 x 2!/g. 
Weight—Approx. 23 lbs. per Doz. 
Packed—each in carton. 1!/, Doz. 
to the case. 

* Finish—Black baked enamel. 


> » » » 


* 


Write Today for Literature, Samples, and Price List 
on the "Fulton Line" of Mail Boxes. 


PATENT NOVELTY COMPANY 


FULTON 8, ILLINOIS 


effective Aug. 2. This will mean in 
creases in the retail prices of from 
$1.20 to $2.00 each. The company states 
that this increase was based on last 
April’s lead advance of 21% cents per 
pound, and added that the new lead 
increase of two cents “will make it ne« 
essary for us again to consider auto 
mobile battery prices.” The company 
makes Exide batteries, and a subsidiary 
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Your customers want these 
Gg GRE Fue SAVING LEATURES 





SS pe eae ic Be gee wares 





IN WASHINGTON FRUGAL DOWN-DRAFT 
HOT-BLAST OIL BURNING SPACE HEATERS... 


EASILY CLEANED STAINLESS STEEL BURNER 


FORCED CIRCULATION IF. DESIRED 


ESIRED 


ostat if ® 


THE 


cast 
gas Horne 





WORTHY OF THE NAME! 





In the face of continued shortages and high prices 
for fuel oil, your customers are looking for more 
than a fancy name plate, when buying a space 
heater. For greater sales possibilities, bigger 
profits, sell Washington Frugal Oil Burning Space 
Heaters, made by Gray & Dudley, one of the WO ++ 


great names in heating and cooking appliances pe Bt 
... since 1862. 


ESTABLISHED 1862 


GRAY and OUDLEY 


COMPANY 
NASHVILLE 3, TENNESSEE 


To increase 
heating efficiency 
and comfort... 
and your profits 








Ilustrated is electric fan, installed at any 
: time in front panel. Other convenient acces- 
\e| sories include: ‘Insta-Liter'’ for quick start- 
ly ing, ‘‘Trapit’’ filter and sediment strainer 
two electric thermostats, and ‘'Oilifter’’ used 
when fuel tank is below burner level. 





































































| EMBURY 


| AIR 


4 
ON EVERY JOB 


Z a 
Order through Your Jobber 
EMBURY MFG. CO., WARSAW, N. Y. 


Masonry Drills 


Be 


Increase sales to: 
masons, building contract- 
ors, electricians, plumbers 


The Kennametal masonry drill has 
a sapphire hard Kennametal cut- 
ting edge that will stay sharp up 
to 100 times as long as ordinary 
metal. It will drill up to 10 times 
faster. Holes are smooth and true. 
Turbine action in the blade keeps 
the cuttings out and the hole clean. 
Sticking, binding, and stalling are 
prevented. The bit drills stone, 
marble, cement, asbestos, porce- 
lain, asphalt. Sizes 14" to 1144". 
Used in rotary drills, drill presses, 
and hand braces. Sell Kennadrills 
—write for Bulletin KH—today. 





To help you sell we advertise in trade papers, 
Popular Mechanics; and supply dealer helps 






















Dealers Wanted! 


KENNAMETAL Pic careose 










PA 
























nounced by Judson S. Sayre, president 


in Cleveland makes the Willards. An 


Exide battery with 15 plates, formerly of Bendix Home Appliances, Inc. New 
retailing at $19.95 to go to $21.55; a suggested retail prices are $349.95 for 
13 plate model goes from $14.95 to the Gyramatic with automatic so 
$16.15; and a 17 plate battery will be jector (up $30); $329.95 for the Gyra 
marked up from $24.45 to around matic (up $30); $289.95 for the deluxe 
$26.40, with soap injector; $269.95 for the de. 
sag luxe, and $249.95 for the standard 
Window shades advanced (each up $20). Prices of two other 
From jobbing sources is reported recent models, the S-101 and B-201, remain 
advances on water color window shades, the same: respectively, $199.95 and 
36 in. by 6 ft., from $9.85 to $10.10 $219.95. Commenting on the price ad 
per dozen, and on oil color shades from vance, Mr. Sayre said: “Everyone knows 
$11.35 to $12.15 per dozen, A leading that the price trend of late has been 
maker of paper and fiber shades has up in the appliance field. We have been 
advanced its low-priced number from seriously concerned about the consumer 
$14.15 to $16.25 per hundred, Its me- reaction to increasing prices as evi 
dium grade was raised from $3.10 to denced by the sincere effort we made in 
$3.45 per dozen, without rollers, and April to block this upward trend, Now, 
from $4.55 to $4.90, with rollers, however. with still further increases in 
= 3 = cost, this company has no alternative 
Automatic washers—Price in- but to put through price increase 
creases on five Bendix automatic washer “A price protection policy places 
models and a price protection plan, manufacturer in the hazardous position 
both effective July 22, have been an- of endeavoring to forcast and guarantee 















Shown above is a 24 by 26 in., four-color cutout easel of "Smoky Bear’, the 
forest fire-prevention ‘trademark’ of the Co-operative Forest Fire Prevention Car- 
paign. This is the feature item in a special kit of colorful display materia! for store 
windows and counters which has been prepared for free distribution to dealers inter- 
ested in aiding in the nation-wide drive to reduce damage to forest and wildlife 
caused by destructive forest fires. In the Smokey Bear display, he expresses a grateful 
message "Mr. Sportsman—Thanks for Helping Prevent Forest Fires.’ Posters and other 
cards suitable for dressing window display of hunting and fishing equipment point out 
how to prevent forest fires through care. Equipment dealers can do a good turr for 
all concerned by displaying prevention material during the critical fall months. Ss cial 
kits will be mailed free to dealers upon request to Director of Campaign, U. S. Forest 
Service, Washington 25, D. C. Local forest fire wardens, rangers, and State Foresters 
will also be happy to assist when called on 
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the unforeseeable future. We believe a 
six months’ risk is about the justifiable 
maximum and there.oie have concluded 
to grant price protection for the period 
ending Jan. 31, 1949. Prior to that time 
the matter will be reviewed for possible 
extension. In the event our price to the 
jistributors of automatic washer models 
(6-215, G-310, B-215, B-210 or S-110 are 
reduced prior to Jan. 31, 1949, Bendix 
will rebate to its distributors the amount 
of the net reduction per machine; that 
the difference in net price to the 
jistributor, The amount of this rebate 
will be credited to the account from the 
factory after July 22, 1948.” In addi- 
tion to the above, Mr. Sayre continued, 
the cistributor will receive a similar 
rebate for any machine shipped to him 
after July 22, 1948, if it has been re- 
sold in the meantime to a dealer, and 
is in the possession of the dealer, and 
is reported by the dealer and distributor 
to the facory by serial number. In both 
cases, the rebate will apply only to new 
machines in the original crates as re- 
ceived from the factory or distributor. 
“The rebate is contingent upon receipt 
of a monthly inventory report from the 
dealer. The fact that Bendix will deter- 
mine its production schedules in a 
large measure from the data contained 
in these reports makes this provision of 
a price protection policy all-important.” 
x * 

Nickel prices higher On 
July 24, International Nickel Co. an- 
nounced an 18.5 per cent increase in 
its price for electrolytic nickel, The 
new U. S. contract price is 40 cents 
per pound, f.o.b. the company’s Ontario 
refinery, The rise from the former pric¢ 


was 6!4 cents, International includes - 


payment of the U, S. import duty in 
its pricing. The latest rise brings nickel 
prices 250% above the quotations gener- 
ally prevailing in the pre-war years, 
comparing conservatively with the in- 
creases of much more moment on the 
other base metals—copper, tin, zine and 
lead. International’s Chairman, R. C. 
Stanley, says that all metal producers 
have been foreed by abnormally high 
world demand to deplete their ore re 
serves rapidly, and to mine lower-grade 
ore bodies, always a more costly pro- 


cedure. 
* * 


Platinum advanced—On July 

26, the price of platinum was advanced 
$5 per ounce by a leading refiner, to 
$9) an ounce for bulk quantities, and 
86 for retzil lots. The former prices 
had been in effect since July 1, on 
Which date they had been marked up 
$13 an ounce. The high platinum price 
ittributed to a tight supply sittua- 


tion, combined with increased demand 
from industrial and jewelry users, 
* * & 
Rectifiers Increases in list 


prices of mercury are rectifiers have 
heen announced by General Electric’s 
Apparatus Department. For these equip 
ments rated 500 kilowatts and smaller, 
Prices are increased to the level in 
effect before April 19, 1948, when a 
> per cent decrease was made in the 


| Don’t go another season 


/ 


We say, and you'll agree when you check into it, that UNIVERSAL is by long odds 








the best line to handle. They're the kind of sprayers folks come back for again and 
again and ask for by name. Built to the highest standard of quality known to the 
industry, yet competitively priced. Advertised to millions of consumers. And you'll 
like the sales policy behind them. If you want more than your average share of 
sprayer business next season, order UNIVERSALS NOW, to be sure of having them 
when you want them. If your jobber can't supply them, write to us. 










The ‘‘MOBL-SPRAY" — greatest 
advance in compressed air spray- 
ers. One of a complete line of 
compressed air and hand sprayers. 





UNIVERSAL METAL PRODUCTS CO. 
SARANAC MICHIGAN 





SAMSON 


SOLID BRAIDED COTTON 


s AT HOME CORD 


Hanging windows, clothes 
line, halters, dog leashes, 
dumb-waiter rope, tying 








Originally made for hanging windows and 


trunks, well rope, on over- commonly called ‘sash cord,” a use in 
h d see _ ? é 
eed gorage doors, on which it dominates, Samson Solid Braided 
porch and house shades, 

garden line, ad infinitum. Cotton Cord has come to be used for so 


asnoad many purposes that it is indispensable for 
any home, farm, camp, store, or factory. 
Tying canoe on car roof, 
anchoring bundles on 
fenders, tying Christmas lots of wear, does not kink or ravel, is easy 
tree on the bumper, hold 
ing secure the load in the 


It is firm and smooth, with little stretch and 


on the hands, and ties and unties readily. 


trailer, tent rope, boat Wherever a smooth, tough, durable cord 
mooring, motor starting " P 

sia, Gillie ton ened, is needed, Samson Cord fills the bill. 

“~. Carry more sizes in stock — sell more 


IN INDUSTRY braided cord — sell SAMSON cord. 
Counterbalancing fire S P ©] T ¢ ©] w D 


doors, bell or whistle 
rope, shade cord, venti- 
lator cord, elevator gate 
cord, in many monvfac- 
tured items. 


SAMSON :::: CORDS 


All sizes from jg inch to 1 inch diameter. Special 
kinds for special uses. Send for catalog and samples 



















SAMSON CORDAGE WORKS ° BOSTON 10, MASS. 
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Women say: 
“Arvin’s the best ironing 
table because it’s 
Kastiest to set up. 
Kastest to use 
Kastest to fold away. 
--.and the New Safety Lock 
is absolutely secure!” 





sales Opens and closes with one mo- 

Ba a be tion, from either end. Folds 

SAVING! flat to stand on, or hang from, 
either end when put away. 


; Perforated top carries away 

Worth moisture— Makes it easier to 

SAVING! get better ironing results in 
less time. 


LOCKS AUTOMATIC. ¥ 





The new safety lock slips 
into place by itself when 
the table is opened. Holds 
table firm and steady on 
the non-skid rubber feet. 
One finger releases it eas- 
ily from either end. 








ih ie 4 %, + A * 


Stage a display! Build store traffic! 
Prove for yourself that 


ARVIN IS THE EASIEST TO SELL! tha name on many proft-edhling siilects af 
NOBLITT-SPARKS INDUSTRIES, Inc., 
Columbus, Indiana 


Sa L EC. i 1107 BROADWAY, NEW YORK CITY 10 
DISTRIBUTED BY Ont oy o@ AMERICAN FURNITURE MART, CHICAGO 
@ METAL-CHROME Di 


@ ALL-METAL IRONING 
@ ALL-METAL OUTDO 
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price of the switchgear and transformer 
components of the rectifiers. Price of 
tank-type rectifiers, generally rated 
over 500 kilowatts, is increased by with- 
drawing a five per cent reduction in 
orice of the switchgear component made 
\pril 19, 1948, In addition, prices of 
the transformer and electronic com- 
ponents of this 
creased to 50 instead of 45 per cent 
over 1941 


equipment are in- 


levels, 
* * &* 
Recent tin news—The inter- 


national combined tin committee re- 
ently announced temporary allocations 
f tin metal for the half of 
1948 of 28,685 long tons. These alioca- 


tions, with those to be made to countries 


second 


which have not yet reported their re- 
juirements, represent at least 75 per 
ent of the total allocations which the 
United States can depend upon during 
A government-proposed ex- 
ort quota of 113,000 tons of tinplate, 
to be shipped during the last quarter 
of 1948, has been outlined to the tin- 
plate advisory committee. U. S. 


the period, 


users 
will have to expect these export inroads, 
for some time, in many of their impor- 
tant materials. 

* * * 

Lead—is in the shortest supply 
of the major non-ferrous metals. St. Joe’s 
Missouri properties have been turning 
out the metal at the rate of about 
10,000 a month—equal to almost a third 


of U. S. mine production of lead. In- 
lustry members say there is a large 


lemand abroad for lead and 


zines,—currently more than can be sup- 


copper, 


plied. Inquiries are coming from nations 
that are not within the E.R.P. orbit, 
as well as from nations that will benefit 
under that program. Domestic 
sumers have been placing orders with 
producers for tonnage well ahead of the 
total placed at the corresponding time 
in previous months. The domestic price 
holds firm at 21144 cents a pound Con- 
necticut Valley base, The recent de- 
mands for zine continued large, with 
producers in the Tri-State district ex- 
pecting higher prices when the strike 
situation there becomes clarified. How- 
ever, there was no change in the cur- 
rent quotation which remained at 12 
cents a pound East St. Louis for prime 
western grade, 


con- 


* * «* 

U. S. Steel’s shipments — 
Shipments of steel products, by the 
United States Steel Corp. in the 


second 
5,077.83 first six 
months amounted to 10,213,698 net tons. 
10.132.390 net 
shipped in the first six months of 


of 1948 amounted to 
net tons, and for the 


quarter 


as compared with tons 
1947, 
Production of steel ingots and castings 
in the second quarter of 1948 averaged 
89.5 per cent of rated capacity, the rate 
of production being down largely as a 
consequence of the coal strike last 
March and April. 
+ *x* 


Confirm 
rates—On 


“permanent” rail 
July 29, the railroads were 
granted permanent freight rates by tne 
Interstate Commerce Commission, which 
will add more than 67 million dollars 
yearly to their revenues, The new rate 








TIME ELEMENTS 


a 


| | OF A SHOT 
} tas _# HUMAN REACTION TIME 
'\ =" _@ MECHANICAL DELAY TIME 
| : {i X~ _@ SHOT FLIGHT TIME | 
‘= The accompanying 
i). illustration of 
Ths} “Reaction Time'' 
. TARGET IS THROWN should be of par- 
AND RECOGNIZED... dw ticular interest in 
os et ~ I view of the ap- 
55 Geoeeren te 1} proaching Grand 
_— Sl American (Aug. 
HUMAN REACTION TIME __| Se 20-28) and also 
Mount — ~~} TS | the National Skeet 
bs a someon | Tourney (Sept. 16- 
— Point = “742 “==, 25). Incidentally, 
| Go __§ ' it's an interesting 


Trigger A ] 


wm 


J chart for a hard- 
ware dealer who 





handles firearms 





| GY 


MITIOM AMD SAREE Timt O08 


MECHANICAL DELAY TIME 


to have. 





x 








. 
> 
> 








1.065 .. 





TOTAL TIME... 376 = 





































: 


No. 63-B 
\ (#63 knife In 


mes gift box with 
Y 


sharpening stone) 
‘ $2.00°* retail 


\ 
7 \ 


MW! 


Knife and 
Sharpening Stone 
in Attractive Gift Box 


The KNIFE , . . #63, a CAMILLUS 
number that dealers all over the 
country have asked for. Maize plastic 
handle with blades of custom made 
steel hand honed and stropped. 
Typical CAMILLUS top quality. 


The STONE ... . a Norton pocket 
sharpening stone that quickly restores 
the keenest edge. 


The PACKAGE . .. both, in a 
handsome gold and blue gift box with 
sharpening diagrams and directions, 


The PRICE... not what you or 
the customer would expect for so 
handy and so fine and good-looking 
a combination, but only $2.00* retail. 
They'll go fast. So order from your 
CAMILLUS distributor at once. The 
supply is limited. Camillus Cutlery 
Company, New York 17, N. Y. 
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*May be higher west of the Rockies 






structure will be about the same as that 
recently in effect, but the ICC ordered 
various minor adjustments which will 
increase freight revenues about 1 per 
cent on an annual basis. The present 
freight rates average 21.4 per cent above 
the level of June, 1947, as the result of 
three temporary increases starting last 
October. Of the increase granted, about 
half will go to eastern railroads, 


* * * 


New price peaks—As of June 
15, retail prices had surged to a new 
high, at 171.7 per cent of the 1935-39 
average, says the Bureau of Labor Sta- 
tistics. The level on May 15 was 170.5 
per cent. Food costs accounted for most 
of the latest month’s rise. Wholesale 
commodity prices spurted to a record 
high, during the week ended July 17, 
says the B.L.S., rising 1.6 per cent. The 
increases over a year ago was 12.4 
per cent. 

* * #* 


Steel for heating equipment 
—About 450 manufacturers are eligible 
to take part in a voluntary agreement, 
providing 233,000 tons of steel prod- 
ucts during the next eight months, for 
making warm-air heating equipment, 
says the U. S. Commerce Department. 
Proposed participants will have to ac- 
cept certain “requests for compliance,” 
now being sent out, in order to obtain 
immunity under the anti-trust laws and 
the Federal Trade Commission Act. 
The voluntary agreement is limited to 


manufacturers described as in the 
“small business category,” who nor- 
mally secure steel supplies direct from 
mills, and who make: warm-air fur- 
naces, flue-connected floor and _ wall 
furnaces, registers and grilles, furnace 
blowers, furnace pipe, fittings and 
duct-work. 
* * * 

Radios down—Television up 
—The Radio Manufacturers’ Associa- 
ation says that television set output 
continued to boom during May, with 
50,177 receivers turned out. Meanwhile, 
radio set production declined, falling 
below the totals both for the preceding 
month, and for May a year ago. Tele- 
vision set output made a 38 percent 
increase over May, 1947, and brought 
the total for the first five months of 
this year to 214,543. If the present rate 
is maintained, manufacturers will come 
close to realizing their goal of 600,000 
sets in 1948. Probably the current rate 
will be bettered during the rest of 
this year, since several companies are 
just swinging into production. Radio 
set output in May was 1,096,780, com- 
pared to 1,182,473 in April. FM sets 
for the month declined to 76,435, from 
the 90,635 made in April. 

* * a 


Leather approaching firm- 
ness — Leather prices may be nearing 
the bottom, after a seven-months slide. 
This trend could put a brake on any 
weakening tendency in the cost of fam- 








ily footwear, The price of light calf- 
skins has fallen 54 per cent since the 
beginning of this year. Heavy calfskins 
have fallen 36 per cent. Cow hides, 
used for soles, have dipped 5 per cent. 
Recently, however, say leather men, 
prices have shown firming tendencies. 
Light calfskin leather that sold for 
$1.03 a foot in late June now brings 
$1.06. Heavy calfskin leather has moved 
from $1.10 up to $1.14 in the same 
period. Suggesting a slight “buyer's 
strike,” observers think that shoe 
makers, who have been buying skimpily 
in recent months, have let their leather 
inventories fall to a level which should 
call for a step-up in replacements soon. 


% + * 


More about plastics — The 
young giant called “plastics” expects 
to add another 50 per cent to his stature 
this year, His amazing story started half 
a century ago with trifling items, such 
as celluloid collars, Just before the war, 
production of plastics, more accurately 
labeled “synthetic resins” by chemists, 
reached half a billion pounds. Last year 
it hit the billion-pound level. By the 
end of 1948 the industry's yearly pro- 
ductive capacity is expected to reach 
1.5 billion pounds—three times pre-war. 
Plastics are permeating the American 
citizen’s life more than he knows. The 
telephone on his desk, is just one fa- 
miliar example, Plastics are now invad- 
ing the raincoat on his back, the cover 











The E-Z CORN POPPER, The ORIGINAL ROTARY POPPER 


(Trade-Mark Reg.) 


"The Popper That Puts The Pop In Pop Corn” 


IS BACK AGAIN — 


A LEADER IN SALES: Quality and de- 
sign have made it the leading POP CORN 
POPPER for 25 years. 1,000,000 sold. 

Electrical welded throughout — approved by all 
testing laboratories — often imitated but never 


EQUALLED. 


5 Features That Make 
Corn Pop Successfully 
1. CONCAVE BOTTOM — which makes unpopped 


ful nickel finish. 


corn roll to the center directly over heat. stoves. 


2. PROPELLER—type agitator that is so designed 
it always rides the bottom, rolls kernels and pre- stoves. 


vents scorching. 


3. COVER LATCH — designed so lid can be raised 


without burning fingers. 


4. WOOD HANDLE — does not get HOT. 
5. HEAT ELEMENT — on electric models is factory 


regulated for best results. 


O. S. KEENE MACHINE CO., Inc. 


MIDDLEBURY, IND. Model A and B, 3 Qt. Capacity 


— 


P. O. BOX 70 


' Outstanding Models 


(A & B) E-Z ELECTRIC POP- 
PER, in blue steel or beauti- 


(C&D) E-Z CORN POPPER 
in blue steel, for use on gas, 
electric, oil, coal or wood 


9” bottom to fit all types of 


ASK YOUR JOBBER 
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» « » Two Quick-Pick “Catalogs” of Mighty Fine Tools! 


The Indestro means satisfaction and profit Whatever tool a man wants, it’s here. And 
— whether you sell these tools or use them... he can be sure it’s a tool he'll be happy to 
yo and the colorful 84-page Indestro Catalog, use or sell, for the familiar old Indestro 
each and the Indestro Tool Display Boards, are brand is world-known for completeness of 
war, mighty handy ways to pick mighty fine line, for constant improvement, for a real 
rately tools quickly! guarantee —a friend-making combination! 
mists, 

year 


INDESTRO 







y the 


pro- 


Boards. Start Indestro SATISFACTION working for you right 








Get the big, colorful FREE Indestro Catalog, use the Indestro 
est ate en away! INDESTRO MFG. CorP., N. Kildare at Schubert Avenue, 
Chicago 39, Illinois, U. S. A. 


reach 
war, 
rican 
: INDESTRO cools for Serud 
ere CLUCCE 


nvad- 


cover INDESTRO MFG., CORP. N. Kildare at Schubert Ave. Chicago 39, Ill., U.S.A. 


* MATTRESSES 


WERE MADE TO SLEEP ON! 


The woman who hides her family valuables in 
the tick of her mattress may fool a thief — but 


| ft chcettene *7 
PROTECTALL SAFES 


The Modern Protection Against Fire Needed in Every Home or Business 


You can make a generous PROFIT because Protectall Safes are 
sold through retail stores everywhere, stores where good mer- 
chandising means good profits. As easy to handle as a_ stove 
opacity or a refrigerator. 


UNDERWRITERS’ LABORATORIES “C” LABEL—your warranty against fire up to 1700° F. for one hour 
MODERN, WELDED STEEL CONSTRUCTION—high-quality locking mechanisms resist burglary, too 


Sizes suitable for each home or business to protect business records, 
=> insurance papers, mortgages, deeds, currency and valuables. 


Several Interior Arrangements e Three Color Finishes Economically Priced 
Write for the Protectall Story, Today! 


PROTECTALL MFG. CORP. 
932 South Salina St., Syracuse, New York 
ed fl 


28328 
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A BRANDED TOOL 


As Advertised in 
POPULAR MECHANICS 


and 
POPULAR SCIENCE 


No. 3010 
ASSORTMENT 
3 “Scandia'’ Chis- 


DEALER’S | 
it Msstea‘es | gg CORE 
smart blue-and- 3 $3360 
gold display board, * é 


with matching blue- 


and-gold display per assortment 


box. RETAIL LSE $5.40 


© Forged Vanadium Steel blades, perfect 
temper, precision ground. 
Sharpened and honed edges. 
Fuller's famous unbreakable amber 
handles, full size to fit the mechanic's 
hand. 

© Every chisel branded and fully 
guaranteed. 

e I", ¥%4" and 1" sizes; also available in 


open stock. *Reg. U.S. Pat. Off. 


FULLER TOOL CO., Inc. 


World's Largest Producers of 
Unbreakable Amber Handle Tools 


| Garrison & Faile Sts., Bronx 59, N. Y. 





ACT NOW! MAIL THIS HANDY COUPON! 


FULLER TOOL COMPANY, Inc. | 


Garrison & Faile Streets, Bronx 59, N. Y. 


Rush 
"Scandia" Brand Butt Chisels on display board | 


No. 3010 Assortments ] 


Name 


| 
Address 
City Zone State ' 
Ship through my jobber: 

| 


awe eee = = 








on his chair, the linoleum under his 
feet, the lacquer on his car, and the 
lining in his food or drink can. Several 
million pounds yearly are used in re- 
fining the sugar for his coffee and in 
making the drugs for his medicine cabi- 


net. oe on 


Radio industry trend — The 
trend in radio manufacturing is toward 
a smaller number of large makers, said 
H. C. Bonfig, vice president of Zenith 
Radio Corp. recently. He attributed this 
trend to the large capital investment 
required for production of F, M. radio 
and television sets. He told retailers 
attending a conference of the National 
Electrical Retailers Association that 788 
brands of radio have been on the mar- 
ket and vanished in the industry’s short 
history. He added: “With A. M. radio, 
a less experienced manufacturer could 
get by with poorer merchandise. The 
day when this can be done with F. M. 
is nearly gone. Too many people have 
heard good F, M. reception to permit 
any large sale of second-rate merchan- 
dise. 

“Television presents even greater 
problems ... We are entering a period 
when quality of receiver and of pro- 
grams will be the determining factor 
in television’s growth,” 


* * * 
Television suffers growing 
pains—The youthful but husky tele- 
vision industry is suffering from _ its 


first “growing pains.” It is running into 
a shortage of the large picture tubes 
which form the heart of the video re- 
ceiver. Possibly, a lot of people who 
plan to buy sets in the months just 
ahead, may not be able to get them. 
On most sets, the user gazes right at the 
exposed face of the picture tube, to see 
the image. In the more expensive pro- 
jection sets, the tube casts the image 
on a screen. Either way, the tube is the 
crucial part of the set, A picture tube 
passes through the hands of three manu- 
facturers before it reaches the user. 
First, a glass maker fashions the shell, 
or “bulb.” Then it goes to a radio tube 
maker, who puts in the electronic 
“brain.” Finally, a set maker buys the 
finished tube, and puts it into a set. 
The trouble is at the first step; the 
glass shell makers cannot keep pace 
with the demand, so the finished tube 
makers likewise fall behind, F. M. Fol- 
som, R.C.A. vice-president, the largest 
maker of finished television tubes, 
warns: “The lack of tubes will slow 
production of television receivers in the 
months ahead. And next year, there 
won’t be more than 50 per cent as many 
sets available as people want.” This 
view is seconded by spokesmen for 
Phileo and Emerson. New telecasting 
stations are opening right and left, and 
new markets are opening daily for sets. 
With some 30 stations now on the air, 
another 32 are scheduled to go into 
operation before the end of 1948. 
Many more will be in various stages of 
construction. The Radio Manufacturers’ 
Association says its members turned out 
a record number of television receivers 
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in June, some 64,353 sets, bringing the 
six-month’s total to 278,896 sets. 
* * & 

Vacuum cleaners—The house. 
hold vacuum cleaner industry sold its 
eight millionth postwar standard-size 
unit this month, thus matching in two 
and one-half years a record which it 
took from Dec., 1935, through 1942. 
six years of full production and one of 
reduced conversion output, to achieve 
in the prewar period, according to fig. 
ures reported by C. G. Frantz, secretary. 
treasurer of the Vacuum Cleaner Manu. 
facturers’ Association. 
record-breaking performance, factory 
sales of the industry passed the total 
for all 1941, greatest prewar year, some 
time in June, Sales in the first half of 
1948 totalled 1,810,452 units, compared 
to 1,829,004 in the opening half of 
1947, greatest year in the industry's 
history, and to 1,670,129 in all 194], 
Partly reflecting the all-month shutdown 
of one large factory because of labor 
negotiations, June aggregated 
256,071 units compared to 327,250 in 
June, 1947, a decrease of 21.8 per cent, 
and 276,657 (correct) in May, 1948, 
* * & 


Continuing | its 


sales 


Air - conditioning gains — 
Shipments of air conditioning equip. 
ment, and components and accessories 
for air conditioning and 
refrigeration equipment, were announced 
by the U. S. Department 
at $52.1 million during the first quarter 
of 1948, a 17 per cent increase over 
the $44.6 million shipped during the 
fourth quarter of 1947. Shipments of 
complete air conditioning equipment 
and components and accessories for air 
condition and commercial refrigeration 
equipment for the year 1947 were 
valued at $200 million, against  ship- 
ments of $118 million in 1946, 

ee = 


commercial 


Commerce 


Business stocks little 
changed—Business inventories at the 
end of May were about unchanged 
from their April levels, the Commerce 


Department reported. Retail stocks de 


clined by $356 million during that 
month, while wholesale inventories 


showed a “negligible decline.” A $350 
million growth in manufacturers stocks 
was reported by the Department. Retail 
inventories, however, after allowance for 
“seasonal factors,” were down only $15 
million during May. Durable 
stocks accounted for $86 million of the 
decline. with most of this concentrated 
in building materials and hardware. 
* *¢ &* 


goods 


Record seen for small ap 
pliances—That small electrical appli 
ances will break all sales records in 
1948, is predicted by W. E. O'Brien, 
sales executive for the McGraw Electr 
Co. He said 310 out of every 1,00) 
people in the nation bought a “traffic” 
appliance last year, and predicted the 
figure will be higher this year. “Traffic” 
appliances are small electrical items, 
such as toasters and ironers, which the 
customer may buy on the spot while 
passing through a store. Mr. O’Brien 
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told retailers they would have to stock 
a greater variety of the appliances that 
people know and want, in order to 
meet the advance in competition. Last 
year more than 42 million traffic appli- 
ances were sold, about 22 million above 
the 1940 level. In the like period, said 
Mr. O’Brien, the average sales ticket 
has jumped 121 per cent from $5.60 
to $12.38. The Census Bureau says that 
electrical goods wholesalers sales in 
May were off an average of 8 per cent 
from the previous month, but were up 
7 per cent from May, 1947. 
~ + > 


Furniture and furnishings 
—Despite the cautious buying at the 
Chicago mid-summer show, the National 
Retail Furniture Association, which rep- 
resents 80 per cent of the nation’s retail 
reports that June dollar sales 
10 per cent over 


volume, 
of its members were 
a year ago, and for the first six months 
of 1948 were 8 per cent over the com- 
parable period last year. The industry 
is out to maintain its postwar record 
volume of business with concentrated 
campaigns, restyling of lines and new 
products. From Sept. 24 to Oct. 2, 
retailers will step up their advertising 
and bombard the public with their “fall 
home fashions festival,” built around 
the slogan, “enjoy living—at home.” 
At the same time manufacturers will 
increase advertising campaigns to point 
out to the woman of the house that, 
while she “wouldn’t be caught dead” 
in an ancient fur coat, she still retains 
obsolete furniture and out-of-date home 
accessories. 
* ” x 

Plumbing fixtures gain — 
While the industry statistics are only 
definite for the first 1948 quarter, the 
news is that gains in that period have 
continued, or bettered, since. The value 
of shipments of porcelain enameled cast 
iron and steel plumbing fixtures for 
the first quarter, increased approxi- 
mately 4.6 per cent over the $38,470,000 
hgure reported for the fourth quarter 
of 1947, and gained 47 per cent over 
the first quarter of 1947, according to 
the Porcelain Enamel Institute, Wash- 
ington, D. C. During the first quarter 
of this year, unit shipments of porcelain 
enameled lavatory equipment decreased 
2.9 per cent below the fourth quarter, 
and shipments of porcelain kitchen 
sinks were off 1.5 per cent. However, 
shipments of porcelain enameled bath- 
tubs during the first 1948 quarter in- 
creased 4.6 per cent over the 475,000 
units reported for the fourth quarter 
of 1947, 


* * * 


Aluminum After study of 
aluminum for use in vent pipes in 
plumbing systems, F.H.A.’s Underwrit- 
ing Division has issued standards ac- 
cepting aluminum tubing or standard 
IPS aluminum pipe for this application. 
Reynolds Metals Co. says the standards 
Specify that aluminum vent pipes may 
be used for dry vents where the lowest 
connection to the ferrous metal piping 
is not less than 6 inches above the 
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flood rim of any plumbing on which 
the vent is installed. Proper cathodic 
protection for the aluminum fitting is 
required at each place where it points 
with iron or steel. The FHA bulletin 
says that aluminum tubing or standard 


IPS aluminum pipe may be either 
drawn or extruded. Reynolds comments 
that the authorized aluminum alloys 


“have unusually high resistance to cor- 
under conditions normally en- 
countered in this application.” In ordet 
to facilitate joining within the alumi- 
num vent systems, or where the alumi- 
num vent system is joined to iron ot 
steel pipe, use of standard IPS sizes is 
recommended. In all other installations, 
aluminum tubing may be used if de- 
sired. The minimum recommended wall 
thickness is ‘4g inch. 

* * * 


rosion 


Stoker sales up Showing 
some “come-back” after last year’s 
famine, the Department of Commerce 
says that factory sales of mechanical 
stokers in May totaled 6,627 units, an 
increase of 36 per cent over April, and 
22 per cent above the number sold in 
May, 1947. 
than half the number sold in May, 1946. 
Of the 6,627 stokers sold in May, 5,658 
were sold for residential use (other 
than apartment houses) and 287 were 
sold in small apartment houses and 
small commercial heating plants. Total 
sales of mechanical stokers during the 
first five months of 1948 amounted to 
24,210 units, compared with 20,544 in 
the 1947 period and 77,256 units in the 
like 1946 period, 


* * . 


Sales, however, were less 


Motorola 
president of 


sales — Paul V. 
Motorola Ine.. 
radio and television manufac- 
turing firm today announced that a re- 
cent stockholders report 

company’s sales for the 


Galvin, 
Chicago 


showed the 

six-month 
period ended May 29 were 
$26,000,000. Sales in the 
period last year were 
“The industry,” he added, “ 
out approximately 


nearly 
comparable 
$21,000,000. 
is now turn- 
51,000 sets a month 
and is still not meeting the demand. 
We at Motorola are running two shifts 
currently in our factory.” 
Speaking of the effect television has on 
sales of radio receivers, Mr. 
said, “Although the sale 
receivers has affected the 


console 


television 


Galvin 
of television 
sale of large 
radios in markets now being 
served by video broadcasting, we are 
of the opinion that a strong demand 
for home radios will continue.” 
* * 


Gilbert increases toy output 
—Expanded facilities and new machin- 
ery have enabled A. C. Gilbert Co. to 
raise its total production this year to 
about 30% over 1947, 
H. L. Trisch, vice-president, Neverthe- 
less, the company will be forced to 
maintain allocations to distributors on 
almost every item in its line of con- 
struction toys, electric trains, and 
household appliances, he added. A large 
user of steel, the company is shifting, 
wherever possible, to the use of plastics 


according to 

















BUSHING 


FOR YOUR FULL LINE OF 
INTERCHANGEABLE 


MAUREY PULLEYS 


* IT'S NEW 
% IT'S A MAUREY EXCLUSIVE 
% IT'S A PROFIT-PULLER 


I-Not Necessary to Stock 3 
Types of Bushings. 
2-One Bushing—One Price. 
3-Simplified Stock-Keeping 
4-Greater Combination of Sizes. 
With @ small additiona westment you 
can stock our full line of single and two- 
groove V Pulley 


For larger profits—Order Now 

All Maurey-Made Products are available 
through jobbers. See your local jobber 
Write. wire or phone Tel. CALumet 


P . 
tor turther 


6269, 





MANUFAC! 


oration 


mAUREY Corp 
Phone CALumet 6269 


2909 S. Wabash Ave., 
hicago 16, Ill. 
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use STEVENS DISPLAYS 


to boost your level sales 









NO. 555 LINE AND SURFACE LEVEL 


originated by Stevens, made of 3%” hex 
tubing 3” long. Levels from hook or base. 
Packed in sure-selling, blue display box 
of one dozen. 


STEVENS 


POCKET LEVEL 






NO. 556 ALUMINUM POCKET LEVEL 


quick and accurate — on the job or around 
the home. Made of polished 3%” hex alu- 
minum tubing, 5%” long with sturdy pencil 
clip. Packed compactly in blue display b 

p pactly ve display box "ney 
of one dozen. — — 


SYEVis, 


rue ea. STEVENS LEVEL comvany 


NEWTON FALLS, OHIO 














me MODERN 


LAWN MOWER 


SHARPENER 






INCREASE YOUR PROFITS “ton ut 
PRICED 


STIMULATE STORE TRAFFIC $24150 


(less motor) 


te MODERN j.cw:e SHARPENER 


Sharpens All Reel Type Mowers * Hand, Power 
or Gang * 10 to 20 Minutes * No Dismantling 
No Extra Attachments Needed 


All reel type mowers, from 5-inch edgers to 36- 





inch power mowers, are quickly sharpened to 
Machined from special alloy tool steel, oil catiene ants of Goth taht ond 1th Gwlst sacl 
tempered and hardened, ARMSTRONG Bros, 
Knife Blade Cutter Wheels, penetrate pipe 





blades. Handle, wheels, roller and motor remain 






easily, cut smoothly and rapidly, and — in place when sharpening is in process. Bed knife 
their keen edge They come in sizes anc 66 ‘ iia te 

> > t hold mower 
types for all makes of pipe cutters, and are is sharpened in same brackets tha - 
stocked by leading tool departments every- in grinding position. No extra attachments re- 
where. Write for Catalog quired. One lever puts mower or bed knife in 







grinding position. 100% steel construction. 
Grinding head rides on five ball bearing races. 


Small, compact, easy to operate. Sharpens wood 


ARMSTRONG BROS. TOOL CO. 
5214W. Armstrong Ave., Chicago 30, U.S.A. 
Eastern Whse. & Sales: 199 Lafayette St., 
N. Y. 12, N. Y. Pacific Whse. and 
Sales Office: 1275 Mission St. 
San Francisco 3, California 







chisels, joiner knives and planer blades without 






extra attachments. Skate Sharpener Attachments 







Available 
Send for Free Bulletin No. 27B 


ORDER NOW ~* IMMEDIATE DELIVERY 








MODERN MFG. CO. 


160 N. FAIR OAKS AVE. * PASADENA 1, CALIF, 
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and substitute metals. In addition, jt 
has discontinued several appliance 
items, and is saving steel by using alu- 
minum boxes for Erector sets, and by 
making some small parts of brass or 
aluminum. Output of American Flyer 
trains and accessories has been stepped 
up to six times that of 1941, and by 
Christmas, it is hoped that the supply 
will come up nearly on a par with 
demand, for the first time since the 
war. 
_ 

Thor washing machines — 
Effective August 2, Thor Corporation 
increased retail prices on most of its 
washing machine models, an average of 
10.8 per cent. According to J. R. Hurley, 
president, this is the company’s first 
price mark-up since 1937, and “is the 
result of increases in costs over which 
we have no control, and which can no 
longer be absorbed.” 

* ok * 

Ekco sales Net consolidated 
sales of Ekco Products Co., Chicago, 
Ill., for the second quarter, ended June 
30, were $6,698,596, compared with 
$6,435,665, for the same period last 
year, 

* * * 

Conlon-Moore sales—Net sales 
of Conlon-Moore Corp., Chicago, for the 
first six months of 1948, were $5,839,023, 
compared to $4,569,009, for the same 
period last year. 

x ok * 

Emerson reports gains — 
Emerson Radio & Phonograph Corp., 
at its recent distributors’ convention, 
received orders for delivery within the 
next 90 days amounting to approxi- 
mately $13 million. This was the largest 
amount of business ever placed at an 
Emerson convention, according to Ben- 
jamin Abrams, president, The fine vol- 
ume reflected the growing demand for 
the company’s television receiver, which 
retails for $269, the lowest priced re- 
ceiver of its picture size on the market. 
At present, Emerson is turning out 200 
“see-and-hear” sets each day, and 1s 
prepared to double that if it can get 
enough picture tubes, Meanwhile, says 
the company, the demand for sound 
radios, which had been running about 
410 per cent behind a year ago, is im- 
proving, though still far below last year. 

x ok * 

Thor sales — Record sales of 
$18,920,909 were reported by Thor 
Corp., home laundry appliance manu- 


facturers. Sales were higher than in any 

comparable period in the company's 41 

year history and reflected a 16 per cent 

gain over those of $16,246,724 in the 
first six months of 1947, 
ck * ae 

Water heater sales — Rheem 


Mfg. Co. for the second quarter ol 
1948, despite a 5% drop in sales over 
the corresponding quarter of 1947, re 
ports a 12% gain over the net earnings 
reported for the second quarter of 194/. 
Net sales for the second quarter of 
1948 were $13,670,000, as cor pared 
with $14,348,000 for the corresponding 

















































c-Y 
na mI TS — 


This ; 
play 
Davis 
(11d 
with 
sales 
a DA\ 
every 
counté 
20” 3» 
buyin: 
duces 


x 





LEAL 
A 


Will anchor 
—slate and 
stalled—rigi 
immediate < 


SOLIDLY 

ANCHO! 

¢ SMALL 
MACHII 


¢ ELECTRI 
FIXTURE 


* PLUMBII 
EQUIPM 


® SHELVID 


Send | 
Paine | 


THE 


2963 CAR 


HARDWA 


dition, it 


appliance 
ising alu- 
, and by 
brass or 
an Flyer 
1 stepped 
, and by 
1e supply 
par with 


since the 


hines — 
rporation 
st of its 
verage of 
.. Hurley, 
ny’s first 
i “is the 
er which 
h can no 


isolidated 
Chicago, 
ded June 
‘ed with 
riod last 


Net sales 
o, for the 
5.839.023, 
the same 


gains — 
hh = Corp., 
invention, 
ithin the 
approxi- 
ve largest 
ed at an 
, to Ben- 
fine vol- 
mand for 
er, which 


riced re- 
» market. 
r out 200 

and is 
can get 
hile, says 
yr sound 
ng about 
o, is im- 
last year. 
1 sales of 
by Thor 
‘e mani- 
an in any 
pany s $1 
per cent 
4 in the 


Rheem 
uarter of 
sales over 
1947, re 
earnings 
- of 1947. 
narter of 
compared 
>sponding 


2, 1948 





Self-Selling 
DISPLAY 
Holds 60 Cord Sets 


This smartly finished wood dis- 
play holds, displays, SELLS 60 
Davis Cord Sets a complete line, 
(11 different types) each tagged 
with informative, self-service 
sales label. Fully stocked, offers 
a DAVIS cord for every need, in 
every price range. Uses small 
counter space — only 20” x 
20” x 8” — increases impulse 
buying, increases profits, re- 
duces sales time. 


Ss. YOUR JOBBER OR WRITE DIRECT 
CE FOR FULL DETAILS AND PRICES.@ 


DAVIS Mfg. Company 


PLANO 1, ILLINOIS 
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LEAD EXPANSION 


ANCHORS 


Will anchor in concrete—stone—marble—tile 
—slate and other solid materials—easily in- 
stalled—rigid holding power—order now for 


immediate delivery. 


SOLIDLY 

ANCHORS 

¢ SMALL 
MACHINERY 


¢ ELECTRICAL 
FIXTURES 


* PLUMBING 
EQUIPMENT 
* SHELVING 


Send for the complete catalog on 
Paine fastening and hanging devices 


THE PAINE COMPANY 
2963 CARROLL AVE., CHICAGO 12, ILL. 


ind Hancine DEVICES} 
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1947 period, For the first half of 1948, 

net sales totalled $27,760,000, as against 

29,918,000 for the first half of 1947. 
* * * 


Scott Paper Co. gains—Aided 
by increased production at all its 
plants and a slightly higher level of 
prices than a year ago, Scott Paper Co., 
it is anticipated, will report net sales 
in the neighborhood of $35 million for 
the first half of 1948, against slightly 
over $28 million in the first half of 1947, 
Case production of Scott Paper’s towels, 
tissues and other products showed an 
increase of about 5 per cent in the 
first five months of this year over a 
year ago. In June, the company an- 
nounced average increases of 5 per 
cent in the selling prices of 
brands to meet higher costs of materials 
and supplies, and a recent increase in 
freight rates. Although this action 
raised Scott’s level of prices about 46 
per cent above the close of 1941, its 
operating expenses have increased 
nearly 70 per cent in the same period. 

2 = 


some 


Utility\ gas sales — Despite 
shortages of steel and other materials 
that restrict the expansion of produc- 
tion and distribution facilities of the 
gas utility industry total sales of gas 
to ultimate consumers continued to rise 
in June, aggregating 2,245,092,000 
therms for the month a gain of 6.4 per 
cent compared’ with  2,110,831,000 
therms sold in the same month last year, 
the American Gas Association reported, 
for the 12 months ended June 30th, 
1948, total sales of gas showed an in- 
crease of 8.5 per cent over the same 
period in 1947, 

* * * 

Store sales—Dollar sales of the 
nation’s department stores were up 9 
per cent in the week ended July 24, 
over last year’s comparison, says the 
Federal Reserve Board. All districts 
shared in the gain, which matched that 
of the week preceding. From 1948 to 
date, the gain over the 1947 comparison 
was 7 per cent. The Commerce Depart- 
ment reported June dollar sales in retail 
stores were 13 per cent higher than for 
last June, and a little above the May 
level. Sales in almost all the “durable 
goods” groups were ahead, ranging from 
28 per cent for building materials and 
hardware, to 13 per cent for house- 
furnishings, 

xe «6 

Huge demand sustains HCL 

-The cost of living will go higher late 
this summer, thinks Ewan Clague, top 
B.L.S. price expert, but he thinks there 
may be a slight downtrend by fall or 
winter, Commerce Department experts, 
studying our price problems, point out 
that our people still want to buy more 
goods than are available. With demand 
greater, prices are being forced upward, 
because there has been little increase 
in the supply of needed goods since the 
latter part of 1947. The nation’s defense 
program will intensify some scarcities, 
and cause civilian shortages similar to 
those during World War II, predicts 








WHY do it 
the hard way 





You can use your own 
hand tools on the 
OSTER No. 422 Power 
Vise Stand 





"Moftorize your stocks and dies!" 
Let the Oster No. 422 Power 
Vise Stand take over the time- 
muscle-wasting job of cutting 
off, reaming, and threading 
ipe. Get the work out faster, 
toed cid without effort! 


No. 422 weighs only 140 pounds 
(it's the lightest weight, motor 
driven, power pipe machine 
obtainable!) ... easy to handle 
... sets up in two minutes ... 
always ready for action in the 
shop or on the job. 


Standard range is !/g” to 2” 
pipe. Range with special, uni- 
versal drive shaft is 2!/2” to 6”. 


Suggestion: Write your name and address 
in the margin; cut out this advertisement; 
and mail to us for a free copy of illustrated 
catalog “LIST No. 22”, 


THE OSTER MANUFACTURING CO. 


2028 EAST 61st STREET 
CLEVELAND 3, OHIO, U.S.A. 
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| J. A. McCone, adviser to Defense Secre. 

tary Forrestal, He thinks severe short 
ages are likely in “man-power, steel. 
electricity, and copper, during the com 

| ing year.” 

| + * * 


THESE OUTSTANDING 
FEATURES MAKE 


Farmers’ prices, received and 
paid—The Department of Agricultur 
reports that gains in the prices farmer 
received for meat animals, dairy and 
poultry products, more than offset de 
creases in grains, soybeans, and cotton 
prices, to raise the July 15 index of 
“prices received” to 301 per cent of 
the 1909-14 “par,” only 2 per cent below 
the record set last January. The index 





THE BEST SELLER 


@ Streamlined, cleanly designed, fits into any 





type home. No. 624 Circulator | of “prices paid” by farmers remained 
@ Scientifically designed special alloy steel inner | unchanged at 251—still at the record 


unit protects outer cabinet from high tem- 
peratures, eliminating objectionable _ paint 
fumes even when brand new. 

© Three point floor contract keeps heater level, 
steady on any floor. 

©@ Concealed valve, protected from small chil- 
dren. 

@ Royal Super-Heat Burner (all models) famous 
for efficient operation, 

® Radiant circulators (700 Series) have full size, 
interchangeable padiants. 

@ A.G.A, Seal of approval on all Royal Gas 
Heaters for all types of gas. 


| level established in January. 
* ¢ @ 


Construction commitments— 
Investment commitments for construc 
tion in the 37 states east of the Rocky 
Mountains soared to $4,766,795,000 in 
the first half of this year to set an all- 
time dollar record for a first half 
period, reports the F. W. Dodge Corp, 
New York City, a fact-finding organi- 
zation for the construction industry. 
The previous record for a__ first-half 
period was $3,937,736,000 established 
in 1946. Contract volume in the first 
six months of this year was 36 per cent 
Chattanooga Implement & Manufacturing Co. miner Dan tt pened for thea 

responding period of 1947. The greatest 

gains were the nonresidential building, 
Quality . . . Since 1891 which showed a rise of 60 per cent. 

Manufacturers of Royal Gas Heaters - Royal Fireplace Furnishings - Kol-Gas Magazine Heaters Residential awards were 24 per cent 
= s | higher than in the first half of last year 

while heavy engineering works showed 


CHROME PLATED [imate 


woop SCREWS IN- THE Where the consumer dollar 


goes—Food stores easily get a larger 
RE FILL BOX part of the retail dollar now than any 

es other business, but automobiles and 
filling stations are steadily increasing 


Genuine their share, These three groups, with 


’ eating and drinking places, take in 
%* 8 sizes round head more than half of each retail dollar. 
* 8 sizes eval head Department of Commerce analysts said 


food stores are doing far better than 
ELECTRIC FENCER * Indiyidually marked itis the war, taking in 27.6 cents of 





®@ Royal heaters are better built, better designed, 
give continuing top notch performance. No. 728 Circulator with Radiants | 


Chattanooga, Tennessee 











A natalia iy compartments each dollar spent in retail channels. In 
1940, their share was 23.5 cents, Gen- 
eral merchandise stores, including the 
mail order houses, get 12.5 cents now, 
against 14.8 cents pre-war. Others get 
ting major parts include home furnish 
ings, home appliance and radio stores, 
now getting 5.5 cents against 4.4 cents 
before the war, and building materials 
and hardware stores, now 7.6 against 
6.7 cents. Retail sales account for pet 
haps two-thirds of all consumer spend: 
ing, analysts estimate. They do not in- 
clude rent money, or what is spent on 
amusements, doctor’s bills, and lawyer’ 


; , fees. 
current only instantaneously —they‘re real } 4 o * 


Write for complete information on 
Sharon's 56 assortments. 





For the control of stock, etc. by means of a 
single wire fence, these RED DEVIL FENCERS 
feature the intermittent shock (safest, most 


effective). Exclusive “wheel” action uses 


* 


“jvice” misers. Guaranteed. Complete with 


Oil and gasoline forecasts 
—The government's top oil expert 
predicted June 29 that there will be no 
A Product of ; gasoline shortage this summer, but was 


Red Devil Toots. | SHARON BOLT & SCREW CO. TERIitsimtmssusaanenmats 


Irvington 11,N.J.,U.S.A. 202 PURCHASE ST, BOSTON, MASS. W. Ball, chief of the Interior Depart 


all accessories, instructions, diagrams. Stimu- 


late sales of fencing, wire, batteries, etc. 
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ments gas and oil division, told a 
House Committee: “Today we've got 
the all-time high stock of gasoline on 
hand. Barring strikes and catastrophes, 
there should be no gasoline shortage 
this summer, and fuel oil should not 
be quite so tight as last winter.” A 
Standard Oil Co, (N. J.) spokesman 
told the Committee that the petroleum 
shortage is easing, but there still may 
be “spot” shortages next winter. Texas 
Co’s salesmanager expects the heating 
oil situation still will be “tight” and 
adds “If we have an unusually cold 
winter, we'll be in a little trouble.” Oil 
burner makers are urging the _petro- 
leum industry to “soft-pedal” talk of 
fuel oil shortages next winter, so the 
oil people seem to be centering on 
the story: “There'll be enough to go 
around, but not a drop to spare.” Mean- 
time, the large burner manufacturers 
are doing their part to prevent any new 
drains on oil supplies, by not encourag- 
ing conversions by coal-furnace owners. 
They are, however, urging distributors 
to get out and convince present owners 
of oil buy better ones. 
Burner sales, despite every thing, are 
down 50 per cent from a year ago. 
* ~ * 


burners to 


Extending uses of rubber- 
Rubber, jealously guarded and doled 
during the war days, now is fast reach- 
ing into new fields of usefulness. For 
wear, or saving wear, for cushioning or 
braking or pressing, its “mechanical” 
uses are mounting daily. Rubber com- 
panies turning out mechanical goods 
are conspiring with all sorts of other 
industries, to improve products by use 
of rubber components where these were 
never before. Already there are 
some 30,000 items which the industry 
groups as “mechanical They 
seal refrigerator doors, supply up to 
200 different parts in an auto, and 
turn up in printing presses, steel mills, 
and paper mills. Firestone has in an 
experimental stage a pneumatic rubber 
spring for railroad cars, In effect, this 
puts travel air.” with 
vibration, side-sway and noise largely 
absorbed. Goodrich and others have 
coupled rubber’s tough resiliency with 
steel’s strength, and have built shock- 
absorbing springs for buses, trucks 
and automobiles, The same principle of 
locking rubber to steel is producing 
thousands of “vibration dampeners” for 
heavy machinery, printing presses, tex- 


used 


goods.” 


railroad “on 


tile looms, and the huge presses which 
stamp out auto fenders and 
Compared to pre-war, the mechanical 
rubber goods business has practically 
doubled in volume. H. D. Foster, of 
says its mechanical goods 
sales for the first half of 1948 are 
running 20% ahead of 1947, and adds 
that sales last year, in turn, were 20% 
ahead of 1946. General Tire and Rub- 


ber’s 


bodies. 


Goodyear, 


mechanical goods division, ex- 
pects in 1948 production to be 10% 
ahead of last year. 
* * o 
Synthetics a big help—Much 
of the rubber industry’s growing en- 
thusiasm stems from the development 
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i “They'd be lost without 


their Boss gloves!” 


BOSS YANK 5510—Hard-work favorite 
Knit Wrist MUNKEFACE 665; 
Gaurtlet Cuff FLXO 666 








No job is too tough for BOSS gloves. .. 


designed for every work requirement. For example, 


this sturdy glove with brown nap-out double palm 


comes in 3 styles 





knit wrist, gauntlet, or safety cuff 


shown above. Ask your jobber or write for 


illustrated catalog page on the complete BOss line. 





THE BOSS MANUFACTURING COMPANY e 


BEST KNOWN NAME 


WORK GLOVES 


59 YEARS OF HAND PROTECTION 


KEWANEE, $Lt. 
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HOLD EVERYTHING 


with Finger Grip 
ADJUSTABLE CLIPS 





Fastens Anywhere 
Adjusts in a jiffy 


The patented adjusting features make 

them useful for many more purposes— 

so they sell faster! Made of tempered 

spring steel. 

e TOOLS e CUTLERY e UTENSILS 

e STAMPS e BRUSHES e BROOMS 
@ IMPLEMENTS, Etc. 


* 
DISPLAY BOXES ... SALES HELPS 
* 
See Your Jobber or write 


Arthur |. Platt & Co. 


FAIRFIELD, CONN. 











There's only ONE 
READY PATCH 


MORE AND more dealers are 
finding READY PATCH the logical 
answer to the demand for a ready- 
mixed, easy-to-use patching com- 
position in paste form. 


If you sell patching plasters you 
understand the popularity and 
need for this distinctive product. 


Manufactured by 


M & H LABORATORIES 
2703 ARCHER AVENUE 
CHICAGO 8, 


ILL. 
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of man-made rubbers and 
Uses for synthetic rubber have been 
found, in which it far outshines the 
natural product, such as_ situations 
where the material comes into contact 
with oil, grease, or acids. One execu- 


tive cites a new product under develop- 


ment, made from a_ synthetic rubber 
material which can be “cured” or vul- 
canized in two minutes, against 12 
minutes for previously known materials. 
Goodrich, which long before the war 
was lining industrial “pickling” tanks 
and railroad tank cars with rubber, 
for shipping corrosive acids and liquids. 
has carried the principle to 
drums. General is even producing a 13 
gallon all-rubber drum—about the size 
of a nail keg—for the same purposes. 
Rubber, too, is making inroads in 


the printing industry, replacing metal | 
in plates for a variety of printing ap- | 
plications—for shipping cartons, paper | 


or fabric bags, or even greeting cards. 
Goodrich says the use of rubber in 


printing processes has increased tenfold | 


in the last decade, with lower cost the 
big factor in this trend. Rubber plates 
allow faster press speeds, give longer 
runs, use a third less ink, cause less 
wear on equipment, cut the “make 
ready” time by two-thirds, and improves 
the appearance of the printed matter. 


Tariff Commission 
Strengthened: Few 
Rate Changes Likely 


Washington Bureau 
of Hardware Age 


HANCES are that 
changes will be made in the 
tariff during 
the next year. 


very few 


nation’s schedules 

Congress, in extending the Re- 
ciprocal Trade Agreements until 
June 30, 1949, removed the 
authority to tariff 
changes from the departments and 


recommend 


'agencies of the executive branch 


of the Federal Government and 
transferred it to the bipartisan 
Tariff Commission. 

The Tariff Commission is now 
charged with the responsibility 
for holding full and detailed hear- 
ings on any proposed upward or 
downward revisions in tariff 
schedules. 


And, since any new rates pro- | 


posed by the President may not 
be put into effect for 90 days if 
the White House proposals do not 


jibe with Tariff Commission 
recommendations, the chances for 
any except minor revisions in 


duties are slim indeed. 

President Truman had asked 
Congress to extend the existing 
trade agreement act without 


plastics. | 
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TROY 
BEST 





FILE HANDLE. Assures better workmanship ond 
to user. K can’t split. 


safety 





FILE CARD—cleans files, taps and dies quickly and 
thoroughly. 
HOG SCRAPERS—1 ingle or double end. 








TROY FILE WORKS 
Troy, Est. 1831 N.Y. 
TERRACE 
HOUSEHOLD 





STEP LADDERS 
BEST QUALITY 


Made of selected kiln- 
dried stock only 


Now Available 
TERRACE WOOD PRODUCTS (0. 


113 Elizabeth Avenue 
Elizabeth 1, N. J. 

















Vow A 


ban 


FOLDING CHAIRS 


M styles. Upholstered & ia. 
Tebiet Armchairs — Foldiag Tebles 


SHIPMENT 


ADIRONDACK 
CHAIR CO. 


1142-A BROADWAY 
NEW YORK I, N.Y. 





Tasee 
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crotch tc 
construct: 
and susp 
as a unit 
foot style 


261 | 
New ' 
121 











“ailable! 


SKOTCH 
WOOD JOINERS 


Order from your Jobber or write for details 


SUPERIOR FASTENER CORP., 
2949 ELSTON AVE., CHICAGO 18. ILL. 


LEATHER 
AND 


SADDLE SOAP 











Maker for You 


ASCO CHEMICAL CO. 


641 Lexington Ave., Brooklyn 71, N. Y. 


For use on all leather except 


suede. 
CLEANS POLISHES 
SOFTENS PRESERVES 


Packed in 6-0z., 12-0z. & 5-Ib. Cans 
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DUCK HUNTING 
Waders by HODGMAN 


OR 

AST 
ALL 
SELLING 


"“Wadewell", Amer- 
ica's most popular 
waders. Made from 
extra strong double 
fabric, triply rein- 
forced at seams. 
Seams stitched, ce- 
m mented and strap- 
h ped, New, special 
¥y rubber coated fab- 
ric at inseams and 
crotch to prevent chafing. Boot feet sturdily 
constructed. Roomy inside pocket. Drawstring 
and suspender buttons. Entire unit vulcanized 
as a unit after making. Also made in stocking 
foot styles. 


Write for complete Hodgman 
Sporting Specialties Catalog 


HODGMAN RUBBER CO. 


FRAMINGHAM, MASS. 
261 Fifth Ave. 15 No. Jefferson St. 
New York, N. Y. Chicago, Ill. 
121 Second St., San Francisco, Cal. 




































HERE'S PROOF OF 


HULL COMPASS SALES 


@ Wondering whether you 
will find profitable sales on 
an initial stock of Hull Com- 
passes? The proof of the 
pudding is in Hull's long- 
standing policy of encourag- 
ing its thousands of dealers 
in the automotive, hardware 
and other fields to order 
only in amounts 
based on monthly- 
requirements, Frank- 
ly, the practice has 
paid off for Hull 
because Hull deal- 
ers have always had 
healthy compass in- 
ventories. 
Nevertheless, a manu- 
facturer has to know 
that his product enjoys 
consistent, month-by- 
month sales before he 
can count on small, fre- 
quent orders making 
up for fewer but much 
larger orders. Hull's 
success with such a 
policy is your assur- 
ance of steady, active 
sales with Hull Com- 
passes. 
(A) BEACONLITE—II|uminated Automobile Com- 

pass. List Price $5.95. 
(B) STREAMLINE—Standard Automobile Compass. 

List Price $3.95. 
(C) STREAMLINE—Marine Compass. 

List Price $2.75. 

Write for Information and Prices. 


HULL MFG. COMPANY 


P. O. Box 246-HAS' + Warren, Ohio 
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change for a period of three | 


years. Congress ignored this re- 
quest. It removed the inter-agency 
Committee for Reciprocity infor- 
mation from the picture, trans- 
ferred the source of recommenda- 
tions to the Tariff Comission, and 
approved a one-year extension. 

Mr. Truman signed the bill 
into law with “regret”, and opin- 
ioned that the new law prescribes 
complicated, time-con- 
suming and unnecessary proced- 
ure for the negotiation of recip- 
rocal trade agreements.” He said 
that the wrought by 
Congress would “necessarily ham- 
per and obstruct the negotiation 
of new agreements, a defect which 
is particularly undesirable in view 
of the act’s limitation to a single 
year.” 


“a new, 


changes 


The First Step 


However, the House Ways and 
Means Committee said its bill was 
“the first step in more than 14 
years toward a scientific adjust- 
ment of trade regulations con- 
sistent with the goal of maximum 
beneficial world trade.” The group 
explained that transfer of public 
hearings to the Tariff Commission 
would enable that agency to make 
factual studies and determinations 
“without endangering the national 
security or consequential injury to 
our domestic economy.” 

The Senate Finance Commitee 
reported that it heard “from pro- 
gressively widening sources” that 
domestic producers who require 
protection against injurious com- 
petition from imports “do not 
receive adequate consideration in 
trade agreement negotiations. 
There is much feeling that’ fully 
justifiable needs for tariffs ade- 
quate to safeguard the well-being 
of our domestic economy are be- 
ing subordinated to extraneous, 
and perhaps overvalued 
matic objectives.” 


diplo- 


Senator Vandenberg, R., Mich., 
in urging Congress to extend and 
revise the agreements, declared 
that the President “has no mo- 
nopoly ”on efforts to make changes 
in the nation’s tariff formula. 

“The last word on the subject 
was not written when the Recip- 
rocal Trade Agreements Act was 













( Here's the one that ) 
WON'T SHRINK 
This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 
it WORKS BETTER. 


WILL NOT SHRIN«| 
STICKS AND STAYS pyr 
iT 
a 



























Most dealers report: 
“Our sales of Dur- 
ham’s Rock - Hard. 
Water Putty keep 
doubling, year after 
ear.” at’s more, 
urham’s Rock- 
Hard Water Putty 
ives you by far the 
st profit-margin on 
any product of this 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may | 
fall out or chip off. Durham’s Rock-Ha: 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel . oy or polish it to a velvet smooth 
finish. y to use. Keeps indefinitely. So 
economical. Just mix with water as 
needed. © Packed twelve 1-lb. cans or four 
4-lb. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-lb. drums for 
industrial usérs. 


The PLASTIC Repair Material 
in POWDER Form 





Rockwood 
Manufacturing Co. 


Rockwood, Penna. 


Available For Immediate Delivery 
-aud at nensible prices 
CAST IRON 
BUILDERS HARDWARE 


BRASS PLATED—NICKEL PLATED 


Items shown also available in solid 
brass—in all standard finishes. 


Attractive 
Counter 
Display 

Available 


Size: 6”x8” 
No Charge 





|Wule Toclay :-For new fully-illustrated 


catalog No. 4 containing many other 
builders’ hardware and specialty items. 
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SHELBY—vePENDABLE HARDWARE 





a 





Fly time is here... 


Good screen doors plus good 
hinges keep flies where they 
belong, on the outside. 


There's many a home that 
needs several replacement sets 
right now. Display ‘em and 
you'll sell ‘em. Don't overlook 
the daily sales possible with the 
Complete Shelby Line. 


Be sure to cash in on Shelby’'s 
Hardware of the Month. Order 
from your Jobber. 
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SPRING HINGE CO 
SHELBY. OHIO 





Lacing 
Machines 
Apply All 

Makes 






Safest because: 


Hooks are rigidly held in accurate alignment 
by patented steel binder bars before, during 
and after application, distributing tension uni- 
formly across the belt, assuring maximum 
traction and minimum wear. Patented binder 
bars lap over belt end, prevent fraying. 


Sizes for all belts. Cost no more than ordinary 
belt hooks. Write for circular. 


SAFETY BELT-LACER COMPANY 


5390 N. MENARD AVE., CHICAGO 30, U. S. A. 
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framed,” he stated. “It is not un- 
touchable in its prudence and its 
wisdom. The President himself 
acknowledged this fact when he 
issued an executive order one year 
ago making escape changes in the 
formula. I happen to be one of 
those who has come to believe that 
the reciprocal formula is indis- 
pensable to our economy in this 
postwar world,” he declared. 


“Know Your Air Force 
Better" 

Air Force Day this year will 
be observed on Sept. 18, the first 
anniversary of the official begin- 
ning of the United States Air 
Force as an autonomous branch 
of the Armed Forces of the United 
States, with equal status for the 
Army and the Navy. This year 
also marks the 41st year of the 
existence of the nation’s first mili- 
tary air arm which was estab- 
lished in 1907 as the Aviation 
Section of the Signal Corps. 

To the basic theme, “Air Power 
is Peace Power’, the Air Force 
adds—*“Know Your Air Force Bet- 
ter.” Hoyt S. Vandenberg, Chief 
of Staff, United States Air Force, 
states that it is essential that each 
citizen be reminded that air power 
means an adequate Air Force in 
being, a strong manpower reserve 
in the form of a trained Air 
Force Reserve and Air National 
Guard; a strong aviation industry 
and a continuing program of re- 
search and development. 

In addition, Americans should 
know that, their Air Force is a 
volunteer organization made up 
of some of their best young men; 
that the Air Force trains its men 
superby in individual skills and 
in team tactics; that the Air 
Force provides the most modern 
and efhcient equipment that it and 
a co-operating industry can de- 
vise; and that the Air Force as 
a whole is an integral part of 
the Nation and its bases and men 
parts of their individual neigh- 
boring communities. Young men 
should have the chance to learn 
of the excellent career opportu- 
nities available in the Air Force 
and of the choices open to those 
who qualify in the fields of pilot 
training and in specialized aero- 
nautical skills. 


HARDWARE AGE, AUGUST 12, 1948 


The purpose of this observance 
is to emphasize the meaning and 
significance of air power and the 
importance of the Air Force to 
the security of the country and 
to the peace of the world. It also 
serves as an opportunity to review 
the contributions to peacetime 
progress as well as to military 
preparedness. The Air Force As. 
sociation, national organization of 
Air Force veterans, will sponsor 
the observance in co-operation 
with civil, patriotic and fraternal 
organizations. Activities in this 
country will include “open house” 
days at all Air Force bases, at 
which it is planned to interchange 
aircraft to permit more types to 
be on view to more people; cere- 
monial dinners and banquets, spe- 
cial network 
television programs, motion pic- 
tures and special exhibits. 


radio broadcasts, 


Social Security Changes 
a Post-election Issue 


Washington Bureau 
of Hardware Age 


HE decision of 

maintain the status quo of the 
nation’s social security program 
for the balance of this year is a 
good indication of the kind of 
political strategy that permeates 
Capitol Hill in an election year. 

Social security changes, it was 
decided, could well wait until 
1949—except for a few minor re- 
visions—and the inauguration of 


Congress to 


a new President and a_ new 
Congress. 


The proposal (H. J. Res. 296) 
sponsored by Rep. Gearhart, Re- 
publican, of Calif., in effect 
simply provides for limited ex- 
tension of the social security pro- 
gram as it is now set up and also 
spells out the conditions under 
which salesmen and other inde- 
pendent contractors may be ex- 
cluded from the program. It is 
to be noted, however, that this ex- 
clusion is not absolute. An} 
group of employees still may 
petition for social security cover 
age if it so desires. 

An indication of the type of 
proposed changes which Congress 
will be called upon to enact into 
law next year can be found in the 
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NEW DIECO ITEMS 


superior in every way 


WHAT MAKES A PROFIT-MAKER IN THE 
HARDWARE FIELD? Three things are vital: 
Quality — Utility — Popularity! And the 
DIECO line has them all! Each DIECO prod- 
uct is manufactured under the most modern 
and efficient die casting procedure — cast 
from a special durable metal alloy, yielding 
items that are superior to cast iron in uni- 
formity, finish, and tensile strength, These are 
the facts which point to every DIECO item as 
a profit maker! 


The Popularly Priced DIECO Line 


“No-Slam” Door Checks 
Sash Fasteners 
Chain Door Fasteners 
Casement Fasteners 
Door Stops (4 Types) 
Bar Sash Lifts 

Coat & Hat Hooks 
Costumer Hooks 
Cupboard Catches 
Cupboard Turns 
House Numerals 


COMPRESSION CAST FOR 
SUPERIORITY FROM A 
CORROSION RESISTANT ZINC ALLOY 








the Complete DIECO Displays 
Size: 12'' wide x 20" high 
8" wide x 15" high 


SEE YOUR JOBBER OR WRITE 
DIRECT FOR LITERATURE & PRICES! 


Manufactured by 


MACHINE TOOL CO., INC. 





90-12 ROCKAWAY BLVD. 
WOODHAVEN 17, NEW YORK 








HARDWARE AGE, AUGUST 12, 1948 











report of the Advisory Council on 
Security to the Senate 
Committee. The council 
charges in a 68-page report that 
the present program providing for 
old-age and survivor insurance is 
unduly restrictive in its eligibility 
requirements, provides inadequate 
coverage, and inadequate benefits. 

The council’s report 
mends extension of coverage of 


Social 
Finance 


recom- 


self-employed persons, farm 
workers, household workers, em- 
ployees of nonprofit institutions, 
federal employees, railroad em- 
ployees, members of the armed 
forces, employees of state and 
local governments, employees in 
island possessions, and 
and gratuities 
ployees. 


to tips 
received by em- 


Asks for Improvements 


With respect to eligibility, the 
report asks for improvements in 
the status of older workers. The 
report's recommendations of bene- 
fits include such points as a maxi- 
mum base for contributions and 
benefits, average monthly wage, 
benefit formula, 
vivor protection, dependents of in- 
sured women, maximum benefits, 
minimum benefit, retirement text, 
qualifying age for women, and 
lump-sum benefits. 

Turning to 


increased _ sur- 


recommendations 
on financing, the council says in 
its report that the contribution 
rate should be increased 114, per 
cent for employers and 114 per 
cent for employees at the same 
time that benefits are liberalized 
and coverage is The 
next step-up in the contribution 
rate, to 2 per cent on employer 
and to 2 per cent on employee, 
should be postponed 


extended. 


until the 
114 per cent rate plus interest on 
the investments of the trust fund 
is insufficient to meet current 
benefit outlays and administrative 
costs, the council believes. 
Meanwhile, the Federal Se- 
curity Agency continues to camp- 
aign actively for major revisions 
in the program. Oscar R. Ewing. 
FSA chief, declares that “a crisis 
has arisen because of the widen- 
ing gap between the present high 
cost of living and the amount of 
monthly payments available un- 
der our social security program.” 











Perfection 
DUBL-CHEM-FACED 


(TRADE MARK) 


MILK FILTER DISCS 


ARE BEST SELLERS AND 
MOST PROFITABLE 
TO YOU!, 

















FAST 
TURNOVER 
! because 

HIGHEST QUALITY 
AT LOW COST! 





SALES REPEAT BECAUSE YOU GIVE 
CUSTOMERS MORE FOR THEIR MONEY! 


No other double-faced filter disc is more 
efficient, regardless of price! Build a steady, 
profitable trade by helping farmers save 
money at every milking! Millions in use! 


NATIONALLY ADVERTISED IN 


Successful Farming, Hoard’s Dairyman, Dairy- 
land News, Wisconsin Agriculturist, The Farmer, 
Modern Dairyman, Rural New Yorker, New 
England Dairyman, New England Homestead, 
Dairymen’s League News, Better Farming Meth- 
ods, Califognia Dairyman, Western Dairy Journal, 
and other publications. 


Order How from your Jobber 


oo 


— 





SCHWARTZ MFG. CO., TwoRivers, Wis. | 


Exclusive Manufacturer of | 


DUBL-CHEM -FACED 


MILK FILTER DISCS | | 


; 
| 
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Gem Jr." 


ae m Jrcasseen 

a NOW 
Stock and Display 
NEW Gem Jr. 


Fingernail Clipper 
New tapered jaws. 
Streamlines. ‘‘Gem” 
quality thruout. 

Retail price mow 29% 


THE H. C. COOK Co, 
ANSONIA, CONN. 























































Coming Conventions 
And Events 


Corrected Each Issue According A " 
To Latest Data 4 UNS al N = 











HINE 
American Hardware Manufac- Fren ch — 

turers’ Assn., 95th semi-annual con- H A rv Oo 

vention to be held jointly with the 54th a a 

annual convention of the National MADE IN U.S.A. : 


Wholesale Hardware Assn., Oct. 18-21, ASK YOUR JGOBBER 


1948 at the Marlborough - Blenheim FOR OUR DOUBLE DUTY CHAMOIS 
Hotel, Atlantic City, N. J. Charles F. DOUBLE VALUE TO THE CONSUMER 

















Rockwell is secretary of the manufac- HOYT & WORTHEN TANNING CORP 

turers’ association with headquarters at HAVERHILL. MASS Super. 

342 Madison Ave., New York City 17. 

., + . . = @ Your la 

Thomas A. Fernley, Jr. is executive cow wow f 
Z Rienaiaaneneniall .. 4 secretary of the wholesalers’ group with ete 

2 iil Pine headquarters at 505 Arch St., Phila- G C li cas 

TRAUBEE PRODUCTS, INC. delphia, Pa. ripper ips | WHITR 
1150 BROADWAY NEW YORK 1, N. Y. Registered U. S. Pat. Office 





American Hardware Supply Co. 
annual meeting and exhibit, Jan. 24-26, 
1949 at company headquarters, 41-43 
Terminal Way, South Side, Pittsburgh 
19, Pa, Annual banquet will be held 
Wednesday night, Jan. 26 at the Wil- 
—— = —— liam Penn Hotel, 











Hardware Golf Association, 22nd 
oJ 


* annual tournament, Sept. 9-11, 1948, at e gusee 6900 Tools, INC. & 
Homo enized the French Lick Springs Hotel, French 
Lick, Ind, Dietz Lusk, c/o Henry —_—-—— - 


Disston & Sons, Inc., 621 E. 70th Ter- 
N eats fo ot O i | S race, Kansas City, Mo.,  secretary- 


treasurer, 














+ 


Processed from the _ foot 
bones of the finest healthy 
beef animals slaughtered in 
the Omaha packing houses, 
then cooked and filtered and 
homogenized to make Sheps 
Neatsfoot Oils more uni- 


Housewares and Appliance Show, 
Jan. 13-20, 1949, at the Navy Pier, 


Chicago, Ill. Sponsored by the National 
Housewares Manufacturers’ Assn., 1402 anges 
Merchandise Mart, 222 No. Bank Drive, 
Chicago 54, A. W. Buddenberg is execu- 




















form, smooth and penetrat- tive secretary. New products and new 
ise Mill Supply Regional Meetings, trade names are constantly 
sponsored by the American Supply and being added to the list- 
Machinery Manufacturers’ Assn., Inc., ings for the next Directory 
SOFTENS 1108 Clark Bldg., Pittsburgh, Pa., as Number of HARDWARE 

PRESERVES follows: October, 1948, Westchester- AGE 

WEATHERPROOFS Biltmore Country Club, Rye, New r 
STRENGTHENS York; Week of Nov. 15, 1948, Chicago, Therefore, if you do not 
. the fibers in all fine tanned leather Ill.; January 13, 1949, Edgewater Gulf find in the current issue of 
‘* MADE IN 3 GRADES Hotel, Biloxi, Miss. the Directory Number the 
aa waite aus National Hardware Show, Oct. product you are interested 
Dect tor Genter ie All Minds of Weater 12-16, 1948 at Grand Central Palace, in, write to the “Who 
Sold by Jobbers Everywhere New York City, Frank M. Yeager, Makes It” Editor. He'll be 

managing director, National Hardware glad to serve you. 


Show, Inc., 331 Madison Ave., N. W. 


National Wholesale Hardware HARDWARE AGE 
Assn., 54th annual convention to be 


held jointly wi > 95th semi-a al 
1eld jointly with the 95th semi-annua 100 E. 42nd St., New York 17,N. Y. 





Contains Mutton Tallow 
Made in Stick and Liquid 





Manufactured by convention of the American Hardware 
Manufacturers’ Assn., Oct. 18-21, 1948 
: ebr. ‘ 
Neatslene Co., Omaha 8, N at the Marlborough-Blenheim Hotel, a 
ROY W. SHEPARD, "SHEP" Atlantic City, N. J. Thomas A. Fenley, 






























Jr., is executive secretary of the whole- 
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Get Good FALL 
PROFITS with 


WHITNEYS 
LAWN SEED 


Tie up with our 
Advertising 
in Big City 
Sunday 
Newspapers 






bs MBSs beautiful lawn 
by sowing THIS FALL 


WHITNEY’S 


Super-Refined LAWN SEED Tire, ads, reduced 








Above is shown 




























¢ lawn-making efforts are most resultful when you 4 
ew lawns or repair old lawns IN THE FALL. @ / 
/HITNEY'S Super-Refined Lawn Seed. 
f d! Get your valuable circular i] 
about lawn making — FREE at your Dealer's. > f 
ees ) 


WHITNEY SEED CO., Buffalo 5, N.Y. 


Write for full information about Whitney Seeds 
¢ — their top quality, aggressive advertising, 
colorful point-of-sale material. 









































WRIGHT GALVANIZED WIRE STRAND 
(Clothesline ) 
CONNECTED LENGTHS marked every 
50 feet, four and six strand, No. 20 
gauge. Cushion center cable, best clothes- 
line construction known . . . 50’ lengths. 

Solid. . . 50’ and 100’ lengths. 
W RIGHT quality wire brightly gal- 
vanized. 


GE WRIGHT ines co 


WORCESTER *-MASS. 























MYERS SIGNS sx" cs 


THE business of a Myers 
Dealer need never suffer 
for lack of good identi- 
fication. His Dealer Aid 
Catalog offers a complete 
assortment of Indoor and 
Outdoor signs in appro- 
priate sizes for all pur- 
poses. Color, illumina- 
tion, good design and 
durable 
combine to make Myers 


construction 





signs pay well in in- 
creased sales and profits, 









[ ABERNATHY PUMP CO. | 





THE F. E. MYERS & BRO. CO 
Dept. M-43, Ashland, Ohio 
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NEW ALL ALUMINUM 
LARGE SIZE RURAL MAIL BOX 


UNITED STATES STANDARD No. 2 
"It's A Beauty” 


24 Inches 
Long 


14 Inches 
High 


“11 Inches 
Wide 





Made to U.S. Specification, Jan. 21, 1946 
Built to Last, Made of Heavy Gauge 
Rust Resistant Aluminum 
Continuous Aluminum Piano Hinge 
Packed 2 in shipping carton 
Weight 14 Ibs. per carton 
Jobbers and Dealers Inquiries Invited 


MIRAVALLE MFG. CO. 


Factory Office and Sales Office: 
911 LOCUST STREET ST. LOUIS 1, MO. 





















The Best Are 





BETTER BRAND 


mouse and rat 
TRAPS 





¢ METAL OR WOOD TRIGGER 
¢ FOUR-WAY ACTION 
e OIL TEMPERED SPRINGS 


McGILL METAL PRODUCTS CO. 


Marengo, Illinois 

















Tightens 


loose 
furniture 





Pat. Pend, 


CHAIR-LOC 


eff wooo JOINTS TIGHT 





LOOSE CHAIRS .. FURNITURE .. KITCHEN, TOOL, BRUSH HANDLES, 


Packed one dozen 
two-ounce bottles, 
each with applicator, 
in a striking green 
and white counter 
display box. Retails, 
Twenty-five cents. 


Send for a FREE 
sample bottle 


THE CHAIR-LOC COMPANY, Freeport, N.Y. 
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salers’ association with headquarters at 
505 Arch St., Philadelphia, Pa. Charles 
F. Rockwell is secretary of the manu- 
facturers’ group with headquarters at 
342 Madison Ave., New York City 17. 

New York State Retail Hardware 
Association, annual convention and ex- 
hibit, Feb. 15-17, 1949 at Buffalo, N. Y. 
N. H. Kiley, 508 Hills Building, Syra- 


cuse, N. Y., secretary. 
Texas Hardware and Implement 
Assn., annual convention and exhibit, 


Feb. 7-9, 1949 at Dallas, Texas. Facili- 
ties of the Baker and Adolphus Hotel 
will be used. Ray M. Souder, 814-15 
Texas Bank Bldg., Dallas, secretary- 
manager. 





Power Tools Attract 
Male Customers 


EN like to work with both 
hand and power tools. 
So says William Niemi, owner 


of Alger County Hardware, Mu- 
Mich. He frequently uses 
window displays on power tools 
them 


nising, 
and keeps a display of 
near his main aisle in the store 
where they come to the attention 
of the store’s traffic. 

“Everytime we put in a power 
tool window we get an immediate 


reaction from men,” he says, “In 


this part of Michigan, farmers, 
lumbermen, town residents and 


resort owners are all getting more 
interested in equipping work- 
shops with good tools. And we 


encourage these men whenever we 


can. Many are interested in buy- 
ing a few tools now and then, 
so as to work up gradually to 


a well equipped home shop.” 
Mr. Niemi reports that circulars 

and_ other matter, 

passed out to power tool buyers 


advertising 


at the time they buy a piece of 
equipment, often results in future 
sales. 





A display of power tools that 
brought customers to the store. 
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EYES FOR 
ELECTRICIANS 


Brooks insulated eyes, 


Write us for latest prices on your 


trade requirements. 


M.S. Brooks & Sons, Inc., Chester, Conn. 


Since 1848 


BROGKS i HOOKS 





standard 
and special shaped hooks, and a 
wide variety of fittings are pre- 
ferred by electricians everywhere 
because of their consistent quality. 








Changes 


New products and new 
trade names are constantly 
added to _ the 
ings for the next Directory 
Number of HARDWARE 
AGE. 


list- 


being 


Therefore, 
find in the current issue of 
the Number the 
product you are interested 
in, write to the “Who 
Makes It” Editor. He'll be 
glad to serve you. 


if you do not 


Directory 


WwW 


HARDWARE AGE 


100 E. 42nd St., New York 17, N. Y. 
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YOU ARE IN 
THE PICTURE 





Make sure to see the special 
FISHING AND HUNTING DIVISION 
Fourth Floor — Grand Central Palace 


OCTOBER 12-13 -14-15:-16 


GRAND CENTRAL PALACE ~~ NEW YORK CITY 
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YOU ARE A BUYER OF 
HARDWARE AND ALLIED LINES 


And you attend the NATIONAL HARDWARE 
SHOW at the Grand Central Palace, New York 
City, October 12, 13, 14, 15 and 16. 


Here, you will have the hardware industry at your 
finger tips---more than 400 of America’s leading 
manufacturers of hardware and allied lines will 
have their newest and best products on parade 
---for you---to see, feel and compare. 


As a buyer, you'll be in the picture in a big way 

---at the industry's greatest show---a show held 

just for you. 

FILL OUT and mail the registration coupon. Your 

admission badge, which will admit you without 

further registration, will be mailed to you. 
Yes---we will make hotel reservations for you. 


Registration Coupon 
Save time by registering NOW. Fillin and mail this registra- 


tion coupon and your admission badge will be mailed to you 
(PLEASE PRINT 











Name Title 
Firm 
Street 
City State 
Type of Business 

(Please check below the classification of your bus 


CD Retailer 
oO Migr's. Agent 


ness 
C) Dept. Store Buyer 


(CD Other 


C0 Wholesaler 
(CD Chain Store 





0 Importer-Exporter 














pur-: Wit fowe/ 
ULTIMOTOR 


2.4 H.P.—4 CYCLE—AIR COOLED 





Less WEIGHT! 


LESS SPACE! 
MORE ADAPTABLE! 


LEss 
SS VIBRATION, 


MORE EFFICIENT, 


ae 


ANCE PER DOLLAR; 





BETTER PERFORM 


Engineered for increased efficiency. Smoother running, with 
its centrifugal type governor, its geared pump with forced 
feed and splash oil system. More dependable power, with a 
high-tension crankshaft magneto. ULTIMOTOR is precision 
machined, lighter and more compact than most engines of 
lower rating, its outstanding performance proven by on-the- 
job comparison. LIST PRICE $89.50 
For Full Information Write Box HA 


Exclusive Territories Available 


oe Ste tgs 2". Te 0 
UEBELHOER BROS., Inc. 


848 KENSINGTON AVE., BUFFALO 15, N. Y. 












WIND DIRECTION 


WIND VELOCITY 


AT 


A GLANCE . 


WITH 


WINDIKATOR 


All outdoorsmen want WINDIKATOR! For quick, 
accurate wind information, WINDIKATOR is a 
must for yachtsmen, flyers, fishermen, hunters, golfers 
— for a/l outdoorsmen! 





A precision-built instrument, WINDIKATOR weighs less than two ounces, 
comes in a handsome Bakelite case. Non-magnetic, rust and corrosion 
resistant — guaranteed accurate to plus or minus 5% of full scale. Fits easily 
into pocket; leather belt carrying case available. Model A indicates speeds 
5-30 MPH; Model B, 10-60 MPH. 


The WINDIKATOR story is being told to outdoorsmen all over the 
country, in leading sportsmen’s magazines — magazines that are read reg- 
ularly dy your customers / 


LIST PRICE $8.75 LEATHER CASE $1.50 


For complete details, write to Dept, H-8 . .. 


The H. M. SAWYER & SON CO., Combridge, Mass 
, 
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WEATHER 
PACKAGE 








MADE-TO-ORDER 
WEATHERSTRIP 
SETS FOR DOORS 
AND WINDOWS 


National Metal weather 
stripping sets can now 





A Convenient Handyman’s Kit 


| 


The NEW National Metal | 


STRIP 





Complete with Instructions 


This small, compact unit con- 
tains all the house-owner 
needs to weather strip a 
36” x 84” Nails, 
screws, instructions and high 
quality bronze weather strip- 
ping in the correct lengths. 
A new set for windows is also 


door — 


be supplied in quantity 
lots specially made to 
your customer’s require- 
ments as to size and 
materials. 


with 
peal. 














available. 


Send for Prices and 
Additional Information Today 


It’s a ready-seller 
genuine economy ap- 





National Metal Products Company 


102 Chateau Street 





Pittsburgh 12, Pennsylvania 










Your customers won’t kick at 
“high prices” when you sell 
them Congress pulleys and V- 
belts. The special assortment 
of 50 pulleys takes care of 
90 per cent of all calls. Each 
pulley is individually packaged 
in a handsome 3-color carton. 
With each assortment you re- 
ceive the counter display 
shown at the right. 

You'll make more sales — 
more profits — by stocking 
and displaying the complete 
Congress Line — high quality 
V-belt, step-cone and variable 
speed sheaves, V-belts and flex- 
ible couplings. 


CONGRESS °vcreo” 


3750 E. OUTER DRIVE, DETROIT 12, MICH 





HARDWAR 








Get Congress Drives 
from your jobber. 
Catalog on request, 


DRIVES 
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PACK 
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TAP 
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an's Kit 
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nit con- 
‘owner 
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lengths. 
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quest, 
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PACKED FOR THE JOBBING TRADE 
WOODRUFF KEYS 





MACHINE KEYS 





ALL TYPES 


COTTER PINS 








Cc 
TAPER PINS ¢ STRAIGHT PINS 
COMPLETE LINE "STANHO" ASSORTMENTS 


NEW STANDARD BRAND 
HORSE SHOE NAILS 


STANDARD HORSE NAIL CORP. 


SINCE 1872 
NEW BRIGHTON + PENNSYLVANIA 



















Le me tt ~ 
the “Jap aud Die Business 
utth this display on your counter 


(oy obbet-at comme (oMM oleh alle) else Me-Mer-tuce)eMr-tele mm oleh 
the cAce self-seller cabinet on your counter. 
Stock is all arranged, and this constant 
silent salesman of items that are always 
in demand immediately goes to work for 
you. This c4ce assortment is worked out 
on a turnover schedule of each size based 
on actual sales in hardware stores. From 
your jobber. or 


HENRY L. HANSON COMPANY 





CH 





12, 194 


Worcester 8, Massachusetts 
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HERES WHY- 


PATENTED 


PIANO HINGE 


SCREENS ARE AMERICA’S CHOICE 







Guaranteed by 
Good Housekeeping 


245 apvransto AE 


EXTRA SAFETY—EXTRA BEAUTY 


Only Logan Firescreens provide 
the added safety and beauty of 
: : patented, spark-proof “PIANO 
® Good Housekeeping HINGES.” Protect your share of 
@ House Beautiful the comming season's business 


© Guide for the Bride With an amply supply of Logan 
Firescreens. Check your stock! 


Inc.. 740 Cabel St., 


Nationally Advertised 
In These Magazines 


LOGAN Co., 


LOGAN FIRESCREENS 


Louisville 6. Kentucky 


WITH SPARK-PROOF PIANO HINGES 








HARDWOOD- KILN DRIED 


TOILET 





CHOICE OF 
SPARKLING COLORS 
Orchid 
Blue 
Green 

Block 


Rose 
Peach 
Dubennet 
White 




































Fittings Equipped with Solid Brows Lock Nuts 
Mode to Fit All Stondord Site Toilet Bowl in Use 














~ eeee ee Open Front Seats Also Available 





@ A Factory Guarantee Not to Split, Peel or Warp 
® Metal 
@ Skilled Craftsmen Construct and Assemble Every Seat 


Parts are Glittering Chrome-Plated Brass 


® Continuous Supervision Prevents a Single Flaw 
@ Eight Shades of DuPont Mother-of-Pearl "Pyralin” 
@ 1%" Thick Lumber, Reenforced with 5%"' Dowels 











Custom Built & Special Color Seats Made To Order . « « « « Write for Prices 


HANCOCK MANUFACTURING, 


PHILADELPHIA 6, PA 


Inc. 














CHAMPION BUSH HOOK 


for 
Attachment to Scythe Snath 


Forged from Scythe Steel 


CUTTING EDGE—7 in. width, 17s in. 
PACKED—'/2 dozen in bundle. 


WEIGHT—8 Ibs. per '/2 dozen. 


Available for IMMEDIATE DELIVERY 


Your customers will find the Champion and Cyclone 
Bush Hooks to be sturdily built for long, satisfactory serv- 
ice at a price to fit their purses. These Bush Hooks will 
fit all local needs. They can be used for scrub growth 
removal and control; for roadside clearance and ri ht 
of way maintenance; plus many other uses. 








BLADE—Crucible Steel, 5 in. long, 1% In. wide. 
SHANK—Double Strap ‘Steel 18 in. or 24 in. long 
ming D handie with oval hardwovw grip. 


WEIGHT-—<18" in., 12 Ibs. 
dozen in bundles. 
Sample orders for ¥/z dozen pieces or less accepted 
direct from dealers provided order includes name of 
preferred wholesaler. 
Makers of the LITTLE GIANT Line 


24 in., 15 Ibs. per half 








fo) ais muy-\ 4) | tele) meek 


OAKLAND, MAINE 


WANT TO WOO 
WOODWORKERS? 








Here’s how: Court customers 
with Weldwood Glue.. .the best 
little gold digger in your store. 
Count on hobbyists, home- 
owners, handymen and carpenters 
to “go steady”’ with Weldwood 
..to come back for more again 
and again till they're wedded to 
your store for all their hardware 
needs. 
And the honeymoon lasts for- 
ever! For Weldwood Glue mixes 
quickly and easily with cold tap 
water. It spreads smoothly, sets 
quickly, and forms a permanent 
bond that's stronger than the 
wood itself. 


Joints made with Weldwood 


WELDWOOD puasric 
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Glue can be light worked a few 
hours after clamping. They with- 


stand moisture, heat, bacteria 
and rot. 
Yes, prominently display the 


striking Weldwood Glue carton 
near your cash register. It’s the 
bond that binds woodworkers to 
your store. Sell Weldwood Glue 
for 15¢, 35¢, 65¢ and 95¢. Larger 
sizes, too. Ask your jobber for 
complete details and samples, or 
write to: 

UNITED STATES PLYWOOD CORPORATION 
Industrial Adbesives Division, Dept. 404 
55 West 44th Street, New York 18, N.Y. 





RESIN CLUE 


« AIRLINE (wyion) 
CASTING LINE 


STREAMLINE 
SILK FLY LINE 


AIRLINE 
NYLON FLY UNE 


NEWTON 


(LL Star 


FISHING LINES 
FOR 


ALL STAR 


FIRST FOR FISHERMEN 


SOLD THROUGH JOBBERS ONLY 











THE CHOICE OF 
PROGRESSIVE DEALERS 


New Designs in 


FRANZITE GRIPS Es 






Follow the lead of large, progressive 
dealers and stock up with fast-selling FRANZITE 
GRIPS for Colt, Smith & Wesson, Hi-Standard, 
Ortgies, Luger and Mausers. Offered in a _ wide 
choice of beautiful designs in ivory, pearl, walnut, 
onyx, etc. 

Dealers’ catalog and liberal dealers’ discounts sent on request 


SPORTS, INC., (Mfrs.) 
5501 Broadway Dept. HA-2 CHICAGO 40, ILL. 












YOU'LL NEVER MISS A SALE 


HY DRAULIC 


© The Most Complete line 
since 1899 


© Nationally Advertised 


KENLY & CO., 


TEMPLETON, 


o 44, tik 
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$0-HARD 
SCREWS 


SHEET METAL 


Types A and B 





Made of steel, stainless steel 
and brass. 


inventories now of 


Good 
standard packaged lines. 


THE SOUTHINGTON 
HDWE. MFG. CO. 


™ 4 Est. 
Et. S@UTHINGTON, CONN. £2. 

















HAND AND POWER 
MOWERS — BUILT 
FOR SERVICE AND 
DURABILITY — 
SOLD TO DEALERS 
THROUGH JOBBERS 


wi TRE 
ae, Borne 


GRIPTROL ! 
The amazing 
new Homk 

feature — fin- 
yertip control 
through the 
handle grips. 





TRULY A 
QUALITY 
PRODUCT 


~ Lae. Oe Aa it 
as Be. eo pets F Pea 


Homko Products for Home Comfort 


WESTERN TOOL & STAMPING CO. 


2725 Second Ave. 


Des Moines, lowa 
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GOLDBLATT 
TOOLS for 


All Masonary 
Craftsmen! 


A Complete 

Line of First 
Quality Tools for 

All Masonry Trades 
IMMEDIATE 
DELIVERY 
Illustrated Catalog 
Mailed on Request 
Attractive Dealer Discounts 


1s? Choice 


of Plasterers and 

Cement Finishers 
Nationally Advertised Since 1885 
GOLDBLATT TOOL CO. 


1622 WALNUT STREET - KANSAS CITY 8, MO. 








WALTON TOOL BOXES 


THEY SELL AND SATISFY— 
PAY GOOD PROFITS 


MADE FOR MECHANICS 


Twenty years’ experience in making metal boxes guarantees 
Walton quality. Mechanics prefer these stoutly constructed, 
compact boxes with numerous exclusive improvements. 


Special Features 


Rounded corners. Extra length for long handled wrenches, 
wrecking bars, other long tools. 24 gauge steel. Built-in 
continuous hinges. Sturdy suitcase bolts, and handles. Wrinkle 
enamel two-tone finish. Smooth enamel trays. ~ 


HIP-ROOF 
CANTILEVER 
MODEL with 
4 TRAYS 


2 sizes 


Divided and 
Undivided 
Trays 





FAMOUS WALTON GRIP-LOC BOXES FOR FISHER- 
MEN AND MECHANICS ARE AVAILABLE AGAINI 


Order from your jobber. Write direct to us for new Cotalog Sheet 
ilustrating end listing all styles and prices. 


WALTON PRODUCTS, INC. 





218 Madison Street Dept. 65 Woodstock, Ill. 
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MASONS 


ee is ss 
eX = Wood ™ —-; 
\\_ 2 !no acuminum ORIGINATED 1896 AND ALUMINUM —~eig / 
_ MAYES GUARANTEES ACCURACY, SERVICE 

ASK YOUR DEALER *AND DURABILITY = CATALOG FOR 


maves roots MAYES BROS.TOOL MANUFACTURING CO.,Inc. Port Austin, Mic. 

















7, 


NEW ——~7'.2 MEDITERRANEAN SPONGES 
yMeE eS 

=< Wise fish say: There’s no sponge like Amsco Mediterraneans, of the 

— — Oo 

A highest standards since 1869. 

“~~ _ Immediate delivery of Soft Wools (Cuban type) and extra 

strong Wools (Rock Island type): washed up or compressed in bales, 
assorted, packed and modestly priced. 


Supreme Silk ; 
BAIT CASTING LINE DUETS t 
Singing fish tune in with ‘Duets, Duets”, absorb water like o of 


NORWICH presents the title-holder—the line that won the world’s 


record of a 151-pound tarpon on an 18-pound test line—makes it sponge, then clean, dry and polish like a chamois. 
available in 6 tests from 12 to 36 pound tests to suit every purpose! For wall washing, scrubbing, a 


natural 2-in-1, also for auto wash && 
-, Ask your Jobber Salesman AN pie cay 
ORWICH Lary Individual packings, all sizes 


from 11 x 10 to 16 x 28. 
LI AG E COM PA N Y, Inc. Specialists in sponges since 1869 Orders filled within 10 days, for 
NORWICH, N.Y. 


duets, chamois and sponges. 
The Line of Champions 


















AMERICAN SPONGE & CHAMOIS CO. Inc. 


ANN ST., NEW YORK 7 














at OF 4 Mung 
oe > 
* Guaranteed o 
Good Housekeeping 
oor 







* 
45 aovtanst 1S 


for VOLUME 
Canning Sales 





7 WINDOW BRUSH 
and SQUEEGEE 







Sells your customers the easy, quick There’s a Minute Mop fast-seller to speed every house 
FOLEY FOOD MILL way to strain a | hold cleaning job. Women want and BUY the popular 
bushel of tomatges into juice in 20 minutes. | Minute Dish Mop, Soap Bank, Bath Tub Brush, Win- 
This 2-color card fits right into the Foley dow Brush and Squeegee. Toi-La-Kleen, and the long 
Food Mill, takes no extra counter space, is famous standard size Minute Mop and Drainer, and 
always in place also the new Jumbo Minute Mop for large floor areas. 


Order Foley Food Mills from your jobber. 
Write for display cards and window streamer roy ' 
direct to FOLEY MANUFACTURING CO., 0 ee 


FOLEY SIFTER 
Minneapolis 18, Minn 
Name FOLEY is T. M. REG. U. S. Pat. Off. an. | ha | \ Wai MOP (0. a bay Shy ag ot 


All made of Du-Pont Cellulose Sponge. Write or phone 
your jobber today 

















OVER 80 YEARS' EXPERIENCE 


PRIEST’S , 
CLIPPERS 


Triple plate—copper, facturer you want to see your 
nickel, chromium finish. products find new markets 
Ball bearing, easy action. and to assure a steady flow of orders. Your answer 

Over 80 years’ experience. is Tru-Test . . . the proven system of distribution 


ASK YOUR JOBBER 


AMERICAN SHEARER MFG. CO. 


NASHUA, NEW HAMPSHIRE, U.S.A. 


— 


As a forward looking manu- 






that “follows through” from factory to consumer. 

















TRU-TEST canes “2 company 


650 SOUTH CLARK STREET » CHICAGO 5, ILLINOIS 

















PLYMOUTH 


Cndagef PLYMOUTH, MASS. 


—— 
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Precision Built- 
A Quality Line! 


ALL POPULAR STYLES 
AND SIZES 


SHELTON PLANE & TOOL MANUFACTURING | co., SHELTON, CONN. US 








A 


4 








STAMPS for 
Hard Surfaces 


Now ready for use on tough 4 , 
marking jobs everywhere in <* 
busy American industry, these 
new hand-made Millers Falls 
tool-steel stamps have special § 
tempered faces to stand up 
where ordinary stamps would 
fail, and tempered heads to 
prevent mushrooming or frac- 
turing. Character sizes from 1/20” to 4” letters and figures. 
Sharp, clear, legible impressions. Packed in well-made wooden 
box. Write for details. 


MILLERS FALLS COMPANY 
GREENFIELD - - MASSACHUSETTS 








Wick PLATES anv 
PUSH PLATES 












CIPCO MEANS CONVENIENCE 
Packaged for easy identi- 
fication ... easy handling 
.». and to stay clean until 
used. NO EXTRA COST! 
See your jobber or dealer. 










CITY PLATING & MFG. CO. 
22nd. and COLE STREETS ST. LOUIS 6, MO. — 


ae 


O1l Cook stove with 








enamel. Also avail- 
~Z SID > able in one, two and 
-_ rT x= three burner mod- 


els. All models can 


F " we be ordered with 
\ ! legs and shelves. 
{ Packed one com- 

a 20 ' plete unit to a car- 
aan oF ton or KD—two to 


& carton. 
Distributors Ina- 
quiries Invited. 
Some exclusive 
territories still 


open, 

ST-2 
ILLUSTRATED 

BARRIDON ot surner provucts, inc. 
1427 Park Street Hartford, Conn. 
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YOUR CUSTOMERS HAVE eos 
Faucet Drip! 
AGGRAVATING . . . ISN’T IT? 
BUT NOT FOR YOU, MR. MANAGER 

for you can offer your customers the simple in- 
expensive O'Malley FAUCET DRIP STOPPER that 
anyone can use to stop annoying FAUCET DRIP. 
They save money, are satisfied and will tell others. 
As Important to the Home as a Can Opener 


Write, wire or phone your jobber today. If your jobber 
does not carry O'MALLEY products, send us your order 
direct. It will be shipped immediately. 


EDWARD O'MALLEY VALVE CO. 


7602 GREENWOOD AVENUE CHICAGO 19, ILL. 














- 















Here’s the water system that’s first choice! 
New features — new performance — backed 
by McDonald's 92 years of experience in 
research, design, engineering, and manu- 
facturing. And McDonald Systems are 
nationally advertised. Write for full de- 
tails today. 


A.Y.MSDONALD MFG. CO. 
DUBUQUE, IOWA 


Shallow Well System. MOW IN ITS 92nd YEAR 














finest AST SIFTER guain 


BARREL TOP MODEL. Improved! 

1 . . 
—_— All Steel Construction 
Here is the first real quality post-war 
ash sifter in the same old popular style. 
Made of heavy 2! mesh, 18 gauge 
steel wire cloth locked and welded 





131,” nd Diameter — into heavy metal rim. 

43” Harcile Welded — Lm ol i P 
)BBERS: you have 

SOLD THRU JOBBERS wot wrdered—do it today. 


DEALERS: Send for name of ty st } graten, 
. . « CIRCULAR ON REQUEST . 


a 









1100 ALTAMONT AVENUE SCHENECTADY 7, N. Y. 
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* MARSHALLTOWN TROWELS 


MARSHALLTOWN TROWEL COMPANY °* an IOWA 





























BOTTOM-SCRATCHER © 
It gets the deep feeders 









PERFECTION floating WASHER 


Washer profits go up with Per- 
fection floating Washers. Engineered 
to eliminate friction and prolong 
washer life. Perfect water seal is 
assured. The floating washer stops 
faucet drip...ends water waste. 






' a 
roost 
WASHER 


PROFITS 


Ba Available in 1% %” and 
TROUBLES sizes. Order through wholesale 
C hardware jobbers. 





PERFECTION suomen< CO. I Actionrod 


MACHINE | 
Vote dins Sieh tee... mn ad ORCHARD INDUSTRIES, INC. - 18404 MORANG ROAD - DETROIT 5, MICH 





























NOTICE 
MANUFACTURERS’ AGENTS! 


Be listed in the 





| Nineteenth Edition 


RU-SOM RETAPE = RECORD-KITS | ay pop Wape AcE 


tian Blind Department 
——* . dia Venetian = section | V F 4 | e | E D L I S T 


when you display RU-SON Kits prominently. Their color : : 
and low cost make them an easy over-the-counter sales if you handle hardware and kindred products 


leader. and your operations are predominently in the 
Attractively packed in neat cellophane wrapper complete, 

with instructions. Sell them on do-it-yourself basis. One be A o D WA ie & - I FE L D 
dozen solid woven ladder Re-Tape Kits, one dozen Re- 


Cord Kits in display box. Sixteen harmonizing 
colors to match any style of decoration. 


There is no charge or other obligation 









for this listing service 
Write now for 
full information. 
JOBBERS.... 
DISTRIBUTORS 
Ask us about the fas 
moving RU-SON line. 


J. RUBENSTEIN & SONS 
215 Neptune Avenue, Jersey City, N. % 


SEND FOR LISTING BLANK 


HARDWARE AGE 


100 East 42nd St. a New York 17, N, Y. 


































TELLS BOXHOLDERS “YOUR MAIL IS HERE!’ QUICKLY 
g ATTACHED TO ANY BOX. HIGHLY VISIBLE. APPROVED BY 
POSTMASTER GENERAL. NOTHING TO RUST, WEAR OUT. 


MAIL-0-MATIC SALES CO., 806 Stevenson Ave., Enumclaw, Wash. 
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STOP EVERYTHING! 
Until you have seen that 
line of bathroom cabinets 
with seamless, deep drawn 
bodies — by Grote. 



















the GROTE MFG. CO., Inc. 


BELLEVUE, KENTUCKY 











GARDNER’S CLEANOUT AUGERS 


Gardner’s Cleanout Augers 
furnished in five lengths, 
eight to twenty-five feet 

complete with adjustable, 
tubular handles. Series 1940, 


plain spring wire — Series 
1950, music wire. The ideal 
tool for cleaning clogged 


drains and closets. Complete 
information on request. Write 
today! 


GARDNER WIRE Co. 
5039 W. LAKE STREET 
CHICAGO 44, ILLINOIS 


Each Auger pages, individually 
in attractive, 2-color, ie-cut, 


counter display box. 











McLARTY SYSTEMS 












‘4 
2. a McLARTY 


_— 


VENTILATED 
BOOSTER FAN 


IMPROVED IN 1948 
more electricity than a 25 watt bulb. 
Thousands now in use. New improved 
1948 model moves more air, better than 
ever. Dealers get on the band wagor 
today, write for prices. 


200 E. Michigan Ave. 
Battle Creek, Mich. 





A HITIN 1947 — 


Heat that cold room with this self 
cooled booster fan installed right in 
the warm air pipe. Long wearing, ex- 
ceptionally quiet, efficient yet simple. 
Fits pipe sizes from 8” to 12", op- 
“rates from house current, burns no 








(Jo Join with GARDINER Solder! 


Maco Gardiner Brand ACID 
CORE SOLDER is scientifically al- 
loyed from the purest metals, 
resulting in a precise composition 
which will give strong, lasting 
bonds. For automotive and general 
work. Comes in 1 Ib. & 5 Ib. spools. 















Fedetee = (fox 
METALS DIVISION a 
AMERICAN SMELTING & REFINING COMPANY tela, @ 






WHITING, INDIANA (CHICAGO) 














yd Speak to the right “class” 
in the 
Classified Opportunities 


Section of 


HARDWARE AGE 
100 EAST 42nd STREET, NEW YORK 17, N. Y. 








ANOTHER PROFIT MAKER 


IN OUR FAST SELLING LINE 
OF 
CAST 
BUILDERS HARDWARE 








THE NEW CAST 


HAND RAIL BRACKET 


AVAILABLE IN VARIOUS FINISHES 


° 
Write Now for the New In-Stock Catalog! 
SEE THIS DEPENDABLE SHORT LINE 
Low Prices © Prompt Delivery ¢ Durable Packaging 
“SOLD THRU JOBBERS ONLY 


HALL- WESSEL CO. 


1719 NORTH SECOND ST. * PHILADELPHIA 22, PA. 











CABINET HARDWARE 
@ BUILDERS HARDWARE 
4) iy SCREWS AND BOLTS 


© CABINET LOCKS 
. iy © SASH HARDWARE 





DISTINCTIVE 
ALL FROM 


i P-Wilel, Fl me mele Glee] 17.1.) aa) 






TAVIS AL Aw 
SOURCE 


ILLINOIS 






ROCKFORD, 
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Classified Aduertising Rates 














Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid, maximum, 50 words....... $5.00 
Each additional word........-. -10 


Positions Wanted 
(Special Rate) set solid, maximum, 
TO WOUES . .ccccccccccccscseseve $2.00 


Allow Seven Words for Keyed Address 
or Your Address 





*BOXED DISPLAY RATES 
$8.00 Per Column Inch 








Cuts or special borders not allowed. 
*DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more insertions 

No Agency Commission allowed on Classified 
Advertising. 
REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
not currency or stamps. 


Samples of Merchandise, Literature, Catalogs, 
etc., will not be forwarded to box number 
advertisers unless accompanied by sufficient 
postage for remailing. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
previous to date of publication, 


Address your correspondence and replies to 
HARDWARE AGE 
Classified Opportunities Dept. 

100 East 42nd St., New York 17, N. Y. 




















Help Wanted __—‘'di 


Help Wanted _| [Sales Representatives Wanted) 





PAINT SPECIALTIES. ESTABLISHED 








REGIONAL SALES MANAGERS 


WELL ESTABLISHED COMPANY, AMONG THE LEADERS 
IN ELECTRICAL TOOL FIELD, REQUIRES TWO REGIONAL 
SALES MANAGERS FOR EAST AND WEST. MUST HAVE 
LONG, SUCCESSFUL EXPERIENCE IN MILL SUPPLY AND 
HARDWARE CHANNELS AND GOOD EARNINGS. AGE 33 


TO 42. 


TO RESULT IN AN INTERVIEW YOUR REPLY SHOULD 
GIVE EARNINGS AND EXPERIENCE DETAILS. 

ADDRESS BOX M-430, CARE OF HARDWARE AGE, 100 
EAST 42nd ST., NEW YORK 17, N. Y. 


MANUFACTURER with wide trade and _ public 
acceptance has a few choice territories availab] 
tor Experienced Representatives. Those calling 
on paint, hardware, building supply and _ allied 
trades with non-conflicting lines can earn a sub- 
stantial income on commission basis. Write fu 
details to Box M-378, care of Harpware AcE 
100 East 42nd St., New York 17, N. Y 





MANUFACTURERS AGENTS W ANTED 
FOR TOOLRAK, nationally advertised a 
num and hardwood rack for hand tools. Us 
hobbyists, ratte | service shops, factories, et 
sets retail $1.25, $1.90, $2.55; good dis 
Good territories open; write for details 
Development Compeen. 348 First National Bank 
Building, Colorado Springs, Colo. 














Established, expanding agency noted for top 
quality work offers excellent opportunity to 


trial or hardware fields. The man we are look- 
ing for must have imagination, solid contacts, 
and the ability to translate ideas into action. 


Address Box M-423, care of HARDWARE AGgE, 


Confidential, of course. 





ACCOUNT EXECUTIVE 


account executive experienced in indus 


unimportant. Write full particulars. 


East 42nd St., New York 17, N. 














RETAIL HARDWARE CLERK, MUST BE 
EXP he RIENCED in Comp lete Line of Mechanics’ 
. Vicinity of Metropolitan New Jersey. Good 


East 42nd St., New York 17, 


WANTED: HARDWARE AND MILL SUP- 
PLY CLERK with several years experience. 
Steady job. Apply to: Lilien Hardware & Supply 
Corp., 49-06 Vernon Blvd., Long Island City 
New York. 





WANTED 


E XP ERIE NC ED HARDWARE 
MAN AS SALES ‘MANAGER for a manufac- 
turer of a small line of builders? and shelf hard 
ware. Write stating age, experience, salary ex- 
pected, and give references. Address Box M-425, 
care of HArpware Ace, 100 East 42nd St., New 
York 17, N. Y 





and excellent chance for advancement. 
sox M-410, care of Harpware AGE, 
| ae A 





BUILDERS HARDWARE MAN WANTED. 
We want a man capable of making up schedules 





types of buildings; selling, detailing and 


servicing jobs; and assisting contractors and archi 
tects with specification work. Old established con 
cern in large Southeastern City. Builders hardware 
department well organized and handling one of 


lines. Good opportunity for sober, aggres- 


man. Give age, experience, and salary ex- 


Replies treated confidentially. Address 


Box M-419, care of Harpware Ace, 100 East 
; Be 


New York 17, N. 





jobbers. 


with 


Sales iwes Wanted 


OPPORTUNITY FOR AGGRESSIVE HARD- 
WARE SALESMEN., Nationally Advertised Tile 
board Manufacturer is creating new outlets i 
hardware field for many newly developed products 

select territories still available for experienced 
salesmen now calling on hardware retailers and 
Unlimited sales potential proven by trial 
dealers supply without delivery delay guar- 
anteed by production expansion. Get in on 
ground floor! Join a progressive organization 
quality products competitively priced and 
backed by national advertising campaign. This 
winning combination has produced a 100% 
increase in sales volume every year since 
war with proportionately greater earnings 
our salesmen—insured by consistent repeat  busi- 
ness. Protected territory and liberal commission. 
Car essential. Write experience, references, lines 
carried, territory and trade you cover. Address 
Box M-424, care of HarpwareE AGE, 100 East 
42nd St., New York 17, N. Y. 





annual 
the 





SALES REPRESENTATIVES WANTED— 
OLD ESTABLISHED NATIONALLY KNOWN 
MANUFACTURER of Builders Hardw now 
readjusting territories and representation. W 
create openings for several experience repre- 
sentatives who have good following and 
stand builders hardware. State lines now 
type of trade covered and _ territory. 
Box M-334, care of Harpware AGE, 101 
42nd St., New York 17, N. Y 





FACTORY REPRESENTATIVE—FOR ROTA- 
CUT POWER MOWERS. New Principle. Gas 
‘lectric—under $100.00. New model with de 
mountable engine. New type engine—a sold 
separate. Now selling in 39 States. Choi 
tory open. Drop shipments. Liberal com 
State experience. All inquiries answered pro } 
Display kit—Free. Farm Products Co., F-2157 
[-xcelsior Springs, Mo. 











MANUFACTURERS REPRESENT ATV? 
WITH COMPLETE COVERAGE City 


Louis, Mo., and St. Louis County, ca andie 
several additional lines suitable for sale to Jobbers 
of hardware, electrical supplies and 

plumbers supplies, furniture, paper, not and 
novelties, dry goods, variety and gene r 
chandise, chain and department store Ware 


housing facilities available. Address Box M-425, 
care of Harpware AGE, 100 East 42nd St., New 
York 17, N. Y. 








MANUFACTURER’S AGENT IN G RI ATER 
NEW YORK AREA calling on janito I 


tional, mill supply trade and hardwar ; 
ind the jobbing trade seeks manufacturer fof 
representation in this territory. 15 years exper 


ence, age 37, reliable, university grad and 
has definite following. Address Box M-404, care 
of Harnpware Ace, 100 East 42nd St New 
| York i, — = 
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ENGLISH MANUFACTURER SPECIALIZ- 
ING IN THE PRODUCTION of High Quality 
Bifurcated and Tubular Rivets, Upholstery Nails 
and Drawing Pins (Thumb Tacks) wishes to 
appoint efficient, hard working Agents in U.S.A. 
Comprehensive range of high quality goods at 
keen prices. Address Box M-395, care of -_7 
ware AGE, 100 East 42nd St., New York 17, N. Y 


PLUMBING SPECIALTY FIRM IN NEW 
YORK CITY has Various Territories Open tor 
Representatives to sell to Hardware and Plumb- 
ing Supply Jobbers. Akron Supply Co., Inc., 

i 


315-317 Stanton Street, New York 2, N. 





SIDELINE SALESMEN, TO SELL COM- 
PLETE LINE OF PAINT BRUSHES to Hard- 
ware and Paint Stores. 10% Commission, State 
territories, experience, etc. Craftmaster Hardware 
Company, 18 Warren St., New York 7, N. Y. 





SIDE LINE SALESMEN WANTED with 
following among Retail Lumber Yards, Building 
Supply and Hardware Dealers to sell line of 
attic, roof, and foundation ventilating louvres. 
Address Box M-333, care of HaAkDWARE AGE, 
100 East 42nd St., New York 17, N. Y 





WANTED SIDELINE SALESMEN calling 
on electrical contractors, retail hardware stores, 
department stores, to sell electrical supplies and 
lighting fixtures. State territory desired and lines 
handled. Write for full details. Commission basis. 

Address Box M-223, care of Harpware Acg, 
100 East 42nd St., New York 17, N. Y. 





SIDE LINE SALESMEN TO CALL ON 
Hardware, Farm Implement, Feed and Seed 
Stores. To sell Rat Killer, both in Red Squill 
and Antu. Exclusive and protected territories 
open. Makers of Rat Killer for 15 years. 40% 
commission. Particulars, samples, etc. Write today 
to C. H. Davis Co., Rome, New York. 





COTTER PIN MANUFACTURER DESIRES 
SIDELINE SALESMAN ealling on wholesale 
hardware and automotive chain wholesalers. Full 
line of steel cotters and assortments manufac 
tured. All territories open for exclusive coverage. 
7%% commission. Give all particulars in first 
letter. State lines now covered, type of trade 
covered and territory. Address Box M-408, care 
of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y 








an territory throughout the 


Detroit 7, Michigan. 








ONCE-IN-A-LIFETIME 
OPPORTUNITY 


for thoroughly experienced hardware or in- 
dustrial salesman to set up shop as an account 
executive with top ranking ulvertising agency 
Write giving background in full detail. Ad 
dress Box M-422, care of Harpware_ Ace, 
100 East 42nd St., New York 17, ; 
All replies confidential. 





PAINT SALESMEN OR MANUFACTUR 
REPRESENTATIVE IT 











Liberal commissions. 





SALESMEN WANTED 
New patented LOCKOPE, modern window 
lock now being sold to leading hardware job 
bers, chain stores in the East. All territories 
open. Lucrative side line. Commission basis. 


Write details 
DE LISSER MANUFACTURING _ 


13 East 40th Street New York 16, 





Address Box M- 397, 








SALESMEN, ON | 


» better class retail 





IMMEDIATE TEXAS TERRITORY OPEN 


WHAT WE OFFER 


Complete line of plumbing and hardware spe- 
cialties, over 5000 items — good delivery — 25 
years in business. Active accounts in territory. 


WHAT WE WANT 


A hard hitting sales organization to completely 
cover the State of Texas. Must call on dealers 
—also have jobber following. Know how to 
sell the hardware trade. 


WHAT YOU DO 


Send complete information on size of organiza- 
tion — territory covered — lines now carried — 
years in business — type of accounts called on 
Personal interview will be arranged 

Address Box M-426, care of “—T Age, 100 
East 42nd St., New Yerk 17, 





SALESMEN WANTED BY 
; YORK WHOLESALE 


> giving — ar 





_no fas ag mg to non-conflicting 


Sample case can be carried under 











THIS LONG ESTABLISHED HIGHLY RATED 
COMPANY offers 100 factory lines to salesmen 
covering retail stores outside of the larger 
cities. Here are one hundred complete factory 
lines and salesmen earn a good living handling 
them. It would take you a lifetime to assemble 
So varied an assortment of lines. Write Sales 
Manager, Box M-272, care of Hardware Age, 
100 East 42nd St., New York 17, N. Y. 











SALESMEN WANTED 


protected territories open for exper 














COOKING UTENSIL SALESMAN 


National manufacturer of aluminum cook- 
ing utensils has immediate openings for 
salesmen with experience in following 
territories: 

(1) Florida, Georgia, Alabama. 

(2) Northern Ohio. 

(3) Wisconsin, Minnesota, North and 
South Dakota. 

Kentucky, West Virginia, Southern 
Ohio, Indiana and Illinois. 

(5) Washington, Oregon, Idaho, Montana. 
Guaranteed draw with expenses and good 
commission. Car necessary. Qualified ap- 
plicants will be interviewed at our expense 
at home office. Position offers permanence 
and excellent future to right man. Imme- 
diate action necessary. Write, giving 
complete details on age, education, ex- 
perience and salary required. Application 
confidential. Box M-388, care of Hardware 
Age, 100 East 42nd St., New York 17, N. Y. 


(4 
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Sales Represeation Wanted] [Scie eprevetatin Wawel] Accounts Wanted ail 





SALESMAN OR SALES FIRM CALLING SALESMEN WANTED WITH ESTAB- ACCOUNTS WANTED. MANUFACTURERS 
ON Hardware Stores, Woodwork Manufacturing, | LISHED FOLLOWING well rated accounts in | AGENT DESIRES LINES for hardware jot 
Lumber Yards wanted, commission basis. Address | the hardware, houseware, department store, and | bers, also retail, department, auto at chair 
Box M-421, care of Harpware Ace, 100 East| jobber trade. Excellent merchandise. Nationally | stores, in Philadelphia, Eastern Pennsylvania and 
42nd St., New York 17, N. Y. accepted as a superior product. Send complete | Central and South New Jersey, established ix 

information about yourself and include commer- | this territory for 15 years with storeroor ' 

cial references. Falco Products Co., 1838 N. 20th | office. Excellent reference. Address Box M-i65 

St., Philadelphia 21, Penna, care of Harpware Ace, 100 East 42nd St., New 
vers 37, KR. YX. 

SALESMEN WANTED. UNIQUE, NEW, — ‘ — 


PATENTED, SMALL HARDWARE ITEM, 
perfect for lumber and hardware retailers. (Sold 
Y, million in 6 months), long dealer discounts, ACCOUNTS WANTED — WELL ESTAB 


: 
large commissions on initial and repeat orders, , LISHED MANUFACTURERS REPRESENTA 
Good salesmen earn $25.00 daily. Territories Accounts Wanted | TIVE now selling all hardware jobbers, mil 
east of Rockies and north of Ohio available. supply houses, State of Michigan and Northern 
King-Chippewa Co., Mfrs., 2517 California Ave., Ohio. Can handle additional lines, must be high 
St. Louis 4, Mo. class, reputable manufacturer with some estab- 
: , ‘ ' : ’ , | lished business. Can guarantee sales _ results 
RESPONSIBLE CALIFORNIA FIRM MAN- | Address Box M-429, care of Harowarr. Acs 
UFACTURING AND DISTRIBUTING OWN | 100 East 42nd St., New York 17, N. . 

— — PRODUCTS nationally, desires Additional Mer- | 
chandise to distribute or serve as representatives. 
Own personnel, including officials, call regularly §.—_ 

WANTED: SALESMEN TO COVER VARI on all Hardware, Plumbing and Garden Supply 
OUS TERRITORIES, still open, selling handy! Jobbers, plus Department and Chain Stores in 
new kitchen device to hardware and department | the 11 Western States. Handle own sales promo- CAN YOU USE AN OUTSTANDING 
stores. 10% commission. Can carry as companion | tion, amply financed, rated D & B, references | YOUNG SALES MANAGER ON A PART 
line. Retails under one dollar, patent applied for, |! furnished. Write Box 444, Burbank, California. tIME BASIS? Can take on another manufa 























and fills great need. Just the kitchen item house- turer of hardware, automotive or mill supply 
wives are looking for. State experience and ter- products. Commission basis. Prefer plant in New 
ritory you can satisfactorily cover. Elgin Novel- York State, Pennsylvania, New Jersey and Ad 
ties, 529 Commercial St., Provincetown, Mass. ——— _ joining States. Will handle sales, y 


and market research. Have personal connections 
with large buyers from coast-to-coast plus chain 
and mail order contacts. Address Box M-402 
AGGRESSIVE, YOUNG ORGANIZATION | care of Harpware Ace, 100 East 42nd St., New 
OF TWO SALESMEN consistently contacting York 17, N. Y. 
" . : _— — all wholesalers of hardware, automotive, and mill 
, SALESMAN _WANTED — HARRISBL RG, supplies in New York State, except Metropolit: an 
teagan! soiree AREA. bed have an ne Area, and Vermont seeking additional line of 
for a salesman w 10 is now ca — = er od quality, essential merchandise. No gadgets or 
Dealers and Lumber Yards to sell Builders’ and | (nick-knacks. Exclusive territory only, on com- 
ae +4 “5 and Be pertaining ng mission basis. Address Box M-411, care of Harp NATIONAL DISTRIBUTORS | 
ullding race on a ibera cammission aS1S WAR AGE 00 Eas 42 St., Ne » ¥ k 17, 7 : 
Kindly give full particulars in first letter as only NY ™ § i nd oo Established—Reliable Aggressive 
ee ANCO CORPORATION Pittsburgh 22, Pa 


experienced and well-established salesman will : 
be considered. Address Box M-415, care of 3 : Branch Offices 
Harpware Ace, 100 East 42nd St., New York New York @ Philadelphia @ Detroit 
oF, we ae : Cleveland @ Louisville 

- Covering all classes of jobbers. We will carry 
the accounts or you can bill direct. 
Write for further information and references 


























WANTED--SALESMAN THOROUGHLY EX- SOUTHEASTERN STATES — 


PERIENCED in Builders’ Hardware and Con- 2 5 oe 
tract Hardware to take over newly created Manufacturer’ s Agents. Established 1926, 
territory on an exclusive basis, selling nationally Con _ Sgt _~ trade + Unies yearly, 700 MILLION CUSTOMERS live in the 
known and advertised line of locksets, cabinet ommission basis. inquiries invited, foreign countries served by our agents 

















hardware and door trim. Commission basis. Must MR. MANUFACTURER, the export market 
have established following among wholesalers and McCUTCHEN-SIMPSON, INC. | can keep your plant operating < peak long 
jobbers, and be able to handle large contract 9822 N. E. 2nd Avenue Miami 38, Florida after the backlog of domestic orders has 
hardware accounts. Only thoroughly qualified men tapered off. Let an experienced export organ 
will be considered. Give full particulars in first || zation tap foreign markets for you. We handle 
letter. None others will be considered. Reply to all export details and assume financial risk 
Box M-396, care of Hasowane Ace, 100 East ASTRA MERCANTILE CO.. INC 

42nd St., New York i, Bis Oe 20 VESEY STREET NEW YORK 7. N.Y 

















FEW ADDITIONAL LINES WANTED BY 
MANUFACTURERS’ AGENT selling to hard 
ware, electrical, plumbing and mill supply jobbers 


he States o sas, Musso oO ti 

SALESMEN WANTED Nebraska. Address box M427, care of Hawow ane KANSAS, NEBRASKA, 

AGE, 100 East 42nd St., New or - § 
BY LONG ESTABLISHED, WELL-RATED FIRM 
WHO MANUFACTURE A LOW PRICED 24- IOWA, MISSOURI 
PIECE STAINLESS STEEL TABLEWARE SET. IF E = 
YOU ARE CALLING ON RETAIL HARDWARE, Many sales managers think it is 
DEPARTMENT OR HOUSEHOLD FURNITURE 
STORES, THIS IS A "NATURAL" THAT YOU 











dangerous to longer delay the 

















CAN ADD TO YOUR PRESENT LINE. | development of markets. 
LINES WANTED Stapl lity j ling to 
10% COMMISSION aple quality items wanted selling 
2 | See REPRESENTATIVE CALLING hardware, plumbing, electrical, building 
RY ND WHAT LINE N HOLESALE HARDWARE, LUMBER AND ° . 
YOU. NOW CARRY. OUR EMPLOYEES KNOW || | BUILDERS’ SUPPLY HOUSES THRU.OuT | || SUPPIY. and automotive jobbers. 
: NNA., OHIO AND W. VA. WANTS LINES 
Cn eAne AGE nO EAST taed She ae OF MERIT. ee BOX, M386, CARE OF | THE E. E. FISHER COMPANY 
HARDWARE AGE, 100 EAST 42nd ST., NEW . as 
youn ws,  ¥. YORK 17, N. . a || 2422 Rivera Wichita 9, Kansas 
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[Accounts Wanted 





MANUFACTURERS’ AGENTS 


INTENSIFIED COVERAGE BY 4 MEN COVERING 
iLL.. IND., & WISCONSIN. SELLING HDWE. 
JOBBERS & HDWE. CHAINS, AUTOMOTIVE 
JOBBERS, & RETAIL CHAINS, ELECTRICAL 
JOBBERS, MILL SUPPLIERS, MAIL ORDER 
HOUSES, DEPT. STORE CHAINS—MANUFAC- 
TURERS WHO SELL OUTSIDE paeevers THRU 
THEIR RETAIL DEALER ORGANIZATION Ss. 
LEE E. LANE COMPANY 


624 So. Michigan Ave. Chicago, Illinois 














coverage of Northwestern Indiana. 
farm implement and 


Intensive 
Selling over 200 hardware, 
automotive accounts. Six week call schedule. I 
have covered this area for eighteen years. Bank 
references. Can warehouse smaller items in con- 
yenient wholesale headquarters which is in charge 
of inside salesman. Box M-375, care of HarDWARE 
Ace, 100 East 42nd St., New York 17, N. Y 





MANUFACTURERS AGENT WANTS 
LINES, GUARANTEED COVERAGE Michigan 
and Ohio, lines acceptable to the hardware, auto- 
motive and mill supply trade made by a reputable 
manufacturer will be considered, can furnish proof 


of ability and knowledge of territory, also man- 
power to do the job. Address Box M-400, care of 
100 East 42nd St., New York 


HagpWARE AGE, 
oo. 





| Positions Wanted =f 





SALES MANAGER, 10 YEARS WHOLE- 
SALE AND BUILDER’S HARDWARE EX- 
PERIENCE, Located in New Jersey. Excellent 
record of building sales and training salesmen. 


Will consider sales position leading to sales man- 





agement for manufacturer or wholesaler. Address 
Box M-406, care of Harpware Ack, 100 East 
42nd St., New York 17, N. 

CONTRACTOR-SALESMAN DESIRES PO- 
SITION AS SALES REPRESENTATIVE, has 
thorough knowledge of building materials, paint 
and hardware. Has spent entire business career 
in building industry, is acquainted with large 


number of hardware and lumber dealers in 
Florida. Will cover Southeastern Area on salary 
and commission basis. Has had high school and 
college training in this field and will guarantee 
avery vigorous and aggressive sales campaign. 
Address Box M-412, care of Harpware AGE, 
100 East 42nd St., New York 17, N. Y 


RECENT COURT DECISIONS BASED ON 
INTERPRETATIONS of certain Federal Sta 
tutes, may restrict distribution to a point where 
the 60 year old firm (employing some 800 per 
sons) with whom I have been pleasantly associated 
(Manager of Sales) for many years will be 
orced to curtail production to a non-profit basis 
or suspend operations altogether. I am well and 
favorably known in and have close contacts with 
the Har: dw are Jobbing and Industrial Trade in 
«/ States, am honest, industrious, well educated 
and financially responsible. You may need a man 
of my experience and ability in your organization 


yours is a sound, progressive institution and 
you are interested—-why not talk it over? Your 
teply will be held in strict confidence. Address 
Box M-394, care of Hasew arE Ace, 100 East 
42nd St., New York 17, N. Y 
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VETERAN, DESIRES EMPLOYMENT RE- 
TAIL HARDWARE. Willing to buy partially. 
College graduate Married, age 25. Now em 
ployed. Prefer New York, Pennsylvania, Ohio, 
West Virginia or Virginia. Address Box M-401, 
care of Harpware AcE, 100 East 42nd St., New 
York 17, N. Y. 





SALES MANAGER—BUYER—OR EXPERT 
SALESMAN, age 43, with 20 years experience 
of builders hardware, tools, plumbing, electrical, 
mill supplies, and paint brushes seeks position 
with reliable hardware jobbing firm or manutfac- 
turer in New York or Metropolitan Area — 
could serve in any capacity needed. Excellent 
references. Address Box M-407, care of Harp- 
a Ace, 100 East 42nd St., New York 17, 





[Business Opportunities | 





WANTED: HARDWARE AND HOUSE- 
FURNISHINGS STORE. Must be well estab- 
lished. Address Box M-405, care of Harpware 
Ace, 100 East 42nd St., New York 17, | a 








MANUFACTURERS! WILL STOCK AND 
DELIVER YOUR ORDERS from New York; 
1800 square feet available. Address Box M-417, 
care of Harpware Ace, 100 East 42nd St., 
New York 17, N. Y. 





LOCATION AVAILABLE NEW BUILDING 
NOW UNDER CONSTRUCTION for Septem- 
ber occupancy. Located in the heart of Lynbrook 
on Sunrise Highway adjoining Post Office and 
Large Super Markets. Size of store 28x92. For 
details write Box 792, Hewlett, Long Island or 
telephone Franklin 4-0471. 





SALE: HARDWARE STORE IN A 
THRIVING JERSEY SHORE TOWN. Clean 
stock, well established business. Owner wishing 
to retire. Will also sell building if desired. Will 
sell at invoice. Living quarters included. $35,000 
to $40,000 cash needed. Must be seen to be 
appreciated. Shown by appointment. Address Box 
Harpware Ace, 100 East 42nd 

 # 


FOR 


M-399, care of 
St., New York 17, N. 





OPPORTUNITIES IN MANY COMMUNI- 
TIES FOR THE PURINA FRANCHISE 
Purina Chows for livestock and poultry, sanita 
tion products, farm supplies under Checkerboard 
label, rurel America’s best known trademark. 
Find out what being a Purina Dealer can mean 
to you. Write Dept. C., Ralston Purina Co., 
2505 Checkerboard Square, St. Louis 2, Mo. 





BUSINESS OPPORTUNITY. PRINCIPAL 
STOCKHOLDERS OF A PROSPEROUS 
WHOLESALE HARDWARE are willing to re- 
tire on account of advanced age. Here is a good 
proposition for a few young ambitious men, Ad- 
dress Box M-398, care of Harpware Ace, 100 
East 42nd St., New York 17, N. 


Positions Wanted | |[_ Business Opportunities 








WILL BUY 
SUBSTANTIAL QUANTITIES 
HARDWARE, TOOLS, ETC. 

J. J. KORN 


57 Murray St. New York 7, N. Y. 
WO. 2-0544 














HARDWARE AND FURNITURE 
STORE FOR SALE 


IN THE HEART OF THE OIL FIELDS. ADDRESS 
BOX M-420, CARE OF HARDWARE AGE, 100 
EAST 42nd ST., NEW YORK 17, N. Y. 














THE COMBINATION TO OUR SAFE IS 
FOR SALE. In the safe is a 10 year lease 
covering The Central Location (Brooklyn In- 
dustrial District) where we've been established 
since 1892. Our records are there too, which 
show who we buy from, and who buys from 
us. There is also a Bill of Sale for our com- 
plete stock and fixtures. The price of our 
combination is $35,000. Address Box M-414, 
care of Harpware Ace, 100 East 42nd St., 
New York 17, N. 














FOR SALE 
WHOLESALE BUILDERS HARDWARE 
AND HARDWARE SPECIALTIES BUSI 
NESS, established 8 years, doing $175,000 
annually; located in heart of Lo Angeles, 
g00C lease, current inventory, good lines, 
1000 accounts. Owner in ill health. Excellent 
opportunity for competent wholesaler wishing 
to establish himself in California and Arizona 
$50,000 will handle. Address Box M-418, care 
of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 

















FOR SALE 


ESTABLISHED WHOLESALE BUSINESS 
LOCATED IN VIRGINIA AND CATER- 
ING TO DEALERS IN SURROUNDING 
STATES. SEVERAL OUTSTANDING LINES 
BEING DISTRIBUTED IN ADDITION TO 
DEPARTMENT SPECIALIZING IN JOB- 
BER ACCOUNTS SERVICED BY MANU- 
FACTURERS REPRESENTED. WILL SELL 
COMPLETE BUSINESS INCLUDING SAT- 
ISFACTORY LEASE AT VERY MODERATE 
PRICE. WRITE BOX M-416, CARE OF 
HARDWARE AGE, 100 EAST 42nd ST. 
NEW YORK 17, N. Y. 



































‘Sto WINDOW RATTLES 








































WINDOW ATTACHMENT 


with Brass Screws on Attractive Dis 
play Card. 











fog. U.S. Patent OMe 








Bronze Finish 
Order Today! 


P.O. BOX 202 


rT diele) 4 fe) aeaae), |, | 


A.J. SINCHUK 





“SEAL RITE, Jr.” 


Full Size, Ali-Steel , 
Caulking Gun - - - $2.00 (List) 


For the first time an all-steel caulking gun at such a low price! 
A full size gun—9" barrel. Cadmium finish. Ratchet type. For bulk 
or cartridges—any standard make. A gun that every home owner 
and renter can afford. 


SEAL RITE CAULKING CO., Inc. 


LOS ANGELES 44, CALIF. er 21, MICH. 
6001 So. Gramercy Place 6335 Lyndon 





192 Green St. 


World’s Largest Producers of Caulking Materials 


e Easy to Install « Fits All Windows 
¢ Can't Rust * Saves Fuel * Set of 4 


Nickel Plate Finish—Retails 35c set 
Retails 30c set 









BROOKLYN 22, N. Y. 


























PICTURE HANGERS 


and other quick-selling items 
for the Hardware Trade 


| 











Picture Hanging Sets * Picture Wire * Push Pins 
Closet Rod Brackets * Wardrobe Loops 
Friction Catches * Shower Curtain Hooks 

Wire in small coils in galvanized and black 





Made by an old established firm— 


and sold thru your jobber! 












251 CAUSEWAY STREET 
CQ. BOSTON, MASS., U.S.A. 






































Genuin° DOMES 2° SILENCE 
SLIDE pee ee CY - Sher 
50c SET -15¢ SET-10c SET SAVE FURNITURE 













& FLOORS-CREATE QUIET 
( “Domes of $i 
C genuine ! 
Domes of Si C 
Rubber Cushion Glides 
For Tile, Marble, Cement and Barnes ocr 
Noiseless, Sizes for metal ced ¢ 3s, lar 
chairs and all furn fure 


If he is 


DOMES of SILENCE, Inc., 35 Pear! St., 









nor 





Ask yeur Jobber supplied write to 


N.Y.C. 
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“Schulles 


*Reg. U. S. Pat. Off. 
The MODERN 
Precision Level 
with Pre-Adjusted 
Spirit Vials 


A great selling point to user! 
factory for repair. 








Schultes Spirit Vials are adjusted at Factory. 
Anyone can insert Vials on spot to accuracy of 1/10 of 1°, 
Eliminates bother of returning Levels to 


e@ Interested in handling complete line? Weite for details. 
SCHULTES LEVEL, INC, 
17403 GABLE e DETROIT 12, MICHIGAN 


“PATENTED AND PATENTS PENDING 
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SEND FOR COMPLETE 
INFORMATION 


GEPHART MFG. CO. 


1026 West Adams St., Chicago 7, lil. 


Specialists in Steel Fishing Rods for 


BAIT CASTING ¢ FLY FISHING « SALT WATER FISHING 








STEEL FENCE POSTS 


"U" flanged posts with 
self-fastening lugs. 
No Staples Required 


Attractive Dealer 
furnishe 


_ and delivery dates 
upon request. 


Manufactured by 


RUDOLPH POU 


LTRY EQUIPMENT CO. 


Vineland, N. J. 


automatic grip 


SCREW- 
DRIVERS 


UNSURPASSED 
QUALITY 


plus the 


EXCLUSIVE GRIPPER 


UPSON BROS., INC 


84 EXCHANGE ST. 

















ROCHESTER 4,N.Y. 








SCREEN and STORM SASH 


KEE HARDWARE 


No. 214 HANGERS .. . . 


For brick, veneer and stucco buildings 
where there is no space at the top of the 
casing. No part of hanger extends above 
screen or storm sash. Hanger hooks are 
mortised into sides of casing... 





rit ] | 4 ‘io TOOL, TACKLE 
| No. 2-F STORM and UTILITY BOXES 
SASH FASTENER _— 


Locks storm windows 
and also holds them 
open for ventilation. 
Made in rights and lefts, 
for use on either side or 
at bottom of sash. Fin- 
ished in black Japan or 
Cadmium plate... 


ucts is pre- 
m, 

re volume 
“each item is 

to allow a 

profit for 
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| 

{NM pid 
Wins 

—=SS = window pulls .. . 

_ “€ =2=— "finished in black, 

mail aluminum or brass. 


No. 20 GOSSETT HANGERS .. . 


For full length window screens and storm 

windows. Upper pieces (hooks) are made 

in rights and lefts, with flanges which is - 

guide the eyes into place. Lower pieces | 

(eyes) are curved, with large openings | 
which engage hooks easily... 


Screen door and te line of 
pets featur- 
sizes and 
medium 
stoo, for 





BATHROOM CABINETS 





AMI 
METAL PRODUCTS CO. 


Write today for details and prices. Est. 1907 


; HAMILTON, OHIO 
ES MEG. CO. 


Sales Offices: 401 Broadway. New York 13, N.Y 
NEBRASKA 





Representatives in Principal Cities 








ULAR PRICED 
ONSTRUCTION | 


It takes Oxwall to give you this quae 
ity single gear hand-drill at a dowt 
to-earth price * Polished steel shaft 
* Tool steel chuck closes to absolute 
zero * Hardwood handle for comfort 
and long life * Beautifully designed 
for real eye-appeal. 


It’s Elastic -never Gets 
ROCK-HARD IN THE CAN OR ON THE JOB 





Contractors and home 
handy-men go for this idea 
in a big way... 

They can apply our “33” 
faster. It’s smooth as silk — 
never lumpy. They can use 
part of a can today, the rest 
a year later, and still ‘'33” is 
in perfectly good condition 
— not dried out. 

Jobs last longer than with 
putty. Remember “33” is 
always elastic. It won’t crack, 
crumble or deteriorate for 
years after application. It’s 


absolutely O.K. for sealing 
glass in either wood or metal 
sash, 


WHAT A SALES STORY! 


= Stock up on “33” now 
... then advertise and coun- 
ter-display it. Surprising how 
much you can sell — how 
many other items can be 
moved along with it. Order 
from your jobber in 1, 5 and 
10-lb. cans, or larger drums, 
or write us. 


The ARMSTRONG COMPANY 


DETROIT 17 


CHICAGO 9 


DALLAS 1 





os manufacture a Com. 
Plete line of Screw drivers 
Padlocks. hand drills | 


scales, chisels 


ete, tool 


Catalog on 
Reques+ 


928 BROADWAY + NEW YORK 10, N. ’. 
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